


Dear Board Members:

As a follow-up to the May budget discussion, I’ve provided updated media options while keeping the FY 2026/2027 marketing and advertising 
budget in line with last year (approximately $73,000).

There are three digital options that can extend reach beyond our current mix:

Option 1: Coastal Virginia Magazine (Hampton Roads Metro Area) Digital Bundle – recommended first choice (closer Virginia drive-market – 
for last minute trips and weekend getaways.)

Option 2: NC Tripping Site Visit & Social Media Package – adds depth and storytelling reaching our core NC drive markets

Option 3: Northern Virginia Magazine (NoVA & Washington, DC Metro Area) Digital Bundle – longer drive-market reach, higher-income 
audience and a potential for longer stays.

In addition, our Meta (Facebook/Instagram) advertising will continue to support measurable market testing (for example: Danville, VA and 
Asheville, NC)  while helping grow our e-newsletter audience through campaign engagement and contest entries.

Note: While direct mail can be effective for local retail and restaurant promotion, leisure travelers increasingly research destinations online 
over time. This revised plan prioritizes cost-effective, measurable digital placements that support ongoing engagement and trip consideration.

Please let me know if you have any questions, or if you’d like me to refine the recommendation further.

Thanks,

Anne Marie 



Top 10 States (Past 24 Months)

Virginia is our strongest out-
of-state market.

The most visited pages 
confirm that visitors are 
seeking event information, 
attractions, shopping 
opportunities, and ongoing 
destination updates through 
the Visit Swansboro e-
newsletter (Latest News).

Website Traffic Sources:

Organic Search – 46.7%

Organic Social – 17%
(good social media content 
generating website visits)

Paid Social  –  20.4%

Top 10 Pages (Past 24 Months)







Option 1:  Coastal Virginia Magazine (CoVA) - $3,680
Market: Hampton Roads Metro (Southside + Peninsula communities)
Includes a combination of digital display + targeted customized Swansboro-specific emails to their subscribers

o Reach a nearby VA drive-market audience – 3.5 hours away
o Weekend getaways +signature events  (easy “yes” distance) 
o This is our closest Virginia market.

Option 2: NC Tripping – Digital Influencer Package - $4,700
Market: North Carolina (statewide reach; audience already travel-minded)
NC Tripping creates and shares Swansboro content through their owned channels — helping inspire trips through storytelling and social engagement.
Includes site visit, short-form video creation + a social post package (content created and distributed by NC Tripping) 

o Add fresh awareness + strong engagement inside our core NC drive markets with reach throughout all of North Carolina 
o Strengthening what’s already working in NC (events, seasonal trips, “things to do”) 
o This is the best “depth” option (not a new geography).

•Option 3: Northern Virginia Magazine (NoVA) - $6,200
Market: Northern VA/Washington, DC Metro (Arlington/Alexandria + Fairfax/Loudoun/Prince William/Stafford)
Includes a combination of digital display + targeted email newsletter placements 

o Extend reach into a higher-income Northern Virginia DC metro area – 5-6 hours away
o Longer-lead trip planning + higher-spend vacation travelers, longer stays
o Budget note: Highest cost of the three; would require funds beyond the remaining $5,021

Summary of (3) NEW Media Options
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OPTION 1. Coastal Virginia Magazine (Digital)

Currently up to 81,000 subscribers

•  (2) Customized Exclusive Eblasts to Subscriber
o  Spring & Fall Seasons

•  (4) Featured Events
o  Mullet Festival, Candlelight, Thanksgiving 

Weekend Getaway/Christmas Flotilla, ABTS or 
PirateFest

Supported by  Facebook & Instagram campaigns 
we will run in tandem reaching Coastal Virginia 
region.
 

Investment: $3,680

Remainder Amount of $1341 of the $5021 available - 
applied to one of these additional media placements:

o 4th Our State Sunday Morning Read Eblast
o April '27 1/6 page print ad in Our State
o Supplement Meta Ads budget – i.e. Asheville, NC 

and Danville, VA areas



OPTION 2. NC Tripping – Digital Influencer

•  Site visit to Swansboro to capture and create 
new fresh content
•  (1) :30 to :60 original video posted to social 
platforms
•  (1) :15 trending video (NC Tripping maintains 
editorial control
•  (1) Photo Carousel Post on Insta and 
Facebook

Insta Stories, Analytics Report included

Total Investment: $4,700

Remainder Amount of $321 of the $5021 
available – could be applied supplement Meta 
Ads budget



OPTION 3. Northern Virginia Magazine (Digital)

36,000 subscribers to Travel focused list

•  (4) Newsletters Sponsorships
o  May, June, July, October

•  (4) Digital Banner Ads
o  Medium Size; Same months as newsletter 

placements

Supported by  Facebook & Instagram 
campaigns we will run in tandem reaching 
NoVA and Metro DC area
 

Investment: $6,120

Additional amount of $1099 (above the $5021) will 
be deducted from funded contingency.


