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Application Narrative Richland Center Tourism Commission Tourism Event
Sponsorship Grant Program Application

Please answer the following questions.
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2. Describe the event in as much detail as possible. Include a proposed timeline that you will follow to plan
and run your event. (We recommend that your timeline begin at least six months prior to the start date of
your event and end no sooner than two months after the end date of your event.)

3. Provide a brief history of your organization or business. Include how long your organization or business has
been in existence. List any partner businesses or organizations that will help you to coordinate or run this
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4. Describe how you will market the event to participants from outside 60 miles and describe any media
coverage (if applicable) you anticipate the event will receive. _ Us e nawt a Cowisalao
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