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“Hello and Welcome
 to Discover Wisconsin”

In 1986, Dick Rose created the idea of showcasing Wisconsin’s many 
great vacation treasures on a television show dedicated to Wisconsin 
tourism – appropriately named Discover Wisconsin.

Discover Mediaworks is a strategic communications & media 
production company rooted in the heart of the Midwest. 
Headquartered in Madison, our crew of 30+ storytellers produce 
three award-winning video brands: Discover Wisconsin, Into the 
Outdoors & Boondock Nation, as well as Uniquely Wisconsin.

About Discover Mediaworks



WATVA Marketing Campaign 

Broadcast:
Discover Wisconsin is the longest tourism show in the nation 
and broadcasts in six states.  In this WATVA episode, they will 
invite viewers to experience the natural beauty of Wisconsin 
from the seat of a Utility Terrain Vehicle (UTV). The show 
combines adventure, stunning landscapes, safety tips, and 
local culture, taking audiences on a journey through the 
state's picturesque network of trails and routes. Along the 
way, viewers will discover charming attractions, dining 
hotspots, and vibrant communities, all while emphasizing 
the importance of safety in power sports. Four 
partners/destinations will be chosen for the broadcast 
campaign.

Additional Opportunities for Destinations to Expand their 
Reach: 
We offer alternative avenues to partake in the Discover 
Wisconsin marketing campaign for Wisconsin destinations or 
businesses opting not to participate in the episode 
production of our UTV/ATV series. These opportunities 
include co-branded social media ads, contest, a dedicated 
website landing page, an e-Newletter article, and the Bobber 
Blog. 
 

The Concept 



About Discover Wisconsin
Television

• 590 Episodes

• Commercial  Spots,  featured 

segments,  etc.

• 23 Emmy Nominations,  3  Wins 

(2012,  and 2 in 2023)

Podcast

• 1,000,000+ podcast downloads

• Weekly Production

• 54% Listenership -  Wisconsin

Social Media

• Facebook

• Twitter 

• Instagram

• Pinterest

discoverwisconsin.com

• 12-month placement in 

Calendar of  events

The Bobber -  Blog

• Dedicated editorials 

eNewsletter

• Monthly e-Newsletters

• 24,000+ email  recipients 

Digital Streaming

• Digital  series (shorts)

• OTT Channels for 

streaming distr ibution

o YouTube

o Roku

o Amazon Fire TV

o Apple TV

o Chromecast

Centered in the heart of the Midwest, Discover 

Wisconsin, an Emmy Award-winning series, delves into 

the natural landscapes, destinations, events, culture, 

and people of Wisconsin. As the nation's longest -

running tourism program, it  remains dedicated to 

engaging diverse audiences across multiple platforms, 

inviting all  who are eager to explore and experience 

the hidden gems of Wisconsin.



Discover Wisconsin Audience Profile
Delivery of Messaging

As of April 15, 2024

Facebook Instagram YouTube TV Podcast

Stats 193,000+ 

Followers

129,000+ 

Subscribers

19,000+ 

Subscribers

232,508+ weekly viewers 

7,750,000+ 2023 

Broadcast Viewers 

1,000,000+ podcast downloads

250,000+ unique listeners

4,000 – 6,000 downloads/week

Gender 30.9% Male

69.1% Female

30.9% Male

69.1% Female

67.3% Male

32.7% Female

54% Female

46% Male

Age Age 18-34: 14.1%

Age 35-54: 46.1%

Age 55-64: 21.0%

Age 18-34: 26.2%

Age 35-44: 32.0%

Age 45-54 : 21.3%

Age 18-34: 35.9%

Age 35-44: 21.8%

Age 45-54 : 15.6%

Age 55+: 26.0%

Core demo:
Adults 35-54 &
Adults 55+ 

Top 
Locations

1. Milwaukee 

2. Madison 

3. Janesville

4. Appleton 

5. Green Bay

1. Madison 

2. Milwaukee 

3. Appleton 

4. Green Bay 

5. Chicago

1. Milwaukee  

2. Chicago 

3. Madison 

4. Minneapolis 

5. Green Bay

1. Green Bay

2. Milwaukee

3. Madison

4. Wausau

1. Wisconsin (54%)

2. Illinois (10%)

3. Minnesota (5%)
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Regional 
Television Network

Capitalize on an audience that has followed 

Discover Wisconsin for 37 years and has built  

reputation as a reliable and authentic source for 

Wisconsin destinations, businesses and culture.

Discover Wisconsin Episode Marketing

• Full  broadcast episode marketing consists of 

two (2) show airings across Discover 

Wisconsin Television Network

o 4-segment, 20-minute full  broadcast 

episode

o Documentary style, destination 

marketing or magazine-style show

o Current availabil ity: Fall  2024 & Spring 

2025



Streaming - Distribution

Binging Discover Wisconsin

Discover Wisconsin videos are also released on all  the 

Discover Wisconsin streaming and digital platforms.

• Video content will  air and l ive on OTT platforms and 

discoverwisconsin.com

o Available on DW App for up to five (5) years

o Available on discoverwisconsin.com for up to 

two (2) years

• Video content will  also air and l ive on Discover 

Wisconsin YouTube channel and Discover Wisconsin 

Facebook & Instagram page

o Available on YouTube into perpetuity 

o Available on Facebook & Instagram into 

perpetuity    



Social & Media

Discover Wisconsin Social Posts 

• Posts across Discover Wisconsin social platforms based 

on guaranteed impressions and episode promotions

o Average eight (8) –  ten (10) total posts per 

episode promotion (includes video releases, blogs, 

etc.)

Discoverwisconsin.com

• Ability to reach thousands of Discover Wisconsin fans 

per month with a dedicated landing page for the full  

episode on discoverwisconsin.com



Digital Media

The Bobber Blogs

• Editorials written by the Discover Wisconsin team that 

align with client-focused information.  Shared across 

social and digital platforms

o Bobber Blog editorials also include a separate 

release on the new audio podcast “ The Bobber 

Podcast ” (audio version of blog editorial)

o You will  receive one (1) “ The Bobber ” Blog 

highlighting the episode

Discover Wisconsin E-Newsletters

• Ability to reach thousands of engaged Discover 

Wisconsin fans monthly, with blog editorials, video 

stories, logo placement, etc.

o e-Newsletter subscribers: 24,695

o Average open rate: 24.4%

o You will  receive three (3) e -Newsletter promotions 

(features or mentions) per episode



The Cabin Podcast
Trending

“Places & Travel” Podcast 
on Apple Podcasts

Podcast By The Numbers
• 1,000,000+  total  downloads

• 250,000+ total  unique l isteners

• 4,000 –  6,000 downloads per week

• 60,000+ impressions per week on Discover Wisconsin Facebook & 

Instagram on average

• Top l isteners by state:  

o Wisconsin (54%), I l l inois (10%),  Minnesota (5%)
*Da ta  u p d a ted  A p r i l  2 0 2 4

Welcome to The Cabin, a weekly 35–45-minute podcast produced by the crew that 

brings you the nation’s longest -running tourism TV show, Discover Wisconsin. 

Joined by producers, travel experts and tourism leaders, Eric, Ana and Guests take 

you behind-the-scenes to the heart of the Midwest.

The Cabin Episodes 

Broadcast Episode Promotion

• Full  TV Episode “BTS”:  Broadcast episodes receive 5-10 minutes for 

a “Behind the Scenes” with the show producer during a podcast 

episode that airs close to broadcast airing
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Press – Earned Media

Traditional Promotional Release

• Discover Wisconsin issues a press release for upcoming episodes to all  

Wisconsin newspapers and key publications
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   Total Cost & Marketing



Discover Wisconsin 
Episode Deliverables
Production for Partnered Episode: 

• Pre-production & post-production 

• Up to Two (2)  days of  f ie ld production per Partner ( f i lming)

• Discover Wisconsin on-air  talent

•  4  segments,  4 -5 minutes ( in ful l ,  20 -minute show) 

• Video shared with featured partners v ia an embedded l ink for  any additional  

marketing

Episode/Segment Release Schedule:

• Traditional  broadcast media,  YouTube & OTT placement

o Two air ings on traditional  broadcast

▪ Bally  Sports,  Regional Network aff i l iates

▪ Lives on discoverwisconsin.com for a minimum of two (2)  years

▪ Lives on OTT platforms (Amazon Fire,  Roku,  etc. ,  for  up to f ive (5)  years)

▪ Lives on Facebook & YouTube in perpetuity

• Episode edited down to four separate segments for  placement on YouTube throughout 

two years (secondary release)

Marketing:

• Show promotion across al l  Discover Wisconsin social  media platforms (Facebook,  

Instagram, Twitter,  etc.)  with an estimated exposure of  350,000 –  500,000 

impressions

• One (1)  “The Bobber” Blog highl ighting show 

• Three (3)  e-Newsletter  promotions ( features or  mentions)  for  the episode

• One (1)  traditional  news release -  Episode announcement to al l  Wisconsin newspapers 

and key publications

• Show premier/discussion “Behind the Scenes” segment on The Cabin podcast during a 

mutually  selected timeframe

• Each Partner wil l  be l isted on the UTV/ATV dedicated landing page for  WATVA 

• Access to the Events Page on discoverwisconsin.com

• One (1)  cl ip of  segment ( :60)  for  use on other marketing platforms ( embedded l ink )

• Use of  Choice Destination logo and opportunity to host a Premiere Party



Episode Investment

Partnered Episode Campaign Investment: $60,000

Spring or Fall Release

Four partners ($15,000 each –  can be paid over two years)

Summary of Campaign Deliverables: 

• TV Broadcast Airings:  2

• Streaming Videos Released:  6  

• (1 –  episode, 4 –segments, 1 –  teaser)

• Social & Digital Impressions: 350k –  500k

• Social Posts: 8-10

• Blog: 1

• E-Newsletters:  3

• Podcast: 1

• Presence on Dedicated WATVA Landing 

Page



ATV/UTV 
Destination Marketing 
Opportunities

(Non-Broadcast)

This is an alternative avenue to partake in the Discover Wisconsin marketing campaign for Wisconsin 
destinations or businesses opting not to participate in the episode production of our UTV/ATV 
broadcast series. 



Official Discover Wisconsin Page

Discover Wisconsin Featured Partner Page

• Discoverwisconsin.com Landing Page

o Build and host a WATVA Destination landing page with 

an interactive map and direct links to your 

destination/business on Discoverwisconsin.com

o Link Placement on WATVA.com to 

DiscoverWisconsin.com map
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Digital Marketing

Social Contest:
• One (1) giveaway contest to run on Discover Wisconsin social and 

digital platforms for thirty (30) days
• Social media platforms include Facebook, Instagram, X/Twitter, 

and promoted on Discoverwisconsin.com
• 100,000 impressions (organic page post), promotion and data 

acquisition included
• Landing page and data acquisition included
• Giveaways provided by sponsor

Social Media Co-Branded Ad Placement:
• Ability to focus on co-branded marketing and run ads on Discover 

Wisconsin social media (Facebook & Instagram)
• Each co-branded ad runs for 1-month, 150,000 guaranteed 

impressions, and includes data acquisition 
• Options include either video (:15 - :60 seconds in length) or still 

graphics (provided by the client)
•  Co-branded social media ad shared in collaboration with Discover 

Wisconsin to key demographics on Discover Wisconsin Meta 
platforms with specific targeting available

• Impressions will be delivered as a co-branded ad with Discover 
Wisconsin (not appearing on page – but in feed) over a month's 
time



Digital Marketing

Bobber Blog Editorials
• Professionally written editorial featuring destination, business, or 

association.
• All blog editorials have a second life when shared on The Bobber 

Podcast

E-Newsletters:
• Video, Blog, Contest, or traditional marketing shared with monthly 

e-newsletters
• 24,000+ monthly subscribers



WATVA Partnership Campaign 
Cost & Deliverables

Total Campaign Investment
Per Partner - $7,000

*WATVA will be included in each partner messaging

Social Media Co-Branded Ad 
• Co-branded ad campaign with Discover Wisconsin Meta platforms
• One (1) month ad campaign
• Campaign includes 150,000 guaranteed social impressions to 

targeted demographic

Social & Digital Media Giveaway Contest 
• One (1) giveaway contest to run on Discover Wisconsin social and 

digital platforms for one (1) month
• 100,000 impressions, promotion, and data acquisition

Discoverwisconsin.com Featured Partner 
• Creation of a landing page for WATVA partners with an interactive 

map on Discoverwisconsin.com (2 years)
• Featured partner on landing page promoting UTV/ATVing in 

Wisconsin with a clickable link to your destination
• Link embedded on WATVA.org directed to the interactive map  on 

DiscoverWisconsin.com 

Each Destination Partner will Receive:

Bobber Blog Editorials
• Professionally written editorial featuring destination, business, 

or association.
• All blog editorials have a second life when shared on The Bobber 

Podcast

E-Newsletters:
• Video, Blog, Contest, or traditional marketing shared with 

monthly e-newsletters
• 24,000+ monthly subscribers

Develop a full marketing campaign on Discover Wisconsin platforms that promotes WATVA and UTV/ATV 

family-friendly destinations throughout key timeframes, Spring, Summer, and Fall.



Lisa Meier
608.334.2229

Destination Marketing Manager
LisaM@discovermediaworks.com
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