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• MISSION: Grow the Tourism Economy
• VISION: Position The Palm Beaches as Florida’s 

Premier Tourism Destination 

Discover The Palm Beaches

• Official Tourism Marketing Corporation contracted 
by Palm Beach County’s Board of County Commissioners

• Private, not-for-profit organization accredited by 
Destination International 

• Reports to 25 Member Board / 7 appointed by Palm 
Beach County  Board of County Commissioners

• A Tourism Development Council organization that 
collaborates with sister agencies 

WHO WE ARE
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SHARED COMMUNITY VALUE



CAPITALIZING ON STRATEGIC PLAN

MEETINGS, EVENTS AND 
LEISURE SALES

BRAND AWARENESS 
& MARKETING 

DIVERSITY, EQUITY AND 
INCLUSION

ORGANIZATIONAL 
SUSTAINABILITY

COMMUNITY 
ENGAGEMENT

GROW THE 
TOURISM 
ECONOMY

2023 – FINAL YEAR OF PLAN



2023 FOCUS

• Enhancement of business community partnerships

• Refinement of shared community value/sustainability message

• Increase city partnership initiatives in coop/product dev.

• Reaffirmation of Diversity, Equity, and Inclusion (DEI) 

• Increased sales visibility and efficiencies

• Transformational events

• Reassess investments in key international markets 

Evolve Dest inat ion Br and 
Pr esence And Ar chi t ect ur e 

Lever age Sales/ Ser vice 
Int egr at ion

Acceler at e Communi t y 
Engagement  And 
Sust ainabi l i t y  In i t i at i ves

• New creative agency impact 

• Evolution of brand, tourism identity and logo  

• Website redesign

• Segmentation strategy

• Summer season initiatives 
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BUSINESS INTELLIGENCE
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HISTORIC VISITATION



Visitation2022 RESULTS

*Source: DTPB estimates extrapolated from aggregate card usage data provided by VisaVue® Travel and data from other independent research sources 
such as Florida Department of Revenue, STR, Euromonitor, TNS, Tourism Economics
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2022: 5.3M
2021: 4.7M
2019: 4.7M

Florida Resident

2022: 3.2M
2021: 2.9M
2019: 2.9M

International

2022: 730,000
2021: 400,000
2019: 703,000
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Visitor Spending2022 RESULTS

*Source: DTPB estimates extrapolated from aggregate card usage data provided by VisaVue® Travel and data from other independent research sources 
such as Florida Department of Revenue, STR, Euromonitor, TNS, Tourism Economics
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Total Spending

2022: 6.9B
2021: 5.5B
2019: 5.1B

F&B: +25%
Lodging: +50%
Retail: +9%
Recreation: +11%
Transportation: +25%
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Target MarketsBRAND CAMPAIGN
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FY23 MEDIA PLAN Always-On Brand Campaign
Allocation by Channel

8 %

Traditional

Broadcast

Digital, Native, SEM

Paid Social

OTA/Metasearch

Audio

Connected TV

Groups & Meetings 

4%
8%

6%
21%

9%

26%
20%

7%
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AUDIENCE SEGMENTATION
Targeting delivers the right marketing message at the right time 

Ex p lor in g  w it h  
Fr ie n ds  & R e la t ive s

Visiting or traveling 
with friends & family

Be d, Be a ch  & 
Beyon d

Seeking beach, 
outdoors & 

entertainment

Cu lt u r a l Ex p lor e r s

Seeking cultural 
experiences & wellness 

options

R e s t  & R e s or t

Resort guests seeking 
beach-front stays

Gr ou p s  & Me e t in g s  
P la n n e r s ,

Bu s in e s s  Tr a ve le r s

Meetings, conventions, 
expos, and their 

organizers
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FY23 CONTENT CALENDARBRAND MARKETING



DIVERSITY, EQUITY & INCLUSION
Prioritizing Multicultural Markets and Media Outlets

Bla ck His p a n ic LGBTQ+ Acce s s ib le  Tr a ve l
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Di g i t al  Cen t er  Of  Ex cel l ence 
• Pioneered building internal digital team: paid 

media, social media, content

• Generated significantly more brand awareness, 
engagement, and visitation 

2X
IMPRESSIONS

3X
CLICKS

2X
ENGAGEMEN

T

FLAT B UDGET 20 22 OVER 20 21:
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Di g i t al  Pl at f or m Evol ut i on  

MOBILE APPWEBSITEAD 
PLATFORMS

DATA METAVERSEPERSONALIZATION
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Prepare for the future of the web, privacy, and traveler behavior




Continued Social Media Leadership

716K
Combined Fol low ing

Across 7 Platforms

100
Inf luencer s

40% Diversity Target

7 Mi l l i on 
Engagement s

In-House Content
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BUSI NESS OPPORTUNI TI ES
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BENEFITS OF 
PARTNERSHIP

• Affordable marketing and 
advertising programs for 
all size businesses and 
budgets

• High ROI on The Palm 
Beaches Marketing 
Programs

Presenter
Presentation Notes
TEXT SLIDE



Website Listing, Calendar of Events and 
Offers

Driving conversions by promoting local 
businesses in prime locations on 

ThePalmBeaches.com. Gives the business 
the best opportunity to influence planning 

decisions.

BUSINESS 
OPPORTUNITIES





PR, SOCIAL & CONTENT TIPSBUSINESS 
OPPORTUNITIES

ThePalmBeaches.com/Tips



THE PALM BEACHES PARTNERSHIP 

RECOMMENDATION
Program Pricing

Partner Participation $350 per location

Lake Park Businesses
$0.00 

Cost Covered by Lake 
Park
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Brand Campaign Concept

The Palm Beaches has launched a new brand campaign 
The Original. The One. The Only. 

Assets highlight the history of hospitality in the destination, 
with campaign tagline America’s First Resort Destination 
a play on the legacy of Henry Flagler and Addison Mizner

Ads create a sense of nostalgia for an elevated travel 
experience, conjuring images of The Golden Age of Travel
when Florida was the premier vacation destination 

Campaign Concept included a new brand positioning 
statement, brand promise and rebrand including a new logo

THE PALM BEACHES

Brand Positioning Statement 



CAMPAIGN CREATIVE

Digital Display

Out of Home

Print



Brand Campaign Extensions: Cities 

The campaign lends itself to many future extensions, 
including a city-specific brand campaign 

Opportunity for Lake Park to customize campaign with 
city tourism assets for use on owned and paid media 
channels:

• Advertising concepts including digital display, out of 
home and print templates 

• Paid Media Co-Op Campaign Extension Opportunities

LAKE PARK

Print

It ’s  a ll a b ou t  t h e  w a t e r  in  La k e  P a r k , w h e t h e r  g lidin g  on  t h e  s u r fa ce  o r  
dis cove r in g  t h e  de p t h s . Wh e n  you ’ve  h a d you r  f ill o f  a dve n t u r e  fo r  t h e  da y, 
La k e  P a r k  o f fe r s  p le n t y o f  w a ys  t o  r e la x  a n d u n w in d. Sip  a  loca l b r e w  
w h ile  p la yin g  a  b oa r d g a m e  o r  lis t e n in g  t o  s om e  live  m u s ic.



Brand Campaign ExtensionsLAKE PARK

Out of Home 

Digital Display

La k e  P a r k



ENHANCED TOUR ISM PAR TNER SHIP
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• Drive awareness of Lake Park 
location and offerings

• Drive traffic to Lake Park’s mix 
of restaurants, theaters, 
breweries and more

• Drive attendance at upcoming 
events

• Art & Music Street Festival 
(Sep. 23)

• Holiday Lights Showcase 
(December)

GOALS
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Paid Media Match Co-Op Campaign

• The Palm Beaches + Lake Park will collaborate on a 
custom media buy highlighting city tourism

• Media mix options: digital display, social media, out of 
home, print

• Creative would feature The Palm Beaches new brand 
campaign customized with Lake Park imagery/logo

• All digital ads drive to Lake Park city landing page on 
ThePalmBeaches.com with input from Lake Park team 
on content

• The Palm Beaches and Lake Park will collaborate on 
market tactics, goals and media mix

ENHANCED PARTNERSHIP
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Additional Co-Op Options Available for 
City-Specific Campaigns

Digital Display

• Programmatic ad buying using The Palm Beaches 
proprietary audience data and DSP; can include display or 
pre-roll video

Paid Social Media

• Campaign on The Palm Beaches Facebook and Instagram 
channels with co-branded copy/content 

Out of Home

• Print or digital billboard placements in high-impact highway 
locations in key target markets

MEDIA CO-OP
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THANK YOU
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