FISCAL YEAR 2023

SEMI-ANNUAL REPORT

JULY 1-DECEMBER 31, 2022

Fiscal Year 2023 VisitNorman Executive Board
Chair: James Howard
Vice Chair: Scott Kovalick
Treasurer: Angel Green
Past Chair: Amish Zaver

Fiscal Year 2023 VisitNorman Board of Directors

Kyle Allison Cameron Brewer
Carol Dillingham Caitlin Fournier
Steve Gillis Helen Green
Jerry Hatter Mandy Haws
Amy Million Wes Moody

Jeff Stewart

Fiscal Year 2023 VisitNorman Ex-Officio Members
Brenda Hall, City of Norman
Helen Grant, Norman City Council Member
Lawrence McKinney, Norman Economic Development Coalition
Scott Martin, Norman Chamber of Commerce

f,

Fiscal Year 2023 VisitNorman Staff
Dan Schemm
Executive Director

Trent Brown
Sales Manager

Taylor Mauldin Wagner

Sales & Special Event Manager

Stefanie Brickman
Communications Manager

Ryan Smith
Digital Media Coordinator

The VisitNorman Fiscal Year 2023
Semi-Annual Report details the time
period of July 1 through Dec. 31, 2022.

VisitNorman finished the Fiscal Year
2022 rebounding in most key perfor-
mance areas based on the ARPA grant
the City Council awarded VisitNorman in
late 2021. The first six months of FY23
continued to show strong performances
in many key areas.

Significant (more than 30 percent) inc-
creases include:

« Media placements

- Advertising equivalency

- Number of estimated booked nights

The most significant increases took
place in number of groups serviced (120
percent), Instagram impressions (174
percent), advertising equivalency (190
percent), earned media impressions
(200 percent) and number of booked
leads (1,300 percent).

Qualified leads sent to hoteliers and av-
erage daily rate also reflected increases
year to year.
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BY THE NUMBERS

$165 million

Travel spending in Norman

$6.2 million

Local tax revenue from tourism

2,800

Tourism Industry Employees in Norman

SOURCE: DEAN & RUNYON ASSOCIATES FOR OKLAHOMA TRAVEL AND RECREATION
DEPARTMENT, MARCH 2022 REPORT (BY HOUSE DISTRICTS 44, 45 & 46)

"o KEY PERFORMANCE INDICATOR INCREASES

Increase in the number of estimated nights sent to partners

49%
Increase in the number of groups serviced

120%

Increase in the number of booked leads (turned definite)

1,300%

194%

Increase in advertising equivalency

67%

Increase in number of earned media impressions




