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1.0 SITE DATA 
 
The subject parcel is located on the south side of Northlake Boulevard, west of US Highway 1 in 
the Town of Lake Park, Florida and contains approximately 9.05 acres.  The Property Control 
Number for the subject parcel is 36-43-42-21-32-009-0000.  The proposed plan of 
development consists of 279 multifamily dwelling units and is part of the overall Northlake 
Promenade shopping center.  For additional information on site layout, please refer to the 
Master Plan prepared by Cotleur Hearing.   
 

2.0  PURPOSE OF STUDY 
 
The purpose of this study is to describe the results of the parking analyses for the proposed 
development project.  Providing the appropriate level and location of parking is important to 
any successful development and community.  While insufficient parking can result in negative 
impacts on properties, providing too much parking can also have a negative economic impact.  
The applicant is proposing to include shared parking with the adjacent 10,424 S.F. of retail 
located in the Northlake Promenade shopping center.  A total of 448 parking spaces are proposed 
between the 279 multifamily dwelling units and the 10,424 S.F. of retail.    
 

3.0  PARKING DATA 
 
The proposed uses, sizes and code required parking for the approved development may be 
summarized as follows: 
 

USE    SIZE            REQUIRED PARKING 
 

 Retail    10,424 S.F.                 42 Spaces 
(1 Space / 250 SF)          

  
 Residential   279 Dwelling Units             405 Spaces 

(1.45 Spaces / DU)) 
 
       TOTAL = 447 Spaces 

  



 
 

3.0 PARKING DATA (CONT.) 

 
 
The principle behind shared parking reductions is that the pattern of activity for land uses in a 
mixed-use project are sufficiently different so that the corresponding required parking 
demands of each activity would not occur simultaneously.  The parking analysis was based on 
the percent utilization rates from the Urban Land Institute’s (ULI) Shared Parking, 3rd Edition 
publication as well as the ratio of customer parking to employee parking outlined in the ULI 
Shared Parking, 3rd Edition publication.  As previously mentioned, there are a mix of uses currently 
proposed for the site.  These uses have different peak hours of demand in addition to different 
hours of operation.  As shown on the attached table, this report prepared a shared parking 
analysis for both the weekday and weekend demand from 6:00 A.M. to 11:00 P.M.  The ULI Shared 
Parking, 3rd Edition publication allows for parking reductions based on the following factors: 

 
• Time of Day 
• Monthly 
• Non-Captive 
• Mode Adjustment 

 
The time of day adjustment factors were taken directly from the ULI Shared Parking, 3rd Edition 
publication.  However, the ULI Shared Parking, 3rd Edition publication does not produce standard 
rates for non-captive and mode adjustment factors.  Local and site specific factors as well as 
professional judgment are to be utilized to determine these adjustment factors.   
 
Captive patrons refer to people who are already present in the immediate vicinity and likely 
patrons of a second use.  To be conservative, the non-captive adjustment was not used.   
 
The results of the analysis demonstrated that the proposed plan of development will have a 
maximum parking demand of 394 parking spaces during the weekday and 378 parking spaces 
during the weekend.  The peak parking period occurs from 10:00 to 11:00 P.M. during the 
weekday and the weekend.  It should be noted that during the majority of the day, the parking 
demand will be significantly less than peak parking demand of 394 parking spaces.  The shared 
parking calculations based on the Urban Land Institute’s Shared Parking publication and 
consistent with standard industry practices are attached to this report. 
 

4.0  CONCLUSION 
 
As demonstrated in this study, the anticipated maximum parking demand for the proposed plan 
of development is 394 parking spaces.  The proposed Site Plan can accommodate 448 parking 
spaces.  Therefore, the site is expected to have a parking surplus of 54 spaces.  The parking 
analysis considered shared parking rates from the Urban Land Institute’s (ULI) Shared Parking, 
3rd Edition publication.   
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Use
Intensity (SF or 

DU)
Town Code (Per 
1,000 SF or DU)

Total

Retail 10,424 4 42
Residential 279 1.45 405
TOTAL 447

%
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%
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%
Adjusted 
Parking

%
Adjusted 
Parking

%
Adjusted 
Parking

%
Adjusted 
Parking

%
Adjusted 
Parking

%
Adjusted 
Parking

%
Adjusted 
Parking

Customer 2.9 80.6% 34 1% 0 5% 2 15% 5 35% 12 60% 20 75% 26 100% 34 100% 34 95% 32
Employee 0.7 19.4% 8 10% 1 15% 1 25% 2 45% 4 75% 6 95% 8 100% 8 100% 8 100% 8
Guests 0.1 5.7% 23 0% 0 10% 2 20% 5 20% 5 20% 5 20% 5 20% 5 20% 5 20% 5

Residents 1.65 94.3% 382 95% 363 80% 306 67% 256 55% 210 50% 191 45% 172 40% 153 40% 153 40% 153
TOTAL 447 364 311 268 231 222 211 200 200 198

%
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%
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%
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%
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Parking

%
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Parking

%
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%
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Parking

%
Adjusted 
Parking

%
Adjusted 
Parking

Customer 2.9 80.6% 34 85% 29 85% 29 85% 29 90% 31 80% 27 65% 22 45% 15 15% 5 5% 2
Employee 0.7 19.4% 8 100% 8 100% 8 100% 8 100% 8 100% 8 90% 7 60% 5 40% 3 20% 2
Guests 0.1 5.7% 23 20% 5 20% 5 40% 9 60% 14 100% 23 100% 23 100% 23 100% 23 80% 18

Residents 1.65 94.3% 382 40% 153 45% 172 50% 191 60% 229 70% 267 80% 306 85% 325 95% 363 97% 371
TOTAL 447 195 214 237 282 325 358 368 394 393

394

Time of Day Parking Demand
6:00 AM 364
7:00 AM 311
8:00 AM 268
9:00 AM 231

10:00 AM 222
11:00 AM 211
12:00 PM 200
1:00 PM 200
2:00 PM 198
3:00 PM 195
4:00 PM 214
5:00 PM 237
6:00 PM 282
7:00 PM 325
8:00 PM 358
9:00 PM 368

10:00 PM 394
11:00 PM 393
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Use
Intensity (SF or 

DU)
Town Code (Per 
1,000 SF or DU)

Total

Retail 10,424 4 42
Residential 279 1.45 405
TOTAL 447
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%
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%
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%
Adjusted 
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%
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Parking

%
Adjusted 
Parking

%
Adjusted 
Parking

Customer 3.2 80.0% 34 1% 0 5% 2 30% 10 50% 17 70% 24 90% 31 95% 32 100% 34 100% 34
Employee 0.8 20.0% 8 10% 1 15% 1 40% 3 75% 6 85% 7 95% 8 100% 8 100% 8 100% 8
Guests 0.15 8.3% 34 0% 0 20% 7 20% 7 20% 7 20% 7 20% 7 20% 7 20% 7 20% 7

Residents 1.65 91.7% 371 100% 371 95% 352 88% 326 80% 297 75% 278 70% 260 68% 252 65% 241 65% 241
TOTAL 447 372 362 346 327 316 306 299 290 290
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%
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%
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Parking

%
Adjusted 
Parking

%
Adjusted 
Parking

Customer 3.2 80.0% 34 95% 32 90% 31 80% 27 75% 26 70% 24 65% 22 50% 17 30% 10 10% 3
Employee 0.8 20.0% 8 100% 8 100% 8 95% 8 85% 7 80% 6 75% 6 65% 5 45% 4 15% 1
Guests 0.15 8.3% 34 20% 7 20% 7 40% 14 60% 20 100% 34 100% 34 100% 34 100% 34 80% 27

Residents 1.65 91.7% 371 68% 252 71% 263 74% 275 77% 286 80% 297 83% 308 86% 319 89% 330 92% 341
TOTAL 447 299 309 324 339 361 370 375 378 372

378

Time of Day Parking Demand
6:00 AM 372
7:00 AM 362
8:00 AM 346
9:00 AM 327

10:00 AM 316
11:00 AM 306
12:00 PM 299
1:00 PM 290
2:00 PM 290
3:00 PM 299
4:00 PM 309
5:00 PM 324
6:00 PM 339
7:00 PM 361
8:00 PM 370
9:00 PM 375

10:00 PM 378
11:00 PM 372

SHARED PARKING ANALYSIS

SATURDAY

Raw Parking Demand
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