


1.  Visit NC Content Pillar & 2027 Travel Guide Media Pitch
•  Media pitch developed and presented on February 11 to support inclusion in Visit NC content and 2027 Travel Guide. 
•  Supporting slides included here for reference

2.  Website Stats
I’ve included GA4 snapshots reflecting website performance over the past 12 months, along with a recent 90-day snapshot for current activity.

Key Highlights:
• Organic search continues to be the primary driver of website traffic, supported by paid social and direct traffic during key campaign 
periods.
• Top-performing pages consistently include core visitor information, seasonal events, and blog content—indicating strong alignment with 
trip planning and destination discovery.
• Website traffic remains concentrated within North Carolina, with continued visibility in nearby and out-of-state drive markets such as 
Virginia, South Carolina, and Georgia.
• Engagement trends remain steady, with noticeable spikes aligning with seasonal campaigns, signature events, and promotional efforts 
throughout the year.

Data Note:
Recent analytics include some irregular city-level data due to a temporary website security issue (since resolved)

3.  Social Media Stats & Metrics – January 1, 2026 to Date

4.  Facebook/Instagram Ad Reports – January 1, 2026 – to Date

5.  Swansboro Insider Monthly Marketing Eblasts – February, March (April deployed today – 4.1.26)
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6.  Website
•  Ongoing website maintenance and updates across key pages, including homepage, landing pages, festival pages, and promotional
    content. 
•  Completed: New blog post – Discover the Coastal Charm of Historic Swansboro
    Developed for the Visit NC Welcome Journey campaign and as evergreen content for ongoing digital marketing efforts.

7. Downtown Merchants, Tours, Food & Drink Guide - Spring 2026 Update: Going to press this week.

8. Our State Magazine – March and April - 1/6 page ads; January and February Sunday Morning Read Eblasts

9.   Raleigh Magazine – February and April 1/4 page ads - included

 10.  2026/2027 Proposed Marketing & Advertising Plan and Budget
•  A proposed plan and budget has been developed, including a defined core investment based on prior years. 
•  Additional media placements are outlined with supporting circulation, audience, and demographic insights (as requested). 
•  Tiered options (Platinum, Gold, Silver, Bronze) are included to guide discussion based on budget levels. 
•  Individual placements can also be reviewed and selected à la carte, depending on priorities.

11.  Misc. Questions – Anne Marie is always available for input, feedback, suggestions and idea sharing. Please reach out anytime.

Appendix

STDA Approved Budget for 2025-2026 Fiscal Year – Snapshot to Date
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A Storybook Escape Awaits in Swansboro
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A Downtown that Tells a Story
Preston’s Corner Bar & Grill & 
Back Bar on Front Street
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https://nicholassparks.com/work/the-guardian/
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A restaurant and bar offering casual 
coastal cuisine with southern inspiration
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Top Traffic Sources – (last 90 days)

VisitSwansboro.org – Website Stats

Top Traffic Sources – (last 12 months)



VisitSwansboro.org – Website Stats

Top 10 Pages Visited – (last 12 months) Top 10 Pages Visited - (last 90 days)



VisitSwansboro.org – Website Stats

Top States Visiting Site – (last 12 months) Top States Visiting Site – (last 90 days)



VisitSwansboro.org – Website Stats

Top Cities Visiting Site – (last 90 days)Top Cities Visiting Site – (last 12 months)



Total # of Active Users & NEW Users

VisitSwansboro.org – Website Stats

(last 12 months) (last 90 days)



January 2026 Report:
Facebook –  12,203 followers
Instagram –    3,108 followers

Facebook & Instagram Metrics and Snapshot – Jan 2,  2026 thru Apr 1, 2026

April  2026 Report:
Facebook –   12,542 followers
Instagram –     3,227 followers



Currently at the printer and will be shipped to each the 14 NC Welcome Centers & the remainder for 
distribution locally in Swansboro. 

Downtown Merchants & Restaurants Guide & Map – Spring 2026



Facebook/Instagram Ad Campaigns Summary Snapshot  – Jan 3, 2026 to April 9, 2026



Facebook/Instagram Ad Campaigns Summary Snapshot  – Jan 3, 2026 to April 9, 2026



Facebook/Instagram Ad Campaigns Summary Snapshot  – Jan 3, 2026 to April 9, 2026



Visit Swansboro Marketing Eblasts

Monthly Eblasts – February 2026 through April, 2026

Industry Standards:

Travel & Hospitality:

Overall:

April 2026 Eblast will go out later this afternoon

We’ve seen continued growth: 
2,351 contacts in Jan 2025, now 
up to 2555 in April.



Raleigh Magazine – February 2026 Issue

Discover
the Charm
Discover

the Charm
The Friendly City by the Sea

visitswansboro.org



Raleigh Magazine – April 2026 Issue

visitswansboro.org

The Friendly City by the Sea

Just 2.5 hours from Raleigh

Discover
the Charm
Discover

the Charm



Our State Magazine – March & April 2026 Issues



Our State Eblast – January 25 & February 22, 2206 – Sunday Morning Read



Swansboro Chamber Directory  – 2026 Issue

Discover the Charm

www.visitswansboro.org

plan your visit



DINING & DRINKS OUTDOOR ADVENTURE SHOPPING ACCOMMODATIONSFESTIVALS

Blue Water Beacon & Barefoot Guide  – 2026 Issues





2025/2026 STDA Approved Budget – Snapshot – UPDATED 4.1.26 



2025/2026 STDA Approved Budget – Snapshot – UPDATED 4.1.26 



2025/2026 STDA Approved Contingency Budget – Snapshot – UPDATED 4.1.26

Kelley will be proposing 
this in the Board 
Meeting on April 9. See 
the next 2 slides.



Cotton Beach Bag (logo on both sides)
Beach Towel – rolled up inside

Baseball Cap, Water Bottle with Logo
Local Merch & Restaurant Gift Card(s)



Visit Swansboro Giveaway Contests

3 Swag Beach Bags Total

Beach Bag 1
NTTW I-95 Welcome Center Day – 2026
(CTA – Swansboro Insider Email List Sign Up via QR Code)

Beach Bag 2 
NTTW I-95 Welcome Center Day – 2027
(CTA – Swansboro Insider Email List Sign Up via QR Code)

Beach Bag 3
Visit Swansboro – Summer 2026 Promotional Getaway Contest – Facebook/Inst Ad Campaign
(CTA – Enter to Win / Sign Up)
• Swansboro Hampton Inn 2 Night Stay (tie in with newly renovated fresh look/feel)

• Donated by Hampton (as we usually do)
• Swag Beach Bag
• $150 gift cards – from Merchants & Restaurants – STDA Funded Contingency

TOTAL INVESTMENT:

$200 – Swag Bags 
$150 – Swansboro Merch/Rest Gift Cards for 
Getaway Contest

$350 – TOTAL from 2026/2027 STDA Funded 
Contingency


