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Wilsonville as a Destination in 2035

In 2035, Wilsonville is a city alive with a
vibrant sense of community, culture,
and heritage. Residents and visitors 2035 VISION NARRATIVE
experience a city that is the model of an

elevated regional culture—a welcoming,

Years of thoughtful visioning, planning, and

vital city that pays homage to its past

has catalyzed the commercial center of the city.

e center-type development thrives with

° f a variety of restaurants, eclectic local sheps, and
a n Ce e ra es I S u u re ° global-brand retail stores, and it acts as the center
of an expanded public transportation system.
Residents and visitors alike flock here to shop at
the internationa! grocery market, view the work
of important regional artists in galleries, or stock
up on gear from a breadth of outdoor recreation
outfitters

Over the past decade, Wilsonville's dining culture
has blossomed into a unique mix of approachable
family-friendly dining, independent bistros
and coffee shops, and elevated farm-to-table
experiences. This varied and exciting array of
choices is most noticeable in the Town Center and
a new food hall collaborative that features food
carts and a local produce market, attracting much
interest at its home on the w ide of I-5. The
town feels almost abuzz during Friday Happy Hour,
and two new venues offer music and dancing until
midnight, five nights a week.

The Town Center has become the beating heart of
Wilsonville and has, among other things, created
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Nine Objectives (p. 24)

1. Build Destination Management Capacity
and Connections

Accelerate Sports and Outdoor Recreation DESTINATION OBJECTIVES,
STRATEGIES, AND INDICATORS

Nurture and Attract Impactful Events

Each Objective listed here is accompanied by a set of Strategies to attain that Objective and severa
Indicators to assess progress toward it. The Strategies are numbered by the implementation stage in which

E n h a n Ce a n d E leva te W i l la m ette R iVe r t"wzy w-ll l;e addressed. The full description of the three stages of implementation begins on page 28.
Objective 1: Build Destination Management Capacity and Connections
Access

Invest in Town Center Development

Focus on Access and Transportation

indicators

» Grow TLT collections by 10% from 2025 baseline

» Increase hotel occupancy one percentage point year-over-year from 2025 baseline
3% year-ove 025 baseline

Support the Growth of our Arts and Culture s syt nd oty o 5

Objective 2: Accelerate Sports and Recreation

Ecosystem ——
Highlight Food and Beverage B

Diversify and Expand Lodging Options R WEGae
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Three Stages of Implementation

1. Stage 1, Seeding Growth (page 29),
covers the first four years of the planning
timeframe and includes 16 strategies.

2. Stage 2, Supporting Growth (page 36),
covers years five through seven of the
planning timeframe and includes 13
strategies.

3. Stage 3, Reaping Rewards (page 41),
covers the last three years of the
planning timeframe and includes 10
strategies.
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STAGES 1-3: THE NEXT 10 YEARS

The Strategies in this p will be implemented over a 10-year period and a d ide d ges that
represent thc order h h they will potential H be ndertaken. Prioritiz t h nly factor
considered in tml ng of the Strategies. For example, some stra egnes arcp:’creq s for h sand
some that requlre a lonE, timeline to completion mu t be started st d g upon changing
conditions or prioritie rthe lDye WI II I tto h h order in which many of
th sestra(egesarc mplemente d Th tages f llo
1. Stagel, Seeding Growth, covers the first fouryears of the pI ning timeframe and includes 16 strategies.
2. Stage 2, Supporting Growth, covers years five Inrough ofthe planning timeframe and includes 13
strategies.
3 Stage 3, Reaping Rewards, covers the last three years of the planning timeframe and includes 10
strategies.
-
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Next Steps: Implementing the Plan (p. 46)

1. Identify a Core Tourism Development
Strategy Implementation Team

2. ldentify Ad Hoc Strategy Teams for the
first wave of strategies in Stage 1

3. Gather data to set baselines for all
Measurable Indicators so that progress
can be tracked throughout
implementation

4. Integrate near-term strategies into the
Five-Year Action Plan and Annual One-
Year Implementation Plan
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Potential Partners
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Explore Tualatin Valley

Oregon’s Mt. Hood Territory

Travel Oregon

Willamette Valley Visitors Association
Willamette Falls Locks Authority

Travel Portland

Regional, municipal, and county governments
Wilsonville Area Chamber of Commerce

Oregon Restaurant & Lodging Association

. Oregon Travel Information Council
. Wilsonville Historical Society
. Tualatin Valley Creates

. Clackamas County Arts Alliance



Questions?
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Thank you.

&> WHEREABOUT


mailto:matthew@whereabout.travel
mailto:greg@whereabout.travel

