
TOWN OF LAKE PARK

COMMUNITY OUTREACH

Exhibit C



OUTREACH METHODS FOR

KEEPING CONSTITUENTS INFORMED

The Town of Lake Park is dedicated to keeping its constituents informed, 

whether it is regarding an upcoming event, office closures due to an impending 

significant weather event, our weekly sanitation schedule or anything in between. 



In order to accomplish this, we use various robust 

methods of communication:

• CodeRED

• Comcast Channel 18

• Constant Contact

• Facebook

• Mailings

• Newsletter

• Nextdoor

• Website



CodeRED

• Used primarily for emergencies

• Messaging sent in three languages (English, Spanish, Haitian Creole)

• Calls come from 866-419-5000

Contact Groups: Staff, Commission, CAP (entered manually)

General Public (added by ONSOLVE or individual sign-up) 

Total: 4,225 phones (4,218 contacts)



Comcast Channel 18

• Used to provide static information about the Town

• Updated weekly with sanitation schedule

• Airs and replays Commission meetings



Constant Contact

• Email to general or targeted audience

• Children and Youth

• Commissioners

• CRA

• E-news

• Events

• Lake Park Businesses

• Library

• Total contacts: 3,777

• The Town actively collects residents’ email addresses

at events such as workshops and community meetings

Average Lake Park Constant Contact email open rate: 42%

Average overall Constant Contact email open rate: 31.5%



Facebook

• Town: 1,171 Followers (+20 in the last 28 days)

• CRA: 2,344 Followers (+7 in the last 28 days)

• Library: 322 Followers

• Most frequently used resource for Town, CRA and Library notifications

• Also used to create “Facebook Events” for Sunset Celebration, Back 2 School 

Extravaganza, Etc.

• Content created internally and 

by Strategic Marketing

• Regularly Updated By Town

• Easily Shared By Followers



Mailings

• Used discerningly due to the associated 

cost and pursuant to requirements in the 

Town Code for certain types of 

notifications

• Always in three languages (English, 

Spanish, Haitian Creole)

• Disseminated by the 

creating department



Newsletter (Inside Lake Park)

• Typically 30 to 50 email address additions each month

• Current list includes more than 2,600 recipients

• Features major stories, property of the month, and event flyers; 

recent updates include staff anniversaries and mayor’s message



Nextdoor

• Nearly all Facebook content created in-house is also posted on Nextdoor

• Currently at 1,504 members

• Posts also appear in “Best Lake Park” Nextdoor forum

• Only updated by Communications Department staff or designee

• Regularly updated 

• Easily shared



Website

• Updated to include relevant new information as it becomes available

• Event calendar on front page features the three closest upcoming events; 

expandable to search future events (including attached event flyers)

• Easily navigated through intuitive tabs and/or “I Want To…” search feature, which is 

prominently displayed on the “home” page

• Front page includes a feature allowing users

to request the Town’s newsletter, resulting in

a minimum of five new requests 

per month



We can provide the community with information, 

but we cannot force them to read it. 

This situation is not unique to the 

Town of Lake Park.



*Courtesy Of Zencity, a consulting firm contracted by the Town to support and enhance stakeholder engagement. 



HOW CAN WE INCREASE OUR REACH?

• Commission participation is the easiest and most effective way to 

enhance our connection with our constituents and buttress staff’s      

outreach efforts.

• Sharing the Town’s Facebook posts on your own Facebook page or 

other social media will help to saturate the audience and demonstrate  

your support of the event/subject/etc.

• Flyers that are received in emails can be printed and shared 

with constituents.




