
2025 SEPTEMBER LIBRARY CARD SIGNUP 
& RE-ENGAGEMENT CAMPAIGN SUMMARY 

OVERVIEW

•	 We mailed postcards to households without library cards located in 4 of the census tracts closest to the library that were 
not included in last year’s mailing (last year targeted the areas bordering the library). We also sent emails to people in those 
same tracts who haven’t used their cards in 12 months.

•	 These neighborhoods were chosen as there’s a high concentration of households with children, which is a trait that we 
know is more likely to lead to active library cardholders, and their relative proximity to the library may make library visits 
somewhat easier. Plus, several of these areas include an above-average number of low-income residents, who may benefit 
most from our services.  

•	 We sent out 6,900 postcards (up from 2,800 a year ago) and two separate emails to about 6,700 people. The total project 
cost was $3,988, with about 70 percent of that cost being printing/processing and postage and the remainder being  data 
analytics that identified households without library cards through our third-party vendor OrangeBoy.

RESULTS

Mailers

•	 282 households that received a postcard signed up for a library card during the first 4 weeks after the postcard was sent, 
which amounts to a 4% sign-up rate and was in line with similar campaigns at other libraries.  

•	 That’s below last year’s 7% sign-up rate, but that’s not entirely surprising as a year ago we targeted the neighborhoods sur-
rounding Mead, which presumably had the highest probability of success given that they are all within walking distance,  
making trips to the library more convenient. The neighborhoods in this year’s mailing were selected from the next closest 
neighborhoods, but all require a car trip, bus ride, etc, and would not be walkable in most cases.

Emails

•	 18% of the lapsed cardholders who received an email used their library card in a measurable way after receiving the email, 
such as checking out library materials, using e-resources or a library computer. This was consistent with a year ago.

NEXT STEPS

•	 We are planning another postcard mailing and email campaign for 2026 likely chosen from areas not yet included in our 
first two campaigns.



READ, LISTEN, WATCH 
& LEARN for FREE 
WITH A MEAD LIBRARY CARD!

SEE WHAT YOU’VE BEEN MISSING!

A Mead Library card brings you FREE access to over 
2 million books, ebooks, audiobooks, video games, 
movies and music CDs, along with access to streaming 
services, library events, museum passes and more.

Sign up/renew your card in person, 
or visit www.meadpl.org. Then bring this
flyer and a photo ID to the library to 
pick up your library card.

710 NORTH 8TH STREET 
SHEBOYGAN, WI 53081

SCAN TO SIGN UP

Postcard (front & back)
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