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H E L L O !

We are honored and privileged to be presenting our team and concept to your 
wonderful City and its leadership.
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T H E  B E G I N N I N G
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The details are not the 
details.  They make the 
design.

Charles Eames

C O N C E P T



6SITE AND 
AMENITY 
PLAN



7SITE PLAN
First Floor.



FLOOR 
PLANS

Floor plans 2-8, B1
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TEN CORE FEATURES OF OUR PUBLIC PRIVATE PARTNERSHIP

JOB CREATION

Creation of 315 
construction jobs

COMMUNITY 
CTR

20,000 SF turn-key 
iconic community 

center

DESIGN

Iconic design to 
compliment and 

stimulate new 
developments in 
downtown core

ECONOMIC 
BENEFITS

Property, income and 
sales tax increases, 

property value 
increase of nearby 

neighborhoods

HEALTH, 
SAFETY, 

CLEANLINESS
Focus on all three through 
sustainable construction, 
equipment,  placemaking, 
and dedicated operating 

staff.

PARKING

414 public and 
private stalls

AMENITIES

Rooftop amenity deck 
with pool, zoom rooms, 

fitness center

DIVERSITY

Integration of 10% 
workforce housing 

units

PLACEMAKING

Enhanced 
streetscape with 

places to walk, talk, 
sit and rest.

UNITS

173 luxury units with 
varying sizes and 

styles
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Sense of place is the sixth 
sense, an internal compass 
and map made by memory 
and spatial perception 
together. Rebecca Soinit

P L A C E
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STRATEGIC PUBLIC GROUND FLOOR USES



CREATE STRONG ATTRACTIONS



MAXIMIZE VISIBILITY AND ACCESS



MAXIMIZE RELATIONSHIP TO DOWNTOWN



CONSIDER INTERIM USES
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The ultimate resource in 
economic development is 
people.  It is people, not capital 
or raw materials that develop 
an economy.

Peter Drucker

E C O N O M I C S



ECONOMICS

Impacts of RCD and
MDC/COM Partnership
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No problem is insurmountable.  
With courage, teamwork and 
determination, a person can 
overcome anything.

- Louisa May Alcott

W H O  W E  A R E



T E A M





E X P E R I E N C E



K E Y  E L E M E N T S

The key element to the River Caddis 
development team, which includes its 
immediate delivery partners and 
municipalities are the ability to focus on the 
issues at hand and collaboratively work to 
create solutions.



J U L E S  O N  3 R D
A CASE STUDY
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Innovation is an inexhaustible 
engine for economic 
development.

Li Keqiang

F I N A N C I A L



F I N A N C I A L
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A goal without a 
plan is only a dream

Brian Tracy

O B J E C T I V E S
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OBJECTIVE:
PARKING 
SOLUTION
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OBJECTIVE: 
COMMUNITY 
CENTER
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OBJECTIVE:
CREATION OF 
PLACE

STEPS :
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OBJECTIVE:
ICONIC 
ARCHITECTURE

STEPS :
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OBJECTIVE:
ACTIVATION OF 
CORRIDORS
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OBJECTIVE:
DIVERSITY IN 
HOUSING
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OBJECTIVE:
QUALITY OF 
LIFE

Design and programming to create
family friendly, healthy, safe,
engaging, and vibrant spaces that
enhance nearby values and
qualities of life.
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OBJECTIVE:
ECONOMIC STIMULATION
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Trust the wait.  
Embrace the 
uncertainty.  Enjoy the 
beauty of becoming.

Unknown

T I M E L I N E ,  E T C .
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TIMELINE

JUNE 22’
Final Drawing Submission

JULY 22’
Land closing, begin
site work, ground
breaking ceremony

NOV 21’
Design Process Begins 
though January for 
entitlement process to 
begin
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DEC 23’
Parking structure and
community center
shell complete

AUG 24’
Building COA, Grand
Opening Ceremony

OCT 22’
Parking Structure and
Community Center
construction begins

JULY 23’
Apartment
Construction
begins



PARKING & FAMILY WAGE
JOBS

As a result of this development, we will have
created jobs for people within the private
development and management. The
increase of size of the community center
alone will increase the need for employees
to fill spots needed to operate the center.



INNOVATION, CREATIVITY,
SUSTAINABILITY
1. Materials
2. Design
3. Programming
4. Financial
5. Legal
6. Partnership
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F I N A L  T H O U G H T
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Thank you!!

Q & A
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