Town Center Public Input Demographics and Advertising/Communications

Following the City Council work session on March 3, 2025, City staff aggregated the following
information for Council consideration as it prepares for goal setting. The purpose of this document
is to summarize the nature of the activities, materials, and communication tools used as part of the
Town Center planning process as it relates to the demographics of participants and target
audiences.

The Town Center Plan process involved the most extensive outreach process for a land use project,
or otherwise, in the City’s history. As described below and in the attachments, there were many
opportunities to participate in the project as outlined in a Public Engagement and Communication
Plan for the Town Center Plan, including an advisory task force, community design workshops,
focus groups, pop-up neighborhood events and idea centers, and in-person and online surveys. The
engagement plan was designed to reach as broad an audience as possible and to gather a variety of
perspectives in the community. It also included targeted outreach to specific stakeholders more
impacted by activity in the Town Center and to harder to reach demographics that do not typically
participate in traditional meetings and surveys.

Overall, the project captured 26,098 data points in addition to more descriptive comments from
over seven dozen community conversations. It is estimated that around 2,000 people participated
in the process, representing 7.5% of the citywide population. See below for more information on the
various engagement activities, advertising materials and communication tools, and demographics
information collected through the surveys.

Broad Outreach Activities:

Online Surveys Demographics Data (see Attachment A)(1617 surveys; 18,784 data points)
e Public Kickoff Town Center online survey (989 respondents)
e Design Alternatives Survey (online) (422 respondents)
e Community Concept Survey (online) (206 respondents)

Attendance at Large Project Events’
e Public Kickoff visioning event (80 attendees, multilingual and multigenerational)
e Happy Hour with nationally renowned retail expert Bob Gibbs (56 attendees)
e Community Design Workshop at CCC (35 attendees, multigenerational)
e Community Concept Open House at City Hall (41 attendees, multigenerational)
e Bilingual Community Concept Open House at Wood Middle School Latino Family Night (20+
attendees, plus student facilitators/translators; multilingual and multigenerational)

Polling Participation
e In-person Visual Preference Surveys (1510 data points, estimated 400 respondents; based
on the variety of community-based events where the survey was taken, demographics are
expected to be similar to citywide demographics)?

" Based on event sign-in sheets. It is common for a few additional attendees to not sign in.

2 Input was gathered at: Library and Community Sharing Idea Centers during August, Kiwanis Fun Run on July
29, 2017, Fun in the Park on August 5, 2017, Wilsonville Brewfest on August 12, 2017, Wilsonville Community
Block Party on August 16, 2017, Three pub trivia nights: Beer Station on July 19, Vanguard Brewing on July 25,

Quench on August 9. The survey garnered 1510 responses from about 400 respondents.
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e Questions of the Month® (5,017 data points. 56% participated online and demographics
likely mirror those of the online surveys. 30% participated through the Library and likely
represented a higher percentage (than citywide demographics) of youth, seniors, ESL and
lower income community members who are often dependent on library services.* As part of
the targeted outreach, a minimum of 5% of responses came from seniors, 2% from
students, 1% from Spanish speakers, and 4% from families in need.

Community Events:

By attending community events that already drew large, diverse audiences and attending a variety
of these types of events, the project team was able to connect with hundreds of other individuals,
some of whom were participating for the first time and others who had already heard of and
engaged with the project. While specific demographic questions were not asked, given the variety
of events and diversity of people who visited our booths/interactive activities, the demographics
were on the whole more similar to the community’s overall demographics than online participation,
helping to increase the diversity of voices informing the Plan.

e Community Block Party:
- Thousands attended in 2017 and hundreds engaged with the Town Center project team. In
addition to the In-person Visual Preference Survey (data captured above), attendees
answered an Activity Preferences poll. Temporary versions of most of the activities were
featured at the event so community members could experience them (known as tactical
urbanism) in and near the Park before answering. (545 data points, about 250 people)
- Hundreds of people attended in 2018 and interacted with the pop-up Main Street and Two-
way Cycle-track. Participants were asked to provide input on these two projects and to
identify priority projects to achieve the vision in the Plan as well as preferred parking design.
(242 data points, around 40-80 people)

e Civics Academy, 2017 & 2018 (20-24 participants each year, small group map exercises)

e Charbonneau HOA meeting, (35-50 participants)

e Boeckman Creek PTA meeting (10-12 participants)

e Wilsonville High Boosters Club Meeting (10-15 participants)

e Lowrie Primary PTA Meeting (10-12 participants)

e Rotary Lunch (20-25 participants)

o Rotary concerts (data/participation captured above in In-person Visual Preference Surveys)

e Kiwanis Fun Run (data/participation captured above in In-person Visual Preference Surveys)

e Funinthe Park (data/participation captured above in In-person Visual Preference Surveys)

e Wilsonville Brewfest (captured above in In-person Visual Preference Surveys)

e Planning Commission and City Council meetings, Showcase Celebration & Photo Gallery

3 Posted online (56% of responses) and in-person at Idea Centers (Library (30%), Wilsonville Community
Sharing (4%), and the Parks Building), senior lunch at the Community Center (5%), events with students (2%),
Spanish ESL focus groups (1%), and advisory groups (1%).

4The Wilsonville Library does not have user demographics, but due to the high level of foot traffic and diverse
patronage and programs - like Spanish Storytime, Oregon Department of Human Services Drop-In
Assistance, Teen Advisory Board, music, film, and reading events and programs — input from Library patrons
was sought to hear from individuals underrepresented in survey demographics and often dependent on
library services (youth, seniors, ESL, and lower income).
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Targeted Outreach

The following demographics and stakeholders were identified at the beginning of the project by the
City Council as often underrepresented in traditional outreach methods or as an impacted party in
Town Center and thus, important to hear from. The project team conducted these additional

engagement methods to reach these audiences, several of which were identified after the

demographics data from the surveys were assessed in order to increase participation among those
groups underrepresented in the survey participation. This further increased the diversity of voices
informing the Plan, bringing overall input on the project more in line with citywide demographics.

Seniors:

Monthly senior lunches at the Community Center (during all three phases), (20-30
participants each month, many repeat participants)
Library Idea Center (data/participation captured above)

Millennials and males:

OIT Back to School event (participants not documented)
OIT Open House (discussion documented, but not participants)
Instagram Contest (22 entries, overall participation unknown)

Trivia (and surveys) at local pubs (data/participation captured above in In-person Visual
Preference Surveys)

Art Tech class visit (45-55 participants)

Lowrie Primary Enrichment Classes (10-14 participants)

Wilsonville High School class visit (40 participants)

Meridian Creek seventh grade class curriculum (five visits, 20-24 participants)
Library Idea Center (data/participation captured above)

ESL Community Members:

Autumn Park Apartments Focus Group (10-12 participants)

Wood Middle School Latino Family Night (data/participation capture above in Bilingual
Community Concept Open House)

Outreach at La Tienda San Francisco (overall participation unknown / captured above)
Boeckman Primary Latino Advisory Group visits (participants not documented)
Library and Wilsonville Community Sharing Idea Centers (participation captured above)

Employees & Employers, Business & Property Owners, Chamber, Developers:

Stakeholder meetings & interviews (during all three phases) (14 participants)
Chamber of Commerce Morning Spark (20-30 participants)

Chamber of Commerce webinar with Q&A (participants not documented)

Small Town Center Business Lunch Roundtable and Focus Groups (during all three
phases)(12+ participants, besides Task Force members)

Economic Summit (panel event) at Regal Cinemas (58 participants)

Town Center business newsletters (N/A)

Residents in and adjacent to Town Center

Neighborhood focus groups (7-10)
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Renters and lower income community members:
e Autumn Park Apartments Focus Group (participants captured above)
e Neighborhood focus groups (participants captured above)
e Library and Wilsonville Community Sharing Idea Centers (participation captured above)

Task Force:

Two dozen community representatives held six workshops to guide development of the Plan based
on public feedback and technical information from qualified professionals. The Task Force included
representatives from Wilsonville’s residents, youth, community advocates, small and large
businesses, landowners, and neighborhood groups. Each member represented organizations and
stakeholder groups and were responsible for coordinating with their networks and neighbors to
inform the Task Force discussions and thus, the project. The Task Force was intricately involved
over the full course of the project, including attendance at community meetings and events to
engage with community members themselves.

Minutes from the last Task Force meeting (October 23, 2018) reflect the positive view of Task Force
members toward the process and public engagement of the Town Center Plan project. It inspired
Task Force member "Doris Wehler [who] stood and said that she has been involved in the City's
meetings forever. She stated that this project engaged the public more than any other she has seen
in the City. She appreciated everyone's efforts." In addition, the following quotes from key
Stakeholders and the Task Force were in the February 2019 Boones Ferry Messenger as the Plan
was finalized and prepared for adoption. At the time, the project team did not receive any concerns
or testimony that the process had not been inclusive or transparent.
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Technical Advisory Committee:

A technical advisory committee was also established and met four times for coordination with
regulatory agencies and partners to help ensure the plan met relevant requirements (e.g. ODOT,

DLCD, Metro).

Outreach Matrix from the Public Engagement Plan:
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General public, including the
. . X X X X X X X X
senior community and youth
Non-English Speaking
. X X X X
Community Members
Employees in Town Center X X X X X X X X
Employers in Town Center X X X X X X X X
Property owners,
commercial and residential, X X X X X X X X
in Town Center
Business owners, retail and
non-retail, in Town Center & X X X X X X X X X
Chamber of Commerce
Developers/Brokers X X X X
Local/State agencies
(transportation, land use, X X X X X
education)
Residents in and adjacent to
X X X X X X X X
Town Center
Tenant and neighborhood
o . X X X X X X X X X
association representatives
Community-based
organizations, including arts, X X X X X X X X X
culture, and services
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Advertising Materials:

The public engagement campaign used a variety of engagement, communication, and advertising
tools to reach as broad of an audience as possible. Most advertisements were shared in both
English and Spanish. The following tools and platforms were used with examples of many included
in Attachment B. It is worthwhile to note, most City projects only use the City website, the Boones
Ferry Messenger, press releases, mailings and social media to promote events (one Open House
and/or one survey is typical using Let’s Talk, Wilsonville!).

Project website (this project predated Let’s Talk, Wilsonville!):

The City created a direct web address (www.wilsonvilletowncenter.com) linked to a website
that provided project information, links to online surveys, and both a comment form and
map-based input tool to provide feedback on the planning process. Draft and final Plan
documents were posted here for viewing and comment.

City’s website project page

Informational videos were posted on the project website and shared on social media:

o Summer Events video - This video explained the initial planning process and
advertised input opportunities available to the public in summer 2017.

o Community Design Concept video - This video described the draft Community
Design Concept to the public and explained how to provide comments on the
concept to the project team. It provided links to the project website and draft Plan
documents.

Boones Ferry Messenger:

Over the course of the project, the BFM included articles to raise awareness about the Town
Center Plan and promote opportunities to get involved in the planning process, along with
dedicated space for the Question of the Month. This featured space provided the
community with updates on the Plan’s progress, notification of upcoming events, and
information on where and how to provide input into the planning process (monthly,
attached).

Press Releases:

These were released periodically throughout the project to provide key updates about
events and milestones to the local media to raise awareness about the Town Center Plan
and promote opportunities to get involved in the planning process (examples attached).
Postcards, flyers, citywide mailings (examples attached)

School Bulletin Boards:

Flyers to advertise input opportunities were posted on the parent-teacher school bulletin
boards (examples attached).

Table Tents:

These were placed on tables and counters at local businesses and restaurants in Town
Center advertising the project website, surveys, large events (examples attached).
Bookmarks:

Placed in all checkouts at the Library for all surveys and large events (examples attached).
SMART bus channel cards:

Placed in the advertisement spaces above the windows on all City buses, directing people
to the project website, latest surveys, and questions of the month (picture attached).
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e |deaCenters:
These materials were purposefully placed at the Library, Wilsonville Community Sharing,
and the Parks Building to capture demographics the City was not already hearing from
(proportionate to their percent of the citywide population) and to place information
materials and engagement opportunities where people already visit. There were information
boards with rotating materials aimed at sharing information and gathering input, including
space dedicated to upcoming meetings, events and engagement opportunities as well as
another poster board dedicated to the Question of the Month.

e Social Media:
The City’s social media platforms were used to raise awareness about the Town Center Plan
and promote opportunities to get involved in the planning process. Facebook, Instagram
and Nextdoor were utilized. At critical milestones, paid posts to 97070 were utilized for
greater visibility and public response (examples attached).

e Instagram photo contest (advertisement card attached)

e Town Center Business newsletters (example attached)

e MailChimp E-mail Distribution List:
The project team maintained an interested parties list of nearly 360 recipients, sending 13
email notifications throughout the project about surveys, community events, and other
public meetings.
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Attachment A

Demographics

What is your relationship to Wilsonville? Choose all that

I live nearby
I am a tourist or visitor from outside of the area
I work in Wilsonville

[ am a resident

apply

0 100 200 300 400 500 600 700
Number of Responses
What is your age?
65+
55 - 64
45 5
3 - 44
215134
18-24
Under 18 =
0 50 100 150 200 250
Number of Responses
Please indicate your gender:
Prefer not to answer I
Transgender |
Female [
Male S
0 100 200 300 400 500 600

Number of Responses
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What is your household income?

$150,000 or more
$100,000 - $149,999
$75,000 - $99,999
$50,000 - $74,999
$25,000 - $49,999
Less than $25,000

0 50 100 150 200 250
Number of Responses

Compared to the broader population in Wilsonville and across the state, survey respondents
reported substantially higher incomes. While approximately 20 percent of the Wilsonville
population has an income below $25,000, only three percent of survey respondents who
reported income self-identified at this level. Conversely, only 10 percent of the Wilsonville
population has an income above $150,000, but 25 percent of survey respondents who reported
income self-identified at this level. Furthermore, at least three-quarters of those who responded
to this question reported incomes above Wilsonville's median.

Key Economic Indicators Across Geographies

Income Wilsonville MSA Oregon
Median Household Income $56,181 $60,063 $52,196
Incomes above $150k 10.1% 11.1% 8.1%
Incomes below $25k 19.7% 18.8% 23.1%

Do you have children living in your household?

No

Yes

0 50 100 150 200 250 300 350 400 450
Number of Responses
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Most people think of themselves as belonging to a particular
ethnic or racial group. How do you identify yourself? (choose
all that apply)

Native American
Multi-racial
Hispanic/Latino
Caucasian/White
Asian or Asian American
African American/Black
0 100 200 300 400 500 600 700

Number of Reponses

Survey respondents self-identified their race/ethnicity in similar proportions to the broader
Wilsonville population. However, there was a significant disparity with Hispanic/Latino
respondents, who were underrepresented in the survey compared when to their proportion of

the City’s population.

Racial Demographics Across Geographies

Race Survey Respondents Wilsonville Oregon
White 0% 85% 83%
African American 1% <1% 2%
American Indian/Alaska Native 1% 1% 1%
Asian 3% 4% 4%
Multiracial 3% 4% 4%
Other n/a 5% 6%
Hispanic or Latino 3% 12% 12%

How long have you lived in Wilsonville

I do not live in Wilsonville
More than 10 years

5-10 years

1-5 years

Less than 1 year

0 50 100 150 200 250 300
Number of Responses
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Do you own or rent your home?

Rent

Own

0 100 200 300 400 500 600 700
Number of Responses

Survey respondents were far more likely to own their homes than residents in the broader
Wilsonville population. This was also true when survey respondents were compared to state
levels of homeownership.

Home Occupancy Across Geographies

Survey Respondents Wilsonville MSA Oregon
Owner Occupied 79.7% 41.4% 55.2% 53.3%
Renter Occupied 20.3% 51.8% 38.6% 37.0%
Vacant Housing Units n/a 6.8% 6.2% 9.6%

As of early 2017, Wilsonville’s housing stock includes nearly 9,000 units, of which slight more
than half (4,553) is multifamily housing (compared to 4,373 single-family units). This suggests
that a significant proportion of city residents are living in rented apartment units. Nearly 80
percent of survey respondents, however, reported that they reside in single-family homes.

What type of home do you live in?

Single-family home

Multi-family (apartment, attached townhome)

0 100 200 300 400 500 600
Number of Responses
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Attachment A: Mapita Results Summary - SUPPLEMENT
July 2017

Introduction

The City of Wilsonville's online, interactive survey provided data to guide development of the
Town Center Plan (the Plan). Generally, the information that respondents provided did not differ
significantly based on demographic variables such as age or length of residency in Wilsonville
and no specific conclusions can be drawn from those comparisons. This document provides a
few examples of the additional analysis. The maps illustrate the disproportionate representation
of homeowners in survey results, but there is no indication that substantive survey responses
vary considerably when compared to respondents who rent their homes.

Renting vs. Owning, Plus Length of Residency

The first map illustrates the places respondents identified as home. The density of dots ranges
from purple/low to red/high.

The next maps illustrate homeownership vs. renting. Respondents who own their homes tend to
live closer to the edges of the city, while renters are more clustered in and around Town Center.

Homeowners Renters
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The following maps distinguish between ownership and renting, filtering for length of residency
in Wilsonville. Most respondents who rent their homes have lived in Wilsonville for between one
and five years. The length of residency for homeowners is more evenly distributed.

Length of Residency Homeowners Renters

Less than 1 year

1-5 years

5-10 years

More than 10 years
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Type of Home and Length of Residency

The first map illustrates the places respondents identified as home. The density of dots ranges
from purple/low to red/high.

The next two maps illustrate the type of home respondents live in, with a pattern that matches
the maps illustrating homeownership vs. renting for respondents.

Single-family home Multi-family (apartment, attached
townhome)
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The following maps distinguish between those living in single-family homes vs. those living in
multi-family residences, filtering for length of residency in Wilsonville.

Length of Residency Single-family home Multi-family (apartment, attached
townhome)

Less than 1 year

1-5 years

5-10 years

More than 10 years
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Design Alternatives Survey

Demographics

Survey respondents were invited to participate in an optional section of the survey in
which they could share their demographic information. This information helps the
project team understand who within the Wilsonville community has provided input
relative to the Wilsonville population.

Age of Respondents

100
90
80
70
60
50
40
30
20
10

0

Number of Respondents

Under 18 18-24 25-34 35-44 45-54 55-64 65-74 75+ Prefer not
to answer

Age

Ethnicity or Race (respondents could select all answers that applied)
350
300
250
200
150

100

Number of "Respondents"

(%]
o

o
Multi-racial
Other

Hispanic/Latino

Caucasian/White
Native American

African American/Black
Asian or Asian American

Community Design Online Survey Results Summary | 18
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Gender (respondents could select all answers that applied)

300
250
200
150
100

0

Female Male Transgender Prefer not to answer Other

Household Income

Household Income

80
70
60

50
4
3
2
1
0 N -

Less than $25,000 - $50,000 - $75,000 - $100,000- $150,000 or Other No answer
$25,000 $49,999 $74,999 $99,999 $149,999 more

o O O o

Home Ownership

Home Ownership
250
200
150
100

50

Own Rent No answer

Community Design Online Survey Results Summary | 19
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Community Concept Survey

Demographics

Survey respondents were invited to participate in an optional section of the survey in which they

could share their demographic information. This information helps the project team understand

who within the Wilsonville community has provided input relative to the Wilsonville population.

Figure 15: Identification with Town Center

(Total responses= 452, respondents could select all answers that applied)
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Figure 16: Age of Respondents (Total respondents = 201)
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Figure 17: Ethnicity or Race
(Total responses= 204, respondents could select all answers that applied)

180 -
160 -
140 -
120 -
100 -
80 -
60
40 1 16 (8%)
20 - 0 5 (2%) 4 (2%) 6 (3%) 8 (4%)
0 J

165
(81%)

NUMBER OF "RESPONSES"

African Asian or Asian  Caucasian/ Hispanic/ Multi-racial Native Other
American/Black  American White Latino American

ETHNICITY/ RACE
Survey respondents self-identified their race/ethnicity in similar proportions to the broader
Wilsonville population. However, among survey respondents, there was slightly less representation

from people who selected multiple races/ethnicities than the overall Wilsonville population.

Racial Demographics across Local Geographies

g Survey Respondents Wilsonville Oregon
White 81% 85% 83%
African American 0 <1% 2%
American Indian/Alaska Native 3% 1% 1%
Asian 2% 4% 4%
Multiracial 2% 4% 4%
Other 4% 5% 6%
Hispanic or Latino 8% 12% 12%

Figure 18: Gender (Total responses= 202, respondents could select all answers that applied)

127 (63%)

e

oN D

o O O
Il Il J

71 (35%)

D 0
o o
1 1

N
o
1

0 3 (1%) 1

o
1

Female Male Transgender Prefer not to Other
answer

NUMBER OF "RESPONSES"
5
S

GENDER

Page 19 of 138



Town Center Public Input Demographics and Advertising/Communications
Attachment A

Figure 19: Household Income (Total respondents = 192)
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HOUSEHOLD INCOME

Key Economic Indicators across Local Geographies

Income Survey Respondents Wilsonville Oregon
Median Household Income $56,181 $52,196
Incomes above $150k 28% 10.1% 8.1%
Incomes below $25k 3% 19.7% 23.1%

Survey respondents tended to be higher income. The median household income in Wilsonville is
$56,181. Ten percent of Wilsonville residents have incomes higher than $150,000, compared to 28%
of survey respondents who have incomes higher than $150,000.
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2 — The Boones Ferry Messenger October 2017
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Task Force Named to Guide Wilsonville Town Center Plan

WILSONVILLE, OR — The City of Wilsonville has named members of the public to serve on
an advisory task force for the Wilsonville Town Center Plan. The 26-member task force is
composed of a wide variety of local residents, business owners and stakeholders who are
responsible for reviewing key information and ultimately providing recommendations to the
Planning Commission and the City Council at key milestones of the Wilsonville Town Center

Plan project.

Project Manager Miranda Bateschell, the City’s Long-Range Planning Manager, said, “I am very
excited about the membership of the Wilsonville Town Center Plan Task Force. We have a good
mix of residents, community-based organizations, and property and business owners, which

represent a vast range of perspectives, experiences and even ages. We look forward to hearing all

of their ideas and working with them to broaden our community outreach efforts.”

Task Force meetings are open to the public and to be held at Wilsonville City Hall. The date of
the first task force meeting is yet to be determined, and likely scheduled for March shortly after

the community Kick-off event.

The City is hosting a public kick-off event for the Wilsonville Town Center Plan on Tuesday,
Feb. 28, 5:30-8:00 p.m., at City Hall, 29799 SW Town Center Loop East, in Wilsonville. An
informational presentation and activities begin at 6 p.m. and light refreshments are being

provided.

The Wilsonville Town Center Plan Task Force, which plans to meets six times during the 18-
month long planning process, includes:
e Chair Kristin Akervall, Wilsonville City Councilor as an ex-officio/non-voting member
e Vice Chair (alternate) Susie Stevens, Wilsonville City Councilor as an ex-officio/non-
voting member
e Marie Alaniz, non-profit housing and resident services representative of Northwest

Housing Alternatives

29799 SW Town Center Loop East, Wilsonville, OR 97070 * Phone 503-682-0411 « Web www.ci.wilsonville.or.us
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e Hilly Alexander, local library advocate and Wilsonville resident

e Ben Altman, former Planning Commission chair and past Chamber of Commerce
president, professional planner and local resident

e Kyle Bunch, Town Center business owner of American Family Insurance and
Wilsonville resident

e Terrence Clark, Town Center business owner of Wilsonville Dental Group

e Paul Diller, law professor and Wilsonville resident

e Jon Dunn, representative of the property-owner of the Shari's Café and Pies location

e Bruce Eicher, Town Center business owner of Wilsonville Diamond and Wilsonville

resident

e Kevin Ferrasci O'Malley, CEO of the Wilsonville Area Chamber of Commerce

e Darren Harmon, Town Center business general manager of Wilsonville Family Fun

Center and a member of the City’s Tourism Promotion Committee

e Ron Heberlein, representative of Arbor Crossing Home Owners Association and
Wilsonville resident

e Eric Hoem, a retired community college professor who lives in Wilsonville

e Rosiland Hursh, Town Center business owner of Eye to Eye Clinic

e SaraJantze, local business representative of Owen Roe Winery and Wilsonville resident

e Hank Jarboe, Town Center business owner of Boston's Pub

e Kate Johnson, a local business owner, member of the City’s Park and Recreation
Advisory Board and Wilsonville-Metro Community Enhancement Committee and
Wilsonville resident

e Sophia Lochner, Wilsonville resident and Wilsonville High School student

a

e Lori Loen, representative of Landover Home Owners Association and a Wilsonville

resident

e Kamran Mesbah, Wilsonville Planning Commission member and local resident

e Susan Myers, a commercial real-estate broker who developed the Town Center shopping

center and nearby office building

e Richard (Dick) Spence, Wilsonville Community Sharing board member and a
Wilsonville resident

e Shelly Tracy, Director of Clackamas Community College’s Wilsonville campus

e Scott Vosburg, Town Center business owner of Wilsonville Lock and Security
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e Doris Wehler, past president of the Wilsonville Area Chamber of Commerce and a local

resident

The Wilsonville Town Center Plan seeks to provide a community-driven vision for the Town
Center area and strategic actions that establish a clear path forward to advancing the vision.

The plan is to guide future development in Town Center to create a cohesive, unified district that
enhances existing assets in the area and sets the stage for new development and investment.
Potential strategies include new projects, programs, partnerships, or policies that foster an
attractive and accessible place for visitors and residents of all ages to shop, eat, live, work, learn

and play within the Town Center area.

Wilsonville City Councilor Kristin Akervall and chair of the task force states, “We know from
the City’s community surveys that Wilsonville residents desire to have a more identifiable down-
town or main street to serve as a central gathering place for our community. This planning

process aims to identify strategies to do just that.”

The planning area, which covers approximately 100 acres and encompasses the properties north
of Wilsonville Road, within and adjacent to Town Center Loop, also includes a project team that
is completing a technical analysis to evaluate the economic, transportation, stormwater and land-
use conditions within the study area. Overall the plan is expected to be completed in early 2018
with the proposed adoption by the Wilsonville City Council. The project includes numerous

community workshops and events that are to be held throughout the process.

Funding for the long-range planning process comes from a Metro Community Planning and
Development Grant with matching funds from the City’s Urban Renewal Agency.

To sign up for project updates, be notified of upcoming events and to get more information visit

www.wilsonvilletowncenter.com or contact Miranda Bateschell, Long-Range Planning Manager,
at 503-570-1581, bateschell@ci.wilsonville.or.us .

-HHH-
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JOIN US FOR HAPPY HOUR
TO TALK ABOUT THE FUTURE OF
WILSONVILLE TOWN CENTER

The City of Wilsonville, in partnership with the community, W A bit about Bob

is launching a planning project to develop a new vision for For the past 25 years, Bob Gibbs has been active

Wilsonville Town Center. The City is working with a team of in developing innovative yet practical methods for
consultants, specializing in urban design, economic strategies, applying modern trends in commercial development.
and transportation, to lead the community in developing the He has worked in more than 400 town centers and

historic cities in the U.S. and abroad. He pioneered

Town Center Plan. On February 7, join us for happy hour with
Bob Gibbs, a member of the consultant team and a nationally
renowned expert in retail strategies.

the implementation of the New Urbanism Traditional
Town Planning and Smart Growth.

He has been profiled in The New York Times, The

FEBRUARY 7, 2017 Wall Street Jour:]alian.d Urban Land I\/Iagz'azine. He
is the author of “Principles of Urban Retail Planning
L pm - 6 pm and Development” and the “SmartCode Retail
1 Module,” and has contributed articles to numerous
McMenamins Old Church
30340 SW Boones Ferry Rd books and publications. For the past 20 years, he

; i ; has taught Urban Retail Planning in the Executive
Presentation begins at 4:15 followed by Q & A, networking, and

Education Program at the Harvard Graduate School

mingling. Appetizers will be prOVided' of Design. In 2012, Gibbs was honored by the Clinton
Please be sure to R.S.\VP. for this event at Presidential Library for his contributions to urban
http://bit.ly/WilsonvilleTownCenterBobGibbs planning and development.

Hosted by:

Learn more about the project and opportunities to participate in the planning process: wilsonvilletowncenter.com

For more information, contact Miranda Bateschell, Long Rangﬁe Plann]i(ng Manager
at 503-570-1581, batesche BeL& AL ille or.us
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WILSONVILLE

TOWN CENTER PLAN

WHAT IS THE FUTURE Share your vision at

the Town Center Plan

OF TOWN CENTER? Community Kick-Off

Event.

Town Center Community Kick-Off Event
Tuesday, February 28, 2017

530 pm - 8:00 pm (Presentation & activities start at 6:00)
City Hall, 29799 Town Center Loop E

This is a family-friendly event. Light refreshments will be provided.

The Town Center Plan is a community-driven process to
guide future development in the heart of our city. For
more information and to sign up for project updates visit:
www.wilsonvilletowncenter.com

The event is open to all community members, including youth; and Spanish
interpretation will be available. The City will also endeavor to provide qualified sign
language and other bilingual interpreters if requested at least 48 hours prior to the
meeting. (To obtain services, please contact Tami Bergeron,

Planning Administrative Assistant, at 503.570.1571.)
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¢CUAL ES EL FUTURO 0t it eomunt

DE TOWN CENTER? dad para compartir su

vision de Town Center.

Plan de Town Center — Evento Comunitario
Martes, 28 de febrero 2017

5:30 pPm — 3:00 PM (Presentacién y actividades empiezan a las 6:00)
Ayuntamiento de Wilsonville 29799 Town center Loop £)

Este evento esta adecuado para familias. Se ofreceran refrescos ligeros.

El Plan de Town Center es un proceso impulsado por la
comunidad para guiar el desarrollo en el corazéon de
nuestra ciudad. Para obtener mas informacién visite:
www.wilsonvilletowncenter.com

Este evento esté para toda la comunidad. La interpretacion de espanol estara
disponible y las actividades seran aptas para todas las edades. The City will also
endeavor to provide qualified sign language and other bilingual interpreters if
requested at least 48 hours prior to the meeting. (To obtain services, please
contact Tami Bergeron, Planning Administrative Assistant, at 503.570.1571.)
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— Community Event = Community Event

5:30 = 8:00 pm 5:30 - 8:00 pm

* This is a family-1 refreshments will be provided. * This is a family-

— Community Event = Community Event

5:30 - 8:00 pm 5:30 - 8:00 pm

* This is a family-t * This is a family-
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WHAT DOES FUTU RE WILSONVILLE

TOWN CENTER LOOK LIKE?

TELL US!
TAKE THIS SURVEY.

iCOMPARTE TUS IDEAS!
PARTICIPA CON ESTA ENCUESTA.

-:-E _._i_::ﬁ_'-l._ http://bit.ly/futuretowncenter
D

i "

Learn more about the Town Center Plan at

Para obtener mas informacidn visite

www.wilsonvilletowncenter.com
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What does the future of
Wilsonville Town Center

look like?

TELL US!

Take this survey. Share it with your friends and
family in the community.

www.wilsonvillelibrary.org/futuretowncenter

Learn more about the Town Center Plan at

www.wilsonvilletowncenter.com
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What does the future of
Wilsonville Town Center

look like?

TELL US!

Take this survey. Share it with your friends and
family in the community.

www.wilsonvillelibrary.org/futuretowncenter

Learn more about the Town Center Plan at
www.wilsonvilletowncenter.com
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Wilsonville? Wilsonville? Wilsonville? Wilsonville?
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Participa con esta encues- Participa con esta encues- Participa con esta encues- Participa con esta encues-
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comunidad. comunidad. comunidad. comunidad.

ESE 2 EHE 0 BEE 0 EEE
El% El% El% El%

http://bit.ly/futuretowncenter  http://bit.ly/futuretowncenter  http://bit.ly/futuretowncenter  http://bit.ly/futuretowncenter

Para obtener mas informacidn visite: Para obtener mas informacién visite: Para obtener mas informacién visite: Para obtener mas informacién visite:
www.wilsonvilletowncenter.com www.wilsonvilletowncenter.com www.wilsonvilletowncenter.com www.wilsonvilletowncenter.com




WOJ°J9IUSIUMOID|[IAUOS|IM MMM WO JDJUSIUMOID||IAUOS|IM MMM
e SO\ |9p eiunbald e| e1s91U0D) e SO\ |9p eiunbald e| e1saluod)

iSv3Al SNL ILIVANOD! iSv3Al SNL ILIVANOD!
¢ O||INUOS|IAA Op 0J3UdD ¢ O||INUOS|IAA Op 0J3UdD
|9p 04Nn1nj |@ SSA owo0)? |9p 04Nn1nj @ SOA owo0)?

NV 1d ¥3LNID NMOL ITIANOSTIM WA\W NV 1d ¥3LNID NMOL ITIANOSTIM WA\W
MWM WILSONVILLE TOWN CENTER PLAN MWM WILSONVILLE TOWN CENTER PLAN
/\ /—\

What does the future of What does the future of

Wilsonville Town Center Wilsonville Town Center
look like? look like?
TELL US! TELL US!

Answer the Question of the Month at Answer the Question of the Month at

www.wilsonvilletowncenter.com www.wilsonvilletowncenter.com
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iAcompananos en estos
préximos eventos este verano!

26 JUN TALLER DE DISENO EN EL
WILSONVILLE CCC 5-8PM

16 AGTO FIESTA DE BARRIO EN EL
PARQUE “TOWN CENTER"” 5-8PM

Nos puedes encontrar en estos otros eventos
27 JUL: CONCIERTO DE ROTARY 5 AGTO: DIVERSION EN EL PARQUE
29 JUL: CARRERA DE KIWANIS 10 AGTO: CONCIERTO DE ROTARY

3 AGTO: CONCIERTO DE ROTARY 12 AGTO: LA FIESTA DE LA
CERVEZA DE WILSONVILLE

www.wilsonvilletowncenter.com

iVIENE UNA NUEVA ENCUESTA!
CONTESTA DEL 26 JUL. AL 20 DE AGTO.

www.wilsonvilletowncenter.com/designsurvey

Kaninsubisap /wo°191U92UMOLS||IAUOS|IM MMM

'OL9V 3d 02 TV 1Nr 92 13A VLSILNOD
iVLSINONI VAINN VNN INIIA!

WIOJ°191US0UMOLI||IAUOS|IMMMM

JTIANOSTIM 3d VZ3NIED
V13AVISIH V1019V ZlL AdVLIOY 3d OLYFIDNOD ‘OLOV €

AYVLOY 30 OLY3IDNOD ‘O19V 0L SINVMPI 3d VH344VI 11Nl 6¢

INOYVL 73 NI NQISYIANIQ :01OV S AYVLOY A OLHFIDNOD “INf L2
SO}UDA® SOJ]10 SO)Sd Ud Jespuodud sapand soN

INd8-S »d31N3D NMOL.,, 3N0OUVd
13 N3 Oldvd 3d vis3ld O19V 9L

INd8-S 22D FTTIANOSTIM
14 N3 ON3SIA 3 43T1VL  NAr 9¢

{OUBJIDA 9)SO SOJUDASD sowixoud
s03}s9 ua soueuedwody!

v
NV1d ¥31NID NMOL ITIANOSTIM w“w

MWM WILSONVILLE TOWN CENTER PLAN
—_—

Join us! Share your ideas at
these summer events!

JUNE 26 DESIGN WORKSHOP AT
WILSONVILLE CCC 5-8PM
AUG. 16 COMMUNITY BLOCK PARTY:

TOWN CENTER PARK 5-8PM

Find us at these other events

JULY 27 ROTARY CONCERT AUG 5 FUN IN THE PARK

JULY 29 KIWANIS FUN RUN  AUG 10 ROTARY CONCERT

AUG 3 ROTARY CONCERT AUG 12 WILSONVILLE BREWFEST

www.wilsonvilletowncenter.com

NEW SURVEY COMING!
OPEN JULY 26 - AUGUST 20

www.wilsonvilletowncenter.com/designsurvey
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WHAT ARE YOUR
FAVORITE PLACES IN
TOWN CENTER?

Our website has a special feature where you can add
comments and photos to a map of Town Center.

Go to www.wilsonvilletowncenter.com/contact/ and
double-click on the map and follow the directions.

From the same page, you can view the project calendar
and sign up for email updates about the project and
upcoming events.

www.wilsonvilletowncenter.com
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Town Center Plan Website

www.wilsonvilletowncenter.com

A dedicated dynamic project website includes up-to-date project information, project
deliverables, and opportunities for public input. Following are two pages from the multipage
website.

Town Center Plan Website Homepage
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Town Center Plan Website Get Involved Page
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Idea Centers: Library, parks, and Wilsonville Community Sharing displays.
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Master planning for T own Center kicks off

& Claire Green ) Wednesday, March 08, 2017

0 Comments

Planning event took over city hall for evening of envisioning a ctivities and fun

(http://pamplinmedia.com/images/artimg/00003571733390.jpg)

The lobby of Wilsonville City Hall was transformed into a reception area Feb.
28 for the Town Center Master Plan kickoff.

A multilingual and multigenerational crowd quickly formed at the registration
tables and information stations with aerial shots of the existing Town Center

area with staffers and translators positioned beside them.

Promptly at 6 p.m., organizers called attendees into the council chambers for a
project presentation. Long-range Planning Manager Miranda Bateschell and
planning consultant Chris Beynon of MIG began with a history of the planning
and envisioning of Town Center over the years. The most recent iteration dated

back to 1973 and painted a more rural community than the one that has

sprouted up around city.

SPOKESMAN PHOTO: CLAIRE GREEN - (Left to right) Doug Seely, Hilly Alexander, Josh
Benton and MIG consultant Alex Dupey marked up an aerial map with development issues,
key existing features and future hopes for the area. "Tonight is really where we start setting the vision (for the Town Center)."

"The Town Center is a really important part of the community," Bateschell said.

Beynon took over the 30-minute presentation with a series of examples of how communities around the country are utilizing their town center spaces. His
slides focused on fun, functional and artful usages that incorporated green spaces that play-up local and regional draws, such as parks and retail. But Beynon

made it clear that his examples should inspire conversation rather than act as cookie-cutter molds that Town Center should be stuffed into.
"(Wilsonville's) mix of uses is pretty unique," Beynon said of the city's clustering of activities around Town Center. "You all have a central mass here."

Unlike other cities that grew off of a main street and are limited to a narrow area, Wilsonville is primed to create its own hub of activity that is more than a

commercial center, Beynon said.
"But what do you think?" Beynon asked. "That's what we're here for tonight."

Attendees were asked at the end of the presentation to go upstairs to participate in a group brainstorming activity to identify top priorities and goals for the

future of the 100-acre Town Center area.

Groups were broken down based on the numbers written on their nametags with children in attendance invited to participate in a brainstorming session to

identify their desires for the area.

Gathered five to 10 to a table, participants were asked to describe what the Town Center is currently to them and to identify areas for improvement and

envisioned opportunities.
"Today, | see it as a parking lot surrounded by stores," resident and task force member Hilly Alexander said.

Table 7 participant and owner of several business spaces in the Town Center complex, Doug Seely, seconded Alexander's comment.
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"The internal circulation is driveway to driveway," Seely said. "It's just a series of parking lots."

The rest of the table agreed and added that on top of the circulation issues, poor or nonexistent signage indicating streets from parking lot driveways creates a
sense of confusion while trying to navigate the area. (http://pamplinmedia.com/images/artimg/00003571733404.jpg)

One particular feature of confusion is on Parkway, simply referred to as "the bump" next to Regal Wilsonville Stadium 9

where Parkway Court becomes Parkway Place. This particular section of road, appearing to be a cul-de-sac or driveway

entrance, often baffles visitors and new residents who are looking for Town Center Park.

Multiple groups identified the troubling feature along with desires for increased walkability, more mixed use spaces —

including higher density buildings with retail on the bottom and residential upper levels — and a redistribution of activites =~ SPOKESMAN PHOTO: CLAIRE GREEN -

. . MIG consultant Alex Dupey created a goals
from around the Fred Meyer complex to the Town Center area to reduce traffic and bypass the Interstate 5 interchange and desires matrix based off of

congestion, brainstorming groups presentations.

The children's group also presented a list of youth desires, including a skatepark, pool, jetpacks and other outdoor recreation.

Planning staff will take the suggestions from the event as well as from online surveys to compile a list of mutual goals. These goals are anticipated to be
established in May.

Contact Wilsonville Spokesman reporter Claire Green at 503-636-
1281 ext. 113 or cgreen@

pamplinmedia.com.
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This discussion has been closed.
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City's open house gathers more ideas about T own Center

& Andrew Kilstrom [ Wednesday, July 05, 2017

0 Comments

Wilsonville holds open house meeting to gather community feedbac k on Town Center Master Plan, including
specific design features

s =, ’ i i

SPOKESMAN PHOTO: ANDREW KILSTROM - Odessa Akervall gives her input on bike lanes at the Wilsonville Town Center open house Monday, June 26 at Clackamas Community College.

(http://cni.pmgnews.com/images/artimg/00003581941451.jpg) The new Town Center Master Plan took another step forward following a public open house
Monday, June 26 at Clackamas Community College. A mix of city staff, Town Center Task Force members and a small handful of community members —

totaling roughly 35 people — came together to give input on desirable amenities as well as design preferences.
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Working with MIG, Inc., DKS Consulting Group and Leland Consulting Group, Wilsonville is in the process of updating its Town Center Master Plan for the first
time since 1978. The city settled on a vision statement in May — which calls for Town Center serving as the hub and "heart of Wilsonville" — but is still in the
design stages of the plan. Wilsonville Long-range Planning Manager Miranda Bateschell and MIG Lead Consultant Chris Beynon led Monday's meeting in the
hopes of furthering information gathered from an earlier survey in May.

The pair led the group through two separate activities to collect data as well as show the community potential options. Bateschell said information from
Monday's meeting will help in the creation of a second city-wide survey that will be released to the public in late July and remain open through Aug. 20.

"We have a great vision statement right now and the next step is seeing what that looks like on the ground," Bateschell said.

(http://cni.pmgnews.com/images/artimg/0000358194 1477 .jpg)

"This whole exercise is about what kind of community we want to live in for the
future — what kind of community do we want for our kids, grandkids, and
people yet to come?" Mayor Tim Knapp said before the open house. "What are
the amenities, the social implications, what's the commerce, and how is it all

going to work together?"

Beynon said it was clear from prior community input that residents want Town
Center to be the focal point of Wilsonville, but that it should also be unique and
stand out from neighboring cities.

SPOKESMAN PHOTO: ANDREW KILSTROM - An MIG consultant takes visual notes during
Monday's open house June 26.

"We heard from our kick-off event that it's hard to walk around Town Center; a lot of the existing businesses don't have great visibility and are kind of tucked
back in strip center type hours, and I-5 is a barrier to cross that kind of splits the community," Beynon said. "We heard that there wasn't enough variety of
restaurants and variety of stores in Town Center, and the idea that we don't necessarily want cookie-cutter. We want a place that feels unique to Wilsonville and

who we are. We heard that — in terms of stores and restaurants — small, independent and local places are preferred to large chains."

Beynon displayed photos of different types of bike lanes and storefront designs to gauge their opinions. Audience members used clickers to vote on their
preferences. Popular opinions included the topic of bike lanes, with 48 percent of people saying they wanted more bike lanes and 32 percent voting that it was
worth considering. Participants preferred a sidewalk that included a separate walking and biking path, however, with 68 percent voting "I really like it."

In terms of parks and plazas, the audience was particularly interested in nature integration and green spaces — 74 percent said they really liked the idea and
20 percent said it was worth considering — and also wanted multigenerational activities like outdoor table tennis and chess (73 percent voted "l really like it").
(http://cni.pmgnews.com/images/artimg/00003581941498.jpg)

While the group was mostly like-minded on slides shown by Beynon, there was
some minor disagreement about the idea of food carts in Wilsonville.
Altogether, 34 percent voted "l really like it," compared to 37 percent for "worth
considering" and 26 percent who said "l don't like it." Some felt that food carts
were good for local business-minded people while others thought food carts as
a whole are a trend that will soon go out of style.
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SPOKESMAN PHOTO: ANDREW KILSTROM - Wilsonville city staff and Town Center Task
Force members discuss their ideas for the project's future during Monday's open house June 26.

While the information was helpful, Beynon said his group won't take feeback as a representation of the entire community. The open house meeting was meant
to show community members potential options and ways in which Wilsonville can util-ize the 100-acre Town Center area.

"The more information we gather the better we're able to define what makes Wilsonville Wilsonville," Beynon said.

Following the interactive polling, open house participants broke into small groups to create their ideal town center using a map that was to scale. The activity
helped citizens get a sense of how the various design aspects they enjoy work in terms of space, as well as providing additional information for MIG and city
staff. (http://cni.pmgnews.com/images/artimg/00003581941524.jpg)

"That activity allows us to see where people would put buildings and how tall
they'd want them, and then there are mobility factors too, like what people want
bike lanes to look like on the roads," Bateschell said. "It's a chance for them to

see what this all could actually look like on a map of Town Center."

SPOKESMAN PHOTO: ANDREW KILSTROM - Citizens had the opportunity to pick out specific
examples that appealed to them during Monday's open house June 26 at Clackamas Community
College.
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Following the meeting, Bateschell and her staff will now focus on preparing their next survey, which is expected to go live on the city's website July 28.

Contact Wilsonville Spokesman reporter Andrew Kilstrom at 503-636-1281 ext. 112 or akilstrom@pamplinmedia.com (mailto:akilstrom@pamplinmedia.com).
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But with any first-year community-wide event, there were some hiccups and lessons learned. Handran says vendors ran out of food within the first hour of the

three-hour event, and there was some confusion around the process of acquiring tickets for food.

"The only negative was that we did run out of food pretty quickly but it was because we didn't expect so many people. We had no idea what attendance would

like, but now we know for next year," she said.

Handran said the plan is to throw a similar community-wide block party again next year. This year's theme was centered on Town Center Park and the master

planning process, but she said next year's event might pay tribute to Wilsonville's 50th birthday.

"Unless somebody tells me differently we plan on this being an annual event," Handran said. "We haven't confirmed next year's theme but | wouldn't be

surprised if it was related to Wilsonville's 50th birthday. We're just so grateful for everyone that came out and participated.”

Contact Wilsonville Spokesman reporter Andrew Kilstrom at 503-636-1281 ext. 112 or akilstrom@pamplinmedia.com (mailto:akilstrom@pamplinmedia.com).
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City of Wilsonville
MEDIA RELEASE

For Immediate Release

CONTACT: Miranda Bateschell, Long Range Planning Manager
503-570-1581, bateschell@ci.wilsonville.or.us

Metro Council Awards $320,000 Grant for Wilsonville’s Town Center Master Redevelopment Plan

In late September, the Metro Council approved a $320,000 grant request to fund the majority of costs
for the City of Wilsonville’s Town Center master plan proposal. The City is matching the Metro grant
with $100,000 to cover the long-range plan’s total anticipated cost of $420,000.

This newly-funded project seeks to create a long-range plan and near-term actions for how the city’s
Town Center area can better serve the interests and needs of residents, workers and visitors. The plan
seeks to develop strategies for how the Town Center area can evolve into a more walkable, attractive
and commercially vibrant, mixed-use district capable of supporting a range of small businesses. The
approximate 100-acre planning area encompasses the properties north of Wilsonville Road, within and
adjacent to Town Center Loop, including Town Center shopping center, Fry’s Electronics and the Regal
Cinemas theatre.

Mayor Tim Knapp said, “Approval of this grant advances both the City’s goal to produce a
redevelopment plan for the area and Metro’s goal of targeting investments in downtowns and main
streets to spur economic development, and accommodate growth.”

Metro Councilor Dirksen states, “Wilsonville is one of our region’s most dynamic cities. A vibrant,
walkable Town Center is going to help its successes continue to grow and be a model for the region as a
whole. I'm glad Metro can invest in making Wilsonville’s vision a reality and | look forward to seeing
where we go next together.”

Currently the Town Center area is comprised of low-density, low-rise, auto-centric commercial retail and
office uses. While located near the heart of Wilsonville, the area could benefit from having a stronger
sense of place and better pedestrian circulation and by more fully realizing the area’s potential to serve
as the community’s central hub and gathering space.

Work on the long-range plan is to begin in early 2016 and to be completed in 2017 for consideration and
potential adoption by City Council. Creation of the plan is likely to be overseen by a local task force
made up of community members, business owners and other local leaders. Other community-
involvement opportunities include public workshops, focus groups, visual preference surveys and online
feedback tools.

Page 92 of 138


mailto:bateschell@ci.wilsonville.or.us

Town Center Public Input Demographics and Advertising/Communications
Attachment B

Completion of a Town Center master plan is a 2015-17 City Council goal and is identified in the City’s
Urban Renewal Strategy and Tourism Development Strategy adopted by the City Council in 2014.

For more information, contact Miranda Bateschell, Long-Range Planning Manager, at 503-570-1581;
bateschell@ci.wilsonville.or.us.
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City of Wilsonville
MEDIA RELEASE

For Immediate Release
December 1, 2016

CONTACT: Miranda Bateschell, Long Range Planning Manager
503-570-1581, bateschell@ci.wilsonville.or.us

City Seeks Task Force Members for the Wilsonville Town Center Plan

WILSONVILLE, OR — The City of Wilsonville invites interested members of the public to
apply to serve on a task force for the Wilsonville Town Center Plan. The project focuses on

creating a community-driven vision for the Town Center that guides future development efforts.

Task force members are expected to meet approximately six times over the next two years to
discuss technical analyses, review public input and shape project recommendations. The
composition of the task force includes approximately 15 members representing a diverse range
of perspectives that may include residents and employees, business and property owners in Town
Center, community-based service organizations, youth, and senior groups, among others.
Applications to serve on the task force are available at www.ci.wilsonville.or.us/TownCenter and
are due by Friday, Dec. 23, 5:00 pm, to Sandra King, City Recorder, at 503-570-1506;

king@ci.wilsonville.or.us.

The goal of the Wilsonville Town Center Plan is to create a long-range vision for how the area
can better serve the interests and needs of residents, visitors, businesses, property owners, and
local employees. The plan seeks to develop strategies for how the Town Center area can evolve
into a more attractive, commercially vibrant, pedestrian—friendly, mixed-use district that is easily
accessible to all. The approximate 100-acre project area encompasses the properties north of
Wilsonville Road, within and adjacent to Town Center Loop. As needed, the project also
includes “influence areas” adjacent to Town Center, such as Village at Main and City facilities,
that could benefit from activity in the area.

29799 SW Town Center Loop East, Wilsonville, OR 97070 « Phone 503-682-0411 « Web www.ci.wilsonville.or.us
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The planning process kicks-off in early 2017 and is anticipated to be completed by late 2018
when the Wilsonville City Council is expected to consider adoption of the plan. The project
includes various opportunities for community input and engagement including community
workshops, online and in-person surveys, pop-up events around town and idea centers located in

key community spaces such as the Wilsonville Public Library.

Funding for the Wilsonville Town Center Plan is provided by a $320,000 grant from Metro’s
Community Planning and Development Grant program along with a $100,000 matching
contribution from the City.

For more information, or to sign up for updates and event information, please visit the project

website at www.ci.wilsonville.or.us/TownCenter, or contact Miranda Bateschell, Long Range

Planning Manager, at 503-570-1581, bateschell@ci.wilsonville.or.us.

-HHH -
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City of Wilsonville MEDIA RELEASE

For Immediate Release
February 3, 2017

CONTACT: Miranda Bateschell, Long-Range Planning Manager,
503 570-1581, bateschell@ci.wilsonville.or.us

Task Force Named to Guide Wilsonville Town Center Plan

WILSONVILLE, OR — The City of Wilsonville has named members of the public to serve on
an advisory task force for the Wilsonville Town Center Plan. The 26-member task force is
composed of a wide variety of local residents, business owners and stakeholders who are
responsible for reviewing key information and ultimately providing recommendations to the
Planning Commission and the City Council at key milestones of the Wilsonville Town Center
Plan project.

Project Manager Miranda Bateschell, the City’s Long-Range Planning Manager, said, “I am very
excited about the membership of the Wilsonville Town Center Plan Task Force. We have a good
mix of residents, community-based organizations, and property and business owners, which

represent a vast range of perspectives, experiences and even ages. We look forward to hearing all

of their ideas and working with them to broaden our community outreach efforts.”

Task Force meetings are open to the public and to be held at Wilsonville City Hall. The date of
the first task force meeting is yet to be determined, and likely scheduled for March shortly after

the community kick-off event.

The City is hosting a public kick-off event for the Wilsonville Town Center Plan on Tuesday,
Feb. 28, 5:30-8:00 p.m., at City Hall, 29799 SW Town Center Loop East, in Wilsonville. An
informational presentation and activities begin at 6 p.m. and light refreshments are being

provided.

29799 SW Town Center Loop East, Wilsonville, OR 97070 « Phone 503-682-0411 « Web www.ci.wilsonville.or.us
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The Wilsonville Town Center Plan Task Force, which plans to meets six times during the 18-
month long planning process, includes:

e Chair Kristin Akervall, Wilsonville City Councilor as an ex-officio/non-voting member

e Vice Chair (alternate) Susie Stevens, Wilsonville City Councilor as an ex-officio/non-
voting member

e Marie Alaniz, non-profit housing and resident services representative of Northwest
Housing Alternatives

e Hilly Alexander, local library advocate and Wilsonville resident

e Ben Altman, former Planning Commission chair and past Chamber of Commerce
president, professional planner and local resident

e Kyle Bunch, Town Center business owner of American Family Insurance and
Wilsonville resident

e Terrence Clark, Town Center business owner of Wilsonville Dental Group

e Paul Diller, law professor and Wilsonville resident

e Jon Dunn, representative of the property-owner of the Shari's Café and Pies location

e Bruce Eicher, Town Center business owner of Wilsonville Diamond and Wilsonville
resident

e Kevin Ferrasci O'Malley, CEO of the Wilsonville Area Chamber of Commerce

e Darren Harmon, Town Center business general manager of Wilsonville Family Fun
Center and a member of the City’s Tourism Promotion Committee

e Ron Heberlein, representative of Arbor Crossing Home Owners Association and
Wilsonville resident

e Eric Hoem, a retired community college professor who lives in Wilsonville

e Rosiland Hursh, Town Center business owner of Eye to Eye Clinic

e SaraJantze, local business representative of Owen Roe Winery and Wilsonville resident

e Hank Jarboe, Town Center business owner of Boston's Pub

e Kate Johnson, a local business owner, member of the City’s Park and Recreation
Advisory Board and Wilsonville-Metro Community Enhancement Committee and a
Wilsonville resident

e Sophia Lochner, Wilsonville resident and Wilsonville High School student

e Lori Loen, representative of Landover Home Owners Association and a Wilsonville
resident
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e Kamran Mesbah, Wilsonville Planning Commission member and local resident

e Susan Myers, an asset manager for Capital Realty that developed the Town Center
shopping center and nearby office building

e Richard (Dick) Spence, Wilsonville Community Sharing board member and a
Wilsonville resident

e Shelly Tracy, Director of Clackamas Community College’s Wilsonville campus

e Scott Vosburg, Town Center business owner of Wilsonville Lock and Security

e Doris Wehler, past president of the Wilsonville Area Chamber of Commerce and a local
resident

The Wilsonville Town Center Plan seeks to provide a community-driven vision for the Town
Center area and strategic actions that establish a clear path forward to advancing the vision. The
plan is to guide future development in Town Center to create a cohesive, unified district that
enhances existing assets in the area and sets the stage for new development and investment.
Potential strategies include new projects, programs, partnerships, or policies that foster an
attractive and accessible place for visitors and residents of all ages to shop, eat, live, work, learn
and play within the Town Center area.

Wilsonville City Councilor Kristin Akervall and chair of the task force states, “We know from
the City’s community surveys that Wilsonville residents desire to have a more identifiable down-
town or main street to serve as a central gathering place for our community. This planning

process aims to identify strategies to do just that.”

The planning area, which covers approximately 100 acres and encompasses the properties north
of Wilsonville Road, within and adjacent to Town Center Loop, also includes a project team that
is completing a technical analysis to evaluate the economic, transportation, stormwater and land-
use conditions within the study area. Overall the plan is expected to be completed in early 2018
with the proposed adoption by the Wilsonville City Council. The project includes numerous

community workshops and events that are to be held throughout the process.

Funding for the long-range planning process comes from a Metro Community Planning and

Development Grant with matching funds from the City’s Urban Renewal Agency.
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To sign up for project updates, be notified of upcoming events and to get more information visit
www.wilsonvilletowncenter.com or contact Miranda Bateschell, Long-Range Planning Manager,
at 503-570-1581, bateschell@ci.wilsonville.or.us .
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City of Wilsonville MEDIA RELEASE

For Immediate Release
February 3, 2017

CONTACT: Miranda Bateschell, Long-Range Planning Manager
503-570-1581, bateschell@ci.wilsonville.or.us

Wilsonville Town Center Plan Holds Kick-Off Event on Feb. 28

WILSONVILLE, OR — The City of Wilsonville is hosting a public kick-off event for the
Wilsonville Town Center Plan on Tuesday, Feb. 28, 5:30-8:00 p.m., at City Hall, 29799 SW

Town Center Loop East, in Wilsonville.

The purpose of the event is to publicly launch the 18-month-long Wilsonville Town Center Plan.
Long-Range Planning Manager and project manager Miranda Bateschell said, “We are very
excited to begin hearing from the community their wishes, desires and vision for enhancing the
Town Center area. We want to know what they already love about the place and what they would

like to see changed, to make it even more of a vibrant down-town for Wilsonville.”

The overall purpose of the plan is designed to guide future development in Town Center to create
a cohesive, unified district that enhances existing assets in the area and sets the stage for new
development and investment. The Plan seeks to provide a community-driven vision for Town
Center and strategic actions that establish a clear path forward to advancing the vision. Potential
strategies include new projects, programs, partnerships, or policies that foster an attractive and
accessible place for visitors and residents of all ages to shop, eat, live, work, learn and play

within the Town Center area.

At the kick-off event the City is asking community members, “How do you want Wilsonville’s
Town Center to look, function, and feel 20 years from now?” The event is designed to gather
community member feedback regarding the community’s vision for the future of Town Center.
An informational presentation and activities begin at 6 p.m. and light refreshments are being
provided.

29799 SW Town Center Loop East, Wilsonville, OR 97070 « Phone 503-682-0411 « Web www.ci.wilsonville.or.us
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The initial stages of the plan also seek to hear what community members currently value and
enjoy about Town Center and also an opportunity for the public to share what changes and

improvements are needed in Town Center.

The plan’s study area is approximately 100 acres and encompasses the properties north of
Wilsonville Road, within and adjacent to Town Center Loop.

Funding for the long-range planning process comes from a Metro Community Planning and

Development Grant with matching funds from the City’s Urban Renewal Agency.

To sign up for project updates and to get more information visit www.wilsonvilletowncenter.com

or contact Miranda Bateschell, Long-Range Planning Manager, at
bateschell@ci.wilsonville.or.us or 503-570-1581.
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City of Wilsonville MEDIA RELEASE

For Immediate Release
February 17, 2017

CONTACT: Miranda Bateschell, Long-Range Planning Manager
503-570-1581, bateschell@ci.wilsonville.or.us

Youth and Spanish-Speaking Households Invited to Help Plan the
Future of Wilsonville’s Town Center

WILSONVILLE, OR — The City of Wilsonville is hosting a family-friendly bilingual
community kick-off event for the Wilsonville Town Center Plan on Tuesday, Feb. 28, 5:30-8:00
p.m., at City Hall, 29799 SW Town Center Loop East, in Wilsonville.

The event is open to all community members, including among others, youth and Spanish-
speaking households with Spanish interpretation services to be provided. The City is also able to
provide qualified sign language and other bilingual interpreters if requested at least 48 hours
prior to the meeting by contacting Tami Bergeron, Planning Administrative Assistant, at 503-
570-1571.

The event includes a variety of activities for people of all ages including children. Interactive
activities are planned for children where a facilitator will ask the younger attendees, “Where is
your favorite place in Town Center?” and also to draw and share their future vision for the Town
Center area.

Doors open for the event at 5:30 p.m. and at 6:00 pm the evening’s activities begin with an
informational presentation in the Council Chambers at City Hall. Light refreshments are also
being provided throughout the event.

For Spanish-speaking households the City is hosting the same group activities in both English
and Spanish with the help of a Spanish-speaking interpreter and facilitator. During the group
exercises community members are going to be asked to share their vision for the area, along with

29799 SW Town Center Loop East, Wilsonville, OR 97070 « Phone 503-682-0411 « Web www.ci.wilsonville.or.us
Page 102 of 138


mailto:bateschell@ci.wilsonville.or.us

Town Center Public Input Demographics and Advertising/Communications

Attachment B
City of Wilsonville Media Release Page 2

what the attendees see as assets, issues, challenges and opportunities for the Town Center study
which is approximately 100 acres and encompasses the properties north of Wilsonville Road,
within and adjacent to Town Center Loop.

During the initial stages of the 18-month long initiative, planners seek to hear what community
members currently value and enjoy about Town Center and the City will provide the public
many different ways to share what changes and improvements are needed in Town Center
including an on-going Question of the Month, online surveys, and through idea centers that are

being installed at City Hall, the Library and the Community Center.

Once a vision and goals are established for the area, the Plan then seeks to identify strategic
actions for the City to take to promote the type of development and investment community
members desire to see occur in the area. Potential strategies include new projects, programs,
partnerships, or policies that foster an attractive and accessible place for visitors and residents of

all ages to shop, eat, live, work, learn and play within the area.

Funding for the long-range planning process comes from a Metro Community Planning and

Development Grant with matching funds from the City’s Urban Renewal Agency.

To participate in the Question of the Month, sign up for project updates and to get more

information visit www.wilsonvilletowncenter.com or contact Miranda Bateschell, Long-Range

Planning Manager, at bateschell@ci.wilsonville.or.us or 503-570-1581. To learn more visit

www.facebook.com/CityofWilsonville and click on “events.”
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For Immediate Release

March 1, 2017

CONTACT: Miranda Bateschell, Long-Range Planning Manager
503-570-1581, bateschell@ci.wilsonville.or.us

Survey Seeks Feedback on Wilsonville’s Town Center

WILSONVILLE, OR —The City of Wilsonville has launched an online survey for community
members and other stakeholders to provide input to help plan the future of the Wilsonville Town

Center area. The survey, which is linked to at the bottom of www.WilsonvilleTownCenter.com,

asks participants to identify current locations within Town Center where the community eats,
works, plays, shops or visits and also to identify any locations where the participants feel an
improvement or change would enhance the area. The online survey, which only takes about ten

minutes to complete, is available in both English and Spanish and open through late March.

Gathering community input on existing assets and future opportunities is a key early step in the
18-month long planning process that covers the approximately 100-acre area that encompasses

the properties north of Wilsonville Road, within and adjacent to Town Center Loop.

The public is encouraged to share the survey with neighbors, family, friends and colleagues in
order to attract as much feedback as possible from a wide variety of community members.

The overall goal of the Wilsonville Town Center Plan is to establish a community-driven vision,

goals and a strategic plan for Wilsonville’s Town Center.

In addition to the survey, the public is also invited to answer a Question of the Month on the
project website. March’s Question of the Month is, “What, if anything, keeps you from spending
more time in Town Center?” To answer the question and see real-time results visit

www.WilsonvilleTownCenter.com.

29799 SW Town Center Loop East, Wilsonville, OR 97070 « Phone 503-682-0411 « Web www.ci.wilsonville.or.us
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Funding for the long-range planning process comes from a Metro Community Planning and

Development Grant with matching funds from the City’s Urban Renewal Agency.

For more information visit www.WilsonvilleTownCenter.com or contact Miranda Bateschell,

Long-Range Planning Manager, at bateschell@ci.wilsonville.or.us or 503-570-1581.
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City of Wilsonville MEDIA RELEASE
For Immediate Release

March 17, 2017

CONTACT: Miranda Bateschell, Long-Range Planning Manager
503-570-1581, bateschell@ci.wilsonville.or.us

There is Still Time to Take the Wilsonville Town Center Survey

WILSONVILLE, OR —The online interactive survey the City launched in early March to gather
community member and stakeholder feedback for the Wilsonville Town Center Plan remains
open until Friday, March 31. The survey, which is linked to in the middle of

www.WilsonvilleTownCenter.com, asks participants to identify current locations within Town

Center where the community eats, works, plays, shops or visits and also to identify any locations
where the participants feel an improvement or change would enhance the area. The online

survey, which only takes about ten minutes to complete, is available in both English and Spanish.

Gathering community input on existing assets and future opportunities is a key early step in the
18-month long planning process that covers the approximately 100-acre area that encompasses

the properties north of Wilsonville Road, within and adjacent to Town Center Loop.

The public is encouraged to share the survey with neighbors, family, friends and colleagues in
order to attract as much feedback as possible from a wide variety of community members.

The overall goal of the Wilsonville Town Center Plan is to establish a community-driven vision,

goals and a strategic plan for Wilsonville’s Town Center.

In addition to the survey, the public is also invited to answer a Question of the Month on the
project website. March’s Question of the Month is, “What, if anything, keeps you from spending
more time in Town Center?” To answer the question and see real-time results visit

www.WilsonvilleTownCenter.com.
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Long-Range Planning Manager, at bateschell@ci.wilsonville.or.us or 503-570-1581.

HHH#

Page 107 of 138


http://www.wilsonvilletowncenter.com/
mailto:bateschell@ci.wilsonville.or.us

Town Center Public Input Demographics and Advertising/Communications

Attachment B

—

Mw WILSONVILLE TOWN CENTER PLAN

Join us! Share your ideas at these summer events!

DESIGN WORKSHOP AT
WILSONVILLE CCC 5-8PM

COMMUNITY BLOCK PARTY:
TOWN CENTER PARK 5-8PM

Get involved!

Our website has a special feature where you can
add comments and photos on a map of Town
Center. At www.wilsonvilletowncenter.com/
contact/, double-click on the map and follow
the directions. From the same page, you can

link to the project calendar and sign up for email
updates about the project and upcoming events.

New Survey Coming Soon
OPEN JULY 26 - AUGUST 20

www.wilsonvilletowncenter.com/designsurvey

www.wilsonvilletowncenter.com

Find us at these other events
JULY 27: ROTARY CONCERT

JULY 29: KIWANIS FUN RUN

AUG 3: ROTARY CONCERT

AUG 5: FUN IN THE PARK

AUG 10: ROTARY CONCERT

AUG 12: WILSONVILLE BREWFEST

“The West Linn-Wilsonville School District doe$%&08#&Esor nor
endorse the activity and/or information contained in this flyer.”
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Mw WILSONVILLE TOWN CENTER PLAN
—

iAcompananos en estos proximos eventos este verano!

TALLER DE DISENO EN EL FIESTA DE BARRIO EN EL
WILSONVILLE CCC 5-8PM PARQUE “TOWN CENTER"” 5PM
ilnvolﬂcrate! Nos puedes encontrar en estos otros eventos
En nuestra pagina web puedes afiadir 27JUL: CONCIERTO DE ROTARY
comentarios y fotos sobre un mapa del centro

de la ciudad. Ve a www.wilsonvilletowncenter. 29 JUL: CARRERA DE KIWANIS
com/contact, haz doble click sobre el mapay 3 AGTO: CONCIERTO DE ROTARY

sigue las instrucciones. Desde la misma pagina ’

puedes acceder al calendario del proyecto y 5 AGTO: DIVERSION EN EL PARQUE
subscribirte para recibir actualizaciones sobre los

préximos eventos por correo electrénico. 10 AGTO: CONCIERTO DE ROTARY

\i tal 12 AGTO: LA FIESTA DE LA CERVEZA
jviene una nueva encuesta. DE WILSONVILLE

CONTESTA DEL 26 JUL. AL 20 DE AGTO.

www.wilsonvilletowncenter.com/designsurvey

www.wilsonvilletowncenter.com

“The West Linn-Wilsonville School District dessslesotisponsor nor
endorse the activity and/or information contained in this flyer.”
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MWM WILSONVILLE TOWN CENTER PLAN
—

WHAT ARE YOUR
FAVORITE PLACES IN
TOWN CENTER?

Our website has a special feature where you can add
comments and photos to a map of Town Center.

Go to www.wilsonvilletowncenter.com/contact/ and
double-click on the map and follow the directions.

From the same page, you can view the project calendar
and sign up for email updates about the project and
upcoming events.

www.wilsonvilletowncenter.com
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@’r Wilsonville - Local Government
e | March 31 - @

There are still a few days left to tell the City how you want Wilsonville's Town
Center to look, function, and feel in the futurel

Take this interactive survey and share it with your friends and family in the
community before it closes on Sunday, April 2! Kids are encouraged to take
the survey tool

& Camo ves el futuro del centro de Wilsonville? ...
Take the survey now at: https://maptionnaire.com/en/2178/

e Like @ Comment

@’r Wilsonville - Local Government
e | AP 2 - N

There are still a few hours left to tell the City how you want Wilsonville's
Town Center to look, function, and feel in the futurel

Take this interactive survey and share it with your friends and family in the
community before the survey closes at midnight tonight.

Kids are encouraged to take the survey tool . See More

ol Like # Comment Page 114 of 138

IMiranda Bateschell likes this.
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Question of the Month (April + May)
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Subject line: What's your vision for the future of Town Center — Join us on February 28!

How do you want Wilsonville’s Town Center to look, function, and feel 5, 10, or 20 years from now?
The City wants to hear your ideas!

The City of Wilsonville is hosting a Community Kick-off Event for the Wilsonville Town Center Plan. The
Town Center Plan is a community-driven project that will guide development within the heart of the City
for years to come. On February 28™, please join us for an evening of presentations, interactive activities,
and opportunities to voice your thoughts on what you love or would like to see changed in the Town
Center. Community input gathered at the event will help shape a vision, strategies, and actions for the
future of Town Center.

Town Center Community Kick-Off Event

February 28, 2017

5:30 p.m. - 8:30 p.m.

Presentations and activities will begin at 6:00

Wilsonville City Hall, 29799 Town Center Loop E

* This is a family-friendly event with light refreshments provided.

The event is open to all community members, including youth, and Spanish interpretation will be
available.

To RSVP visit the City’s Facebook page:
www.facebook.com/CityofWilsonville

For more information and to sign up for project updates and other opportunities to stay involved, visit
www.wilsonvilletowncenter.com.

Please forward this on to your members, colleagues, neighbors, and friends.
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PAI

WILSONVILLE

TOWN CENTER PLAN

Join us! Share your ideas
at these summer events!

JUNE 26

DESIGN WORKSHOP AT
WILSONVILLE CCC 5-8PM
29353 SW TOWN CENTER LOOP E.

AUGUST 16

COMMUNITY BLOCK PARTY:
TOWN CENTER PARK 5-8PM

Find us at these other events

JULY 27: Rotary Concert
JULY 29: Kiwanis Fun Run
AUG 3: Rotary Concert

AUG 5: Fun in the Park

AUG 10: Rotary Concert
AUG 12: Wilsonville Brewfest

www.wilsonvilletowncenter.com

NEW SURVEY COMING!
OPEN JULY 26 - AUG. 20

www.wilsonvilletowncenter.com/designsurvey
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PAI

WILSONVILLE

TOWN CENTER PLAN

jAcompananos en estos
préximos eventos este verano!

26 JUNIO

TALLER DE DISENO EN EL
WILSONVILLE CCC 5-8PM
29353 SW TOWN CENTER LOOP E.

16 AGOSTO

FIESTA DE BARRIO EN EL PARQUE
“TOWN CENTER"” 5-8PM

Para compartir tus ideas, nos puedes
encontrar en estos otros eventos

27 JUL: Concierto de Rotary

29 JUL: Carrera de Kiwanis

3 AGTO: Concierto de Rotary

5 AGTO: Diversion en el Parque
10 AGTO: Concierto de Rotary

12 AGTO: La Fiesta de la Cerveza
de Wilsonville

www.wilsonvilletowncenter.com

iVIENE UNA

NUEVA ENCUESTA!
CONTESTA DEL 26 JUL. AL 20 DE AGTO

www.wilsonvilletowncenter.com/designsurvey
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JOIN US! Shareyourideasat these summer events!

all events are family-friendly with activities for all ages

JUN 26  DESIGN WORKSHOP: WILSONVILLE CCC 5-8PM
29353 SW Town Center Loop East
(program starts at 5:30 & refreshments provided)

AUG 16 COMMUNITY BLOCK PARTY:

TOWN CENTER PARK 5-8PM

Find us at these other events:
JUL27 ROTARYCONCERT AUG 5 FUN IN THE PARK

JUL29  KIWANIS FUN RUN AUG 10 ROTARYCONCERT
AUG 3 ROTARYCONCERT AUG 12 WILSONVILLE BREWFEST

NEW SURVEY COMING! OPEN JUL 26 - AUG 20
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MWM WILSONVILLE TOWN CENTER PLAN
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Join us! Share your ideas at these summer events!

DESIGN WORKSHOP AT COMMUNITY BLOCK PARTY:
WILSONVILLE CCC 5-8PM TOWN CENTER PARK 5-8PM
29353 SW TOWN CENTER LOOP E.

Get involved! Find us at these other events
Our website has a special feature where you can JULY 27: ROTARY CONCERT

add comments and photos on a map of Town

Center. At www.wilsonvilletowncenter.com/ JULY 29: KIWANIS FUN RUN

contact/, double-click on the map and follow AUG 3: ROTARY CONCERT

the directions. From the same page, you can )

link to the project calendar and sign up for email AUG 5: FUN IN THE PARK

updates about the project and upcoming events.

AUG 10: ROTARY CONCERT

. AUG 12: WILSONVILLE BREWFEST
New Survey Coming Soon

OPEN JULY 26 - AUGUST 20

www.wilsonvilletowncenter.com/designsurvey

www.wilsonvilletowncenter.com
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Mw WILSONVILLE TOWN CENTER PLAN
—

iAcompananos en estos proximos eventos este verano!

TALLER DE DISENO EN EL FIESTA DE BARRIO EN EL
WILSONVILLE CCC 5-8PM PARQUE “"TOWN CENTER"” 5PM
29353 SW TOWN CENTER LOOP E.

ilnvolﬂcrate! Nos puedes encontrar en estos otros eventos
En nuestra pagina web puedes afiadir 27JUL: CONCIERTO DE ROTARY
comentarios y fotos sobre un mapa del centro

de la ciudad. Ve a www.wilsonvilletowncenter. 29 JUL: CARRERA DE KIWANIS
com/contact, haz doble click sobre el mapay 3 AGTO: CONCIERTO DE ROTARY

sigue las instrucciones. Desde la misma pagina ’

puedes acceder al calendario del proyecto y 5 AGTO: DIVERSION EN EL PARQUE
subscribirte para recibir actualizaciones sobre los

préximos eventos por correo electrénico. 10 AGTO: CONCIERTO DE ROTARY

\i tal 12 AGTO: LA FIESTA DE LA CERVEZA
jviene una nueva encuesta. DE WILSONVILLE

CONTESTA DEL 26 JUL. AL 20 DE AGTO.

www.wilsonvilletowncenter.com/designsurvey

www.wilsonvilletowncenter.com
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WILSONVILLE TOWN CENTER PLAN

Join us! Share your ideas at these summer events!

jAcompainanos en estos proximos eventos este verano!

DESIGN WORKSHOP AT
WILSONVILLE CCC

TALLER DE DISENO

5-8PM 29353 SwW TOWN CENTER
LOOPE.

Get involved!

Our website has a special feature where you can
add comments and photos on a map of Town
Center. At www.wilsonvilletowncenter.com/
contact/, double-click on the map and follow
the directions. From the same page, you can
link to the project calendar and sign up for email

updates about the project and upcoming events.

Find us at these other events
JULY 27: ROTARY CONCERT

JULY 29: KIWANIS FUN RUN

AUG 3: ROTARY CONCERT

AUG 5: FUN IN THE PARK

AUG 10: ROTARY CONCERT

AUG 12: WILSONVILLE BREWFEST

New Survey Coming Soon
OPEN JULY 26 - AUGUST 20

www.wilsonvilletowncenter.com/designsurvey

www.wilsonvilletowncenter.com

COMMUNITY BLOCK
PARTY: TOWN CENTER

PARK
FIESTA DE BARRIO EN EL PARQUE

“TOWN CENTER"
5-8PM

ilnvollcrate!

En nuestra pagina web puedes afiadir
comentarios y fotos sobre un mapa del centro
de la ciudad. Ve a www.wilsonvilletowncenter.
com/contact, haz doble click sobre el mapa'y
sigue las instrucciones. Desde la misma pagina
puedes acceder al calendario del proyecto y
subscribirte para recibir actualizaciones sobre los
proximos eventos por correo electrénico.

Nos puedes encontrar en estos otros eventos
27JUL: CONCIERTO DE ROTARY

29 JUL: CARRERA DE KIWANIS

3 AGTO: CONCIERTO DE ROTARY

5 AGTO: DIVERSION EN EL PARQUE

10 AGTO: CONCIERTO DE ROTARY

12 AGTO: LA FIESTA DE LA CERVEZA
ijViene una nueva encuesta!
CONTESTA DEL 26 JUL. AL 20 DE AGTO.

www.wilsonvilletowncenter.com/designsurvey
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WILSONVILLE

TOWN CENTER PLAN
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PAI
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WILSONVILLE CCC 5-8PM
29353 SW TOWN CENTER LOOP E.

16 AGOSTO

FIESTA DE BARRIO EN EL PARQUE
“TOWN CENTER” 5-8PM

Para compartir tus ideas, nos puedes
encontrar en estos otros eventos

27 JUL: Concierto de Rotary

29 JUL: Carrera de Kiwanis

3 AGTO: Concierto de Rotary

5 AGTO: Diversién en el Parque
10 AGTO: Concierto de Rotary

12 AGTO: La Fiesta de la Cerveza
de Wilsonville

www.wilsonvilletowncenter.com

iVIENE UNA

NUEVA ENCUESTA!
CONTESTA DEL 26 JUL. AL 20 DE AGTO

www.wilsonvilletowncenter.com/designsurvey
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iAcompananos en estos
proximos eventos este verano!

26 JUN TALLER DE DISENO EN EL
WILSONVILLE CCC 5-8PM

16 AGTO FIESTA DE BARRIO EN EL
PARQUE “TOWN CENTER"” 5-8PM

Nos puedes encontrar en estos otros eventos
27 JUL: CONCIERTO DE ROTARY 5 AGTO: DIVERSION EN EL PARQUE
29 JUL: CARRERA DE KIWANIS 10 AGTO: CONCIERTO DE ROTARY

3 AGTO: CONCIERTO DE ROTARY 12 AGTO: LA FIESTA DE LA
CERVEZA DE WILSONVILLE

www.wilsonvilletowncenter.com

iVIENE UNA NUEVA ENCUESTA!
CONTESTA DEL 26 JUL. AL 20 DE AGTO.

www.wilsonvilletowncenter.com/designsurvey
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Join us! Share your ideas at
these summer events!

JUNE 26 DESIGN WORKSHOP AT
WILSONVILLE CCC 5-8PM

AUG. 16 COMMUNITY BLOCK PARTY:
TOWN CENTER PARK 5-8PM

Find us at these other events

JULY 27 ROTARY CONCERT AUG 5 FUN IN THE PARK

JULY 29 KIWANIS FUN RUN  AUG 10 ROTARY CONCERT

AUG 3 ROTARY CONCERT AUG 12 WILSONVILLE BREWFEST

www.wilsonvilletowncenter.com

NEW SURVEY COMING!
OPEN JULY 26 - AUGUST 20

www.wilsonvilletowncenter.com/designsurvey
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#mywilsonville #mywilsonville

PAY PAY

WILSONVILLE WILSONVILLE
TOWN CENTER PLAN TOWN CENTER PLAN

ENTER FOR YOUR CHANCE TO WIN PRIZES
See back for more details...

#mywilsonville #mywilsonville

PAY PANY

WILSONVILLE WILSONVILLE

TOWN CENTER PLAN TOWN CENTER PLAN

ENTER FOR YOUR CHANCE TO WIN PRIZES ENTER FOR YOUR CHANCE TO WIN PRIZES
See back for more details... See back for more details...
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WHAT ARE YOUR
FAVORITE THINGS ABOUT
LIVING/WORKING/PLAYING
IN THE TOWN CENTER?

Post a picture and caption that answers this question to
Instagram with hashtag

#mywilsonville

for a chance to win awesome prizes!

Terms and conditions at
http://bit.ly/towncenterphotocontest

Questions? Contact Angela Handran
handran@ci.wilsonville.or.us | 503-570-1503
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Welcome!

Enjoy refreshments while you...

Watch the Video

GRAB A SEAT BY THE TV IN THE LOBBY FOR A QUICK PROJECT UPDATE

Ask Questions + Share Your Ideas

JOIN THE PROJECT TEAM IN THE COUNCIL CHAMBERS TO LEARN MORE AND
TELL US WHAT YOU THINK

Take the Survey

FIND AN IPAD IN THE LOBBY AND GIVE US FEEDBACK ON THE KEY ELEMENTS OF
THE COMMUNITY’S CONCEPT (OR TAKE THE SURVEY AT HOME)

Please share the survey with your neighbors, family & friends

THANK YOU

for coming to our Open House!
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Have you seen the Have you seen the

Community's Draft Community's Draft
Town Center Concept? Town Center Concept?

TELL US WHAT YOU THINK! TELL US WHAT YOU THINK!

« 1 ™95 - -

www.wilsonvilletowncenter.com www.wilsonvilletowncenter.com

TAKE THE SURVEY: TAKE THE SURVEY:
http://bit.ly/towncenterconcept http://bit.ly/towncenterconcept
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Have you seen the draft
Community Design

Concept for Town Center?

Over the last year the Town Center project team has conducted a variety of community
engagement activities to understand the community’s vision of the future Town Center.
After compiling the input, we have a draft of what you, the community members, want
to see in Town Center. Now we want to answer your questions and get your input on
potential changes to connectivity, development, and greenspace.

Tell us your thoughts about the
concept in person or online

OPEN HOUSE NEW SURVEY
Thursday, February 8, 2018 Open through March 5th at:
5:30 - 8:00 PM http://bit.ly/towncenterconcept

Wilsonville City Hall
29799 SW Town Center Loop E
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:Has visto el borrador del
concepto de diseiio del centro

de la ciudad “Community Town
Center”?

Durante el Gltimo afio, el equipo del proyecto “Town Center” ha llevado a cabo una
variedad de actividades de participacién comunitaria para entender la vision de la
comunidad del futuro del centro de la ciudad. Después de recopilar la informacion,
tenemos un borrador de lo que usted, los miembros de la comunidad, desean en el
centro de la ciudad. Ahora queremos responder a sus preguntas y obtener su opinion
sobre los posibles cambios en la conectividad, el desarrollo y el espacio verde.

Cuéntanos tus pensamientos sobre el
concepto en persona o en linea

NOCHE FAMILIAR LATINA:
CENTRO DE LA CIUDAD

Jueves, 1 de marzo de 2018

6:30 PM - 7:30 PM

Wood Middle School - cafeteria
11055 SW Wilsonville Road

NUEVA ENCUESTA
Abierto hasta el 25 de febrero en:
http://bit.ly/towncenterconcept

CASA ABIERTA

Jueves, 8 de febrero de 2018
5:30 PM - 8:00 PM

Palacio Municipal de WiTs&fiville
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Join us at the Town Center Plan Economic Summit Panel

WHEN? WHY?
THURSDAY, OCTOBER 11TH The City is seeking to update the community on the Town Center

Plan's development feasibility analysis, and how the results can
4:00PM-5:30PM

support the Town Center vision. This event will also feature a panel
discussion between development experts, who will offer their insight
WHERE?
[
REGAL CINEMAS

STADIUM 9
29300 SW TOWN CENTER LOOP W.
WILSONVILLE, OR 97070

Light refreshments will be provided.

For more information, contact Jordan
Vance, City of Wilsonville Economic
Development Manager, at

vance@ci.wilsonville.or.us or
503-570-1539.

www.wilsonvilletowncenter.com

and experience in the development of mixed-use commercial
centers and modern main streets throughout the region. At this
event you will learn about future development options in Town
Center and weigh in on potential economic implementation
strategies.

REGISTER AT: http://bit.ly/TownCenterSummit

Featured Panelists:

Fred Bruning, CenterCal Properties
Lloyd Purdy, Greater Portland Inc.
Brian Vanneman, Leland Consulting
Others to be confirmed

Moderator:
Alex Dupey, MIG Inc.
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Project Update
August 2018

A CLOSER LOOK AT
MAIN STREET DESIGN

The Town Center Task Force met in
June to review the Community
Design Concept and potential
design standards for the Main
Street district that would help
shape future development into the
walkable, mixed-use Main Street
desired by community members.
the

pedestrian

Discussions focused on

requirements for
pathways, limitation of certain auto-
oriented uses, appropriate parking
locations, and prioritization of
street amenities. This input will
inform proposed Main Street
standards in the Plan, and will be
presented in detail at the August

8th Planning Commission meeting.

YOU'RE INVITED!

PLANNING COMMISSION
Aug. 8, 6 PM — Wilsonville City Hall
Weigh in

on potential design

and

implementation strategies at this

guidelines, parking policies,

public meeting.

ANNUAL BLOCK PARTY

Aug. 22, 5 PM — Town Center Park
Join us in celebrating Wilsonville’s
50th birthday at the Second Annual
Community Block Party. The Town
Center team will be there to
demonstrate the community’s ideas
for their future Main Street with a

pop-up Main Street.
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HELP SHAPE POSSIBLE ECONOMIC
DEVELOPMENT PROGRAMS FOR TOWN CENTER

The City has held several meetings and met with Town Center business
and property owners, whose valuable insights have generated many
program ideas — storefront improvement grants, transitional assistance,
the creation of a Main Street business district — to support the retention
and growth of existing businesses as envisioned in the Town Center Plan.

There are more opportunities this summer and fall for you and other local
businesses to weigh-in on the Town Center Plan and potential economic
development programs. The Planning Commission would love to hear
from you on August 8 (details on front).

Comments, concerns, and ideas about the Town Center Plan are always
welcome and can be submitted by contacting Economic Development
Manager Jordan Vance at: 503-570-1539 or vance@ci.wilsonville.or.us.

Tami Bergeron | 503.682.4960 | Bergeron@ci.wilsonville.or.us Page 138 of 138
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