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DASHBOARD 
ANNUAL RESULTS FY 2022-23

Q4 APRIL-JUNE 2023

METRICS Q4 FY22-23
RESULTS

FY 22-23 
RESULTS

FY 21-22 
RESULTS

FY 22-23 
GOALS

% CHANGE 
YOY

Influenced articles 
(number of articles earned) 1 5 4 5 +25%

New website users 4,310 18,372 8,969 15,000 +105%

Social media reach
(Facebook, Instagram, Pinterest) 98,524 253,937 116,775 150,000 +117%

Social media followers
(Facebook, Instagram) 2,602 2,602 1,500 3,000 +74%

Total engagements & link clicks 
(Facebook, Instagram, Pinterest) 1,710 4,904 N/A Benchmark Benchmark

Tracking social media engagements began in July, 2022. Social media engagements defined as likes, comments, shares and saves to measure instances when 
users interact with Explore Wilsonville’s social media content on Facebook, Instagram and Pinterest.
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Q4 RECAP
§ Achieved annual goals: influenced articles, new website users and 

social media reach
§ Made progress on visual identity project

§ Website redesign and marketing collateral refresh 
§ Summer social media promotions
§ Ongoing social media management
§ Ongoing website maintenance
§ Summer blog and media pitch
§ Attended National Travel & Tourism PRSA conference 
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WEBSITE REPORT
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WEBSITE RECAP

§   Summer blog

§ Website development based on 

new visual identity

§ Ongoing site hosting and 

maintenance 

§ Content and events management 

§ New users increase by 65%

§ Users increase by 65%

§ Page view increase by 34%

https://explorewilsonville.com/pocket-trips/outdoor-fun/summer-memories-await-in-wilsonville/
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SUMMER BLOG

Read More

https://explorewilsonville.com/summer-memories-await-in-wilsonville/
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EVENTS *Sample: not an exhaustive list

Juneteenth 
Celebration

Live Music at 
Lady Hill 
Winery - Steve 
and Margot

Bullwinkles After 
Dark Summer Kick 
Off Party 

Wilsonville 
Brewfest
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Q4 FY 2022-2023 Q3 FY 2021-2022
ChangeMetric April May June Total April May June Total

New Users 1,520 1,219 1,571
4,310

TOTAL
1,151 959 1,006 3,116

TOTAL
38%

Users 1,546 1,252 1,594
4,392

TOTAL
1,225 976 1,025 3,226

TOTAL
36%

Page Views 3,240 2,891 3,133
9,264

TOTAL
2,855 2,350 2,259 7,464

TOTAL
24%

WEBSITE ANALYTICS 

Page Views: Page views is the total number of pages viewed. Repeated views of a single page are counted.
Users/New Users: A user is a person who has come to your website. A new user is a first-time visitor to the website during the selected date range. 

• INCREASES ACROSS THE BOARD ON ALL USER 
MEASUREMENTS. SPRING BLOG APPEARING IN TOP PAGES. 

FY 22-23 Q4 MOST POPULAR PAGESFY 22-23 Q3 MOST POPULAR PAGES
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FY 2022-23 TO DATE WEBSITE ANALYTICS 

FY 2022-23 (JULY-JUNE)

Metric July Aug Sept Oct Nov Dec Jan Feb Mar Apr May Jun Total

New 
Users 2,709 1,300 1,096 1,123 1,739 1,679 1,700 1,525 1,191 1,520 1,219 1,571 18,372

Users 2,609 1,400 1,109 1,144 1,773 1,703 1,737 1,552 1,214 1,546 1,252 1,594 18,633

Page 
Views 5,435 3,685 3,486 3,400 3,783 3,729 3,424 2,726 2,564 3,240 2,891 3,133 41,496
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SOCIAL MEDIA REPORT
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SOCIAL MEDIA RECAP

§ Ongoing channel and content 

management for FB, IG and 

Pinterest

§ Facebook reach increased 203%

§ Instagram engagement increased 

320%

§ Spring and Summer paid FB and 

IG promotions

§ IG and FB growth are steady

§ Saw the first YOY view of 

engagements and link clicks
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FACEBOOK ENGAGEMENT

*Engagement percentage is post total reach divided by the number of people who clicked 
anywhere on Explore Wilsonville posts. Industry standard is .13% (above 1 % is good). 

**Reach is the total number of people the page’s posts were served to
*** Total engagements defined as likes, comments, shares and saves 

****Link clicks defined as the number of times social media is used to drive traffic to the website

TOP CONTENT: APRIL 3, 2023

270
Reactions, 

Comments and 
Shares

287
Link Clicks

11,159
Reached

• TOTAL REACH IS UP 203% FROM LAST YEAR 
• HOWEVER, FB ENGAGEMENT IS DOWN DUE 

TO THE INVERSE RELATIONSHIP BETWEEN 
REACH AND ENGAGEMENT 

• 130% INCREASE IN ENGAGEMENTS 
AND139% INCREASE IN LINK CLICKS

Q4 FY 2022-2023 Q4 FY 2021-2022
CHANGE

Metric April May June Total April May June Total

Engagement*
(%) 3.16% 1.79% 1.97%

2.30%
AVG

3.54% 7.90% 3.55% 5%
AVG -54%

Post Total 
Reach** 42,062 24,044 19,199 85,305

TOTAL
8,803 12,808 6,512 28,123

TOTAL +203%

Total 
Engagements *** 297 82 38 417

TOTAL 17 125 39 181
TOTAL +130%

Link Clicks**** 323 41 33
397

TOTAL 30 92 44 166
TOTAL +139%
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INSTAGRAM ENGAGEMENT

Q4 FY 2022-23 Q4 FY 2021-22
CHANGE

FOLLOWERS FOLLOWERS

1,006 820 +22.6%

*Engagement rate is based on the likes and comments received divided by the number of followers. Industry standard is 3.31%
**Reach is the total number of people the page’s posts were served to
*** Total engagements defined as likes, comments, shares and saves 

****Link clicks defined as the number of times social media is used to drive traffic to the website

• FOLLOWERS INCREASED BY 22.6% FOR THIS 
QUARTER COMPARED TO FY 2021-2022

• TOTAL ENGAGEMENTS INCREASED 1.9%
• ENGAGEMENT IS UP 320% 
• HOWEVER REACH IS DOWN 10.75% DUE TO THE 

INVERSE RELATIONSHIPS BETWEEN REACH AND 
ENGAGEMENT 

Q4 FY 2022-2023 Q4 FY 2021-2022
CHANGE

Metric Jan Feb Mar Total April May June Total

Engagement*
(%) 7.77% 7.91% 8.04%

7.9%
AVG

1.96% 1.97% 1.7% 1.88%
AVG +320%

Average number
of likes 16.7 16.4 20.31

17.8
AVG

22.62 13.92 11.7 16.08
AVG +10.7%

Post Total 
Reach** 3,210 3,844 4,620

11,674
TOTAL

7,054 3,941 2,086 13,081
TOTAL -10.75%

Total 
Engagements *** 204 257 312

773
TOTAL 358 191 209 758

TOTAL +1.9%

Link Clicks**** 16 2 6
24

TOTAL 14 9 17 40
TOTAL -40%
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PAID SOCIAL MEDIA: CAROUSEL AD
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PAID SOCIAL MEDIA (MARKETING)

Dates: March 9 – May 31
Channel: Facebook and Instagram
Objective: Traffic
Audience: Adults in United States: Sacramento (+25 mi) California; Boise (+35 mi) 
Idaho; Las Vegas (+25 mi) Nevada; Bend (+25 mi), Grants Pass (+25 mi) Oregon; 
Seattle (+50 mi), Tacoma (+25 mi) Washington
Interests: Outdoors, Outdoor recreation, Gardening, Wine, Festival, Food & Wine, 
Farm-to-table, Hot air balloon, Shopping, Outlet store, Oregon, Cycling, Tourism, 
Farm or Garden festival

RESULTS
• SPEND: $250
• REACH: 31,984
• IMPRESSIONS: 72,130
• LANDING PAGE VIEWS: 722
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PAID SOCIAL MEDIA: CAROUSEL AD
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PAID SOCIAL MEDIA (MARKETING)

Dates: June 1 – August 31
Channel: Facebook and Instagram
Objective: Traffic to summer blog
Audience: Adults in United States: Sacramento (+25 mi) California; Boise (+35 mi) 
Idaho; Las Vegas (+25 mi) Nevada; Bend (+25 mi), Grants Pass (+25 mi) Oregon; 
Seattle (+50 mi), Tacoma (+25 mi) Washington
Interests: Tourism, Frequent Travel, Outdoors, Outdoor recreation, Gardening, 
Wine, Tulip Festival, Food & Wine, Flowers, Flower Festivals, Farm-to-table, Hot 
air balloon, Shopping, Outlet store (retail), Oregon, Cycling, Farm or Garden 
festival

PROGRESS UPDATE (as of June 30)
• AMOUNT SPENT: $80.76
• REACH: 11,011
• IMPRESSIONS: 17,509
• LANDING PAGE VIEWS: 120
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PINTEREST ENGAGEMENT

*Engagement is the percentage of your pins with at least one repin 
**Reach is the total number of people the page’s posts were served to
*** Total engagements defined as likes, comments, shares and saves 

****Link clicks defined as the number of times social media is used to drive traffic to the website

Q3 FY 2022-2023 Q4 FY 2021-2022
CHANGE

Metric Jan Feb Mar Total April May June Total

Engagement*
(%) 4.15% 2.31% 2.54%

3%
AVG

2.31% 1.78% 1.63% 1.91%
AVG +37%

Post Total 
Reach** 350 368 523

1,241
TOTAL

1,342 1,294 857 3,493
TOTAL -63%

Total 
Engagements*** 25 11 19

55
TOTAL Benchmark Benchmark Benchmark Benchmark Benchmark

Link Clicks**** 3 1 11
15

TOTAL Benchmark Benchmark Benchmark Benchmark Benchmark

FY 22-23 Q3 TOP BOARD

987
Impressions

15
Saves

32
Link Clicks

• AVERAGE ENGAGEMENT IS UP 37% FROM LAST YEAR 
• HOWEVER, REACH IS DOWN DUE TO THE INVERSE 

RELATIONSHIP BETWEEN REACH AND ENGAGEMENT 
• CONTINUED BENCHMARKING ENGAGEMENTS AND 

CLICKS
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PINTEREST POSTS

*Pin sample: not an exhaustive list
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FY 2022-2023 SOCIAL MEDIA ENGAGEMENT
FACEBOOK July Aug Sept Oct Nov Dec Jan Feb Mar April May June TOTAL

Engagement
(%) 4.04% 3.99% 10.92% 3.46% 2.17% 1.21% 2.86% 2.39% 2.84% 3.16% 1.79% 1.97% 3.4%

AVG

Post Total Reach 8,012 6,712 1,419 14,729 16,166 16,088 17,098 19,274 17,529 42,062 24,044 19,199 202,332
TOTAL

Total 
Engagements & 

Link Clicks
167 56 91 33 22 13 94 166 175 620 123 71 1,631

TOTAL

INSTAGRAM July Aug Sept Oct Nov Dec Jan Feb Mar April May June TOTAL

Engagement
(%) 1.60% 1.60% 1.54% 1.46% 1.93% 1.75% 1.59% 1.71% 1.76% 7.77% 7.91% 8.04% 3.22%

AVG

Average number
of likes 11.71 12.3 10.67 11.3 15.5 14.2 12.5 14.3 14.8 16.7 16.4 20.31 14.34

AVG

Post Total Reach 2,960 2,908 2,822 3,453 4,149 4,832 4,123 4,087 3,563 3,210 3,844 4,620 44,571
TOTAL

Total 
Engagements & 

Link Clicks
227 231 173 176 225 211 217 213 254 220 259 318 2,724

TOTAL

PINTEREST July Aug Sept Oct Nov Dec Jan Feb Mar April May June TOTAL

Engagement
(%) 4.12% 2.45% 3.39% 2.65% 1.20% 1.98% 4.15% 2.31% 2.54% 3.08% 2.57% 3.73% 2.85%

AVG

Post Total Reach 1,141 941 531 414 923 326 350 368 523 543 537 465 7,062
TOTAL

Total 
Engagements & 

Link Clicks
79 39 32 14 16 11 28 12 30 36 27 36 360

TOTAL
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SOCIAL MEDIA FOLLOWERS

TOTAL FOLLOWERS: 2,602

*Pinterest followers are not tracked or 
measured. Due to the nature of the platform, 
it is not an accurate reflection of efforts 

INSTAGRAM AND FACEBOOK 
GROWTH ARE BOTH STEADY

APRIL - JUNE 2022
2,602 FOLLOWERS

19% INCREASE YOY 
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SOCIAL MEDIA REACH

LARGE INCREASE IN 
FACEBOOK REACH DUE 
TO PAID ADS. CONSISTENT 
REACH ON PINTEREST 
AND INSTAGRAM SINCE 
LAST QUARTER.

JAN-MARCH 2023 
(LAST QUARTER): 
Total Reach: 66,915

TOTAL REACH: 98,524

47% INCREASE
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FACEBOOK DEMOGRAPHICS

AGE RANGE
Most of Explore Wilsonville’s Facebook content reaches people who are above the age of 35, with the largest segment 45-54, consistent 
with last quarter’s measurements but with the 45-54 age group surpassing the 65+ group. 

GENDER
Approximately 73.7% of Explore Wilsonville’s Facebook content reached women, and 26.3% reached men. This is in line with last quarter’s 
measurements.

COUNTRY
A majority are from the United States (97.1%), followed by Canada (1.5%)

CITIES
The top five cities for Explore Wilsonville’s Facebook content are:

1. Wilsonville, OR (9.1%)
2. Portland, OR (7.5%)
3. Salem, OR (4.4%)
4. Eugene, OR (2.9%)
5. Vancouver, WA (2.7%)

Data on people reached. This is the number of people who had any content from Explore Wilsonville or 
about Explore Wilsonville enter their screen, grouped by age and gender. These numbers are an estimate.

Updated April 19, 2023
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INSTAGRAM DEMOGRAPHICS

AGE RANGE
Most of Explore Wilsonville’s Instagram followers are between the ages of 35-44. Consistent with 
last quarter’s report. 

GENDER
Approximately 76.4% of Explore Wilsonville’s Instagram followers identify as women. 23.6% 
identify as men.

COUNTRY
A majority (92%) are from the United States, followed by India (.81%) and Canada (.4%). 

CITIES
The top five cities for Explore Wilsonville’s Instagram are:

1. Wilsonville, OR (28.1%)
2. Portland, OR (7.7%)
3. Canby, OR (6.2%)
4. Sherwood, OR (4%) 
5. Oregon City, OR (3.6%)

This is the number of people who currently follow Explore Wilsonville on Instagram. 
These numbers are an estimate.

Updated August 14, 2023
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PINTEREST DEMOGRAPHICS

AGE RANGE
Most of Explore Wilsonville’s Pinterest audience are between the ages 
of 25-44, with ages 25-34 leading at 34.1% followed by ages 35-44 at 
21.4%.

GENDER
Approximately 76.8% of Explore Wilsonville’s Pinterest audience 
identify as women. 9.9% identify men and approximately 13.2% are 
unspecified & custom.

CITIES
The top five metro areas for Explore Wilsonville’s Pinterest audience 
are: 

1. Portland, OR (9.8%)
2. Los Angeles, CA (4.4%) 
3. San Francisco-Oak-San Jose (4.4%) increased
4. Seattle-Tacoma, WA (3.5%) 
5. Washington, DC (Hagrstwn) (3.3%) newly added

Data on Explore Wilsonville’s total Pinterest audience. This includes all users who have seen or engaged 
with Explore Wilsonville pins. These numbers are an estimate. 

CATEGORIES AND INTERESTS
The most popular categories for this audience. 

*Affinity indicates how this audience is interested in a particular category 
compared to the general Pinterest audience 
 

Updated April 19, 2023
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PR REPORT
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PR RECAP

§ Summer pitch distributed in May to 210 

direct contacts + 62 outlets

§ 44 articles from April to June

§ Influencer Rachel Jane Lloyd visited

§ 7 articles added to online media room

§ Attended Public Relations Society of 

America Travel & Tourism conference in 

Madison, WI

https://explorewilsonville.com/press-media/
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PUBLIC RELATIONS 
FY 2022-23

Number of Articles Circulation Number of Influenced Articles

July 22 6,839,552 -
August 4 5,627,705 -

September 19 7,076,372 1

October 14 2,550,354 -

November 13 4,694,322 1

December 13 4,493,820 -

January 8 7,504,388 1
February 11 798,174 -

March 11 20, 818, 105 1
April 17 5,201,407 1

May 13 916,706 -
June 14 11,671,630 -

TOTAL 115 78,192,535 5

Influenced articles are those that resulted from JayRay’s media outreach, such as ongoing pitching, fact-checking, engagement with journalists or other media effort from JayRay.
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PR COVERAGE

SEE UPDATED MEDIA ROOM

https://explorewilsonville.com/press-media/
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SUMMER CONTENT PARTNER: RACHEL JANE LLOYD
Explore Wilsonville contracted Rachel Jane Lloyd as a content partner to 
visit Wilsonville under a content partner agreement that allowed her to 
follow a pre-determined itinerary in exchange for an authentic review of 
the different points of interest in and around Wilsonville. Rachel is a travel 
blogger who focuses on food and travel in the Pacific Northwest. 

OVERVIEW: 
§ 2-day itinerary: June 2-4
§ Focus on food and outdoors

GOAL:
To inspire a trip to Wilsonville. 
Seeing Wilsonville through the 
eyes of a trusted authority 
delivers an authentic message 
and establishes Wilsonville as a 
destination among the content 
partner’s followers.  
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ITINERARY
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CONTENT SAMPLE: BLOG

Wilsonville, Oregon, is a 
destination that offers a 
harmonious blend of natural 
beauty, delectable dining, and 
comfortable accommodations. 
From the tranquil Memorial Park 
to the flavorful experiences at 
Vanguard Brewery and Lux 
Sucre, every moment spent in 
Wilsonville is sure to leave a 
lasting impression. 

Read full blog here

“

http://racheljanelloyd.com/2023/06/exploring-wilsonville-oregon.html
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CONTENT SAMPLE: INSTAGRAM

Watch reel here

https://www.instagram.com/p/CtKLo0XulNQ/
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MARKETING REPORT



EXPLORE WILSONVILLE 36

MARKETING RECAP
§ Updated trip itineraries 

§ Developed visual identity guide 

§ Planned visual identity refresh launch for 

marketing collateral, social media channels, 

website and press announcement 

§ Managed geolocation data subscription 

§ Drafted marketing plan and budget for FY 23-24

§ Considered grant opportunities and partnerships

View full visual identity guide

https://explorewilsonville.com/wp-content/uploads/2023/08/ExploreWilsonville_VisualIdentityGuide_FINAL.pdf
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TEASER BROCHURE



EXPLORE WILSONVILLE 38

VISUAL IDENTITY WEBSITE SAMPLE 
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GEOLOCATION REPORT
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STR REPORT
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STR REPORT GLOSSARY 

§ Occupancy: 
§ Percentage of available rooms sold during a specified time period. Occupancy is calculated by dividing the 

number of rooms sold by rooms available.
Occupancy = Rooms Sold / Rooms Available

§ Revenue per available room (RevPAR): 
§ Total room revenue divided by the total number of available rooms. See Room Revenue, Rooms Available.

Room Revenue/Rooms Available = RevPAR

§ Demand: 
§ The number of rooms sold in a specified time period (excludes complimentary rooms).

§ Revenue: 
§ Total room revenue generated from the guestroom rentals or sales.

Source: https://str.com/data-insights/resources/glossary/

https://str.com/data-insights/resources/glossary/
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STR REPORT – WILSONVILLE

2022 2023

PERCENT CHANGE

PE
R

C
EN

T 
(%

)

OREGON 
MASK 

MANDATE 
LIFTED
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STR REPORT – WILSONVILLE

Total Properties: 7 Total Rooms: 615 QUARTERLY MEASUREMENTS OF REVPAR, AND 
REVENUE BOTH INCREASED

STR reports are delivered around the 19th of each month to JayRay.

FY 22-23 Jul Aug Sept Oct Nov Dec Jan Feb Mar Apr May Jun

Occupancy % 78.9% 80.2% 77.7% 72.8% 63.0% 59.1% 55.3% 61.9% 63.0% 59.1% 61.6% 74.6%

RevPAR $109.75 $103.21 $93.51 $78.56 $65.65 $58.92 $56.01 $63.91 $67.90 $66.16 $70.79 $98.77

Demand 15,035 15,294 14,342 13,879 11,629 11,272 10,539 10,654 12,011 10,909 11,736 13,761

Revenue $2,092,395 $1,967,775 $1,725,258 $1,497,726 $1,211,301 $1,123,266 $1,067,770 $1,100,579 $1,294,584 $1,220,615 $1,349,665 $1,822,355

Q4 FY 2022-2023 Q4 FY 2021-2022 YOY 
QUARTERLY 

CHANGEMetric April May June Summary April May June Summary

Occupancy % 59.1% 61.6% 74.6% 65.1%
AVG 74% 71.20% 81.10% 75.43%

AVG
-13.69%

AVG

RevPar $66.16 $70.79 $98.77 $78.57
AVG $75.27 $73.77 $103.64 $84.23 

AVG
-6.72%
AVG

Demand 10,909 11,736 13,761 36,406
TOTAL 13,645 13,577 14,965 42,187

TOTAL
-13.7%
TOTAL

Revenue $1,220,615 $1,349,665 $1,822,355 $4,392,635
TOTAL $1,388,709 $1,406,472 $1,912,140 $4,707,321 

TOTAL
-6.69%
TOTAL



EXPLORE WILSONVILLE 49

535 Dock Street, Ste. 205 Tacoma, WA 98402

253.722.2690

bbaeth@jayray.com

Contact us Follow us on

facebook.com/jayrayadspr
@jayrayadspr

@jayrayadspr

©2023 JayRay Ads + PR

THANK YOU!


