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MARKETING CAMPAIGN CALENDAR 
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FY 25-26 ACTIVITY SUMMARY
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Q1 (JULY-SEPT)

▪ Pitched travel writers at Travel & 

Words Conference

▪ Redesigned French Prairie rest 

area poster

▪ Refreshed editorial calendar and 

media fact sheet

▪ Summer guest blogs 

▪ Hosted content partners Downs 

& Towns and @Wander.With.Bri

▪ Soft-launched local campaign 

▪ Launched a new visitor 

e-newsletter

▪ Hearts & Handcrafted Flavors 

itinerary

▪ JayRay FAM trip of Wilsonville

Q2 (OCT-DEC)

▪ Fall guest blogs

▪ Social media paid follower campaign + 

e-newsletter promo

▪ Ran Cozy Season ‘Ber Bucket List ad 

promotions

▪ Travel Oregon Visitor Guide ad

▪ Launched Winter “Picture It” 

geolocation marketing campaign

▪ Published monthly visitor e-newsletter

Q3 (JAN-MARCH)

▪ Winter guest blogs

▪ Secured Spring Road Trip article in 

partnership with Oregon’s Mt. Hood 

Territory (OMHT)

▪ Secured Sunrise Splendor article in 

partnership with OMHT

▪ Wrapped up Winter geolocation 

marketing campaign (30-day post 

campaign report)

▪ Social media paid follower campaign 

+ e-newsletter promo

▪ Attended the Oregon Governor’s 

Conference on Tourism

▪ Published bi-monthly visitor e-

newsletter

Q4 (APRIL-JUNE)

In progress!

▪ Launched a local campaign to 

encourage residents to invite their 

friends and family to Wilsonville 

▪ Ads via social media, 

geolocation and local 

publications

▪ Produced local campaign promo 

items (stickers, window clings) and 

staycation giveaway prizes

▪ Hosted content partner/influencer 

@TravelingSpud

▪ Bi-monthly visitor e-newsletter

ONGOING/WEEKLY:

- Website management and hosting, social media management, media story pitching, STR and geolocation data analysis  



DASHBOARD

FY 25-26 RESULTS IN PROGRESS

July 2025-March 2026

Metrics FY 25-26 Results

Influenced articles 

(number of articles earned)
8

New website users 29,423

Social media reach 

(Facebook, Instagram, Pinterest)
418,319

Social media followers 

(Facebook, Instagram)
5,615

Visitor e-newsletter subscribers

(New)
465
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WINTER GEOLOCATION 

MARKETING CAMPAIGN 

RESULTS TO DATE:

• 896 trips

• $356,362 est. 

campaign impact

• $23.56: $1 est. return 

on ad spend

• 1.3M impressions

• 2,020 total clicks



COSTAR, STR HOTEL REPORT
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COSTAR, STR HOTEL REPORT
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