HOT Funds Application Packet

(ONLY turn this part in once your event is completed)
POST-FUNDING ANALYSIS AND PROOFS OF PAYMENT
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How many people do you estimate actually attended the Hﬁ ( 1 C k 0( (e Ci .
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How many room nights were generated in Stephenville area hotels/motels, inns, and bed-and-
breakfast establishments by attendees of this

event/activity/facility? AN \5 AsEY JQ é&'{ 1 ) é "y

If this event/activity/facility has been funded by HOT funds in the last three (3) years, how many room
nights were generated at Stephenville area hotels/motels, inns, and bed-and-breakfast
establishments by attendees of this event/activity/facility?
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What method did you use to determine the number of people who booked rooms in Stephenville area
hotels/motels, inns, and bed-and-breakfast establishments by attendees of this even/activity/facility?
(for example, room block usage information, survey of hoteliers, etc.) A
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If the room block did not fill, how many rooms were picked up?

Please check all efforts your organization actually used to promote this event/activity/facility, and
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What new marketing initiatives did you utilize to promote hotel, tourism and visitor’s activity for this
event/actwnty/facﬂlty" [ a &u\,l tee S ¢ao /7 [ﬁ h Vi *fo,
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Attach actual documents showing how Stephenville was recognized in your advertising/promotional
campaign. (SC/ ¢ A %Id ) Y l/

Attach actual documents showing all forms of advertising/promotion used in your campaign. If the
item itself does not indicate the medium used (i.e. radio, TV, print, or mail) or exactly where the

advertising took place, please include other information that would show the location of the
advertising and medium utilized.

Attach actual invoices, receipts, and proofs of payment for ALL expenditures on which HOT funds
were used in whole or in part.

Were the HOT funds received fifty percent (50%) or less of total
receipts? lesS

HOT Funds Received: 55 000

Total Event Receipts: 7 5 5 }J C7 O/

What Stephenville businesses did you utilize for food, supplies, materials, printing,
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If sporting event-related, how many individuals actually participated in the event/activity/facility?
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The above accounting of HOT funds received for the City of Stephenville, and the explanation o how /ﬂ 7
unds were actually utili is true and accurate.
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This Post-Fund Analysis must be completely and accurately filled out and returned to the City of
Stephenville, Attn: Tourism Coordinator, 298 W. Washington St. Stephenville, Texas 76401, no later
than sixty (60) days after the event/activity/facility. All invoices and proofs of payment must be
attached wand will not be returned. If the total amount of the HOT funds were not used or were not
lawfully used, then those funds must be returned or repaid to the City of Stephenville with this Post-
Funding Analysis. Questions may be directed to the Tourism Coordinator at (254) 918-1212 or email
tourism@stephenvilletx.gov.
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FUNDING CONSIDERATION CHECKLIST

Name of /')07‘“’" 9
Event/Activity/Facility: J@f /Bic\ vy &) Y \5'\,\ 79 v 5747 rS / 3 177 7v4 na
Does your event/activity/facility pass Part One (1) of the statutorpy test, defined spe(ifically as directly
enhancing and promoting tourism and the convention, and hotel industry in Stephenville? /EXYES ONo

Does your event/activity/facility pass Part Two (2) of the statutory test, defined specifically as fitting into
one of more of the following categories:

O Convention center facilities or visitor information centers
O Facilities, personnel and materials for registration of the Tourism and Visitor’s Bureau
delegates
O Advertising, and conducting solicitations and promotional programs to attract tourist and
visitor’s
O Promotion of the arts, including instrumental and vocal music, dance, drama, folk art,
creative writing, architecture, design and allied fields, painting, sculpture, photography,
graphic and craft arts, motion picture, radio, television, tape and sound recording
O Historical restoration and preservation projects or activities, or advertising and conducting
solicitations and promotional programs to encourage tourists to visit preserved historic sites
or museums in the area
O Signage directing tourist to sights and attractions that are visited frequently by hotel guests in
the municipality
O Funding the costs for transporting tourists from hotels in and near the city to: the commercial
center of the city, a convention center in the city, other hotels in or near the city, and tourist
attractions in or near the city
| 'Sporting event expenses, including promotion expenses, related to sporting events
at which the majority of participants are tourists who substantially increase economic
activity at hotels in the area
E. Is your application filled out thoroughly and completely, and are all required pages attached?
& Is your request for funding in accordance with the maximum funding guidelines?
$ If applicable, have you submitted the Post-Funding Analysis and proofs of payment for last
year’s event/activity/facility?
O If applicable, have you returned or repaid the City for any previous funds not used or not
_used lawfully?
Have you documented how you will accurately track out-of-town guests, showing that your
event will attract tourists that will directly support the Tourism and Visitor’s Bureau and the
Hotel industry in the area?
‘KI Is your request for fifty percent (50%) or less of your total projected revenue from the
event/activity/facility?
O If you are applying under the Advertising category, is your request for one hundred percent
(100%) or less of your total projected advertising expenditures?
If you are applying under the Advertising category, have you met the local requirement that
advertising must be accomplished in advance of the event/activity/facility, and must utilize
legitimate media for promotion outside of the area, i.e. direct mail, newspapers, magazines,
~ radio, television, billboards?
ﬁLWiII all advertising indicate that the City of Stephenville is a direct sponsor of the event?



