
The VisitNorman Fiscal Year 2022 
Semi-Annual Report details the time 
period of July 1 through Dec. 31, 2021. 
  
What a difference a year makes! At the 
midpoint of Fiscal Year 2021, we report-
ed significant decreases across our Key 
Performance Indicators. However in this 
report, we are able to share increases.

Significant (more than 50 percent) inc-
creases include:
• Potential room nights
• Marketing impressions
• Advertising equivalency
• Unique visits to VisitNorman.com
• User sessions to VisitNorman.com
• Page views on VisitNorman.com

Both the occupancy rate and the average 
daily rate increased by 34 and 29 per-
cent respectively. 

The staff addition of our digital media 
coordinator has spiked both our You-
Tube and Instagram impressions; the 
Instagram impressions tripled and the 
YouTube views jumped nearly tenfold.
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Six months ending Six months ending Six months ending Six months ending Six months ending
Fiscal Year 2018 Fiscal Year 2019 Fiscal Year 2020 Fiscal Year 2021 Fiscal Year 2022
    
284  207  118  114  171
9,425,607  11,256,328 10,248,056 10,722,971 19,693,769
10,587  10,205  9,419  3,000  3,282
42,195  51,541  80,422  45,634  89,793
    
    
301  310  331  137  162
219 million 116 million 154.9 million 13.63 million 205 million
$168,530.00 $1,160,658.94 $1,178,499.40 $210,784.391 $313,947.11
    
    
38  40  56  13  17
19,641  24,012  20,219  2,182  3,947
7  11  13  0  1
7,796  5,236  9,934  0  2,400
21  11  17  2  5
    
    
$435,534.22  $500,330.01  $499,975.65 $493,710.74 $547,740.57
55.06%  60.40%  58.98%  41.58%2  55.57%
$88.02   $82.23   $88.79   $75.84  $97.78
$1,000,402.54 $921,181.00 $958,310.79 $521,895.00 $907,309.00
$36,198,081.06 $27,983,134.00 $31,445,872.64 $39,862,202.00 $36,046,197.00
1 Certified Audit reflects annual increase in impressions for media outlets
2 Number of properties included in the report did not remain constant in FY21 for an exact equal comparison

Leisure Travel Advertisement & Communication 
 Number of programs
 Number of gross impressions
 Visitor Guides distributed
 Unique visits to VisitNorman.com
 
Leisure Travel Media Relations 
 Media Placements
 Number of impressions
 Advertising equivalency
 
Convention/Sports Performance Measures 
	 Number	of	Qualified	Leads
 Number of potential room nights
 Number of bookings
 Booked room nights
 Number of groups serviced
 
Visitor Volume Measures 
 Bureau expenditures
 Occupancy of hotels, motels & B&Bs
 Average daily rate
 Transient Guest Tax collection
 Sales tax collection

FY22  SEMI-ANNUAL  REPORT

BY  THE  NUMBERS

KEY  PERFORMANCE  INDICATOR  INCREASES

80.8%

30.7%

28.9%

SOURCE: DEAN & RUNYON ASSOCIATES FOR OKLAHOMA TRAVEL AND RECREATION
DEPARTMENT, JAN. 2020 REPORT (BY HOUSE DISTRICTS 44, 45 & 46)

Increase in the number of estimated lead nights sent to partners

Increase in the amount of Qualified Leads sent to partners

Increase in the average daily rate

$253 million
Travel spending in Norman

3,900
Tourism Industry Employees in Norman

$9.2 million
Local tax revenue from tourism

Increase in marketing impressions

83%

49%
Increase in advertising equivalency
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