


OVERVIEW

ho is SILC?

The Michigan Statewide Independent Living Council (MISILC) is a governor-appointed
independent entity promoting independent living for people with disabilities in
Michigan. The council creates and implements the State Plan for Independent
Living (SPIL), a blueprint for disability-related advocacy and services, with

goals and objectives developed using feedback from citizens, partner
organizations, and other stakeholders. MISILC works alongside fifteen Centers for
Independent Living (CILs) and other nonprofit and governmental organizations across
the state to implement the SPIL, provide resources, and advocate for Michigan's
disability community.

ho is Idea39?

ldea3g is a socially conscious agency offering effective and affordable marketing to
nonprofits, non-governmental organizations, and companies that are striving for a
better world. They use expert design and strategy to help clients create compelling
brands, highlight their missions and values, and connect authentically with their
audiences.
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OUR 2025 MISSION

MISILC is committed to advocating for inclusion, accessibility, and

equity in all Michigan communities. [ {aE1]ex:-1gqe] fidg IFRV o] ¢ [

ensuring people with disabilities are represented in every aspect of

our society and changing harmful perceptions about disability.gis

2025, we're working to highlight the work being done in Michigan and

beyond to increase access for people with disabilities and showing
what is possible in increasingly equitable spaces. In partnership with
ldea39, our goal is to uplift the voices of people creating a more just

and inclusive society from the ground up.
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WHAT IS THE IDEA?

Creating community-wide inclusive Pop Up ADA Pride Displays

across Michigan (SE Michigan, Northern Michigan, Central, and West
Michigan) to educate the public about the anniversary of the ADA and to
celebrate past, present and future disability activists. The project is aligned

with the goals of increasing access and inclusion for people with disabilities.

e Displays would include educational materials, photographs, and other media for
display by individual libraries that tell the story of the advocacy and allyship that
led to the ADA's passage and what has transpired since then.

e Display could include digital elements and/or a virtual exhibit as well as braille,
audio/headphones, and a digital landing page.

e Connect libraries with local ClLs for possible coordination of additional programing
or activity to coincide with exhibit.

e Leverage PR, social, digital, email to spread the word and encourage participation
during Disability Pride Month.

1. Cardboard Jigsaw 3D Displays with interactive QR
Codes

2. Wall decal timeline

Story sharing (QR code)

Hanging photo / info display with Braille
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WHY THIS IS A GREAT

OPPORTUNITY?

More than 2.3 million Michiganders live with disabilities, yet
people with disabilities are too often excluded from employment,
social engagement, recreation,and other opportunities.

Using public spaces to increase visibility for
people with disabilities expands the conversation
about disability, inclusion, and access, builds
connection between residents, raises awareness,
and inspires action within the greater community.

Why Libraries?

We are asking public libraries to host these pop-up displays
because libraries are known for being welcoming community
spaces that champion the accessibility of information.
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WHY THIS IS A GREAT

OPPORTUNITY?

IB\VZoR-le el N el SR gle1 35 th anniversary of the Americans With|Disabilities

For the past 2 years, SILC has coordinated with Idea39 to create ADA
Pride events in July. These events have included an exhibit of art by people
with disabilities held at the Madison Heights Library and an outdoor event
with live music, art activities, accessible yard games, a food truck, and
community resources held at the Madison Heights' Civic Center Park.

While these events were well received, they were also limited. The outdoor
events and the art exhibit were confined to specific geographic locations
and each event was also held for a prescribed period of time. Our goal in
2025 is to
pop-up interactive ADA history displays at public libraries [iglge]Sle]|gleI¥is
Michigan for the entire month of July. By locating these pop-up displays in
public libraries, more people will be able to view them, whether they travel
to the library for this purpose or just happen upon it while visiting the library.
We will also include virtual elements so that even people who are not able
to visit the display can participate.

Making disability history accessible offers a highly visible
example of how we all benefit from intentionally diverse
and inclusive communities, and how our municipal
leaders can work to create them.
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HOW YOU CAN HELP

Provide public space for this initiative.

Publicize this initiative

Optional parallel programming like author
readings, public events, author
recommendations, etc.
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THE DETAILS

e This is no cost to the libraries themselves. The SILC will
provide all materials for the displays for the month of July.

e To support further inclusion efforts for municipalities you can
partner with your local arts boards, community centers, and
municipal electeds.

e The size of the display will be based on how large of a space
the library can provide. You can use all or some of the pieces in
the kits.




PROPOSED TIMELINE

FEBRUARY 1 - 28
e Decisions on WHO and what to feature
e Coordination on artifacts and photography
e Finalize library partners

MARCH1-31
e Begin building out of digital website component
e Begin prototyping, designing, estimating, and printing displays

APRIL1 - May 15
e Photography and interviews with disability leaders, advocates,
and allies with photographer Lauren Suprenant and video
production from HQ22

e Collection of artifacts for photographing
e Finalize displays and materials
e Send out for printing and production
e Test landing pages
JUNE 28 - 30

e Delivery and setup to libraries

JULY 1 - 31st (Anniversary of the ADA)
e Pop ups open to the public

JULY 31st
e End of ADA Pride month. Tear down of the displays.
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WHAT IS ADA PRIDE MONTH?

On July 26, 1990, the Americans with Disabilities Act (ADA) became
law. In addition to commemorating the passage of this monumental
legislation, disability advocacy groups observe the month of July
as Disability Pride Month. The goal is to change society's
perceptions of disability as a form of diversity that instills pride and a
sense of identity, not as a problem to be fixed. Disability Pride Month
encourages people with disabilities to celebrate themselves as they
are, raises awareness about disability-related issues, and promotes
allyship and action in our communities.




QUESTIONS?







