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: “Hello and Welcome
to Discover Wisconsin”

In 1986, Dick Rose created the idea of showcasing Wisconsin’s many
great vacation treasures on a television show dedicated to Wisconsin
tourism — appropriately named Discover Wisconsin.

About Discover Mediaworks

Discover Mediaworks is a strategic communications & media
production company rooted in the heart of the Midwest.
Headquartered in Madison, our crew of 30+ storytellers produce
three award-winning video brands: Discover Wisconsin, Into the
Outdoors & Boondock Nation, as well as Uniquely Wisconsin.




‘l WATVA Marketing Campaign

The Concept

Broadcast:

Discover Wisconsin is the longest tourism show in the nation
and broadcasts in six states. In this WATVA episode, they will
invite viewers to experience the natural beauty of Wisconsin
from the seat of a Utility Terrain Vehicle (UTV). The show
combines adventure, stunning landscapes, safety tips, and
local culture, taking audiences on a journey through the
state's picturesque network of trails and routes. Along the
way, viewers will discover charming attractions, dining
hotspots, and vibrant communities, all while emphasizing
the importance of safety in power sports. Four
partners/destinations will be chosen for the broadcast
campaign.

Additional Opportunities for Destinations to Expand their
Reach:

We offer alternative avenues to partake in the Discover
Wisconsin marketing campaign for Wisconsin destinations or
businesses opting not to participate in the episode
production of our UTV/ATV series. These opportunities
include co-branded social media ads, contest, a dedicated
website landing page, an e-Newletter article, and the Bobber
Blog.




|‘| About Discover Wisconsin

Television
Centered in the heart of the Midwest, Discover - 590 Episodes
Wisconsin, an Emmy Award-winning series, delves into < Commercial Spots, featured

the natural landscapes, destinations, events, culture, segments, etc.

and people of Wisconsin. As the nation's longest- « 23 Emmy Nominations, 3 Wins

running tourism program, it remains dedicated to (2012, and 2 in 2023)
engaging diverse audiences across multiple platforms, Podcast

inviting all who are eager to explore and experience
& & P P . 1,000,000+ podcast downloads

the hidden gems of Wisconsin.

. Weekly Production

. 54% Listenership - Wisconsin
Social Media

. Facebook

Digital Streaming

*  Twitter s Digital series (shorts)

* Instagram e OTT Channels for

. Pinterest . N .
streaming distribution

discoverwisconsin.com o YouTube

* 12-month placement in o  Roku
Calendar of events o  Amazon Fire TV
The Bobber - Blog o AppleTV
. Dedicated editorials o Chromecast

eNewsletter
. Monthly e-Newsletters

24,000+ email recipients



Stats

Gender

Age

Top
Locations

Discover Wisconsin Audience Profile
Delivery of Messaging

Facebook

Instagram

YouTube

Podcast

1,000,000+ podcast downloads
250,000+ unique listeners
4,000 — 6,000 downloads/week

193,000+ 129,000+ 19,000+ 232,508+ weekly viewers
Followers Subscribers Subscribers 7,750,000+ 2023

Broadcast Viewers
30.9% Male 30.9% Male 67.3% Male 54% Female

69.1% Female

69.1% Female

32.7% Female

46% Male

Age 18-34: 14.1%
Age 35-54: 46.1%
Age 55-64: 21.0%

Age 18-34:26.2%
Age 35-44:32.0%
Age 45-54 : 21.3%

Age 18-34:35.9%
Age 35-44:21.8%
Age 45-54 : 15.6%
Age 55+: 26.0%

Core demo:
Adults 35-54 &
Adults 55+

1. Milwaukee
2. Madison
3. Janesville
4. Appleton
5. Green Bay

1. Madison
2. Milwaukee
3. Appleton
4. Green Bay
5. Chicago

1. Milwaukee
2. Chicago

3. Madison

4. Minneapolis

5. Green Bay

1. Green Bay
2. Milwaukee
3. Madison

4, Wausau

1. Wisconsin (54%)
2. lllinois (10%)

3. Minnesota (5%)

As of April 15, 2024




EAGLE RIVER

! Regional SUPERIOR/DULUTH Ay cLRE
Television Network

WAUSAU

MARQUETTE
BISMARCK

Capitalize on an audience that has followed

Discover Wisconsin for 37 years and has built PIERRE
reputation as a reliable and authentic source for

Wisconsin destinations, businesses and culture.

GREEN BAY

MADISON
MILWAUKEE

MINNEAPOLIS ROCKFORD

Discover Wisconsin Episode Marketing

* Full broadcast episode marketing consists of LA CROSSE O
two (2) show airings across Discover
Wisconsin Television Network

o 4-segment, 20-minute full broadcast WlSCONSlN

episode FOX WITI - Milwaukee SAT 9:30 AM
o Documentary style, destination & WKOW — Madison SAT 6:30 PM
marketing or magazine-style show ®CBS WFRV — Green Bay SAT 6:30 PM
T . 2 WAOW - Wausau SUN 11 AM
o Current availability: Fall 2024 & Spring S WQOW — Eau Claire SUN 5 PM
2025 & WXOW - La Crosse SUN 5 PM

& WMOW - Eagle River SAT 6:30 PM

@®cBS CBS 3 - Superior/Duluth  SAT 6:30 PM

# KBJR 6 — Superior/Duluth ~ SAT 5:30 AM
Galtyzams Bally Sports Wisconsin SAT 10 AM

OTHER

WJIMN - Marguette SAT 7:30 PM EST
@®CBS WIFR - Rockford, IL SAT 6:30 PM
® Galysprs Bally Sports North SAT 10 AM




= EYoulube

‘@ discoverwisconsin

GREEN LAKE COUNTY, WISCONSIN

A Legacy on Green Lake: The Nortons
EB fof?"' V_"f““'" £ Subscribed v b4 G Dshare L Download 3¢ Clip
6K views 6 months ago #fisherman #craftsmanship #Nortons

Joe Norton, a charismatic and skilled boat builder, who shares his deep love for boats and his family's connection to Green Lake County. Through a series of

interviews and old photographs, we leam about Joe's early experiences on his father's boat, delivering mail and exploring the beauty of Green Lake
—=more

Binging Discover Wisconsin
Discover Wisconsin videos are also released on all the
Discover Wisconsin streaming and digital platforms.
* Video content will air and live on OTT platforms and
discoverwisconsin.com
o Available on DW App for up to five (5) years
o Available on discoverwisconsin.com for up to
two (2) years
* Video content will also air and live on Discover
Wisconsin YouTube channel and Discover Wisconsin
Facebook & Instagram page
o Available on YouTube into perpetuity
o Available on Facebook & Instagram into
perpetuity

@) chromecast



‘l Social & Media

Discover Wisconsin Social Posts
* Posts across Discover Wisconsin social platforms based
on guaranteed impressions and episode promotions
o Average eight (8) — ten (10) total posts per

episode promotion (includes video releases, blogs,
etc.)

Discoverwisconsin.com

* Ability to reach thousands of Discover Wisconsin fans
per month with a dedicated landing page for the full

episode on discoverwisconsin.com

v B Home - Discover Wisconsin x &

€ 3 C @ = discoverwisconsincom

Cabin Podcast

Bobber Blog Contests Uniquely Wisconsin

& Discover Wisconsin posted a video to playlist Season 36.
December 2, 2023 - @

@ Discover a Wisconsinite's dream — where outdoor escapades abound and delectable cheese
and beer to be found. Uncover the experiences that await you in Sauk County!

Watch the newest #DiscoverWisconsin episode ‘Hidden Gems of Sauk County’ with us now.

®: Explore Sauk County

0075 14 comments 51 shares

Y Like () Comment £ Share

Most relevant «

e Write a comment... QoD@ ®

You're commenting as Josh Ostermann.

é Julie Zastrow

Thanks for the videos. We watch Discover Wisconsin on TV too. What a beautiful
state with a variety of things to do.

21w Like Reply

= o X|

Q % O T oL @ NewChvomeailable




‘I Digital Media

The Bobber Blogs
* Editorials written by the Discover Wisconsin team that
align with client-focused information. Shared across
social and digital platforms
o Bobber Blog editorials also include a separate

release on the new audio podcast “The Bobber

Podcast” (audio version of blog editorial)
o You will receive one (1) “The Bobber” Blog

highlighting the episode

Discover Wisconsin E-Newsletters
* Ability to reach thousands of engaged Discover

Wisconsin fans monthly, with blog editorials, video

stories, logo placement, etc.

o e-Newsletter subscribers: 24,695

Why Wisconsin Cranberry
Country is #1 in the World

o Average open rate: 24.4%
o You will receive three (3) e-Newsletter promotions

(features or mentions) per episode




Trending

|| The Cabin Podcast “Places & Travel” Podcast
on Apple Podcasts

Welcome to The Cabin, a weekly 35-45-minute podcast produced by the crew that
brings you the nation’s longest-running tourism TV show, Discover Wisconsin.
Joined by producers, travel experts and tourism leaders, Eric, Ana and Guests take

you behind-the-scenes to the heart of the Midwest.

The Cabin Episodes
Broadcast Episode Promotion
* Full TV Episode “BTS”: Broadcast episodes receive 5-10 minutes for

a “Behind the Scenes” with the show producer during a podcast
episode that airs close to broadcast airing SR THRRITR" " Seoomn wecamsnt

Podcast By The Numbers
e 1,000,000+ total downloads
e 250,000+ total unique listeners
* 4,000 - 6,000 downloads per week
* 60,000+ impressions per week on Discover Wisconsin Facebook &

Instagram on average
* Top listeners by state:

o Wisconsin (54%), lllinois (10%), Minnesota (5%)
*Data updated April 2024

DISCOVER WISCONSIN

10



Businesses, organizers see benefits of 'Discover
Wisconsin' featuring Baraboo dlvr.it/RLwjkQ

‘I Press — Earned Media

Traditional Promotional Release

* Discover Wisconsin issues a press release for upcoming episodes to all

Wisconsin newspapers and key publications

Press Releases

1s an important press release

g from the WisBusiness,com archivi

Discover Wisconsin’ episode

will feature Beloit this week

CLINTWOLF
Senior Reporter

BELOIT — Some of Beloit's

becaube you didn' e-mal & to staflQwisbusiness.com WRA favorite dining spots, outdoor
P e eventsand entertainment ven-

WisBusiness first posts pres eived via e-mail at this address, Send us an “Fi‘i"TH“E ues will be featured in a new

attached POF or Word ent, or simply cut and paste into the body of an e-mail elevision

Thanks for your cooperation!

PRESS RELEASES

A iation Council:

Discover Wisconsin: Highlighting the

stories al our state, new Uniquely
pisodes to airas a

to Discover Wisconsin

A better Wisconsin starts with students

‘We see a surge in our website activity each time the episode shows on TV’

gpiode alo features Potast

» DISCOVER from page
pact Discover Wiseonsin has - Broving

commnities  Brewery Masoum, §

across. Lhr: state is truly re-  Vineyards & Winery in th:

in La Crosse Sundays at 5

n
(1590 AM) in Platteville
12:20 pm.

emphasis on promoting ag Tourism Economics shows Scephanie Klett, a former Dis-
tourism will certainly bode  the impast of tourism on the eover Wisconsin host.

We truly ows that tour-
enjoy our relationship with  billionin 2017, anincrease of  ism advertising goes beyond

episode this week_
The Discoves consingpi-
sodeabout Beloit will have an
early debut on Wednesday at
4p.m. on many streaming ser-
vices. It will be available at]

s well
at Roku, Apple TV, Smart TV,
Google Chromecast, Amazon
Fire and YouTube. The episode
will air statewide on Saturday
at 10a.m. on Bally Sports Wis-

across local affiliates of the[BIE]
Wisconsin Regional Tele-
vision Network.

Visit B(-lml paid for thefDiE=]
FoverWisconsin episode
thanks to a marketing grant
the Beloit area tourism agency
recelved. accordingto Tracy
Bliss, Visit Beloit director of
marketing and public relations.

sode featuring Beloit.

consin crews film at Lucy's #7 Burger Bar in

FHOTO PROVIOED BY LUCY' BURGER BAR

in this file ph. -

‘markal Townof Castle weckdays at he Wisconsin Department 3.2 percent Just promoting vacations; it “Itwasimportant that we Bliss explained that Visit Town of Beloit. Beloit tries to work the cost of
Discover Wisconsin has Valley Vineyard & Wmcrv in  Kopp used the occasion of Tourism who provide such year and a nearly 40 percent  also influences the state’s showcaseas many of the differ-  Beloit promotes activities not eek of the al Visconsin episode
profiled Platteville three Jamestown, and Rural Route ational Tourism Weck —greatleadership. increase since 2011 overall image as a place to 2 86 i nisindesas Iy in Bel dtheT £ ol = R e s
times, and Platteville has 1 Popeorn in Montfort. this week to announce an 11~ “I am convinced that the Statewide, traveler spend-  live, find a job, open a busi- ent attractions and businesses  only in Beloitand the Town of eloitepisodewas  intoitsbudget everytwo years.
bmr;d included in three ather R “Our mrm of ag tourism nemd:n ug_:;nuzcuull tn\lzrmlsm mml ufmnﬁulcmw [Wxﬁx- ing Eﬂmrat;élsl 5 billion i nes, a\L’mn‘Sl eo|éegt aF retire. Inthe Beloit areathat we could  Beloit, but in the Illinoiscom-  presented during the Beloit People viewing the|
episodes. it s perfectly as a egion,”  spending from 2011 to 2017, consin] cpisodes playasignifi-  state Tevenue an Ve've found success in b ek 3 . andS. al Film Festiva flsconsin epis: 7
"“We see a surzeinour web-  said Kapp. 1 think peopleare 0 $43.8 million hstyw cantly into thesenumbers”  $1.2 billion in foderal faxes,  marketing Wisconsin under that make Beloit :u\exlmordr mumluso.fkodmn andSouth  International Film Festival in Wisconsin episode may see
“We had another Contributing factors for lo-  “It's a tremendous credit  the brand of fun and our tour- nary place to live” Bliss said. Beloit, so Visit Beloit officials February. friends and family at the differ-

siteactivity eachtime the opi- - going to be impressed with
this particular show.”

n TV, said Kopp,

whomud:hmnmammnc Discover Wisconsin is

hers in Southwest Wiston.
sin,” said Kopp. “This is such

) erm:
ity R e Paalsen, Marie Justice,
eral Point — An Artful Oasis™  Collin Geraghty and Jake

Zimmermann, five of the 35

premiered April 14-15.

“Platteville — Where Roots ~ employees that inelude pro-
Run Deep” includes the Rollo ~ ducers, editors and market-
Jamison and Mining Muse-  ing specialists.

and with the wide variety of
outdaor rereation poss]
ties, festivals and attractions,
it 16 mo wonder wo eomtin
to see our economy benefit
from tourism promation. Qur

cal tourism growth include to the tourism industry in ismindustryis leveraging the
2 new destination market-  all 72 counties and the work  brand in their own advertis-
ing campaign that focused they do to create fun vaca  ingefforts,” said Klett. “These
n i tion experiences, markettheir  results let s know what we
resources and recent hotel and provide jngis working and that
and retall developments in great customer service that mvesting in touris notonly
the demntown Main Srest akes travelors wan in . el i sy £l
distric turn to Wisconsin cach year,”  influences the way people
A'Study conducted by said Fte Toumem Socetary  thik about Wesconsin”

The episode will feature
attractions such as a Beloit Sky
Carp baseball game, the Music
at Harry's Place outdoor music

convincedthe camera crews
to makea stop at Old Settlers
Days to film music, food and
family fun.

The episode also featuresa
guest appearance by NASCAR

“We sold out the first night
when wehad a showingat
the Visit Beloit office” Bliss
said of the film festival show-
ing “Sowe had asecond sneak
peek showing and thena third

ent events or area businesses.
Some businesses featured
include Walnut Creek Apparel
and Gifts, the Flying Pig the
Butterfly Club, 5BAR, Lucy's #7
Burger Barand othe:

ums, the Platteville Farmers’ _ Discover Wisconsin is on ¢ s racing star Ryan Vargas, showingat SBAR” Residents are encouraged

Market, and the Kilr and uxSpors Wiz atr. Plane to be removed in parts; barges there for ‘several weeks whowas filmed visitingthe Beloit has been featured totune n, and maybe theywill

with UW-Flatteville, Platte- (channel 27) in Mz\dlsnn Sat- » BARGE from page 1 61151 Dubuc N . . Settlers Days in Rockton, Illi- A car show- s byDiscover| spotafriend, oreven them-
que-to-Wiseon-  drop below McGregor flood 61151 bridge starting Friday M v - (4 "

villes city parks and trals, urdays at 6 ‘Thomas M. Buchberger 49, iy prige, stage carly next week and  afternoon in case the barge nois. caseat Preservation Parkinthe  Wisconsin. Bliss sald Vis selves.

ishing and recreational op- TV (channel 2
portunities, and the annual  Rapids Sﬁtuldayx = s 3

Fall Harvest Table Dinnerat  p.m. an
Digman Grain Farms.

2 Cedar
0

s
L WXOW Y (bannel 19

Plainficld, was flying from

-]
E

2homa to Stevens Point
‘when his 1976 BEEC A36 sin-
gle-engine fixed wing aircraft
experienced engine failure.
The plane was forced to

The harge, tawed by the Gumnherz S sings lale  booame freed, went dom
tug Miss Dorothy, came up it that bridge or
agiinst the dam sad hecame  “Obviously when you have  the U'S. 20 dalion Dubique
Shack around 3 pam. The ~something close 1o the dam  bridgo. Marshall eidthorail,
b L bridge was briefly closed
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Discover Wisconsin
Episode Deliverables

Production for Partnered Episode:

Pre-production & post-production

Up to Two (2) days of field production per Partner (filming)

Discover Wisconsin on-air talent

4 segments, 4-5 minutes (in full, 20-minute show)

Video shared with featured partners via an embedded link for any additional
marketing

Episode/Segment Release Schedule:

Traditional broadcast media, YouTube & OTT placement
o Two airings on traditional broadcast
= Bally Sports, Regional Network affiliates
= Lives on discoverwisconsin.com for a minimum of two (2) years
= Lives on OTT platforms (Amazon Fire, Roku, etc., for up to five (5) years)
= Lives on Facebook & YouTube in perpetuity
Episode edited down to four separate segments for placement on YouTube throughout
two years (secondary release)

Marketing:

Show promotion across all Discover Wisconsin social media platforms (Facebook,
Instagram, Twitter, etc.) with an estimated exposure of 350,000 — 500,000
impressions

One (1) “The Bobber” Blog highlighting show

Three (3) e-Newsletter promotions (features or mentions) for the episode

One (1) traditional news release - Episode announcement to all Wisconsin newspapers
and key publications

Show premier/discussion “Behind the Scenes” segment on The Cabin podcast during a
mutually selected timeframe

Each Partner will be listed on the UTV/ATV dedicated landing page for WATVA

Access to the Events Page on discoverwisconsin.com

One (1) clip of segment (:60) for use on other marketing platforms (embedded link)
Use of Choice Destination logo and opportunity to host a Premiere Party




| Episode Investment

Partnered Episode Campaign Investment: $60,000

Spring or Fall Release

Four partners ($15,000 each — can be paid over two years)

Summary of Campaign Deliverables:

* TV Broadcast Airings: 2

* Streaming Videos Released: 6

* (1 - episode, 4 —segments, 1 — teaser)

* Social & Digital Impressions: 350k — 500k

* Social Posts: 8-10

* Blog: 1

* E-Newsletters: 3

* Podcast: 1

* Presence on Dedicated WATVA Landing
Page

HOICE

ESTINATION




ATV/UTV

Destination Marketing
Opportunities

(Non-Broadcast)

This is an alternative avenue to partake in the Discover Wisconsin marketing campaign for Wisconsin
destinations or businesses opting not to participate in the episode production of our UTV/ATV
broadcast series.




|| Official Discover Wisconsin Page

Search

. - - 45th Parallel Spirits,
Discover Wisconsin Featured Partner Page 8o

P

* Discoverwisconsin.com Landing Page
o Build and host a WATVA Destination landing page with
an interactive map and direct links to your
destination/business on Discoverwisconsin.com
o Link Placement on WATVA.com to

. . . < Posts
DiscoverWisconsin.com map ®
; discoverwisconsin

»0@

EXPLORE WISCONSIN'S

BOURBON
TRAIL

Qv
715 likes

discoverwisconsin

communi

crafte ur journey
along a The Bobber.

@ ®

Explore Ho-Chunk Nation

B a

Direction




@ Discover Wisconsin @
Vay 18- @

4+ CONTEST: Calling all of our Leinenkugel Brewing enthusiasts! We're giving away a VIP
Experience you won't want to miss. Here's what is included:

VIP Brewery Tour & Drinks with Dick Leinenkugel (for 4 guests)
Leinenkugel's gift bag (for 4 guests)

20% off any merchandise purchased at Leinie Lodge (day of tour)
2... See more

@O You, Susan Fochs, Lisa Rose and 314 others 60 Comments 84 Shares

il Like (D Comment 2 Share ?® [ ]
| ﬁ Discover Wisconsin & X . °

I Sponsored *
Are you ready to make this summer your °

best one yet? Tip one: Charter a guided sailing
tour in the 'Malibu of the Midwest', Sheboygan!

visitsheboygan.com
Memories Await!

Book now

‘I Digital Marketing

Social Contest:

One (1) giveaway contest to run on Discover Wisconsin social and
digital platforms for thirty (30) days

Social media platforms include Facebook, Instagram, X/Twitter,
and promoted on Discoverwisconsin.com

100,000 impressions (organic page post), promotion and data
acquisition included

Landing page and data acquisition included

Giveaways provided by sponsor

Social Media Co-Branded Ad Placement:

Ability to focus on co-branded marketing and run ads on Discover
Wisconsin social media (Facebook & Instagram)

Each co-branded ad runs for 1-month, 150,000 guaranteed
impressions, and includes data acquisition

Options include either video (:15 - :60 seconds in length) or still
graphics (provided by the client)

Co-branded social media ad shared in collaboration with Discover
Wisconsin to key demographics on Discover Wisconsin Meta
platforms with specific targeting available

Impressions will be delivered as a co-branded ad with Discover
Wisconsin (not appearing on page — but in feed) over a month's
time



‘I Digital Marketing

Bobber Blog Editorials
e Professionally written editorial featuring destination, business, or

association.

e All blog editorials have a second life when shared on The Bobber

Podcast

E-Newsletters:

e Video, Blog, Contest, or traditional marketing shared with monthly

e-newsletters

e 24,000+ monthly subscribers

Where in Wisconsin? 10 Wisconsin Facts
You Didn’t Know!

by Hailey Rose | May 20, 2024

In honor of National Tourism Week, May 19 through 25,
2024, we've got a fun-filled round of trivia, with 10
Wisconsin facts, dedicated to our great and beautiful
state. Will you know where in Wisconsin? Test your
knowledge, answer the questions, and tell us your.

read more

Wisconsin’s Coastal Byways: Door County,
Bayfield County, & Douglas County

by Hailey Rose | May 17, 2024

Wisconsin is brimming with beauty, especially on the Great
Lake coasts of Lake Michigan and Lake Superior. In today's
blog, we're taking the scenic route along Wisconsin's
coastal byways that lead into unique, untouched terrain
and vibrant, picturesque communities.

read more

DISCOVER
WISCONSIN

Why Wisconsin Cranberry
Country is #1 in the World

Quintessential Lake Geneva: Must-Dos,
Must-Dines, & Must-Stays!

by Hailey Rose | May 13, 2024

Calling all first-timers or frequent flyers! It's time to explore
the quintessential Lake Geneva, home to first-time
experiences and things you absolutely NEED to do! Look
no further! We've got the ultimate bucket list to Lake
Geneva, covering everything from what to

read more




Cost & Deliverables

Develop a full marketing campaign on Discover Wisconsin platforms that promotes WATVA and UTV/ATV

WATVA Partnership Campaign

family-friendly destinations throughout key timeframes, Spring, Summer, and Fall.

Each Destination Partner will Receive:

Social Media Co-Branded Ad

e Co-branded ad campaign with Discover Wisconsin Meta platforms

e One (1) month ad campaign

e Campaign includes 150,000 guaranteed social impressions to
targeted demographic

Social & Digital Media Giveaway Contest

e One (1) giveaway contest to run on Discover Wisconsin social and
digital platforms for one (1) month

e 100,000 impressions, promotion, and data acquisition

Discoverwisconsin.com Featured Partner

e Creation of a landing page for WATVA partners with an interactive
map on Discoverwisconsin.com (2 years)

e Featured partner on landing page promoting UTV/ATVing in
Wisconsin with a clickable link to your destination

e Link embedded on WATVA.org directed to the interactive map on
DiscoverWisconsin.com

Bobber Blog Editorials

e  Professionally written editorial featuring destination, business,
or association.

o All blog editorials have a second life when shared on The Bobber
Podcast

E-Newsletters:

e Video, Blog, Contest, or traditional marketing shared with
monthly e-newsletters

e 24,000+ monthly subscribers

Total Campaign Investment
Per Partner - $7,000

*WATVA will be included in each partner messaging




Lisa Meier
608.334.2229
Destination Marketing Manager
LisaM@discovermediaworks.com
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