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YTD 2023 Hotel Results – Stonecrest



YTD 2023 Short Term Results – Stonecrest
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$253,035

$88,354

$27,854

$29,198

$18,353

$16,499 $14,960

$20,322



YTD
Stonecrest Ad Spend

Total Stonecrest
Room Nights Booked

Total Stonecrest
Gross Booking

$13,500 1,667 $253,035

YTD Re turn On Ad Spend: $18.74
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YTD 2023 Total Visits

Results for 2023 are Year to Date results spanning 33 weeks.
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by
day



YTD 2023 Top 10 Visitor States
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YTD 2023
Stonecrest

Advance  Trave l -
Strategic Results



Drive Awareness withDigital Video.

• YouTube TrueView

• Priority Markets

Market
Video

Impressions
Completed

Views
Completion

Rate Clicks
Atlanta 50,411 31,153 61.8% 47

Augusta 49,675 30,768 61.9% 27

Birmingham 51,653 31,108 60.2% 38

Macon 49,520 39,899 62.4% 23

Total 201,259 123,928 61.6% 135

Benchmark Completion Rate: 35% -45%

• 100% New Users
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• Estimated Total View Time: 350+ hrs.



Increase Reach & Frequency withDisplay.

Market Impressions
Responses  

(Clicks) CTR

Atlanta 314,328 1,773 0.56%

Augusta 142,350 781 0.54%

Birmingham 378,672 1,790 0.47%

Columbia 276,232 1,457 0.52%

Columbus 153,952 684 0.44%

Macon 256,810 1,206 0.47%

Montgomery 118,822 516 0.43%

Total 1,641,167 8,205 0.50%
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Benchmark CTR: 0.10% - 0.20%

• By Market

• 99% New Users

• 5,413 First time visitors to the Stonecrest  

page

• 6,388 Pageviews of Stonecrestpage



LE
T

’S GO SOMEWHEREtogether

Increase Reach & Frequency withDisplay.

7

Segment Impressions
Responses  

(Clicks) CTR

Family Travel/Travel 983,307 4,747 0.48%

History/Museums 488,636 2,507 0.51%

Outdoors 168,724 951 0.56%

Total 1,641,167 8,205 0.50%

• By Segment
Benchmark CTR: 0.10% - 0.20%

0.52% CTR

0.45% CTR 0.48% CTR 0.46% CTR 0.47% CTR



Reach Local Atlanta Area Day-Trippers with Mobile Display.

Location Impressions
Responses  

(Clicks) CTR

Atlantic Station 9,150 6 0.07%

Brookhaven 9,220 15 0.16%

Centennial Olympic Park 9,469 6 0.06%

Chamblee 9,428 11 0.12%

Colony Square 9,126 12 0.13%

Cumberland Mall 9,289 7 0.08%

Downtown Decatur 9,192 11 0.12%

Downtown Stone Mountain 9,238 9 0.10%

Location Impressions
Responses  

(Clicks) CTR

Georgia Aquarium 9,270 5 0.05%

Lenox Square 9,333 13 0.14%

Perimeter Mall 9,469 16 0.17%

Ponce City Market 9,187 11 0.12%

Sandy Springs 9,518 21 0.22%

The King Center 9,474 9 0.09%

Westside Provisions 9,303 9 0.10%

Total 139,666 161 0.12%

Benchmark CTR: 0.10% - 0.20%

• 100% New Users • 60 Engaged Sessions



Drive Engagement with PaidSocial.

Ad Impressions Reach
Link  

Clicks
Link Click  

CTR Reactions Saves Shares

Atlanta 127,747 48,911 2,338 1.83% 43 - 4

Regional Markets 200,398 73,204 3,132 1.56% 36 - 2

Total 328,145 121,922 5,470 1.67% 79 - 6

• 99% New Users

• 2,016 First time visitors to the Stonecrest page

Benchmark CTR: 1.0%



Drive Engagement with PaidSocial.

Atlanta Area/Day-Trip Version Regional Version



Stonecrest Updates



Stonecrest 
Podcast 
Features

DeKalb Talks Tourism Podcast
A new Podcast from Discover DeKalb that highlights exciting updates, in-depth conversations, 
and fun centered all around DeKalb. Currently there are 25+ episodes out now on YouTube. 

DeKalb Talks Tourism is available on all streaming platforms. Tune in!



STONECREST
LINKEDIN & YouTube Statistics

Flatrock Archives
Total Impressions: 19,908
Total Watch Time: 1,914 

Minutes (31.9 hours)



FLAT ROCK ARCHIVES 
(INSTAGRAM CONTENT AS OF 11/28/23)

Engagement

Impressions

Instagram Post # 

TOTAL IMPRESSIONS= 1,227

TOTAL ENGAGEMENT = 112



STONECREST
LINKEDIN & YouTube Statistics

PRIVI
Total Impressions: 506
Total Watch Time: 723 
Minutes (12.5 hours)



PRIVI
(INSTAGRAM CONTENT AS OF 11/28/23)

Engagement

Impressions

Instagram Post # 

TOTAL IMPRESSIONS= 1,172

TOTAL ENGAGEMENT = 89



Stonecrest
Partnership
Meetings

Discover DeKalb Partnership Meetings
Discover DeKalb regularly hosts Bi-monthly partner meetings to provide 

educational resources, networking, and brainstorming opportunities to our 
partners for enhancing the experience provided in DeKalb County. At 
our Vendor Showcase Partner Meeting Arabia Mountain, New Black 

Wallstreet, Seaquest and Flatrock Archives all had booths.



Meet me  in 
Stonecrest 

Logos



Stonecrest
Billboards

2023

Discover DeKalb designed and placed billboards designs across digital 
billboard pool of 30+ digital billboards to support event traffic and awareness.



Stonecrest Sponsorship
Efforts 2023

Discover DeKalb proudly sponsored the following Stonecrest efforts/events in 
2023:

• Stonecrest Fest
• Stonecrest 50th Hip Hop Celebration

• Atlanta's DeKalb Carnival



Stonecrest
Magazine  Refresh

2023

Discover DeKalb is planning the 2023 Discover Stonecrest Magazine Refresh. 
In the refresh we will be doing the following:

• New Cover
• New Mayoral Address

• New Back Cover
• Inside Refresh



Discover 
Stonecrest Video

2023 Plan Discover DeKalb is currently completing new 2023 visuals that will soon be completed. Upon completion the 
video assets can be provided upon request free of charge.

Discover DeKalb plans to use the completed visuals in digital ad streaming placements to increase brand 
awareness, maximize bookings, and establishing greater reach for all that DeKalb has to offer.

The completed Discover Dekalb visuals will be placed on the following streaming platforms as part of our 
2023 – 2024 Digital Strategy:

• YouTube Ads
• GoUSATV



We        Stonecrest
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