MARSHALL AREA

2[0)2) ANIUAL REPOIR

S —

=



TABLE OF CONTENTS

EDA PRESIDENT MESSAGE.........ccccoiiiiininnnriiniiiiinnnneenncenns 3
EDA STAFF & BOARD OF DIRECTORS.......cccceererriiiiieeencccnssans 3
FINANCIAL SUMMARY...ccuuueiiiiiiiiiiiiiiiiiisiisssssissssssssssssssssssses 4
ECONOMIC TRENDS ANALYSIS........ccceeteeeeenssssssssssnnnnnssnnanes 5
Marshall Area Businesses 6
Business Development 7
Building Permit Activity 12
Local Sales & Use Tax 16
RETAIL TRADE ANALYSIS.....uunnnnnenneeneeiiinnnessssssssssnnnnes 17
Merchandise Category 18
Pull Factor 19
DEMOGRAPHIC ANALYSIS.......ccoiiiiiiiiiiiiiiinninnnsssenenessenseenens 20
Population Trends 21
Age & Gender Distribution 21
Household Income 22
Poverty Level 22
WORKFORCE ANALYSIS.......unnnnnnnnnnneeeiiiiiiinsessssssssssssnnes 23
Unemployment Rate 24
Industry Employment 24
Employment Occupation 25
Household Earnings 25
Job Vacancies 26
Regional Employment Projections 27
Major Employers 28
Commuting Patterns 29
EDUCATIONAL ANALYSIS.....cinnnnnnnnnnennieniiissssssssssssssnnes 30
Educational Attainment 31
School Enrollment 31
Marshall Public Schools 32
Southwest Minnesota State University 33
HOUSING ANALYSIS......ouerreeeennniiiiiiiiiiiiesissssssssssssssssssssnes 34
Housing Characteristics 35
Affordable Housing 36
Wages & Affordability 36
DEVELOPMENT OPPORTUNITIES......cccccirmiiirnicrnnnccrnnncennens 37
DISCOVER SOUTHWEST MN PARTNERSHIP........................ 43
LYON COUNTY STALS...ciiiiiiiiiieeeiniiieeeeeenirreeeeesirreee e svaneeees 48

AN VY N NS et eeeeeeeeeeeeeeee et eereeeeeeeeaaeessssennaeesssnnnnassssssnnns 49



EDA PRESIDENT
MESSAGE

Merriam-Webster defines progress
as “gradual betterment” or “to move
forward.” In 2018, Marshall expe-
rienced significant progress with
the additional development at the
MERIT Center, the addition of Aldi to
Marshall's grocery offerings, the Me-
nards and Grace Life Church expan-
sions and ongoing redevelopment
at Furniture Mart USA. Renovations
by several local restaurants, a resur-
gence in Marshall's downtown area
with the opening of several small
businesses, the start of construction
of a new apartment complex in Mar-
shall's Parkway IlIl Addition, and the
readying of parcels along East Col-
lege Drive for future development
enhances the economic vitality of
the Marshall area. In the greater
Marshall area, trd Shrimp Company
completed a state-of-the-art expan-
sion of its campus in Balaton, Mead-
owland Farmers Co-op opened a new
agronomy center in Russell, Chasing
Our Tails expanded its organization
from New Hampshire into Tracy, and
Dollar General has expanded into
Minneota. Our progress is the result
of the efforts of many and provides
opportunities for many, making Mar-
shall stronger as a regional leader.
Thank you to all who have contrib-
uted to the growth and progress in
Marshall and the neighboring com-
munities. We are becoming stronger
together!

Greg Bucher,
EDA President
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FINANGIAL |
SUMMARY

BEGINNING FUND ENDING FUND
BALANCE BALANCE
171/18 12/31/18

FUND 204 559,547.71 556,776.36
LOCAL EDA CRIF

FUND 205 219,460.12 219,205.71
PARKWAY ADDITION

FUND 206 (641,787.57) (18,811.08)
PARKWAY ADDITION 11

FUND 207 1,123,587.57 1,295,789,86
PARKWAY ADDITION Il & IV

FUND 208 65,609.11 54,707.51
EDA ADMIN

FUND 212 316,270.88
STATE EDA CRIF

FUND 213 957,184.16 173,252.56
FEDERAL EDA CRIF

FUND 214 255,259.93
EDA REVOLVING

TOTAL $2,599,871.98 $2,558,180.85
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ECONOMIC T
ANALYS

Marshall is a regional center for medical care, retail, trade, education, employ-
ment and business. The diverse economic base and strong foundation in agricul-
ture has provided stability to the local economy over recent years. Recent studies
illustrate a common labor and retail draw from approximately 40 miles from the
City. Marshall's current population of 13,710 doubles it's daytime population to
25,000 according to employment estimates. 5



AREA BUSINESSES

NEW BUSINESSES
» Elysian Chiropractic * Nettie's
* Anavah Consulting * Nessa’s Naturals
* North Central « Ali ) Boutique
Reforestation * Lynn Van Patten Yoga
» Coleman Management « Highway 23 Storage
* MG Home Inspections » Ton Kau Asian Grocery Store
* The Gym of Marshall » Aldi Corp
» Southwest Pest Pros » ABC Daycare
* Deutz Heritage Farm « Deutz Brothers

* Evolution of Beauty

RENAMED BUSINESSES CLOSED BUSINESSES
* H&L Orthodontics PLLC * Marshall Yoga Shala
(Formerly Lecy Orthodontics) « Literacy Volunteers of SW MN
* Main-Stay Cafe * Duane Anderson Chartered
(Formerly The Daily Grind) » Masterson Staffing
* North Risk Partners » BusinessWare Solutions
(Formerly Midwest United Insurance) . Affiliated Community Medical Center
» AgCountry Farm Credit Services (ACMC)

(Formerly United FCS)
* North Central International
(Formerly Olson & Johnson)

* Midwest Wellness Institute
+ Mid-Continent Cabinetry



BUSINESS DEVELOPMENT

A ——————

MERIT CENTER

The second phase of construction of the
MERIT Center driving track broke ground at
the end of October 2018. A bonding package
approved by the Minnesota House of Repre-
sentatives includes a $3 million appropriation
for the Minnesota Emergency Response and
Industrial Training (MERIT) Center in Marshall.
The project will add 1.5 miles of road, which
will expand the types of training that can be
done on the track.

———————————————————————————————————————]

FURNITURE MART USA

ASHLEY HOMESTORE

Furniture Mart has redeveloped the old
K-mart building as a multi-tenant build-
ing, including a future Ashley HomeStore,
among others to be announced.

——————————————

AVERA - ACMC ACQUISITION

Avera Marshall purchased Affiliated
Community Medical Center after being

sold to Carris Health. The 150 employees of
Carris Health in Marshall became

Avera employees.

Avera Medical Group physicians and
advanced practice providers (APPs) in

the Marshall region now exceed 100.

——————————————————————
]
UNIQUE OPPORTUNITIES

Unique Opportunities purchased 9 acres of
Parkway Il for up to a 107-unit apartment
development project that could invest up

to $11 Million in the area. The first 36 unit
building is currently underway. Amenities
include stainless steel appliances, granite

counter-tops, washers and dryers in each
apartment.



MARSHALL AREA PUBLIC

ARCHERY RANGE

This archery range will be open to the public
at no cost. The range targets will vary from 10
yards all the way out to 100 yards. The total
cost of the project is estimated to be about
$8,500 and will offer a new recreational sport-
ing option to residents of the Marshall area. It
wiill be located adjacent to MERIT Center on
Erie Road.

————————————————————————————————————————————
GRACE LIFE/EAST SIDE

CAMPUS EXPANSION

Grace Life Church Expansion was $1.6 milllion.
The addition is 15,000 SF, one story. The expan-
sion includes an entryway, bathrooms, a coffee
bar and a worship center, which is attached to
the current building on the north side.

———————————————————————————————————

MENARDS

The Marshall expansion will include
more product selection and displays,
create more space for customer order
pick-up for our growing online business,
an additional warehouse in the outside
lumberyard, expansion of the Garden
Center, and a few changes to the store's
interior.

———eeeeeet

ALDI

Aldi Corp opened November 30th,
2018. This location has five aisles and
13,000 sq. ft. of retail space. The build-
ing permit was for $2 Million dollars.

EDWARD JONES BUILDING

A newly constructed building on East
College Drive is home to the new
Edward Jones-Mike Leary. Two additional
brand new office suites are available for
rent. One rental suite is 1,800 sq. ft. and
the other rental suite is 2,000 sq. ft. The
site has ample parking and great visibility
for a new or growing business.



COMMUNITY DEVELOPMENT

RED BARON USAGE

In 2018, the Red Baron Arena & Expo was in
use for more than 3,500 hours, 953 of which
were meetings, private parties, and public
events. The Arena hosted 15 expos and com-
munity events this year along with 7 multi-day
hockey tournaments, bringing approximately
1,500 hockey players to Marshall. The Red
Baron Arena & Expo helps the community
generate revenue through hotel stays, dining,
and local shopping.

ELYSIAN CHIROPRACTIC
Elysian Chiropractic is a new business and tenant in the remodeled former lig-
uor store location. Elysian Chiropractic is a family and pediatric wellness office.

NORTH CENTRAL REFORESTATION

Formerly located in Evansville, MN, North Central Reforestation began the pro-
cess of relocating the entire facility to Marshall, MN in the fall of 2018.. North
Central Reforestation, Inc. specializes in growing containerized tree seedlings.

North Central
Reforestation, Inc.

DEUTZ HERITAGE FARM

Deutz Heritage raises antibiotic-free outdoor pork, grass-fed Red Angus Beef,
and, seasonally, free range chickens. Deutz Heritage Farms is licensed for retail
sales of pork, beef, and other inspected meats. Deutz Heritage also provides the
Marshall area with the area’s first Farm to Table specialty meats delivery ser-
vice, providing customers quality local meats delivered right to their door step.

BICYCLE FRIENDLY COMMUNITY

The League of American Bicyclists recognized Marshall, MN on December 6, 2018 with a Bronze
Level Bicycle Friendly Community (BFC) award, joining 464 communities from across the country.
Marshall was awarded for improving conditions for bicycling through investment in bicycling pro-
motion, education programs, infrastructure and pro-bicycling policies. Mayor Bob Byrnes said,
“Being recognized as one of 25 communities in the great state of Minnesota is reflective of the
progressive nature of our community and their commitment to an enriched quality of life.

SCHWAN'S COMPANY SALE

The Schwans Food Company sold their Food Service Business to CJ Cheiljedang (CJCJ), of Seoul,
South Korea. The sale included 80% of Schwan’s and subsidiaries that focus on foods sold in retail
stores, grocery stores and food-service venues. The sale will also include the company’s manufac-
turing and logistics operations. However, the Schwan family will keep 20% ownership of the busi-
nesses being sold, as well as 100% ownership of Schwan’'s Home Service, Inc.

HIGHWAY 23 TRANSPORTATION

MnDOT started the construction project to build a reduced-conflict intersection or “j-turn” at the
intersection of Highway 23 and Lyon Street in early August. A restricted turn lane is also being built
at the intersection of Clarice Avenue and Highway 23. The project goals are lower speed, safety and
access improvements while staying within budget.

SAFE ROUTES TO SCHOOL

Marshall was awarded the Safe Routes to School/Transportation Alternatives Grant for School
Zone Speed Limits and Traffic Calming Signage with a total project cost of $424,800, a federal 9
award of $339,840 and a local match of $84,960.



DEMOLITION PROJECTS

———————————————————————

MARSHALL BOWL DEMOLITION
The previous Marshall Bowl was
demolished and is vacant land for
redevelopment. 1417 E College Drive

TAWAKAL BUILDING DEMOLITION
The previous Tawakal Store building

was demolished and is vacant land for
redevelopment. 1213 E College Drive

1

RENOVATION PROJECTS

MIKE'S CAFE RENOVATION
Interior and exterior renovations
were completed to Mike's Cafe.

HOLY REDEEMER SCHOOL
RENOVATION

The Holy Redeemer Education Center pro-
ject consisted of HVAC, all new windows,

and bathroom remodeling for boys and for

0 girls both upstairs and down.

THE GYM OF MARSHALL

The Gym of Marshall is a local, family-owned
sports bar and grill. A full bar and menu is
available.

HITCHING POST NEW PATIO

The Hitching Post built a new patio to create
an enjoyable outdoor seating experience.
The original Hitching Post has been serving
Marshall and surrounding communities for
14 years.



3RD STREET & DOWNTOWN BUSINESSES

Coleman Management purchased multiple buildings from
Greig-Gregerson Management and renovated multiple
spaces to open new businesses.

] SHAY PHOTOGRAPHY

* ALl ) BOUTIQUE: An expansion of its original store
located in New London, MN, now also open in Marshall,
MN. Aliis excited to provide a women'’s clothing bou-
tique offering full outfits to women in their midlife. Her
mission is to “ Teach Women to Wear their Worthiness.”

* EVOLUTION OF BEAUTY: Amanda Pudil opened for
business in August. Amanda has been an esthetician
for 15 yrs. Her goal with all her clients is to help them
improve self-care and education as well as consistency.
Most of all she enjoys watching the evolution into beau-
ty. Offering a wide variety of facials, waxing, and make-
up application.

* NESSA'S NATURALS: Vanessa Torke of rural Hanley
Falls took her passion of “green beauty” to the next level
by opening this shop. Nessa's Naturals is a green beauty
boutique that focuses on self-care and pampering. Ren-
ovations were made to restore the beautiful original tin
ceiling tiles, bringing back original charm to downtown
Marshall.

* NETTIE'S: Nettie's is a shop that offers handcrafted
items, new merchandise such as candles, florals, nap-
kins, and other fun and unique décor, and reimagined
vintage items. Jennifer Griebel wanted to open shop for
the past 5 years and opened up this year.

* MAIN-STAY CAFE & COFFEE CO: (Formerly The Daily
Grind) New ownership in April 2018 brought a facelift to
the interior giving it a more updated, modern and cozy
feel. Main-Stay is open daily serving delicious home-
made food. They employ two full-time staff and 4-6
part-time staff. Main-Stay strives to be what its name
means: “a very important part of something; provides
support and makes it possible for something to exist or
succeed.”

* SHAY PHOTOGRAPHY: Shay Photography has been

in operation for a few years, but she opened the doors
to her physical location in May 2018, after extensive
renovations were completed. Her studio was a vacant
raw space located on 3rd Street above Nessa’s Naturals.
Original hardwood floors were refinished, creating a
charming studio space with open air 14ft ceilings.

11



BUILDING PERMIT ACTIVITY

# of Residential Permits

1800
1600
1400
(%]
b=
E 1200
f=
()
a
.T_B 1000
L
c
[}
:E 800
(%)
7]
o
‘S 600
=+
400
200
2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
B Residential Multi-Family Addition/Remodel 46 59 75 a4 25 9 10 11 5 5
M Residential Multi-Family New 4 1 8 3 2 4 2 4 2 3
W Residential Single Family Addition/Remodel 523 819 1523 1168 436 296 371 433 346 360
M Residential Single Family New 4 6 8 8 12 9 4 9 9 12
. . . .
Valuation of Residential Permits
$18,000,000
$16,000,000
$14,000,000
(2]
=
g $12,000,000
()}
a
©
i $10,000,000
f=
)]
B
4 $8,000,000
(]
o
(T
(=]
c $6,000,000
2
L
©
2 $4,000,000
(1
>
$2,000,000
$-
2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
B Addition/Remodel Multi-Family = $1,230,000  $670,000 = $1,610,000 $1,060,000 $300,000 $60,000 $70,000 $47,000 $14,000 $13,000
B New Multi-Family $940,000 $390,000 ' $1,920,000 $4,810,000 $770,000 $1,210,000 $580,000 @ $1,140,000 $825,000 @ $3,535,000
B Addition/Remodel Single Family = $3,560,000 = $5,280,000 $12,990,000 $9,350,000 $3,150,000 $2,150,000 $2,020,000 $2,228,000 $2,020,000 $1,872,000
H New Single Family $790,000 ' $1,020,000 $1,080,000 $1,510,000 $2,800,000 $1,960,000 $990,000 @ $1,609,000 $1,750,000 $2,199,000

12



# of Commercial Permits
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Total # of Signs
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BUILDING PERMIT ACTIVITY

Total # of Permits
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LOCAL SALES & USE TAX

Total of All Taxes Collected

$1,400,000.00

$1,200,000.00

$1,000,000.00

$800,000.00
$600,000.00
$400,000.00
$200,000.00
S_

Sales Tax Food & Beverage Tax Use Tax Lodging Tax

m 2013 $951,565.98 $206,531.00 $38,031.75 $47,176.29

W 2014 $1,310,437.89 $446,616.00 $86,708.18 $86,859.50

2015 $1,283,854.72 $478,736.00 $157,208.36 $88,126.64

W 2016 $1,313,420.39 $488,130.00 $120,284.59 $81,261.01

m 2017 $1,158,380.64 $502,505.00 $70,262.87 $80,929.08

2018 $1,301,917.05 $534,598.23 $112,336.49 $84,517.80




RETA

NALY

According to the University of Minnesota Retail Trade Analysis report, the Minnesota
Department of Revenue releases sales tax information each spring for the year that
ended about 15 months earlier. The latest information indicates that Marshall's taxable

retail and service sales increased 33% between 2009 and 2016, reaching an estimated
total of $196 million.

17



MERCHANDISE CATEGORY

Marshall continues to be a destination for retail purchases in 2016. Without inflation
adjustments, taxable sales in Marshall increased 33 percent from 2009 to 2016, while

the number of firms rose 0.6 percent. Statewide, taxable sales increased 11.3 percent
over the same time period and the number of firms fell 9.0 percent.

18



PULL FACTOR

According to the University of
Minnesota Retail Trade Analysis
report, there are several ways
to measure performance other
than dollars of sales. Econo-
mists expect cities of larger
populations to have more sales
since their potential custom-

er base is larger. A pull factor
index higher than 1.0 indicates
that businesses are pulling in
customers from outside their
community. A lower pull factor
usually indicates residents are
leaving the community to make
purchases. The 1.56 pull factor
indicates that the City of Mar-
shall is generating 56% more
than expected based on popu-

lation.
Pull Factor
1.80 -

1.40 -
1.20
1.00 -
0.80
0.60 -
0.40 +
0.20 +

0.00

2008 2009 2010 2011 2012 2013 2014 2015 2016
m Pull Factor 1.36 1.29 1.25 1.60 1.52 1.72 1.69 1.62 1.56 1 9
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DEMOGRA
NALY

Population and household data allow you to quantify the current market size and extrapolate future growth.
Householdincomedataisagoodindicatorofresidents'spendingpower.Householdincomepositivelycorrelates
with retail expenditures in many product categories. Age is an important factor to consider because personal
expenditures change as individuals grow older.

Marshall's population continues to slowly increase. Marshall's median age is 31.6 years old. From 2010-
2016, the age category with the largest estimated increase was Under 18 (199), and the age category
with the largest estimated decrease was 18-34 (-450). Marshall's median household income comes in at
$44,561.

Data accuracy related to the graphs in this section is indicated as follows: BLACK indicates a coefficient of variation < 12%;
ORANGE (preceded with one dot) indicates between 12 and 40%; and RED BOLD (preceded with two dots) indicates a coefficient of
variation > 40%. This applies to all the graphs in this section, including Workforce Analysis, Educational Analysis, and Housing Analysis.



POPULATION TRENDS

AGE/GENDER DISTRIBUTION
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HOUSEHOLD INCOME

POVERTY LEVEL
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W0

NALY

The Schwan Food Company, one of Minnesota’s largest private companies; US Bancorp Business
Equipment Finance Grourp, a business equipment leasing company; Avera Marshall Regional Medical
Center, a 49-bed regional hospital, a medical clinic and surgery center; Southwest Minnesota State
University, the top-ranked public liberal arts college in the Midwest, along with many other public
and private companies --- large and small --- call Marshall home. Marshall has consistently been
below the state and county unemployment rate over the past ten years.

23



UNEMPLOYMENT RATE

Unemployment Rate
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2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

B Unemployment Rate 4.2% 5.1% 5.0% 3.9% 3.5% 3.1% 2.7% 2.3% 2.4% 1.9% 3.6%

INDUSTRY EMPLOYMENT
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HOUSEHOLD EARNINGS

<

EMPLOYMENT OCCUPATION
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JOB VACANCIES (LYON COUNTY)
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EMPLOYMENT PROJECTIONS
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MAJOR EMPLOYERS

* The Schwan Food Company - 1,100
* Avera Marshall - 800

« U.S. Bancorp Business Equipment Finance Group - 550

* Turkey Valley Farms - 450

» Southwest Minnesota State University - 440
« Marshall Public Schools - 420
« Hy-Vee Food Store - 400
« Wal-Mart - 225
 Archer Daniels Midland - 230
* Runnings - 195

* North Star Mutual Insurance Company - 195
* Vishay HiRel Systems LLC - 145

* REM Southwest Services - 150
* Menards - 135
» Cliff Viessman Inc. - 125
» City of Marshall - 110
* Ralco Nutrition - 110
« United Community Action Partnership - 90
* Reinhart Food Service - 90

* BH Electronics - 75

Marshall is strongly positioned and well-diversified across many business sectors including
healthcare, education, manufacturing, retail, agriculture, and service related industries.
This makes Marshall a strong, well-rounded, and resilient community with a balanced local

economy. With easy access to quality healthcare, utilities, transportation and amenities,
Marshall is a great place to start or grow your business. SW Minnesota one of the fastest
growing regions in rural Minnesota and Marshall is the hub of it all.



COMMUTING PATTERNS

Marshall is a labor importer - drawing workers from surrounding cities and counties.
In addition, Marshall is home to four major highways intersecting: Highway 59,
Highway 23, Highway 19, Highway 68.The population of 13,664 residents grows

daily to 25,000 people as a result of a multitude of opportunities for employment,
education, and retail shopping in the City of Marshall.

C ompetinﬁ makes us strong, working
together makes us stronger.

29
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EDUCATI
NALY

Marshall is well known for its high quality education. Marshall is home to Marshall Public Schools, 3
Parochial Schools (True Light Christian School, Holy Redeemer School and Samuel Lutheran School),
and Southwest Minnesota State University. Marshall is well known for its high quality education. Our
students are provided countless opportunities and services to develop them into successful men and

women in our community.



EDUCATIONAL ATTAINMENT

Educational attainment can be used as a measure of the quality of the resident labor force,
and Minnesota is well known for the quality of education. Unlike the other counties in
Southwest Minnesota, Lyon County has competitive educational attainment rates with the
state of Minnesota, thanks to the presence of Southwest Minnesota State University in
Marshall. Estimated 92.3% of the adult population had at least a high school diploma or
GED, while estimated 31.3% had a bachelor’s degree or higher.

SCHOOL ENROLLMENT

31



MARSHALL PUBLIC SCHOOLS

Our growing student enrollment is one of the biggest factors in completing our budget each year.
At the end of the 2017-2018 year, we received funding for 2,470 students in kindergarten through
12th grade. At the start of January for the 2018-2019 year, there were 2,470 students enrolled in
those same grades, which is even with student enroliment last year. We have had an increase of
331 students in the last 7 years, that is a 15.5% increase. The enrollment growth has created space
challenges for our district. A building bond referendum will be held in May 2019.

As shown in the graph above, student enrollment in kindergarten through grade twelve has grown significantly
over the past seven years. Based on several factors, we anticipate that this enrollment growth will continue.

As shown in the graph above, student enrollment in kindergarten through 12th grade is projected to continue to
increase from a low of 2,470 students in 2017-2018 to a forecasted enrollment high of 2,588 in 2023-2024. For
the 2017-2018 school year we are at record enrollment numbers for the school district. In 2014, at the request
of the school district, Hazel Reinhardt, a former Minnesota State Demographer, studied enrollment history and
other factors to develop a comprehensive enrollment projection based on a variety of factors. Ms. Reinhardt's
projections include births, kindergarten ‘capture’ rate, and incoming 9th grade increases due to tuitioned in and
non-public schools/students. Her projections indicated an increase of anywhere between 18.6% and 23.3%
from 2013-2014 and 2023-2024. Interestingly, Ms. Reinhardt's most aggressive projection for 17-18 was 2,446
students and our actual enrollment exceeded her most aggressive projection by 24 students. The increasing

32 enrollment, along with the district's commitment to manageable student to teacher ratios, has created a need
for additional classroom and learning space.



SOUTHWEST MN STATE UNIVERSITY

Southwest Minnesota State University serves approximately 6,910 students across the State
of Minnesota and thrOUﬁhOUt the upper Midwest through a variety of undergraduate, gradu-

ate and concurrent enro

ment programs. Approximately 2,122 undergraduate degree seeking

students are served on-campus. SMSU is recognized for its affordability, quality and lifetime

return on investment.

Enrollment Figures from Fall 2017

Total Headcount 6,910
Degree-seeking (undergrad) 2,122
Non-degree seeking 4,357
Graduate 431

Female 57.7%
Male 42.2%

SMSU Head Count

(((((((

000000

Minnesota Residents
Counties Represented
Out of State

States Represented
International
Countries Represented

77.5%
75
22.5%
38
6.1%
27
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U
NALYS

According to the Marshall Comprehensive Housing Needs Analysis report, the demo-
graphic characteristics of Marshall and the Primary Market Area show a growing de-
mand for a variety of housing products, including: rental housing targeting the young
adult (25 to 34) age group as well as the empty nester population (55 to 74 age group);
entry-level ownership housing for first-time home buyers (25 to 39); move-up housing
for the 35 to 44 age group; and, senior housing. In total, we find demand to support
608 general occupancy housing units between 2015 and 2025. Demand is expected
to favor rental housing, with 371 rental units and 237 for-sale housing units needed in
Marshall by 2025.



HOUSING CHARACTERISTICS
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WAGES & AFFORDABILITY
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The City of Marshall has over 200+ acres of industrial park land available for develop-
ment opportunities. In addition, the City of Marshall also has redevelopment property
available for interested parties.
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COMMERCE PARK

Commerce Park spans across 136.03 developable acres and can be subdivided into as
little as 5 acre lots. Commerce Park is located west of Highway 59 North and is centrally
located in the industrial district of Marshall.

Commerce Park is currently
zoned agriculture, but will tran-
sition to general industrial dis-
trict.

o

The City of Marshall was award- . at

i o\*?’
ed a $2 Million Business Devel-

|

|

|

|

. \

opment Public Infrastructure Lot1 |
H |

|

|

|

Grant to build out Michigan
Road. In addition, Commerce Ty
Park is located in the federally & OUTLOT2
designated Opportunity Zone. ' ’

“
o
%\(’ ‘?\?\6//

OPPORTUNITY ZONES

Opportunity Zones are a new com-
munity development program es-
tablished by Congress in the Tax Cut
and Jobs Act of 2017 to encourage
long-term investments in low-in-
come and urban communities na-
tionwide. Opportunity Funds allow
U.S. investors holding unrealized
gains in stocks and mutual funds

to pool their resources in projects
located in Opportunity Zones, which
will be invested in rebuilding low-in-
come communities.

Minnesota Census Tract:
27083360500 was designated as an
Opportunity Zone which includes
Commerce Park and Victory Park
(Amateur Sports Complex area).
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SONSTEGARD SUBDIVISION Il

Sonstegard Subdivision Il was initially 64.266
acres. The majority of the industrial park
was filled within two years. Only one 1.2810
acre parcel is still available for development.

Sonstegard Subdivision Il is located be-
tween Trunk Highway 68 and Coun-ty Road
33 and is located at the heart of Marshall's
industrial district. It is currently zoned gen-
eral industrial.

AIRPARK EAST

The Southwest Minnesota Regional Airport-Marshall/Ryan Field is a growing area and at pres-
ent has over 25 developable acres. Located within easy access to air transportation, railroads,
and the interstate, the airpark offers a prime location for businesses.

Located within easy access to air transportation, railroads, and highway systems, the airpark
offers a prime location for businesses. We encourage developers and businesses to explore
the development opportunities on the airpark and in the airport environs.

Southwest Minnesota Regional Airport-Marshall/Ryan Field's features include:

« 7,220-foot primary runway in length to handle corporate/commercial aircraft
and possible future scheduled air service

+  4,000-foot crosswind runway

+ BEACON, VOR/DME, ILS, weather computer

«  Flight training and repair service

+  Charter flights available to any point in North America
and Canada




PARKWAY I

Parkway Il Addition provides single-family housing opportunities of all kind. Parkway
Il is zoned single family residential and has a variety of building options for home
buyers. Parkway Il has 25 lots available from $11,500-$15,500/lot. Inquire about Tax
Abatement Incentives as both the City of Marshall and Lyon County recently passed
Tax Abatement Incentives for building new homes.

PARKWAY Il

Parkway Il currently consists of 8.835 acres of city-
owned land located on Legion Field Road/10th Street.
Unique Opportunities purchased 9 acres of Parkway

lll for a 107-unit apartment development project that
would invest around $11 million. Amenities include
stainless steel appliances, granite countertops, washers
and dryers in each apartment. Hess Concrete also pur-
chased .57 acres of Parkway Ill adjacent to their current
property for potential future expansion projects.
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PARKWAY IV

Parkway IV consists of 31.10
acres |located on London Road.
Parkway IV is currently zoned
generalbusinessandsingle-fam-
ily residence. The City of Mar-
shall has considered rezoning
the property to light industrial.
Parkway IV's recent infrastruc-
ture can be designated for high
tech or bio businesses.

AMATEUR SPORTS COMPLEX

Building off of our newly constructed Red Baron
Arena & Expo, which features two sheets of ice
and an exposition center, the competition base-
ball/softball complex opened in Summer 2017.
Victory Park has adjacent properties available for
retail and restaurant development opportunities.
Marshall is seeking hospitality, restaurant and re-
tail enterprises that would complement each other
and reach the amateur sports crowd along with the
Southwest Minnesota State University population
and our own community members. In addition,
Victory Park is located in the federally designated
Opportunity Zone.
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TALL GRASS LIQUOR OUTLOT

Tall Grass Out Lot consists of .937
acres. Itis located near the busy corner
of Highway 59 and Boyer Drive. The City
of Marshall would be willing to sell all or
a portion of the cross-hatched area.

™ FOR SALE

= 037 Acres
Marsha ED: 507.337,0802

= IB=N\N
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BLOCK 11

Block 11 consists of 11 parcels located
on one of the busiest corners of Marshall
at the intersection of College Drive and
Main Street. Block 11 is within limits of the
Downtown Central Business District.

Block 11 is part of the Central Busi-
ness District which intends to preserve
and enhance the city's central busi-
ness district as the prime center for
office and government employment,
shopping and cultural activities.

The City of Marshall last year demoed
two buildings on this site and purchased
two additional parcels in which they
intend to demo. The City is currently
seeking proposals for the purchase and
redevelopment of the eleven parcels of
land totaling approximately 1.41 acres.
Proposals due April 30th, 2019.
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DISCOVE
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The City of Marshall has contracted with the Marshall Area Chamber of Commerce to pro-
vide staff to lead the marketing, recruitment and retention efforts for economic develop-
ment in Marshall. The goal of the partnership is to create operational efficiencies, maximize
limited financial resources, and create a more coordinated community effort to retain and
grow the Marshall area. Another purpose is to foster relationships which allow contribution
of our individual skills toward the common goal, and promote the individual strengths and
unique characteristics of each entity to best match potential development prospects with
sites and services to fit their needs. 43



DISCOVER SW MN COMMUNITIES

BALATON

Largest Employers

Colonial Manor Nursing Home
City of Balaton

Ralco

tra Shrimp Company

Western Mutual

www.balatonmn.com

MUSTARD SEEDS KIDS
Mustard Seed Kids is a
new child care center
located in Balaton.

| ——————————————————————————————

TRU SHRIMP COMPANY

tra Shrimp Company works to raise a safe and abun-
dant food supply with a sustainable and environmen-
taII?/ responsible approach. Their work in Balaton
includes a state of the art Balaton Bay Reef faciligy
which is central point for training, research and de-
velopment. They have received global accolades for
their advancements in the aquaculture industry.

BROADBAND AND NATURAL GAS

2018 was a busy year in Balaton, as natural gas ser-
vice (Minnesota Energy Resources) and fiber broad-
band (Woodstock Communications) was delivered to
the entire community. With easy access to this critical
infrastructure, Balaton is able to recruit and retain its
citizens and businesses.

COTTONWOOD

44

Largest Employers
North Star Insurance
Lakeview Public Schools

www.cityofcottonwoodmn.com

———— ———————————————————————l]
The newly renovated Cottonwood Community Center provides an updated,

more open facility, to better host large gatherings from wedding receptions,

parties, meetings and community events.
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POPULATION

BITTON'S

ROADHOUSE

Restaurant & Bar with -l

a Banquet Hall and

Off-Sale Liquor Store.

Opened on POPULATION

September 1, 2017.

369

POPULATION

KB'S BAR & GRILL
Serves lunch, dinner, coffee and drinks. KB's Bar &
Grill is known for their pizza and customer service.

45



LYND

LYNDWOOD CENTER is
comprised of Southwest
School of Dance, Prestige
Gymnastics and Trev's
Kitchen. Southwest School
of Dance and Prestige Gym-
nastics offer a wide variety
of classes for students of all
ages. Trev's Kitchen, which
offers organic food, special-
ty coffee and a selection of
beer and wine in a relaxing

atmosphere.
Largest Employers
Minneota Manor Health Care
Minneota Public School District
Universal Forest Products
www.minneota.com
Photo by Byron Higgin Mascot Publisher
VETERAN'S PARK IN MINNEOTA DOLLAR GENERAL
Veterans Park in Minneota stands in A new building
remembrance and honor of those who was constructed
have served, or are currently serving, our and Dollar General
country through their military service. The opened its doors
project was led by Legion Commander in 2018.

Jim Fink with assistance of the Minneota
Legion and VFW.

RUSSELL

Largest Employers
First Independent Bank
Meadowland

Russell Municipal Liquor
Store

www.cityofrussell.org

—

MEADOWLAND

Meadowland Farmers Co-op has opened an agronomy location in Russell. Meadowland offers
Technical support for seed placement and Service Calls including Corn, Soybean, Alfalfa, Small
Grains, Specialty mixes, Lawn seed and Seed Treatments. In addition, they offer Bulk Seed handlin
and delivery, Custom Seed Treating, Yield checks, Data Processing, Variety plot data collection, an
Variable rate seeding setup.
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TAUNTON

DUKE'S CAFE

Brad and Courtney Norcutt became the
new owners of Rusty’s Café in Taunton.
It is now called Duke’s Corner Café.
Along with some new specials, they will
be keeping the menu mostly the same
at the cafe. They will also continue
offering catering for all occasions.

Largest Employer
State Bank of Taunton

TRACY

Largest Employer

Tracy Area Schools

Sandford Tracy Medical Center
City of Trac?/

Premium Plant Services, Inc
Minnwest Bank South

Prairie View Health Care

www.tracymn.org

RED ROOSTER DEMOLITION
-TRACY DEVELOPMENT

CORPORATION FORMED

The Red Rooster restaurant closed
its" doors in 2015. The Tracy Devel-
opment Corp (TDC) was formed
as a 501c4. The TDC, whose board
is comprised of the highest levels
of local leadership, is dedicated to
the economic growth and vitality
of the Tracy area to benefit their
youth and citizens. The TDC pur-
chased the 2.5-acre Red Rooster
property in 2017 and then razed
the building to pave the way for
new development for the prime
Highway 14 location. The TDC

has also assisted with removing
blighted homes to help improve
community curb appeal. They also
have their sights set on other excit-
ing projects that will make a signifi-
cant impact in their community.

Photo by Tracy Headlight Herald

47



LYON COUNTY STATS

951,600 ar 1

MEDIAN
HOUSEHOLD INCOME MEDIAN AGE

TOTAL
HOUSEHOLDS
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ACHIEVEMENTS

Minnesota ranked #2 as Best State and ranked

#2 for Quality of Life.
—US News and World Report
www.usnews.com/news/best-states/minnesota

As a leader in industry, education, and technology,
Marshall enjoys a regional reputation for economic
vitality.

Marshall is taking an active role in developing
strategies for hiring, retaining, and training the
workers who will give businesses a competitive
advantage by strengthening industry and education
partnerships.

We boast many big-city amenities without the
hassles. In Marshall, you'll find a safe community,
cultural and recreational activities, and most
importantly, the time to enjoy them all, because
there is no such thing as commute time in this town
we call one of the biggest small towns in Minnesota.

Our business community is more wired
than most metropolitan areas and we have
competitive services. Southwest MN is a
forward thinking, business-friendly region
with shovel ready sites welcoming you to
join us.

WCCO Best Hockey Rink in
Minnesota in 2017



STRONGER TOGETHER

MARSHATT
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