


Follow Up Items from the April 2025 STDA Board Meeting – for your review and consideration…

1. Swansboro STRs – Framework for Discussion
Provided separately. Please let me know if there is a proposal you’d like for me to provide and the specifics you’d like 
to include and implement.

2. Our State Magazine – Reel Media Placement Planning with Swansboro Tourism Partners
Provided separately. Included are planning key dates and proposed local restaurants, food/drink partners to include. 
We can have up to five total. Please let me know if there are any questions or needed changes.

Quarterly Report Status Updates: (see next slides)

1. Website Stats (July 1, 2024 to Date)
This is a quick snapshot highlighting some key stats from the website from Google Analytics.

2. Social Media Stats & Metrics – April 1, 2025 to Date

3. Facebook/Instagram Ad Reports – April 1, 2025 – to Date

4. Visit Swansboro Monthly Marketing Eblasts – May, June & July (see slide)

Industry Averages      Swansboro Averages for the Year (July ‘24  thru June ’25)

Table of Contents & Status Update Notes

Open Rate Click Rate  Bounce Rate Open Rate Click Rate  Bounce Rate

63%  5%  3-5%



5. Raleigh Magazine – Travel Destination Eblasts

6. Print Ad Placements –
Our State Magazine Coast Host Co-Op – May & June. Consistency in advertising is the key – the print ads build on 
the core branding of Swansboro.

7.   Website –
Continual care and feeding to update all Landing Pages, Festival Pages, Home Page, Contest Promotional Pages.

COMPLETED: Rebuilt the Airbnb with the WordPress Gutenberg Block Editor. Will be doing the same for the Airbnb 
Page in the next couple of months.)

8. Downtown Merchants, Tours, Food & Drink Guide
Spring 2025 Update has been completed and shipped to the 14 NC Welcome Centers and to local Merchants. I 
may be looking for some support from the Merchants to help distribute the Fall 2025 Reprint (if it timing in 
collecting updates, refreshing design and printing does not coincide with an upcoming visit.)

9.  Northern Virginia Magazine – Proposal Costs for Consideration for Additional Media Placement

10.  Misc. Questions – 
Anne Marie is always available for input, feedback, suggestions and idea sharing. Please reach out anytime.

Appendix

• STDA Approved Budget for 2024-2025 Fiscal Year – Final Snapshot
• STDA Approved Budget for 2025-2026 Fiscal Year – 1st Snapshot for the Year

Table of Contents & Status Update Notes



VisitSwansboro.org – Website Stats // July 1, 2024 to July 1, 2025

Top 10 States Top 10 Cities



VisitSwansboro.org – Website Stats // July 1, 2024 to July 1, 2025

Total # of Active Users & NEW Users Acquisition Channels



VisitSwansboro.org – Website Stats // July 1, 2024 to July 1, 2025

Top 10 Pages Visited Top Manual Sources 



https://www.youtube.com/shorts/J1REnYbNuD0

https://www.youtube.com/shorts/7agnn2i9a04

https://www.youtube.com/shorts/3mlhCEuXECw

Greenville’s Brew & Cue Trail

Can’t Miss Bites in New Bern

Spend a Day at Hammocks Beach State Park

Paid for by Onslow County Tourism – 2024/2025

Our State Magazine – REEL  (examples for 2025/2026 Fiscal Year Plans)

Proposed – “Swansboro’s Restaurant Scene”
• We can pick up to 5 eateries to feature

• Anne Marie will come in town and co—
produce the shoot and coordinate with 
restaurants.

For Reference as a Reminder of 
Reels – Here are Examples

https://www.youtube.com/shorts/J1REnYbNuD0
https://www.youtube.com/shorts/7agnn2i9a04
https://www.youtube.com/shorts/3mlhCEuXECw


April 2025 Report:
Facebook –  10,000 followers
Instagram – 2,433 followers

Facebook & Instagram Metrics and Snapshot – April  2025 thru July 1, 2025

July 2025 Report:
Facebook –  10,747 followers
Instagram –  2,696 followers

Top 5 Posts by Views (Organic)



Facebook –Yearly  Stats // July 1, 2024 to July 1, 2025



Facebook/Instagram Ad Campaigns Summary Snapshot  – April 2025 to Date…

Active

Completed

Completed Completed



Visit Swansboro Marketing Eblasts

Monthly Eblasts – May 2025 through July 1, 2025

Industry Standards:

Travel & Hospitality:

Overall:

To date, there are now  
1,508 contacts our our list.

The Visit Swansboro Email List is actively growing – due to 
the promotional getaway contest ads we are running – 
branding Swansboro as a vacation destination.

Campaign is actively running and not complete with resends



Raleigh Magazine – Travel Eblasts – Summer 2025 Issues

Sent June 2, 2025

We will have a July & 
August placement as 
well…



Our State Magazine – Ad Placements // May, June 2025

June  2025May 2025



JULY 2nd - We received a request from the I-95 Welcome Center that they already need 300 more! I will 
be printing some more as I had sent the 5,000 produced out already.

Downtown Merchants & Restaurants Guide & Map – Spring 2025

Completed & Shipped to the 14 NC Welcome Centers & locally to 
Swansboro Merchants & Hampton Inn. (Thanks to merchants & Town of 

Swansboro (Justin Webb) for support in delivery locally.



Northern Virginia  Magazine – Readership, Audience, E-Newsletter Opportunities



Northern Virginia  Magazine – Ad Placements //Newsletters & Banner Ad Placements

Tie In with Promotional Getaway 
Contests to Swansboro for the 
2025/2026 Fiscal

• (3) E-News Placements
• =$2460
• (2) Rectangle Banner Ads on Website 

= $1560
TOTAL INVESTMENT:  $4020





2024/2025 STDA Approved Contingency Budget – Snapshot - FINAL 



2024/2025 STDA Approved Contingency Budget – Snapshot - FINAL 



Comments:
I anticipate spending thru the Facebook/Instagram ad budget – thru June 30.
I will have actual costs for the Spring 2025 Merch Guide reprint by May – to follow.
As I understand it, the Bluewater Beacon has been discontinued, so we did not spend the $1110.
I delayed ordering any new swag bags until a need arises or the Visitor Center remediation is completed, as this is where the bags 
have been stored.

Please note that the Budget Snapshots may not be exact – these are my best efforts to help in keeping expenditures up-to-date and 
for a common understanding.

2024/2025 STDA Approved Contingency Budget – Snapshot - FINAL 





2025/2026 STDA Approved Contingency Budget – Snapshot - UPDATED 



2025/2026 STDA Approved Contingency Budget – Snapshot - UPDATED 



2025/2026 STDA Approved Contingency Budget – Snapshot - UPDATED 


