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Social Mirror ads look like your social media L —

display or video posts but appear on other s

websites and apps and run across all devices
using our targeting strategies.

It's allergy season again and pollen counts are
up across

much of the nation. And if you think




How Can We Target Your Social Mirror Ads?
We will be using the highlighted targeting strategies.
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BEHAVIORAL KEYWORD ARTIFICIAL INTELLIGENCE RETARGETING CUSTOM AUDIENCE MATCHING GEO-FENCING &
TARGETING TARGETING TARGETING LOOKALIKE TARGETING GEO-RETARGETING

First, you tell us what
geographic area you are :::
interested in showing your | wees Sss

_ —
ads to, then we layer in —===! B
targeting strategies...




inside that “fence” and continuing to follow them and show them your ads on

( ) their mobile devices.

GEO-FENCING &
GEO-RETARGETING

@ Drawing a virtual fence around a location and showing your ad, to people

We can geo-fence stores, buildings, neighborhoods — any
physical location and draw a radius around it and show ads to
people while they are inside that geo-fence.

We then continue to target those people once they leave
the geo-fenced area and show them your ads wherever
they go, that’s geo-retargeting.
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Example shows the Social
Mirror ad inserted on a
website

ADVERTISEMENT,

Q Visit Swansboro NC (£]

What an enjoyable way to spend an ((almost!))
spring evening in the Friendly City by the Sea! A =
sunset cruise aboard the Lady Swan with Lady Swan
Boat Tours followed by 171 dinner and ¥ drinks at
one of our amazing restaurants! Book your seat at
www.ladyswantours.com

See you soon in... See More

It's allergy season again and pollen counts are
up across much of the nation. And if you think
you can retreat indoors to relieve your sniffles,
think again.

Two thirds of people with allergies suffer them
year round, said allergist James Sublett, M.D.,
co-founder of Family Allergy & Asthma in
Lousville, Ky. And the leading cause of those
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Example shows the Social
Mirror ad in action on a
website — put in slide show
mode and click to begin
video.

It's spring.%ollen is
legit. Here's how to
allergy-proof your
home

A
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It's spring. Here's how to allergy-proof each

room of your home

Show Caption Hide Caption Helicopter shows
Georgia pollen is on an entirely different level A
cloud of pollen was stirred up by a Department
of Natural Resources helicopter in LaGrange,
Georgia. USA TODAY
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oQ.) DIGITAL MEDIA PLAN-Social Mirror Ads October-December 2024/Jan-March 2025

Campaign/Product  Impressions Behavioral Categories Geo-Area Targeting Strategie Investment
Social Mirror Ads 233,333 Impressions Age 45+ AND Young Professionals; Young Virginia Beach, VA Behavioral, Keywords, Webgite $3,500/mo.
VA/NC-All Demos per month family; Young Affluent Families; Moms; Hampton, VA Refargeting, Geo-Fencing and Geo Reaching 59% of the

Weekend Getaways; Beach Vacations; Gypsy Newport News, VA Retargeting  available inventory of

or Irish Traveler; Disposable Income; Retired Chesapeake, VA impressions
Norfolk, VA There are 397,615
Richmond, VA available impressions

Raleigh and Charlotte

What you receive with your campaign:

* Monthly Reporting on ROI to be discussed 2" week of each month

* Ad Creative to be completed by our Digital Graphic Designers at no additional charge
e Creative changes to be completed by our team every other month or as needed

* Constant monitoring of the campaign Recommendation — invest in the digital campaign

* Geo Fencing locations to be determined . . . e e
with a strategy geared towards increasing visitation
and overnight stays during the shoulder seasons.
Run for 3 months —Jan/Feb/March OR Oct/Nov Dec
— for example, then review.

S $3500/month x 3 = $10,500
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