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Image & Reputatlon

Establishing the

narrative, managing the
unexpected, positioning your
/' company for success
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Crisis Communications:
Planning and management tools to
protect your organization's brand,

message development, and media
policies.
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Issues Management
Messages to match your values,

communications protocols to guide interactions,
messengers to weather the spotlight’s glare.
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Defining key messages that move

businesses forward
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Getting the right message to the right
audience at the right time, on the
platforms that maximize your impact.
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Developing winning pitches, understanding the rhythm
of the news cycle, using the full spectrum of media
outlets to tell the story.
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ecutive tioning
Thought leadership, media

management and networking guidance
to enhance your brand.

—
e

P

\ ) >

— 4‘




\S‘ Enhancing communications skills and o\ | o
~~ techniques to prepare messengers for A B e U
_— internal and external audiences, media
interviews, business pitches.
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Co“uml!nty e p

Appreciating local perspectives,
creating understanding, becoming a
better neighbor, sharing success.
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‘Strengthen company initiative:
- PA communications platforms
state and federal levels. '




Coalition Building

Organizing allies, leveraging existing
networks, bridging differences to

reach common ground and building the
infrastructure to advance shared goals.
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’Event Pl&\

Controlling the details to sharpen the
message, from guest lists and media pitching
to run of show and on-site management.
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Case Studies



Strategic Planning, Community Relations, Public Affairs and Materials Company
Shared Media

OBJECTIVE: Capture, build,
and promote content to
promote the

company's ESG goals.

RESULTS:

Delivered engaging content on
ESG pillars: safety and health,
environmental stewardship,
people, community and
governance

Provided full-service
communications support,
including internal, external,
and business-to-business
Built positive community
relationships throughout the
country for the Fortune 500
company

Serafin.
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wtm CORPORATE SOCIAL RESPONSIBILITY
Materials Company

REACHING HIGHER -
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Integrated Communications, Government Relations, “Ameren

Community Relations and Event Production & Management e

OBJECTIVE: Extend reach in increasingly
fragmented media environment for the
utility company serving 1.2 million electric
and 800,000 natural gas customers
covering 43,700 square miles.

RESULTS:

 Strengthened relationships
with elected officials, key
stakeholders and media

« Devised innovative
programming to connect
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Ameren Illinois to customers ——— I awsaa\.n?.u.u.umm.\n btz Gl ) P
[ ' I’ BUILDING OUR
« Assisted in the rollout of new , ; CLEAN ENERGY FUTURE
technologies and education 3> A £ e, AffordanloEr sy forD-nn il - -
initiatives
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Media Relations, Marketing, Event Planning, W

o o . UNIBAIL-RODAMCO-WESTFIELD
Crisis Management, Government and Public
Affairs

OBJECTIVE: Position URW Airports as
the premier airport commercial developer
by strategically engaging in the industry,
stakeholders, employees and customers.

RESULTS:

« Engaged City of Chicago, elected
officials, Chicago Department of Aviation
and stakeholders to support the
Terminal 5 redevelopment

 Partner with Mayor Eric Garcetti,
Southwest Airlines and Los Angeles
World Airports to put the new LAX
Terminal 1 on the map

» Developed messaging, fact sheets, and
pitches

« Supported development of all creative
assets such as marketing signage,
invitations, story and event videos.

« Planned staging, A/V and run of show

Eric Garcetti

NEW TERMINAL 1 OPENS AT LAX |55

Serafin.



Walmart

Community Relations, Strategic Partnership Building and Media
Relations

OBJECTIVE: Navigating a
statewide media landscape for
a global company

RESULTS:

« Worked with local officials, civic
leaders and community activists to
design a fully-integrated public
affairs, grassroots advocacy and
public relations campaign to help
Walmart build its first stores in a
major U.S. city

« Combined community relations,
stakeholders and earned media
programs to help secure editorial
board and aldermanic support
throughout the City

« Proactively and responsively
handing media relations for 150+
Illinois Walmart stores

Serafin.



Thank You
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