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Swansboro’s Visitor Experience 
encompasses many of these motivations

Recent Research from Visit NC – Visitor Vacation Motivations
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NEW & Additional Marketing & Advertising Opportunities



Summary of NEW Marketing & Advertising Opportunities

NEW - Waterway Guide Proposal
• Please see the Proposal - Options at various price points include: Bronze - $3500; Silver - $5900; Gold - $9500

ADDITIONAL REQUESTEDS FUNDS - Raleigh Magazine
• Please see the Raleigh Magazine Media Kit sheet – Podcast Sponsorships.
• I originally budgeted $3,000 of which I have committed $2125 for 3 separate print ads.
• My recommendation is to add two months of Raleigh Magazine “Office Talk” podcasts - mid roll placements – to the overall media buy.
• I would like to request $725 additional to cover the difference in the additional investment.

• $3000 (approved) - $2125 (spent) = $875 (balance – $800 (Month 1 podcast) = $75 (balance remaining) + $725 (needed to cover
Month 2 podcast) = $3,725 (total investment in Raleigh Magazine, reflecting a $725 increase)

PHOTO SHOOT(s) –  Promoting Swansboro as a WEDDING DESTINATION
• During my last visit to Swansboro for the April 2023 STDA Board Meeting – I was asked to identify additional ways that the STDA could

smartly invest in marketing and advertising that would provide new opportunities and exposure for Swansboro.
• In my research and before I left, I requested Randy provide me a tour of the Mattocks House historic home (now an accommodation and

event venue)
• This property is a unique asset (unlike any other) to the Town of Swansboro that could be the central point in focusing on marketing and

advertising Swansboro as a coastal NC Wedding Destination.
• With the Historic Downtown area having so many amenities – all within steps of one another, I see this as a unique and exciting potential

opportunity to leverage Swansboro’s assets to more specifically go after attracting weddings and special events with marketing and
advertising initiatives.

CURTIS MEDIA GROUP (Raleigh) – Digital Marketing Campaign & Local Radio 
• I had an introduction Zoom meeting with Curtis Media Group – Raleigh office on 6/29/23.  I will have some options to share that pertain

to possible additional advertising for the Swansboro by Candlelight event to share.  They are putting some proposal ideas together and
we have another call planned for next week. More to come soon.



WATERWAY GUIDE – DESTINATION MARKETING



Waterfront Destination Marketing
June 2023



• Waterway Guide is a platform 
for boaters to plan trips, 
research destinations and 
safely travel by water

• Swansboro has town docks 
and easy access from the 
water

• The waterfront is one of 
Swansboro’s greatest 
assets

• Waterway Guide has a 
Preferred Destination program 
built for promoting 
destinations like Swansboro 
and ensuring they are well 
represented as a welcoming 
boating community



• Email Blasts
• Icons on maps / charts
• Digital Travel Guides
• Printed Regional Cruising 

Guide Placements
• App treatment



Other destinations with 
Waterway Guide:

- Manteo, NC
- Washington, NC
- Beaufort, SC
- Hampton, VA
- Nantucket, MA
- Monmouth County, NJ
- And more…



Partner with 
Waterway Guide 
to ensure 
Swansboro is 
properly 
represented and 
covered (editorial) 
across all our 
platforms



Enhance the Marina customer 
experience

• Town Dock profile
• Log in and access, keep data 

up-to-date
• Enhance the customer 

experience to include 
weighted search, photos, 
docking instructions, videos, 
etc.

• Boater Reviews
• Contact and arrival 

information



Bronze Program: $3,500
• Preferred Destination Tier 1

• Assigned editor to write digital travel guide
• Email blast to 35,000 boaters
• Destination icon on WaterwayGuide.com
• Destination page on WaterwayGuide.com and in WG App
• Editorial enhancement across platforms

• Featured Marina Listing for Church St. Town Docks
• Weighted search results
• Ability to add photos, videos, custom marketing text, social media 

integration.

Gold Program: $9,500
• Everything in Silver PLUS:

• (4) double truck placements in (4) regional Waterway Guides of your choice

Silver Program: $5,900
• Everything in Bronze PLUS:

• (4) e-newsletter articles on Swansboro
• (8) weeks of Newsletter placements
• (1) Full Page Placement in the Atlantic ICW 2024 Waterway Guide
• (1) Premium App Placement in the Swansboro editorial section of the WG App

PROPOSAL



Contact
Graham Jones, President
Waterway Guide Media

graham@waterwayguide.com

304-282-5931



RALEIGH MAGAZINE – PODCAST SPONSORSHIP
MEDIA OVERVIEW



PODCAST MARKETING

TITLE SPONSOR

MID-ROLL SPONSOR (2)

INCLUDES:
• 30-second pre-roll host-read dynamic ad 
 (changed weekly or monthly)
• “Presented by (name of advertiser)” will appear on all print, digital  
 promotion for the podcast.
• Advertiser logo on all videos shared on social media.
 (Instagram, Facebook, Twitter and LinkedIn)
• 300x250 square ad placed on raleighmag.com/office-talk
• 4 Episodes $250 each/$1,000 total. Reserved by the month.

INCLUDES:
• 30-second mid-roll host-read dynamic ad.
• “Let’s take a break. “Coming up we will talk about…    
	 But	first,	let	me	tell	you	about	Campbell	Law…”
• Ad can be changed monthly/weekly based on call-to-action 
 or new messaging
• 4 Episodes $200 each/$800 total. Reserved by the month

Office Talk is a conversation hosted by RM Publisher 
Gina Stephens. Each Tuesday we talk with editors 
and/or writers on where we get our stories. Plus 
behind-the-scenes scoop on the conversations 
happening in our city.

This podcast is one of the top 10% 
most popular shows out of 2,833,131 
podcasts globally, ranked by Listen 
Score (the estimated popularity score).

LISTEN NOW

...or wherever you get your podcast

Raleigh Magazine // Mid-Roll Sponsor

4 Episodes Per Month
2 Month Minimum
8 Episodes Total

Requesting - $725 Additional to 
meet 2 month minimum



SWANSBORO
WEDDING DESTINATION MARKETING PLAN



Photo Shoot(s) // Content Development – To Promote Swansboro as a WEDDING DESTINATION 

PRIMARY SHOOT LOCATION:  Mattocks House Event Venue & Accommodation on Front Steet
• Swansboro’s newest and most unique accommodation & event venue to date
• Accommodations for Bridal Party / Family – sleeps up to 14
• The Mattocks Pavilion– Rehearsal Dinner and/or Wedding Venue
• Historic Downtown – steps from service providers, shops, restaurants, live entertainment

DESTINATION MARKETING STRATEGY: 
• Increase awareness of Swansboro to be seen as a coastal NC Wedding Destination
• Use STDA Funds to market and advertise more directly to the wedding and ”brides-to-be” market, 

thus increasing potential for groups and wedding parties to book overnight stays in Swansboro
• Create, develop and nurture possible new opportunities in support of Swansboro local small business 

partners that sell goods and services that cater to weddings and special events.

ELEMENTS: Lifestyle Photo Shoot(s)
• Depict a bridal party, family, etc. both inside and outside the Mattocks House – where a prospective 

bride-to-be can connect with and imagine a wedding in Historic Downtown Swansboro.
• Partner with Samantha Ann Photo – an experienced local lifestyle photographer
• NOTE: Producing and Coordinating the Shoot – would be highly reliant on local Swansboro 

stakeholders coming together to recruit, style the talent …the bride-to-be, family, plan and coordinate 
and stage the photo shoot itself to include props, food, etc.

ADDITIONAL TACTICS & STRATEGIES:
A new webpage on www.VisitSwansboro.org can be created and added to encompass all of the pertinent 
details – rounding out the content on one page. 
• Advertising Campaign(s) – push out Facebook Ads and other possible ads for promotion.

INVESTMENT: TBD.  Will be gathering the costs and follow up in next couple of weeks

http://www.visitswansboro.org/


STATUS UPDATES & COMMENTS



Status Updates & Comments

SWANSBORO 2023/2024 DESTINATION MARKETING & ADVERTISING PLAN – Approved
• Proposed and approved at April 2023 STDA Board Meeting.

DOWNTOWN MERCHANT & RESTAURANT GUIDE – Fall 2023 Refresh & Reprint
• Spring 2023 completed and distributed in April 2023
• Fall 2023 Refresh & Reprint will be be completed just prior to 2023 Mullet Festival
• Randy’s recommendation and request was to add some more color in the map – distinguishing merchants and restaurants. I will 

make sure this is completed.

SWANSBORO VISITOR BROCHURE –  Currently planned for end of Summer 2023
• Researching “look/feel” and approach. Currently in development

OTHER ONSLOW COUNTY VISITOR GUIDES – Jacksonville/Onslow Visitor Guide
• I made an inquiry with the JTDA for a cost to add 4-6 Swansboro Pages to the next update and reprint. I will follow up as soon as I 

have the information.

SWANSBORO BY CANDLELIGHT 2023 – Planning for this event should begin in August 2023 Timeframe
• Per requests and preferences from last year - Anne Marie will focus exclusively on the Marketing/Advertising of the Event – 

working with Debbie Harnatkiewiz, of Bake Bottle & Brew and Leah Evans, of Salt Marsh Cottage.
• All other Event Planning tasks, such as Town of Swansboro Event Approval Forms, hiring and paying vendors with support of 

Swansboro Finance Director, Sonia Johnson, coordination with Seaside Arts Council for music sponsorship, event insurance, poster 
distribution – to be handled by the Downtown Merchants this year.

SWANSBORO FESTIVALS – Advertising & Marketing Partnership with Swansboro Parks & Recreation
• Per conversations with Director Anna Stanley, for the 2023/2024 fiscal year, we plant to  continue to work together in Anne Marie’s 

support in running Facebook Ads and any other ad placements that incorporate the strategy of promoting Swansboro as an 
overnight vacation destination in conjunction with Swansboro Festivals.



FACEBOOK AD REPORTS, PRINT & DIGITAL AD 
PLACEMENTS & EARNED MEDIA



Fall Fishing Getaway to Swansboro” Video Ad Campaign – Aug/Sept 2022 – COMPLETE
Target was men age 45+, travel intenders - Raleigh & Charlotte, Hampton Roads, VA Markets

“Plan Your Fall Getaway to Swansboro for Mullet Festival” Ad Campaign – September 2022 – COMPLETE
Target was age 45+ Festival goe’rs, travel intenders - Raleigh & Charlotte Markets

“Join Us for Mullet Festival” Ad Campaign – October 2022 – COMPLETE
Target was age 21 +, Local Swansboro and 50 mile radius, includes New Bern, Morehead City

“Kick off the Holiday Shopping Season – Swansboro by Candlelight” Ad Campaign – October 2022 – COMPLETE
Target was women age 45+, shopping, holidays, travel intenders - Raleigh & Charlotte Markets

“Swansboro by Candlelight Winter Getaway Contest” Ad Campaign – November 2022 – COMPLETE
Target was women age 45+, shopping, holidays, travel intenders - Raleigh Market

“Swansboro by Candlelight Facebook Event” Ad Campaign – October 2022 – COMPLETE
Target was age 21 +, Local Swansboro and 50 mile radius, includes New Bern, Morehead City

Facebook Ad Campaigns – Overview // 2022-2023 Fiscal Year



Swansboro Holiday Flotilla - Ad Campaign – November 2022 – COMPLETE
Target was age 45+ Festival goe’rs, travel intenders - Raleigh & Charlotte Markets

Swansboro Holiday Flotilla - Ad Campaign – November 2022 – COMPLETE
Target was age 21 +, Local Swansboro and 50 mile radius, includes New Bern, Morehead City

Swansboro Galentine’s Day Getaway- Ad Campaign – February 2023 – COMPLETE
Target Women age 35 +, Raleigh Metro Area

Swansboro Spring 2023 General Video Ad Campaign – March & April 2023 - COMPLETE
Target M/W age 34 +, Travel Intenders, Outdoors, Income Top 25-50%  Raleigh Metro Area, Charlotte, Wash DC Metro, Hampton Roads, VA

Find Your Adventure this Spring & Summer Video Campaign – April & May 2023 - COMPLETE
Target M/W age 34 +, Travel Intenders, Outdoors, Income Top 25-50%  Raleigh Metro Area, Charlotte, Wash DC Metro, Hampton Roads, VA

Swansboro Arts by the Sea Festival – May & June 2023 – COMPLETE
Target M/W age 34 +, Travel Intenders, Arts, Festivals, Income Top 25-50%  Raleigh Metro Area, Charlotte, Wash DC Metro, Hampton Roads, VA

Savor Summer Family Fun in Swansboro – June & July 2023 – ACTIVELY RUNNING
Target M/W age 34 +, Travel Intenders, Outdoors, Income Top 25-50%  Raleigh Metro Area, Charlotte, Wash DC Metro, Hampton Roads, VA

Swansboro 4th of July Events & Festivities – ACTIVELY RUNNING

Facebook Ad Campaigns – Overview // 2022-2023 Fiscal Year



Spring in Swansboro – General Video Campaign // March/April  2023



Find Your Adventure This Spring & Summer in Swansboro Campaign // April/May 2023



Arts By the Sea – Drive In Markets Campaign – May/June 2023



Arts By the Sea – Local 60 Mile Radius Boosted Post Campaign – May/June 2023



Our State Magazine // NC Coast Host Ads – April, May & June 2023 Issues

PROOF ATTACHED
THIS PROOF HAS BEEN PRESENTED FOR YOUR APPROVAL

• Please read the attached copy carefully for names, addresses, phone numbers, and technical words.
• By emailing your approval, you are assuming responsibility for the accuracy of the content in the ad.
• Return your approval or indicate any desired changes to the ad within 48 hours.
• Color proofs are not color-correct.

NOTE: Up to three proofs are included with your contract for ad space.
Additional creative will be charged with a one-hour minimum.

Family-FunFamily-Fun
Adventures!

Our State
April 2023 Issue

Our State
May 2023 Issue

Our State
June 2023 Issue



Our State Magazine // Earned Media – Cover & Feature Story / June 2023 Issue

Our State
June 2023 Issue – Cover & Feature Story

NOTE:  Earned Media means that the Our 
State Magazine Editor chose the cover & 
story. STDA did not pay for this coverage.



Our State Magazine // Earned Media – Cover & Feature Story / June 2023 Issue

Our State
June 2023 Issue – Hammocks 
Beach State Park // Huggins 
Island Trail

NOTE:  Earned Media means 
that the Our State Magazine 
Editor chose the content.

STDA did not pay any $ for this 
coverage.



SOCIAL MEDIA STATS
 Last 90 Days



@VisitSwansboro NC –  Likes & Followers on Facebook & Instagram Facebook & Instagram Pages Reach

Top Performing Organic Post – 
Followers were excited about the Kick Off to Swanfest!

Social Media Stats for Last 90 Days

Business Benchmarks – our posts are receiving a lot more content 
interactions than other pages!  J



ADDENDUM #1

Marketing Budget Snapshot & Contingency Fund Snapshot
as of 6.28.2023



STDA Marketing Budget Snapshot as of 6.28.2023



STDA Marketing Contingency Budget Snapshot as of 6.28.2023


