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Social Media Management – Anne Marie creates and manages the content and engagement on the STDA Facebook & Instagram pages.

Facebook – started with < 500 in March 2021 – we now have 8,026 followers; 5.8K likes 
Instagram – started the page in March 2021 – we now have 2,059 followers
Facebook Ad Campaigns – we have run 56 total campaigns over the past three years time.
Facebook Stats – from March 2021 to present 

Promotional Contests – we ran two promotional contests this fiscal year and one last year
• (Fall) Cool & Breezy Getaway Contest – generated 475 email addresses with people that entered (clicked thru at least two pages on the website interested in Swansboro 

and completed the form) 
• (February) Bring Your Love to Swansboro Giveaway Contest – (no overnight stay) generated 75 email addresses with people who entered.)
• In 2022, we ran the Swansboro by Candlelight Giveaway Winter Getaway Contest  – I will soon be adding those entries into Constant Contact (manual process)

Email List of Visit Swansboro Fans – This fiscal year, we began an email marketing list building process. We have generated a list of approximately 500 fans/email addresses – 
via two promotional contests and one Facebook Ad Campaign promoting the Fall 2023 Downtown Merchants & Restaurants Guide – Digital Print Version for download. We 
initiated a Constant Contact license and set out one eblast. We have a new requirement by Constant Contact to meet in authenticating the email address that we just set up 
with Dream Host – this is in process. As soon as this is complete – we can continue to send out eblasts, which enable us to directly promote Swansboro and things to do, etc. 
to our fans

Photo Assets – The official Visit Swansboro Photo Library was started in 2021 – we have had 2 (one-day each) lifestyle photo shoots (with people who volunteer as ”talent”) in 
2021 and 2022. Local professional photographers –Todd Dini and Samantha Ann Photo have also participated in paid shoots – Mullet Festival 2022 (drone photography by 
Todd Dini.) Swansboro by Candlelight and Arts by the Sea (Samantha Ann Photo) A special thanks to local supporters/stakeholders and the local professional photographers 
who have responded to my requests and have contributed photos in some instances at no cost for various needs.
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Video Assets - we updated and refreshed the video running at Albert J. Ellis Airport using the new lifestyle photography and photos contributed by local Swansboro 
stakeholders. 2 Versions – 1 for Fall/Winter, 1 for Spring/Summer. We will continue to refresh these with new photo assets to keep it new and current.

Branding Visit Swansboro  “The Friendly City by the Sea” – we have updated and refreshed the overall branded look/feel for the Our State Magazine print and digital 
ads utilizing the new lifestyle photography running in their NC Coast Host and Destinations sections, as well as the Raleigh Magazine print ad placements, on the 
website, in digital ad campaigns and on social media posts.

Website – the current website is almost 12 years old, yet I am working with it, and have made improvements with the refreshed photo assets, updated information 
and improvements to overall look on desktop and mobile of various interior pages. Currently underway in transferring the website hosting and maintenance to Dream 
Host. This is a multi-step process and I am currently in the midst of taking care of additional technical needs that are being addressed.

• We have updated the header images and continue to update photography on the interior landing pages where we have Facebook Ads are pointing to (landing 
pages – such as festivals, for example.)

• Festivals Pages – ongoing updates and refreshes for each page – ongoing. In support of Director Anna Stanley to align to using the STDA Grant funds to build upon 
the strategy of Swansboro becoming more widely known as an overnight vacation destination with the Town of Swansboro Festivals and Events being a strong 
reason for visitation.

• Shopping, Restaurants, Lodging – updates when applicable on regular intervals  (Airbnb & VRBO’s were added to the site in 2022.) 
• In 2022 we transferred the Go Daddy domain ownership to Town of Swansboro from Darryl Marsh.
• Change of Web Hosting Company & Maintenance – in process with Dream Host (as per last quarterly report)
• Adding Constant Contact Email List forms – in process – there may be a better resource for this work other than Dream Host (Anne Marie is currently pursuing)
• Fixing Google Analytics (GA4) – we will soon start rebuilding website stats as this is fixed. This was a requirement as of July 2023 and did not happen properly with 

the prior website hosting company. In process. (Anne Marie is currently pursuing. There may be a better technical resource to do this other than Dream Host.)
• As the website hosting transfer process is complete, there are several updates to be made to local businesses, Airbnbs and VRBOs on the site – which is on Anne 

Marie’s to do list.
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Partnerships

• Swansboro Festivals 
• Partnership in developing and running the Facebook ad campaigns and a print ad in Our State Magazine for the signature events and festivals.
• Providing any insights that are helpful to Director Anna Stanley as it pertains to areas of mutual interest. Sharing ideas, insights and perspectives in support of 

the overall objectives for the best interest of all stakeholders.
• Joined discussions and review of the Placer.ai technology tool that may have an interest to the Town of Swansboro and also other departments/stakeholders.

• Swansboro Historical Society – Working with Allyson Roberts to assist in promoting the Swansboro Historical Self Guided Walking Tour on April 27th. Will develop 
and create a Facebook ad campaign targeted to drive in markets; encouraging day trips and highlighting an overnight getaway to Swansboro around this event.

• Downtown Merchants & Restaurants
• Developing and running the Facebook ad campaigns and overall marketing for SBC for the past three years.
• Oversee and collect all updates and changes for the Downtown Merchants & Restaurants Guide & Map – we have produced 6 updated and refreshed versions 

to date since 2021. (updated twice a year.) 
• Support to Sonia in keeping up with the expenditures towards the donated funds, in conjunction with Debbie Harnatkiewicz and others that are involved in 

organizing the event.
• Visit NC – Anne Marie presented a media pitch to the Visit NC PR Team for the 2025 NC Travel Guide Road Show in February 2024. She regularly attends webinars 

and stays up to date with the State of NC Tourism office as it pertains to matter that may be of interest to Swansboro. 
• JTDA & OCT – there are two other local tourism offices in Onslow County. Anne Marie is in regular contact with the JTDA Team. Additionally, Anne Marie opens 

dialogue and participates when requested in discussions for any partnership areas that may be of interest and mutual benefit and vice versa.

Tourism Marketing, Strategy,  Planning & Budget Development – Anne Marie creates and fully manages the ongoing function of marketing and advertising  for the 
STDA including vendor management, contracts, and budgeting.
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March 2024 Issue

April 2024 Issue

Our State Magazine



March 2024 Issue

April 2024 Issue May 2024 Issue June 2024 Issue

The May and June 2024 issues are not yet in print, but ads have been developed and submitted. Sharing so you can see 
the visual “brand building,” showing the Swansboro experience – and how it is looking in print advertising. 

Our State Magazine



Our State Magazine // Sunday Morning Eblast  – January 21, 2024 



vis i tswansboro.org

April 2024 IssueFebruary 2024 Issue

Raleigh Magazine

Placement – next to State of South Carolina full 
page, New Bern and Heart of NC (Randolph 
County)



Swansboro – Promotional Contests // STDA Email List Building Strategy
Integrated into Facebook Ad Campaigns

Cool & Breezy Getaway Contest

PRIZE PACKAGE:

• 2 Nights Stay at Hampton Inn
• $50 Gift Card to Bake, Bottle, Brew
• $100 Gift Card to The Boro

433 Entries – added to the STDA Email List

Bring Your Love to Swansboro Giveaway Contest
PRIZE PACKAGE:

• $100 Gift Card to Saltwater Grill
• $75 Voucher to choice of Marsh Cruises, Pogies, or Lady Swan Tours

NOTE: Contest duration was 3 weeks. We did not include a hotel stay as a “Getaway” – 
I believe these reasons is why we had fewer entries than Cool & Breezy – which was 
embedded in the Mullet and Candlelight ad landing pages. Still a great brand 
awareness campaign promoting off season and Swansboro as a year round vacation 
and ”getaway” destination – at the NC Coast.

77 Entries – added to the STDA Email List



Downtown Merchants & Restaurants Guide & Map – Spring 2024

The print job is currently in process. Shipment is 
expected to arrive in the next few days.



STDA Marketing Budget Snapshot as of 4.04.2024



STDA Marketing Budget Snapshot as of 4.04.2024

Unspent // Uncommitted to Date



STDA Marketing Contingency Budget Snapshot as of 4.04.2024

As of 4.04.24

I need some additional work 
on the website with 
integrations of Constant 
Contact forms and  setting up 
Facebook UTC Tracking Codes.

Google Analytics / GA4 was 
set up incorrectly – and I’m 
about to get that fixed as well.

We do have $312 remaining 
as unspent budgeted funds to 
apply towards the website 
work to apply. (see prior 
page)

I would like to apply some 
funds potentially to 
additional Facebook Ad 
media buys – depending on 
bidding costs & reach 
available for April/May/June.


