
The VisitNorman Fiscal Year 2023 
Semi-Annual Report details the time 
period of July 1 through Dec. 31, 2022. 
 	
VisitNorman finished the Fiscal Year 
2022 rebounding in most key perfor-
mance areas based on the ARPA grant 
the City Council awarded VisitNorman in 
late 2021. The first six months of FY23 
continued to show strong performances 
in many key areas.

Significant (more than 30 percent) inc-
creases include:
• Media placements
• Advertising equivalency
• Number of estimated booked nights

The most significant increases took 
place in number of groups serviced (120 
percent), Instagram impressions (174 
percent), advertising equivalency (190 
percent), earned media impressions 
(200 percent) and number of booked 
leads (1,300 percent).

Qualified leads sent to hoteliers and av-
erage daily rate also reflected increases 
year to year.
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Six months ending	 Six months ending	 Six months ending	 Six months ending	 Six months ending
Fiscal Year 2019	 Fiscal Year 2020	 Fiscal Year 2021	 Fiscal Year 2022	 Fiscal Year 2023
				  
207		  118		  114		  171		  112
11,256,328	 10,248,056	 10,722,971	 19,693,769	 6,693,495
10,205		  9,419		  3,000		  3,282		  3,292
51,541		  80,422		  45,634		  89,793		  72,576
				  
				  
310		  331		  137		  162		  211
116 million	 154.9 million	 13.63 million	 205 million	 618 million
$1,160,658.94	 $1,178,499.40	 $210,784.39	 $313,947.11	 $922,929.01
				  
				  
40		  56		  13		  17		  20
24,012		  20,219		  2,182		  3,947		  5,885
11		  13		  0		  1		  14
5,236		  9,934		  0		  2,400		  1,040
11		  17		  2		  5		  11
				  
				  
$500,330.01 	 $499,975.65	 $493,710.74	 $547,740.57 	 $417,929.64
60.40%		  58.98%		  41.58%1		  55.57%		  54.23%
$82.23 		  $88.79 		  $75.84		  $97.78 		  $105.04
$921,181.00	 $958,310.79	 $521,895.00	 $907,309.00 	 $1,155,607.00
$27,983,134.00	 $31,445,872.64	 $39,862,202.00	 $36,046,197.00 	 $35,601,993.00

1 Number of properties included in the report did not remain constant in FY21 for an exact equal comparison

Leisure Travel Advertisement & Communication	
	 Number of programs
	 Number of gross impressions
	 Visitor Guides distributed
	 Unique visits to VisitNorman.com
	
Leisure Travel Media Relations	
	 Media Placements
	 Number of impressions
	 Advertising equivalency
	
Convention/Sports Performance Measures	
	 Number of Qualified Leads
	 Number of potential room nights
	 Number of bookings
	 Booked room nights
	 Number of groups serviced
	
Visitor Volume Measures	
	 Bureau expenditures
	 Occupancy of hotels, motels & B&Bs
	 Average daily rate
	 Transient Guest Tax collection
	 Sales tax collection


