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‘ I NTRODUCTION VISIT SUN VALLEY

The 2026 Visit Sun Valley Resident Survey builds upon the
foundation established in the 2022 Resident Survey,
providing updates into resident perspectives on tourism, air
service and quality of life in the Wood River Valley.

This research was conducted to better understand how both
primary and seasonal residents perceive the impacts of
visitation on the local economy, community character, and
daily life.

Findings will guide Visit Sun Valley’s ongoing work to support
a balanced approach to tourism that promotes the local
economy while preserving the Valley’s quality of life and
unique character.

By capturing current resident sentiment, this study ensures
that future strategies and initiatives remain aligned with
community priorities.
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'METHODOLOGY

VISIT SUN VALLEY

The survey was conducted by RRC and all
responses were completed online.

Z-RRC

Statistically valid survey links were distributed via 7,000
postcards mailed to residents and 2" homeowners.
1,327 surveys were completed for a 19% response
rate.

Postcards were mailed February 37 and responses
collected through March 16,

In addition, an open survey was made available to any
Valley resident who wanted to share input. 200 surveys
were completed via the open link.

This report focuses on the statistically valid results from
residents and second homeowners. The open link
results are presented in a separate appendix to the
main report.

2026 VISIT SUN VALLEY
RESIDENTS SURVEY

Visit Sun Valley invites your household
to participate in a brief survey to help
us better understand community
priorities and gather constructive
feedback about life in the Wood River
Valley. Although postcard invitations
were addressed to one household
member, two household residents are
welcome to share their perspectives
via each passcode given on the
postcard. All responses are
confidential and collected by an
independent, third-party research firm

La encuesta esta disponible en
espafiol, selecciona "ES" arriba para
continuar

Which of the following best describes

2026 Sun Valley Resident Sentiment Survey

\ you? ‘

Total Surveys
Completed from
early February to

mid March



WEIGHTING THE DATA VISIT SUN VALLEY

The demographic profile of the sample
is compared to known statistics of
Blaine County residents using 2024
data provided by the U.S. Census
Bureau.

The weighting process changes the results only slightly and ultimately makes the
results more accurate and representative of the population.

* 2024 ACS 5-Year Estimates, U.S. Census Department (htips.//data.census.qov/)

AN RRC 2026 Sun Valley Resident Sentiment Survey 5
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KEY FINDINGS - LIVING HERE vorsunvaue

Similar to the survey in 2022, 60% of respondents are permanent residents and 40%
are second homeowners. On average, local respondents have been in the Valley for 24
years and part-timers for nearly 18 years.

Six in ten permanent residents live in Hailey (34%) or Ketchum (26%). Seasonal
residents are concentrated in Sun Valley (43%) and Ketchum (39%). Ketchum appears
to be the most balanced community in terms of primary versus part-time residents.

Residents are proud of the Valley. Eight in ten primary residents and 94% of part-timers
rate their level of pride at 4 or 5 on a scale of 1-5. For Net Promoter Score, both groups
rated the Valley higher as a place to visit this year compared to 2022. However, part-
time residents were much more positive, providing an NPS of 60 versus a score of 33
from locals. Note that 2" homeowners are generally happier than residents in mountain
resort research across the Western U.S.

AN RRC 2026 Sun Valley Resident Sentiment Survey 7



KEY FINDINGS - QUALITY OF LIFE vsrsunvauey

Consistent with NPS, seasonal residents are more positive on quality of life in the Valley
than locals. A total of 42% of primary residents say quality of life has declined in recent
years compared 5% who say it has improved. Just a quarter of part-timers say QOL has
declined.

The most important factors that influence quality of life are trails/outdoor access, small
town character, public safety, and quality healthcare. Predictably, seasonal respondents
placed higher value on amenities like shopping and special events, while locals are
more concerned with services such as child and senior care.

In terms of meeting needs, the top-rated quality of life factors are outdoor access,
public safety, arts & cultural offerings and quality recreation facilities. The lowest rated
factors in the Valley are traffic, affordable housing and the character of new
development.
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KEY FINDINGS - CHALLENGES VISIT SUN VALLEY

When asked about challenges facing the Valley, residents across the board are most
concerned with crowding and congestion, followed by inflation and the overall cost of
living. These concerns jumped sharply compared to the 2022 resident survey results.

While traffic is considered a problem in the Valley, more than 70% of both primary and
seasonal residents expect the large road construction projects to improve the situation
when they are completed.

Parking in Ketchum is seen as a challenge, but a majority of both permanent and part-
time residents perceive it as a seasonal versus year-round problem. Locals are slightly
more negative with a quarter believing parking is always an issue compared to 16% of
part-timers.
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KEY FINDINGS - TOURISM VISIT SUN VALLEY

Both year-round and seasonal residents play an important role in generating visitation to the
Valley. About 72% of year-round residents and 85% of seasonal residents report hosting guests
at least a few times per season. Guests of local residents are more likely to stay in paid lodging
(18%) compared with guests of second homeowners (10%).

Both seasonal and primary residents agree tourism is important to the Valley’s economy and
quality of life. Predictably, second homeowners are slightly more positive than locals. Neither
group would support higher taxes as a tradeoff for fewer visitors and neither feels that tourism
limits their access to outdoor amenities.

Valley residents are split in how they feel about visitor behavior. Over half of locals feel behavior is
mixed or disrespectful while nearly 70% of part-time residents describe visitor behavior as mostly
or very respectful.

Both primary and seasonal residents think that Visit Sun Valley should prioritize managing tourism
and preserving community character more than investing in tourism promotion and marketing.
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KEY FINDINGS - AIR SERVICE vorsunvaue

Nearly two thirds of locals are supportive of continuing the Local Option Tax (LOT) at the current
rate. However, just 40% “strongly support” the tax, suggesting that passage of the LOT extension
is not a certainty.

When asked to be more specific on raising or lowering the tax, 44% of locals favor keeping the
same rate while 11% think it should be raised. Note that just 11% said the LOT should be

eliminated while a quarter are unsure.

Nearly half of respondents report flying at least every three months and 91% take a flight at least
once a year. Three-quarters of the overall sample of residents say that strong air service to the
Valley is important.

Residents are generally quite happy with the airport facilities and the air service in the Valley.
They are less positive in rating ground transportation to the airport and the cost of airfares in and

out of SUN.
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RESI DENT TYPE VISIT SUN VALLEY

About 60% of respondents are primary residents of the Valley and 40% are seasonal. Two-thirds of locals and
nearly all seasonal residents visited the Valley prior to moving or purchasing a second home. Most of those visits

were leisure focused.

Were you a visitor of Sun Valley prior to moving to Blaine County?

Year-round Residents Part-time / Seasonal Residents Overall
Yes 2026 | o7 o5 I >
No 2026 [ 33% 5% R
n= 2026 1,037 289 1,326

If you were a visitor prior to moving, what was the purpose of your visit? (CHECK ALL THAT APPLY)

Year-round Residents Part-time / Seasonal Residents Overall

Vacation 2026 [ 647 o5 | 0
Visit friends & family 2026 _ 39% 32% _ 37%

Work 2026 [ 11% 6% B o
Other (please specify):2026 - 10% 6% . 9%
n= 2026 691 270 961

Source: RRC | Visit Sun Valley Resident Survey 2026

/\' RRC 2026 Sun Valley Resident Sentiment Survey 13



YEARS IN BLAINE COUNTY

Similar to 2022, respondents have a long history in Blaine County with locals living here more than 24 years on
average. Part-timers have lived or owned property in the Valley for an average of nearly 17 years.

How many years have you lived or owned property in Blaine County?

Less than 1 year
1-5 years

6-10 years
11-15 years
16-20 years
21-30 years

31 years or more

Avg.

n=

Z~RRC

Year-round Residents

20261 1%

2022 1%

2026 I 129,

2022 14%

2026 I 169,

2022 14%

2026 I 10%

2022 9%

2026 I 89,

2022 10%

2026 I 199,

2022 20%
2026 NG 350/,
2022 32%
2026 24.4

2022 23.2

2026 1,038

2022719

Part-time / Seasonal Residents

2%
16%

24%
30%
15%
15%
13%
11%
6%
12%
20%
16%
19%
16.7
17.7
289
349

2026 Sun Valley Resident Sentiment Survey

Overall
10%
1%
B 130,
17%
I 199,
15%
| FETA
10%
__FIA
9%
I 13,
20%
N 31,
28%
228
214
1,327
1,068

Source: RRC | Visit Sun Valley Resident Survey 2026
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LO CAT I O N VISIT SUN VALLEY

The distribution of respondents by location remains generally consistent with 2022, with Hailey representing the largest share of
year-round residents (34%), while part-time and seasonal residents remain concentrated in Sun Valley (43%) and Ketchum
(39%). Compared to 2022, the share of year-round residents living in Hailey increased slightly, while the share living in Ketchum
declined. This continued shift toward Hailey among full-time residents may be driven by housing economics.

In which part of the area do you live or own property?

Year-round Residents Part-time / Seasonal Residents Overall
Hailey 202¢ NG 349, 9% [ prA
2022 31% 7% 23%
2026 N o6, 39% N 09/,
Ketchum 509 30% 39% 33%
sun Va"eyzozs N 139 43% I 199,
2022 13% 41% 22%
Mid Valley 2026 I 129, 1% B 10
2022 13% 6% 11%
Bellevue 2028 . 7, 2% M 6
2022 = 5% 0% - 3%
2026 M 4% 1% 3%
North of Ketchum 2022. 59 4% I 59,
2026 1 29, 0% 2%
South of Bellevue 2022 29 1%
2026 129, 5% 3%
Other
2022 1% 3% 2%
(= 2026 1,045 292 1,337
2022 714 348 1,062

Source: RRC | Visit Sun Valley Resident Survey 2026
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LEVEL OF PRIDE

VISIT SUN VALLEY

Pride in the Wood River Valley remains strong, with a majority of respondents indicating they are “very proud” to
live in the area. Compared to 2022, “very proud” ratings increased slightly for both year-round and part-time
residents, indicating sustained positive sentiment. Part-timers continue to report higher levels of pride than year-

round residents, consistent with 2022.

In talking with friends and visitors, how would you describe your level of pride in the Wood River Valley as a place to live?

0,
Not at all proud - 1 2026 1%
2022 | 2%

2026 B 2%
2022 = 4%
2026 1 16%

Somewhat proud - 3
2022 17%

2

2026 [N 27%

4
2022

2026 | 53%

Vi d-5
‘ery prou 2022

2026 | 4.3
Avg.
2022 4.2

2026 1,045

"= 2022 647

Z~RRC

Year-round Residents

Part-time / Seasonal Residents

2%
2%
4%
9%
27%
26%

4.6

4.5
292
329

2026 Sun Valley Resident Sentiment Survey

67%
62%

Overall
11%
1%
2%
3%
B 14%
14%
I 27%
28%
I 56%
54%
143
4.3
1,337
976
Source: RRC | Visit Sun Valley Resident Survey 2026
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‘QUALITY OF LIFE IN THE WOOD RIVER VALLEY




‘ QUALITY OF LIFE OVER TIME VISIT SUN VALLEY

Primary residents continue to be more negative than seasonal residents on the trend in quality of life. Three in
ten locals say it is stable or improving compared to 45% of part-timers. A total of 42% of locals think that
quality of life is declining compared to just a quarter of part-time residents.

Over the last three years, would you say the overall quality of life in the area has:

Year-round Residents Part-time / Seasonal Residents Overall
2026 [l 5% 8% M 6%
Improved
2022 7% 11% 9%
2026 [N 25% 37% I 257
Stayed the same
2022 18% 30% 22%
2026 [N 429 25% I s
Declined
022 45% 25% 38%
Improved in some ways and 2026 _ 25% 26% _ 25%
declined in others 522 27% 299, 28%
2026 3% 4% 3%
Don’t know/no opinion
2022 2% 5% 3%
_ 2026 939 267 1,206
2022 663 337 1,000

Source: RRC | Visit Sun Valley Resident Survey 2026

Z~“RRC 2026 Sun Valley Resident Sentiment Survey 18



COMMENTS ON CHANGES TO QUALITY OF LIFE ViSITSUNVALLEY

Respondents were asked to provide additional comments on the changes to quality of life in the Valley. A total of 546 comments
were collected from the statistically valid sample. A word cloud highlighting the top 250 used words as well as a description of

common themes are shown below.

Many residents feel quality of life has
declined in recent years due to rising
housing costs, increased traffic, and
population growth, with frequent
references to the Valley becoming
more crowded and expensive.

Residents also noted changes in
community character, including
concerns about loss of small-town
feel, increased development, and
reduced affordability for workers and
families, though some acknowledged
that growth has also brought improved
services and amenities.

Z-RRC

Loss INcrease Change Middle

Taken
P Development
Wealthy = ere Halley Co-:,t o
Growth [)((hr (! - Want
Sun & Years Loy Gotten
Few Without Getting
Hill Even
ntown
Population Enough Culture Support
v Go Feel sk Community [ own BuildBeing
1y Schoc Prices Homes
See Part L|fe Food Care Use Vi
Difficult P k : : Saania Large
Bik _ocals
ike ar IIJI‘IQIJI | i Love Increased
B, Living| 46t \ s ; A4 e ter Well
Expenswe Stop Going o Mo*é;g; o SmallR  Building
Lack N Look ee ery ti _Crowded Residents
Specis eed t Open
pecial ; ¥ &= by “}I-]Ilard e C u . ot Past
‘Construction ARV Work Come "ea St rerible
Wood Long s MUCh ™2™
& Two
Live Over Cars
Hote|sBeautiful
RoadsAffordable Those
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IMPORTANCE TO QUALITY OF LIFE  vssunvauey

In terms of importance to residents, the highest priority quality of life factors are trails and outdoor access, small-
town character, safety, healthcare, internet, and quality recreation facilities. These factors were all rated 4 or 5 by
over 80% of respondents.

Please rate how important the following factors are to your quality of life in the Valley.
2026 Overall - Top 12 of 24 factors, ranked by Average

Percent Responding:

1&2 3 4 &5

Access to trails and outdoor spaces Avg.4.8 n=1,203 1% 3% 5%
Small town/sense of community Avg. 4.7 n=1,206 1% 6% 8% IR 23
Safety and security Avg. 4.6 n=1207 2% 7% 21% I 20
Quality Healthcare Avg. 4.5 n=1,207 2% 8% 23% 2 20
Internet coverage Avg. 4.3 n=1,204] 5% 14% 2% I 52
Quality of recreation facilities and programs Avg. 4.3 n=1206] 5% 1% G0 54% B34
Flow of traffic on Valley roadways Avg.4.2 n=1207| 5% 16% 30% I 7o
Character of new buildings Avg.4.2 n=1,206] 7% 15% 28% I 77
Variety of restaurants Avg. 41 n=1,206 6% 21% 35% 74%
Family-friendly opportunities Avg. 4.0 n=1,209] 11% 17% 25% I 72
Arts/culture/entertainment Avg. 4.0 n=1,205 8% 21% 32% I 71 %
Relatively low/attractive tax rates Avg.3.9 n=1,2037 1% 22% 26% T 67

1 - Not at all important 2 3 4 M s - Very important Source: RRC | Visit Sun Valley Resident Survey 2026
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IMPORTANCE TO QUALITY OF LIFE  vssunvauey

Only shopping and childcare rated below average for importance by more than half of respondents. This is
consistent with nearly three-quarters reporting no children at home and more than half falling into the 60+ age
category.

Please rate how important the following factors are to your quality of life in the Valley.
2026 Overall - Bottom 12 of 24 factors, ranked by Average

Percent Responding:

1&2 3 4 &5
A community that places value on history Avg. 3.9 n=1211[8% 10% 22% 30%  IEN o3

Public transit services Avg. 3.8 n=1,209 7% 12% 22% 30% IEEN c6
Quality and frequency of events and festivals Avg. 3.8 n=1,206[7% 10% 24% 36% " IE o6
Affordable housing availability Avg. 3.8 n=1,2057% 14% 23% 24% IEE 63
Airport/availability of flights Avg. 3.8 n=1,207 " 9% 15% 23% 23% IEE 61
Educational opportunities Avg. 3.8 n=1,204 1%7% 15% 22% 25%  IE 63
Parking availability Avg. 3.7 n=1,203 8% 13% 26% 31%  IEIN 61
Economic opportunities Avg. 3.8 n=1,207 6%8% 14% 24% 30% 62%
Senior Care Avg. 3.7 n=1,201 11% 7% 18% 22% 26% IR 60%
Diversity of the community (age, race, gender, etc.)  Avg. 3.6 n=1,206 1% 9% 20% 22% 26%  IEZ 552
Variety of shopping choices Avg. 3.4 n=1,206" 15% 20% 36% 26% 44%
Childcare Avg.2.9 n=1,197 [1128% 1 13% 40% 23% 15% 2 37%

1 - Not at all important 2 3 4 M s5- Very important Source: RRC | Visit Sun Valley Resident Survey 2026
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Please rate how important the following factors are to your quality of life in the Valley.

Year-round Residents Part-time / Seasonal Residents Grand Total

: : . 2026 I 4.8n=937 4.9n=266 NN 4.8
. Overa”, rati ngs of im po rtance Access to trails and outdoor spaces o, >, 49673 49342 49
. : I 7 —265 I
for qua“ty of life factors were Small town/sense of community 3832 :;n 238 :‘75” :23?33 :;
. . N= [N= b
similar to 2022 preferences. S . 2026 NN 4.6-938 45n=269 NN 46
afety and security 2022 45n=670 4.6n=341 45
Outdoor access, and small- 2026 I 4 6039 e N
. Quality Healthcare 2022 _ . )
town character remained most 4.5n=666 4.2n=338 -
: ) Quality of recreation facilities and 2026 NN 4.3n=038 4.4n=268 NN 43
O important, while safety and programs 2022 4.3n=669 4.4n=339 43
. Internet coverage 2026 NN 4.31-935 4.4n=269 TN 43
healthcare edged up sl Ightly Flow of traffic on Valley roadways 2026 N 4 2n=939 42n=26s NN 42
Character of new buildings 2026 N 4.1n=939 43n=267 NN 42
. 2026 NN 4.0n=939 43n=267 NN 4.1
. . Variety of t
. « Importance ratings increased ariety of restaurants 2022 4.0n=667 4.3n=340 a4
. L L 202¢ NN 4.00=941 41n=268 NN 40
for several factors since 2022, Family-friendly opportunities 2022 3.9n=666 4.0n=339 3.9
; ; . 2026 N 3 9,-037 42n=268 NN 40
m mc(;uq ing tj[ealth care, tax rates, Arts/culture/entertainment 0% ppdiimied Pyt 39
ana airport service. . . 2026 NN 3.91-935 40n=268 NN 39
u P Relatively low/attractive tax rates 202> ey i o
ﬁ\_community that places value on 2026 NN 3.9n=941 40n=270 NN 39
. ; ; istory 2022 3.9n=670 3.9n=336 39
z S_eason_al residents aSSIQne_d_ Public transit services 2026 NN 39n=939 38n=270 NN ;5
higher importance to amenities Affordable housina availability 202¢ N 3 9,-937 3.5n=268 I 5 5
. Quality and frequency of events 2026 N 3.8n=940 41n=266 NN ;5
such as events and shopping and festivals 2022 3.7n=669 4,0n=337 38
P : . y 2026 I 3 91-936 3.3n=268 I 3 8
while locals placed greater Educational opportunities 2022 3 8667 31n=340 36
iori i N 3 gn= = I
m priority on everyday needs like Airport/availability of flights ALZS L= L=l iy
. . 2022 3.4n=669 3.7n=336 35
child and senior care, c . N 2026 N 3 9,-040 3.3n=267 L E¥
: : - conomic opportunties 2022 3.8n=663 3.0n=332 36
ref_l ecting differences _m Parking availability 2026 NN 3 7n-934 37n=269 NN ;7
reliance on local services. Senior Care 2026 NN 3 8n=035 3.1n=266 I 3 7
m Diversity of the community (age, 2026 NN 3 7/-9383 3.3n=268 I 3 6
race, gender, efc.) 2022 3.8n=669 3.1n=335 35
Variety of shopping choices 2026 N 3 3,-937 3.6n=269 I 3 4
Childcare 2026 M 3 1,-934 2.2n=263 X
- Source: RRC | Visit SunValley Resident Survey 2026
— 2026 Sun Valley Resident Sentiment Survey 22




SAT I s FACT I o N VISIT SUN VALLEY

Residents feel very strongly that living in the Valley offers great access to the outdoors and a safe environment.
They are also quite satisfied with cultural offerings, recreation facilities, special events, transit and airport service.

Now please rate how satisfied you are with current status of the same factors and how they meet the needs of the community.
2026 Overall - Top 12 of 24 factors, ranked by Average

Percent Responding:

1&2 3 4 &5
Access to trails and outdoor spaces Avg.4.6 n=1,186 1% 5% 28% I o+
Safety and security Avg. 4.4 n=1,152|3% 8% 36% I 20
Arts/culture/entertainment Avg. 41 n=1,184|3% 18% 39% T 79%
Quality of recreation facilities and programs Avg. 41 n=1,152] 5% 16% 40% T 70 %
Quality and frequency of events and festivals Avg. 4.0 n=1,157] 6% 22% 39% IR 73%
Public transit services Avg. 4.0 n=1,066] 6% 24% 38% IR 71%
Airport/availability of flights Avg.3.9 n=1,184] 6% 22% 42% " BE 72
Family-friendly opportunities Avg.3.9 n=1,084! 6% 23% 30%  IEAN 70%
Small town/sense of community Avg.3.9 n=1,164] 11% 21% 34% IEXA 5%
A community that places value on history Avg. 3.8 n=1,164] 11% 25% 35% 64%
Internet coverage Avg. 3.8 n=1,1281 12% 26% 35% 63%
Quality Healthcare Avg. 3.7 n=1,138 13% 27% 38% 22% IR

1 - Not at satisfied 2 3 4 . 5- Very satisfied Source: RRC | Visit Sun Valley Resident Survey 2026
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SAT I s FACT I 0 N VISIT SUN VALLEY

Residents are generally not satisfied with the affordability of housing, the aesthetics of new buildings or the traffic
situation in the Valley.

Now please rate how satisfied you are with current status of the same factors and how they meet the needs of the community.
2026 Overall - Bottom 12 of 24 factors, ranked by Average

Percent Responding:

1&2 3 4 &5
Educational opportunities Avg.3.4 n=1,080_ 13% 17% 37% 30% 16% L34
Variety of restaurants Avg. 3.4 n=1,181 16% 21% 32% 29% 17% LA
Relatively low/attractive tax rates Avg. 3.3 n=1,114 7% 15% 23% 35% 28% (B2 43%
Diversity of the community (age, race, gender, etc.) Avg. 3.2 n=1,161 20% 26% 34% 23% 39%
Variety of shopping choices Avg. 3.2 n=1,160 21%  26% 35% 25% 14% KEMA
Parking availability Avg. 3.2 n=1,1718% 20% 28% 32% 26% {EV/ 3 40%
Economic opportunities Avg. 3.1 n=1,100 20%  25% 42% 22%  EEEA 33%
Senior Care Avg.3.0 n=793 10% 28% 34% 36% 19% P8 31%
Childcare Avg.3.0 n=708 10% 19% 29% 41% 19%  RENS 30%
Flow of traffic on Valley roadways Avg. 2.7 n=1,185_16% 27% 42% 35% 17% .23%
Character of new buildings Avg. 2.6 n=1,161_ 19% 27% 46% 31% 16% .23%
Affordable housing availability Avg. 2.3 n=1,065 28% 31% 60% 25% 9% .16%

1 - Not at satisfied 2 3 a B s- Very satisfied Source: RRC | Visit Sun Valley Resident Survey 2026
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Now please rate how satisfied you are with current status of the same factors and how they meet the needs of the community.

. Year-round Residents Part-time / Seasonal Residents Grand Total

» Residents report the |
. . . . Access to trails and outdoor spaces 2026 _ 4.6n=940 4.6n=266 _ 4.6
highest satisfaction with Safety and securiy 2026 | .4n-52 arn=zs2 [ + 5

»
[\

a I I recei Vi ] g ave rag e Arts/culture/entertainment 2026 4.1n=937 4.3n=268

rati ngS above 4 0 Family-friendly opportunities 2026
Seasonal reSidentS tend Quality and frequency of events and festivals 2026

to rate many services

»
-

4.0n=926 4.4n=263

access to trails and Childcare 2026 [ 4.0n=022 5.0n=264 Y 4.2

outdoor spaces, safety, Public transit services 2026 [N 2.11=9026 aan=203 [ 42

and recreation faCi ||t|eS , Quality of recreation facilities and programs 2026 _ 4.1n=928 4.4n=262 _ 42
] [ ]
] ]

o
-

4.0n=927 4.2n=263

Senior Care 2026 3.8n=922 4.8n=262

»
=)

I_ h‘tl h h th Airport/availability of flights 2026 4.0n=942 3.9n=264 4.0
S Ig y Ig er an year- Small town/sense of community 2026 _3.8n=927 4.2n=260 3.9
rou nd reSIdentS' Internet coverage 2026 _ 3.8n=922 4.2n=259 _ 3.9

. A community that places value on history 2026 _ 3.8n=936 4.0n=265 _ 3.8
« Thereis general Quality Healthcare 2026 [ 3.6n=931 a4n=265 [ 33
dissatisfaction W|th Educational opportunities 2026 _ 3.5n=925 4.3n=264 _ 3.7
affordable housing, traffic Relatively low/attractive tax rates 2026 _ 3.4n=923 3.7n=265 _ 35
and the Chal’aCter Of new Variety of restaurants 2026 - 3.3n=927 3.8n=263 _ 34
PR F . : : Economic opportunities 2026 - 3.2n=929 3.9n=265 _ 34
buildings, highlighting Svers .
iversity of the community (age, race, gender, _ —
cONcerns about rOWth otc)) 2026 - 3.2n=930 3.5n=265 _ 33
d d | gt Variety of shopping choices 2026 _ 3.1n=922 3.8n=261 _ 33
an eve O_pmen Parking availability 2026 _ 3.2n=922 3.4n=263 _ 3.2
pressures In the Va"ey Affordable housing availability 2026 2.5n=925 3.5n=264 27

n
N

Flow of traffic on Valley roadways 2026 2.6n=926 3.1n=265

-
<
<
O
7
<L
L
7
7L
>
-
g
O
O
-

>
~J

2.6n=927 3.3n=261

Source: RRC | Visit Sun Valley Resident Survey 2026
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‘ RESIDENT QOL ALIGNMENT

The biggest gaps in
importance versus
satisfaction relate to
traffic, new building
aesthetics, cost of
housing and the
quality of
healthcare.

Locals’ priorities
and satisfaction are
most closely
aligned around
transit, special
events, airport
service and arts
and cultural
offerings.

Z/~RRC

Year-round Residents

Flow of traffic on Valley roadways 2.6
Character of new buildings 2.6
Affordable housing availability 25
Quality Healthcare 3.6

Small town/sense of community 3.8
Variety of restaurants 3.3

Economic opportunities 3.2

Parking availability 3.2

Internet coverage

o
)

Relatively low/attractive tax rates

w
[
i

Diversity of the community (age, race, gender, etc.)

Educational opportunities

o
t
»
o

Access to trails and outdoor spaces
Variety of shopping choices
Safety and security

w0
-
:h
H

Quality of recreation facilities and programs
A community that places value on history

wmI

)
>
=9

Senior Care

I IS
O
L ©

Family-friendly opportunities

Arts/culture/entertainment
Airport/availability of flights

I-Lh
> o ©
-—

Quality and frequency of events and festivals
Public transit services
Childcare

>
=)

N
N
w
g
()]

Avg. Rating Needs Met

VISIT SUN VALLEY

3.9 -0.4
3.3 -0.2

3.9 -0.1
38 0.0
4.0 0.0
3.9 0.2
3.8 0.2
3.8 0.2
3.9 0.3
3.1 1.0
1 2 3 4 5 2 - 0 1 2

Avg. Rating Importance Importance Needs Met Difference

Source: RRC | Visit Sun Valley Resident Survey 2026



SEASONAL QOL ALIGNMENT

Part-timers’
priorities and
satisfaction are
least aligned
related to
traffic and
building
aesthetics.

RRC

X

Part-time / Seasonal Residents

Flow of traffic on Valley roadways
Character of new bundlngs

31

Variety of restaurants
Parking availability
Relatively low/attractive tax rates

Access to trails and outdoor spaces

Internet coverage

Quality of recreation facilities and programs
A community that places value on history

Affordable housing availability
Quality Healthcare
Arts/culture/entertainment
Airport/availability of flights
Safety and security

Quality and frequency of events and festivals

Variety of shopping choices
Family-friendly opportunities

Diversity of the community (age, race, gender, etc.)

Public transit services
Economic opportunities
Educational opportunities
Senior Care

Childcare

3.4
3.7

Avg. Rating Needs Met

VISIT SUN VALLEY

w
[
-
-

_ 4.4 -0.2
_ 44 -0.1
3.5 0.0

>
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)
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N
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N
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N
e
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o
N

w
w
o
w

w w
o
e
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o
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2 3 4 5 -2 -1
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Avg. Rating Importance Importance Needs Met Difference

Source: RRC | Visit Sun Valley Resident Survey 2026



COMMENTS ON QUALITY OF LIFE vsrsunvauey

Respondents had an opportunity to describe any additional thought factors contributing to quality of life in the Valley. A total of
406 comments were collected from the statistically valid sample, and common themes are highlighted below.

Housing affordability and the cost of living are the most Traffic and infrastructure challenges are ongoing concerns as the
significant factors affecting quality of life. community grows.

Many residents say housing costs are too high for workers and families. Residents report increasing traffic and congestion.

Everyday expenses such as groceries and utilities are increasing. Road construction and commuting were common frustrations.

Concerns focus on retaining the local workforce and younger residents Improvements to transit and parking were frequently suggested.
Growth and development are widely seen as changing the Maintaining a strong sense of community is important, but many
character of the community. feel it has become more difficult over time.

Residents expressed concern about building size, density, and design. Residents described changes in community cohesion.

Many feel the small-town feel is being lost. Economic divides and population growth were common concermns.

Stronger planning and growth management were commonly suggested. Many emphasized the importance of preserving community character.
Access to outdoor recreation and natural amenities remains a Many residents continue to express strong appreciation for living in
defining strength of the Valley. the Valley.

Residents value trails, open space, and year-round recreation. Residents frequently described the area as beautiful and desirable.

Outdoor access is a major reason people choose to live here. Recreation, culture, and lifestyle were often highlighted.

Preserving natural resources is seen as essential to quality of life. Positive comments were common even when concerns were noted.

A RRC 2026 Sun Valley Resident Sentiment Survey 28
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FREQUENCY OF VISITATION VISIT SUN VALLEY

Most respondents in both groups continue to host visitors a few times per season. Predictably, part-time
residents remain more likely to host visitors more often than locals. Overall visitation patterns have remained very
stable over time.

How often have you had visitors (friends/family) over the past 3 years?

Year-round Residents Part-time / Seasonal Residents Overall
2026 6% 6% 6%
Afew times per month . ° ° . ’
2022 4% 6% 5%
2026 [ 6% 79% [ 6o
Afew times per season
2022 70% 75% 72%
2026 [N 22°% 13% I 20%
Once per year
2022 19% 15% 18%
2026 2% 0% 2%
Never
2022 2% 3% 2%
2026 4% 1% B 3%
Other (please specify):
2022 5% 1% 4%
2026 935 265 11,200
n=
2022 647 333 980

Source: RRC | Visit Sun Valley Resident Survey 2026
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Lo D G I N G VISIT SUN VALLEY

Over three-quarters of visitors stay with residents in their homes followed by paid lodging (hotels and vacation
rentals).

Thinking about your visitors over the past 3 years (friends/family/business contacts), did they typically stay:

Year-round Residents Part-time / Seasonal Residents Overall
2026 [ 77% 8% [ 75
In your home while you are there
2022 75% 73% 74%
2026 9% 3% 8%
In a hotel/motel/lodge - ° ° - ’
2022 10% 5% 8%
In another type of commercial 2026 - 9% 7% - 8%
property (Airbnb, VRBO, etc.) 929 10% 5% 8%
In your home while you are not 2026 | 1% 10% I 3%
there 2022 1% 14% 5%
2026 |0% 1% | 0%
They don’t stay overnight
2022 (1% 1% 1%
2026 P 4% 1% B 3%
Other (please specify):
2022 | 3% 3% 3%
2026 | 911 263 11,174
n:
2022 631 324 955

Source: RRC | Visit Sun Valley Resident Survey 2026

S RRC 2026 Sun Valley Resident Sentiment Survey 31



AT L‘_d

—

v - \-:‘_LA r-_—;_u vn::-'n“. o B "._

— ﬁ—- ) { t .
O 2 &5 S

LSS oy
S .. A T

7 Nt iy R SO
1\ flf-‘ P ¢ N' @i
-a'\‘ Vst 2 Ane ¥

4 > S




IMPORTANCE OF TOURISM VISIT SUN VALLEY

Both resident groups view tourism as important to a healthy local economy, though part-time and seasonal
residents express stronger support. Tourism is also widely seen as important to quality of life, but year-round
residents report somewhat lower ratings than part-timers.

B very Positive-5
Somewhat Positive -4
Mixed Impacts- 2
Overall, how important do you feel that tourism is to the Valley’s:

Somewhat Negative- 2

Very Negative - 1
Percent Responding: i

1&2 3 4&5

Year-round Residents Avg. 4.2 n=881 4% 19% 30% 47% 77%

Healthy local economy 2026
Part-time / Seasonal Residents Avg. 4.5 n=253 1% 13% 20% 66% 85%

Year-round Residents Avg. 3.9 n=904 8% 27% 28% KT/ 64%

Quality of life 2026
Part-time / Seasonal Residents Avg.4.2 n=259 | 4% 21% 28% 47% 75%

Source: RRC | Visit Sun Valley Resident Survey 2026
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While both groups agree
that local businesses and
attractions benefit from
tourism, seasonal
residents tend to be more
positive than locals.

Conversely, locals are
more likely to have
concerns about the
impacts of visitors on
traffic and quality of life.

In good news for tourism,
most respondents
disagree that tourism limits
trail access or causes
overcrowding.

Respondents are generally
not interested in paying
more taxes for public
services as a tradeoff for
fewer visitors in the area.

| feel proud to share the
Valley with visitors

Our cultural attractions,
restaurants, trails, medical
facilities, etc. benefit from
the visitor economy

Taxes collected and
revenues generated from
the visitor economy help to
sustain the quality of life of
local residents

The quality of life in the
Valley is changing in ways
that concern me

Tourism adds to local traffic
and parking challenges

In general, the benefits of a
visitor economy outweigh
the drawbacks in the Wood
River Valley

The Wood River Valley area
is overcrowded because of
too many visitors

| would be willing to pay
more taxes for local public
services if it meant fewer
visitors in the area

Tourism limits my access to
trails and outdoor spaces

2026

2026

2022

2026

2022

2026

2022

2026

2026

2022

2026

2022

2026

2022

2026

+
Year-round Residents
Part-time / Seasonal Residents
Year-round Residents
Part-time / Seasonal Residents
Year-round Residents
Part-time / Seasonal Residents
Year-round Residents
Part-time / Seasonal Residents
Year-round Residents
Part-time / Seasonal Residents
Year-round Residents
Part-time / Seasonal Residents
Year-round Residents
Part-time / Seasonal Residents
Year-round Residents
Part-time / Seasonal Residents
Year-round Residents
Part-time / Seasonal Residents
Year-round Residents
Part-time / Seasonal Residents
Year-round Residents
Part-time / Seasonal Residents
Year-round Residents
Part-time / Seasonal Residents
Year-round Residents
Part-time / Seasonal Residents
Year-round Residents
Part-time / Seasonal Residents
Year-round Residents

Part-time / Seasonal Residents

Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.

5- Strongly agree

How much do you agree or disagree that... :

- Strongly disagree

3.9
4.2
3.9
4.3
3.7
4.0
3.8
4.0
3.7
4.0
3.8
3.3
41
3.5
3.8
3.7
3.6
3.9
3.2
3.6
2.8
2.7
3.5
3.2
2.6
23
341
2.8
2.6
21

n=899
n=255
n=881
n=256
n=619
n=312
n=870
n=243
n=608
n=310
n=889
n=252
n=612
n=322
n=895
n=257
n=886
n=255
n=629
n=313
n=897
n=257
n=631
n=327
n=880
n=250
n=605
n=318
n=888
n=249

1&2
| 4%
2%
| 0%
4%
| 15%
%
| 2%
| &%
| I
| 7%
e
| Y
| s
| e
| 2%
| REE
| I
| 8%
B19% 20%
| 1e%
B 2% 7%
B s0% a2
| e
Jieo 245

33% 51%

VIV 38% 64%

Bz 3

F319% 39%

. 38% 54%

73%

Percent Responding:

3
25%

15%
19%
10%
22%
20%
24%
17%
19%
20%
22%
37%
15%
31%
16%
22%
24%
19%
23%
29%
39%
41%
33%
38%
26%
21%
25%
30%
22%

19%

Source: RRC | Visit Sun Valley Resident Survey 2026
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‘VISITOR PROFILE PREFERENCE  vsrsuvvausy

Both local and part-time residents strongly agree that outdoor recreation visitors are the best fit for the Valley.
Next in line are families, followed by arts and culture patrons. Just 4% of respondents say they prefer reduced
visitation.

What type of visitor profiles do you believe best align with the Valley’s values? (CHECK ALL THAT APPLY)

Year-round Residents Part-time / Seasonal Residents Overall

Outdoor recreation visitors 2026 _ 89% 92%
Famiies 2026 |GG s+ 74% D s
Arts & culture visitors 2026 |GGG 51 67%
Small to mid-size events 2026 _ 45% 49%
Wellness / relaxation travelers 2026 _ 44% 48%
High-end leisure travelers 2026 [N 33% 51%
Youth sports 2026 |GGG 352 22%

Corporate or retreat groups 2026 _ 27% 34%
Other 2026 | 2% 1%
Notsure 2026 | 2% 1%
None — prefer reduced visitation 2026 I 4% 4%
n= 2026 897 259

Source :RRC | VisitSun Valley Resident Survey 2026
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'VISITOR BEHAVIOR

Seasonal residents hold a more positive view of visitor behavior than locals. Nearly seven out of ten part-
timers think that visitors are mostly or very respectful compared to 42% of primary residents. Slightly over half
(56%) of locals think behavior is mixed or disrespectful versus just 28% of seasonal residents.

How would you describe visitor behavior overall?

Year-round Residents Part-time / Seasonal Residents Overall
Very respectful 2026 . 5% 10% . 6%
Mostly respectful 2026 [ 37% 59% D
Mixed 2026 N 39% 20% . K
Occasionally disrespectful 2026 - 12% 7% - 11%

Often disrespectful 2026 [l 5% 1% | 7
Not sure 2026 |2% 3% I 2%
Avg. 2026 2.8 24 27

n= 2026 901 259 1,160

Source: RRC | Visit Sun Valley Resident Survey 2026
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NET PROMOTER SCORE VISIT SUN VALLEY

Consistent with their more positive views on quality of life, seasonal residents give the Valley a much higher Net
Promoter Score than locals — 60 vs. 33. Note that NPS for both groups has improved measurably since 2022.

Net Promotor Category/Score

Year-round Residents Part-time / Seasonal Residents Overall
2026 | 5> coe | 5
Promotor
2022 50% 67% 56%
2o [ 25 2% B
assive
2022 23% 21% 22%
2026 20% 9% 17%
Detractor - -
2022 27% 12% 22%
2026 | 33.0 60.0 | 38.8
NPS
2022 23.6 55.5 34.4
2026 904 258 1,162
n:
2022 639 326 965

Source: RRC | Visit Sun Valley Resident Survey 2026
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COMMENTS ON POSITIVE

VISIT SUN VALLEY

CONTRIBUTIONS OF TOURISM

A total of 309 comments on the importance of tourism were collected from the statistically valid sample. A word cloud
highlighting the top 250 used words as well as a description of common themes are shown below.

Afford

Residents widely recognize tourism as the Living Recreation a
primary driver of the local economy and an Less ECO n OI I | Exisl

Non Good Creates

essential part of the Valley’s identity. Conservation mercrans MOUNtAIN _ Begev Vert CUTT A 1t Resort
i i i Enjo W0f|d Yse r's utdoo
Many residents stated that local businesses, suilt TOUriSts 1 y Alws vays 2 o
restaurants, and jobs depend on visitors. One e
Tourism was frequently described as necessary to V,m,@ H e rel eason
keep the community economically viable. __Gre: - BUS"“‘SS Do oF
Several residents noted the Valley would look very Uit o @] CONtrD ution o enetits .

different without tourism. Wish Ve Benefit Care . B Home City
obs - T

Money
Tourism supports community amenities, W Those | uppO v Use
e
End I it
value. Work Yes Going

Job
services, and experiences that residents ay o
Residents said tourism helps fund trails, recreation, €€ Touri : Spend More BUSIHESSES

Really Brings Up .
- 16 auram

See

Such

Stay

Places Make Tr
Nepd Wanl
4Ce Family
arts, and cultural events. Makes Lot Erlee Leave
Visitor spending and tax revenue were often linked et Sriagt A\ Go gBw ' Come
to maintaining local services and infrastructure. Property , Collection _ ural Hlle
Many noted that tourism allows the Valley to offer Contribution Love
amenities not typically available in a community of

its size.
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COMMENTS ON CHALLENGES OF

VISIT SUN VALLEY

TOURISM

Respondents were then asked about the challenges of tourism in the Valley. A total of 392 comments were collected from the
statistically valid sample. A word cloud highlighting the top 250 used words as well as a description of common themes are

shown below.

Housing affordability and workforce availability are widely viewed as the

most significant challenges facing the community.
Many residents said rising housing costs make it difficult for workers and families to live in the

Valley. Prices Se Provid
Short-term rentals and second homes were frequently cited as contributing to limited housing Congestion re Really
supply. | | ) - <People VI G a
Workforce shortages were often linked to housing affordability and commuting distances. Bl SR Construction Le'eH rea _
Housing ‘ Work small Needs « City
i 1 : . . . M Go Used Service
Traffic, parking, and crowding during peak seasons remain ongoing any it o _
concerns for residents. gy im | Past - LiveFar
Residents described increased congestion on major roads and limited parking in key areas. Place Part””{j(‘)’j’” mpects Being" - i
Crowding at restaurants, trails, and community spaces was commonly mentioned. wakes. MUCh Skiing g s
These issues were often described as most noticeable during holidays and peak visitor periods. A Real T()UﬂStS
Going
Many residents expressed concern about growth and maintaining the - Think ~ _ Tourist e
. . ay " Economy
Valley’s character and quality of life. e |ssue d

Residents noted changes to the small-town feel due to development and population growth.
Concerns included the size and design of new buildings and impacts on open space and the

environment.
Several comments emphasized the need to balance tourism and growth with long-term

community values.
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| TOP PRIORITIES FOR VSV

The top priorities of residents

focus on managing tourism to Which of the following should Visit Sun Valley’s top priorities be? Please choose your top three.

protect quality of life and

preserving the character and

Values Of the Community’ eaCh Managing tourism in a way that protects quality of life 2026 1% 59% 30% 12% 65% 271% 11% 60%

selected by about six in ten % 8% 58% 1% 10% 54% 1% 9% 58%
residents. These priorities rank

Year-round Residents Part-time / Seasonal Residents Overall

Preserving the character and values of the community 2026

hl hest fOI' bOth ear—round Supporting local businesses 2026 . 17% 41% 8%13% 17% 38% 10% 17% 40%
angd Seasona| res);dents_ Promoting outdoor recreation responsibly 2026 l 16% 37% % 14% 27% 8%12% 35%
Supporting local events and festivals 2026 23% 6% 11% 28% 8% 24%
Supporting local businesses _ . o
and promoting responsible Promoting Sun Valley as a visitor destination 2026 l 17% 4%24% 5%%18%
OUtdOOF recreation are also Attracting visitors during shoulder seasons (sprinfgleli; 2026 i% 13% 4% 20% 15%
important. Proving o lsted lormaton itr ot 2020 [ 123
ReSidentS do nOt place g hlgh Supporting visitors with information that Tnzlizsetr:}gi;as;ﬁz 2026 i% 12% 1% 10% 1%
priority on marketing’ Communicating with local residents about tourism efforts 2026 I 12% 8% 11%
promotion and communication n= 2026 858 251
functions that are traditional Source: RRC | Visit Sun Valley Resident Survey 2026

roles for a DMO.
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ROAD CONSTRUCTION

VISIT SUN VALLEY

Primary and seasonal residents are aligned in their optimism about road construction impacts with 71% of
both groups thinking the construction will improve traffic conditions once it is complete.

Once complete, how do you feel the significant road construction in the Valley will impact traffic?

Drastically Improve - 5 -

Somewhat Improve - 4
No Measurable Impact
Somewhat Worsen - 2 . 6%
Drastically Worsen - 1 I4%
No Opinion [ 3%
Avg.| 3.8

n= 821

Z-RRC

18%

Year-round Residents

Part-time / Seasonal Residents

7%

13%
7%
0%
8%
3.8

223

2026 Sun Valley Resident Sentiment Survey

Overall

64%

Source: RRC | Visit Sun Valley Resident Survey 2026
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'PARKING CHALLENGES

Most residents view the parking challenges in Ketchum as a seasonal problem. Consistent with their
generally more positive views, part-timers are somewhat more upbeat than full-time residents.

There have been ongoing conversations about the parking challenges in Ketchum. How would you best summarize the parking situation there?

Year-round Residents Part-time / Seasonal Residents Overall

Not a problem 2026 - 14%, 12% - 13%
Seasonal challenge 2026 _ 57% 70% _ 60%
Parking is always a challenge 2026 - 25% 16% - 23%
Not sure 2026 I4°/o 2% I4%

2026 856 249 1,105

n
Source: RRC | Visit Sun Valley Resident Survey 2026
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COMMENTS ON TRAFFIC VISIT SUN VALLEY

Following the questions on road construction and traffic, respondents were given an opportunity to provide additional thoughts
on traffic in the Valley. A total of 494 comments were collected. A word cloud highlighting the top 250 used words as well as a
description of common themes are shown below.

. - . . - Summer
Traffic congestion and commuting challenges—especially during L|m|tT pifb%ﬁﬁﬁﬁﬁxk‘l‘n‘;'ggﬁfLO.;.a.cuﬂlms
. - Suppo Q0 nier
construction and peak seasons—were the most commonly mentioned LSSCtkS t h ) cominee veis
ime L-Iu cu
n rn . Area Everyone Probler sPlan Eve
co ce s . . . . Four LaCk IT?]a(:cl;tsFlow
Many residents described longer commute times between Hailey, Bellevue, and Ketchum. Buld Again Want o
. . . . . Change
Construction delays and detours were frequently cited as frustrating and disruptive. r..h..,.?%em -Feel
DoingSorg Path,
- - - - - - - ew Rush Que Jl‘ly
Residents expressed mixed opinions about road expansion, with ongoing Poglk i oHers Takes
. R . ThmkmesCDmmutmg Management DurlngGelsC°“"‘U”"'e“ Throu hcarOne
debate about whether adding lanes will improve traffic long-term. SI ““"é';"r"s“‘T L Done Le t o Towm, v i E.khamgF QA pctoies
Some residents strongly supported expanding Highway 75 to four lanes to reduce ~ o 5*”95 ] LBwh Lo M Avoic J;iwn Major
bottlenecks. Plar;nng';( y BSekrjena'_|de L]‘VVO l‘k
. . . . . Alre d&‘ ommuni ildlife ‘ s - uliding ;;’u”ese ~ommute
Others believed that adding lanes will eventually lead to more traffic and only provide Don  over Ne.,er‘y W"’” e Weumrkers visars \';Pél"l“M‘ Night Light
H Seems Keep Past Whole
temporary relief. - | | | TwoBack ane o e I)J’ | Go |th
Concerns were raised about balancing traffic flow with safety, community character, and Bad |Sgwice Know ps Transit renwie Lane Etc onti Red rail
. . Bein ar eu N OFCCNl\'-‘\l " Transportation
environmental impacts. Makge roeiSame  WOree TcurlstseyEaCh S South "ia Job Bellevae paing STal 'Thﬂ?ﬂ
People*#“:Need COR stru Ct [o])
M ident hasized th df It ti t tati ti Create Makes Impact Proret® yeg Bottleneck Pogsble
any residents emphasize e need for alternative transportation options Bridge &2ieDow Poor [ SES0G*  viies s "5 Great Congestion
- ettin Completed Poarly
and better long-term planning. Mty Cref very 0 reRIdEBuke 'Roadsu Times H"g' hway
. . . o . . Nightma |l]||‘ Stil
Public transit, carpooling, biking, and park-and-ride options were frequently suggested. Way put e Negatve  UP

System ¥ Doesn Res " Take Adding “** s
Needs Travel ManyLocaIs

Some residents linked traffic issues to housing affordability and long commuting distances.
EnDugh So\unon
Come’

Improved coordination, communication, and project management were commonly
mentioned as ways to reduce disruption.
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' CURRENT CHALLENGES

VISIT SUN VALLEY

Crowding and inflation
have both risen sharply
since 2022 as concerns
for Valley residents.

Fewer residents this year
identified housing
availability, service
staffing, and trail access
as challenges than in
2022.

Primary residents were
generally more
concerned about
challenges in the Valley
than seasonal residents.

Z~RRC

What are the biggest impacts or challenges currently affecting you personally and professionally in the Valley? (CHECK ALL THAT APPLY)

Year-round Residents

Crowding
2022 46%
2026 60%
Overall inflation/high prices
2022 36%

Climate change 2026 39%

2026
Home prices
2022 44%

39%

33%

Service industry staffing & 2026
related impacts on the overall

experience 2022 60%
0,
Lack of housing inventory &2026 - 29%
availability 2022 5%
202 [N 217
Trail usage and access
2022 40%

202 0
School/youth programming 026 . 10%
capacities 2022 14%

2026 838
n=
2022 631

Part-time / Seasonal Residents

64%

48%

45%

18%

40%

29%

27%

40%

61%

19%

23%

1%

21%

1%

3%

231

298

Overall

73%

47%

57%

30%

40%

37%

39%

35%

60%

19%

27%

38%

34%
| B
11%
1,069

929

Source: RRC | Visit SunValley Resident Survey 2026



CURRENT CHALLENGES VISIT SUN VALLEY

OPEN-ENDED COMMENTS

Respondents were asked to elaborate on any of the challenges listed in the previous question. A total of 207 comments were
collected, and a description of common themes are shown below.

Housing affordability and the high cost of living are widely viewed as the most significant challenges facing
residents.

Many residents said housing prices and rent make it difficult for workers and families to remain in the Valley.

Rising costs for groceries, childcare, and everyday services were also frequently mentioned.

Workforce shortages were often linked to the lack of affordable housing.

Growth and development are raising concerns about long-term sustainability and maintaining community
character.
Residents expressed concern about rapid development and the increasing presence of second homes and seasonal residents.
Many emphasized the importance of balancing growth with preserving the Valley’'s small-town feel.
Some residents called for stronger planning and limits on future development.

Environmental conditions—particularly water supply, drought, and wildfire risk—are emerging as long-term

concerns.
Residents frequently referenced water scarcity and the need for conservation.
Concerns about warmer winters and changing climate conditions were also noted.
Wildfire risk and resource management were described as important future challenges

A RRC 2026 Sun Valley Resident Sentiment Survey 46






HOME OWNERSH I P VISIT SUN VALLEY

The vast majority of both primary and seasonal respondents own their own homes in the Valley.

Do you rent or own your residence in Blaine County?

Year-round Residents Part-time / Seasonal Residents Overall
2026 | o7 oo I
Own
2022 90% 99% 93%
2026. 9% 0% l 7%
Rent
2022 9% 6%
2026| 2% 1% | 1%
Other
2022 1% 1% 1%
2026 860 250 1,110
n:
2022 641 325 966

Source: RRC | Visit Sun Valley Resident Survey 2026

Z-RRC
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HOME RENTALS VISIT SUN VALLEY

Not surprisingly, seasonal residents are far more likely to use their homes as vacation rentals than those who
live in the Valley permanently.

Do you rent your Wood River Valley home(s) primary or secondary to others short-term (30 days or less)?

Year-round Residents Part-time / Seasonal Residents Overall
2026 e 75% 9%
NO 5022 97% 82% 92%
Ve 2026 N 4% 25% B oo
2022 3% 18% 8%
_ 2026 738 239 977
" 2022 618 320 938

Do you rent your Wood River Valley home(s) primary or secondary to others long-term (over 30 days)?

Year-round Residents Part-time / Seasonal Residents Overall
2026 e 86% e
No 2002 89% 90% 89%
veg 2026 B 5% 14% B oo
2022 11% 10% 11%
_ 2026 749 236 985
" 2022 605 293 898

Source: RRC | Visit Sun Valley Resident Survey 2026
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FUTURE PROPERTY USE VISIT SUN VALLEY

How do you expect to be using your home over the next two years from now? (CHECK ALL THAT APPLY)
Most year-round residents

Year-round Residents Part-time / Seasonal Residents Overall

OXpect o Gominue UG e s oo ™ I -
s a primary residence for my household; the owner
home as thelroprlmar;_/ primary y 0022 0% 10% -
reS|dence (93%), a slight R . 2026 | 0% 51% B
vacation home for ror wner
increase from 2022. acation home for ower or guests of owner | 1o 59% 049,
A t t d | intend to retire tofin Wood River _\/alley and use 2026 l 7% 18% . 10%
mong [I)ar -.(ljmetan home as retirement residence full-time 5055 5o, 15% 8%
seasonal resiaents, use as a 0 0 :

. ’ . Rented long-term to local resident (long-term, more 2026 I4/° 6% I4/°
vacation home remains the than 30 days) o000 1 49, - 4%
most common plan, though 0 Y 9

. p g 0 Vacation rental to visitors/tourists (short-term less 2026 | 1% 15% I 4%
this share declined from 69% than 30 days) 5000 | 1o 10% 7
to 61%. 0 o )

| intenq to sell my home in the next two_years and 2026 IZA’ 2% |2/°
I t . t h f will not purchase another property in the area 2022 3% 3% 39
ntentions to use homes for 0 0 0
. | intend to sell my home within the next two years but 2026 I 3% 2% I 3%
short-term rentals increased will icely buy other property inthe area 500 | 4o, 004 1%
among seasonal reS|dentS, o 2026 |1% 4% |2%
1 i i ther
yvhllle relatively few residents 2022 4% 5, )
in either group expect to sell 2026 | 0% 1% 1%
i i Don't know uncertain
their home in the next two 2022 | 3% 4% 3%
years. 2026 | 764 239 1,003

S RRC 2022 640 324 964

Source: RRC | Visit SunValley Resident Survey 2026
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SUPPORT FOR LOCAL OPTION TAX  vsTsunvaLey

Most respondents support continuing the Local Option Tax at its current rate, with 64% of year-round
residents and 73% of part-timers indicating they are somewhat or strongly supportive.

How supportive are you of this tax continuing at its current rate (0.5%)?

Year-round Residents

Strongly supportive - 5 _ 40%
Somewhat supportive - 4 - 24%
Neutral - 3 [ 18%

Somewhat oppose - 2 . 7%
Strongly oppose - 1 - 10%
Avg. 3.8

n= b40

Z-RRC

Part-time / Seasonal Residents
48%
25%
18%
6%
3%
4.1

242

2026 Sun Valley Resident Sentiment Survey

Overall

Source: RRC | Visit Sun Valley Resident Survey 2026
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PERCENTAGE OF TAX PAID BY VISITORS VST suNVALLEY

On average, residents estimate that visitors pay more than half of the Local Option Tax. Only 29% of respondents
think that travelers are paying less than half.

How much of the total Local Option Tax for Air do you estimate is paid by visitors?

Year-round Residents Part-time / Seasonal Residents Overall
None, or less than 1% 2026 [l 5% 4% B 5%

1-24% 2026 [ 11% 9% B 0%
25-49% 2026 [N 13% 16% B 4%
50 - 74% 2026 [ 46% 37% D 44%
75-99% 2026 [N 22% 31% B 24 %

100% 2026 3% 3% B3%

Avg. 2026 | 53.1 56.3 | 53.9

n= 2026 428 138 566

Source: RRC | Visit Sun Valley Resident Survey 2026
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' CHANGES TO TAX RATE

VISIT SUN VALLEY

Among primary residents, 55% support either maintaining or increasing the tax rate, while just 17% favor a
reduction or elimination.

What change, if any, would you like to see to this tax rate?

Increase the tax rate
Keep it the same
Decrease the tax rate
Eliminate the tax
Unsure

n:

Z~RRC

Year-round Residents

2026 [ 11%

2026 830

Part-time / Seasonal Residents
14%
48%
5%
6%
27%

239

2026 Sun Valley Resident Sentiment Survey

Overall

Source: RRC | Visit Sun Valley Resident Survey 2026
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' SATISFACTION WITH SUN

Please rate your satisfaction with the following aspects of flight service to SUN and the Friedman Memorial Airport (SUN).

Percent Responding:

1&2 3 485
PeOp|e are genera"y N Part-time / Seasonal Residents  Avg. 4.4 n=187 |3% 12% 85%
i irline sta
Vel’y happy W|th the Year-round Residents Avg. 4.4 n=752 |2% 1% 26% 86%
airport faC|||ty and Airoort orminal Part-time / Seasonal Residents ~ Avg. 4.3 n=199 ||6% 13% 7] 56% AR
irport passenger termina
: ; Year-round Residents Avg.4.2 n=783 |5% 15% 29% BRCHEZIN 80%
staffing as well as flight g | - HEEH
. t SU N TSA staff Part-time / Seasonal Residents  Avg. 4.3 n=182 | 5% 14% 25%81%
sta
service 1o ) Year-round Residents Avg.4.2 n=749 | 6% 15% 28% 79%
. ) Part-time / Seasonal Residents  Avg. 4.0 n=196 \3% 22% A1% NN 75%
. Overall airport experience ;
ReV|eWS are more Year-round Residents Avg. 4.0 n=786 | 4% 20% 42% REZS 76%
: Part-time / Seasonal Residents  Avg. 4.2 n=197 |5% 17% 28% WRGCIE/I 78%
negatlve on food Vehicle parking _ g | =i ]
h . d Year-round Residents Avg. 3.9 n=784 I 12% 20% 31% BEIE/ N 68%
choices, groun Fiiaht o to/from SUN Part-time / Seasonal Residents  Avg. 3.8 n=202 | 9% 26% 39% PLF 65%
: ight service to/from
transportat|0n and the g Year-round Residents Avg.3.9 n=787 | 8% 22% 40% ES 70%
i i Part-time / Seasonal Residents ~ Avg. 3.0 n=149 26% 45% 28%
COSt Of ﬂlghtS In and Food and beverage concessions v Fr=mar— R P II I.
ear-round Residents vg. 3.0 n= 32% 34% 34%
out of SUN. | |
Ground transport options to/from airport (bus, Part-time / Seasonal Residents ~ Avg.3.2 n=170 [  23% 39% 245 38
shuttle, rideshare, etc.) Year-round Residents Avg.29 n=632 [M25% 39% 31% 0%
Part-time / Seasonal Residents ~ Avg. 2.8 n=202 [JJ28% 39% 35% J27%
Cost of airfare to/from SUN ;
Year-round Residents Avg. 2.8 n=787 .26% 40% 33% I27%

[Sa]

- Very Satisfied
Source: RRC | Visit Sun Valley Resident Survey 2026

P s

Z~RRC
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'AIR SERVICE IMPORTANCE  'orsinvaus

Access to flights is important to Valley residents. Three-quarters of respondents say that strong air
service is important to the region.

How important is it to have a strong air service program serving our Valley?
Year-round Residents Part-time / Seasonal Residents Overall
Not at all important - 1 I3% 2%
2 [l 5% 4%
3 I 17% 16%
+ [ 25% 23%
Very important - 5 _ 50% 55%

Avg. | 4.1 4.2 4.1

n= 838 241 1,079

Source: RRC | Visit Sun Valley Resident Survey 2026
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'FREQUENCY OF FLYING

Overall, about half of respondents report they fly at least every three months. Not surprisingly, full-
time residents are heavier users of the airport than those who are in the Valley part-time.

How often do you fly out of the Sun Valley (SUN) airport?

Year-round Residents Part-time / Seasonal Residents Overall
More than 2x per month 2026 I 4% 6%
Once per month 10%

Once every three months 26%

Once every six months 21%
Once a year 19%
Never 2026 6% 18%
n= 2026 838 241

Source: RRC | Visit Sun Valley Resident Survey 2026
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OPEN-ENDED COMMENTS VISIT SUN VALLEY

At the end of the survey, respondents were provided space to add any additional comments about tourism, events, or other
aspects of community life in the Valley. A total of 207 comments were collected from the statistically valid sample, and a

description of common themes are shown below.

Growth E-Bikes
Many residents expressed concern about continued development Safety concerns about e-bikes on the bike path were raised.
and crowding. Residents suggested stronger rules, enforcement, or separation from
Comments often focused on maintaining the Valley’s character and pedestrians.
small-town feel. Some comments also highlighted the benefits of e-bikes for mobility,
Several residents said future growth should be managed more commuting and recreation.
carefully.
Transportation Community
Residents frequently mentioned the need for better transit and Residents emphasized the importance of supporting local businesses
transportation options. and year-round residents.
Improving bus service, airport access, and connections between Many comments focused on preserving a strong sense of community.
communities were common suggestions. Maintaining the character of the Valley was cited often.
Some noted challenges getting around without a car. Several residents expressed concern about rising costs and affordability.
Airport Appreciation of Life in the Valley
Feedback on air service was mixed, with support for reliable flights Many residents shared positive comments about living in the Valley.
but some concern about noise. Residents highlighted outdoor recreation, culture, and community
Some residents supported airport improvements, while others amenities.
suggested relocation. Overall, comments reflected strong pride in the region despite ongoing
Flight costs and service reliability were mentioned multiple times. challenges.
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‘ EMPLOYMENT & BUSINESS OWNERSHIP  visiTsunvauey

Employment patterns differ notably between year-round and seasonal residents, reflecting different roles in the
local economy. Year-round residents are more likely to work locally (44%), while seasonal residents are more
likely to be retired (41%) or work remotely for employers outside the area (25%).

Which of the following best describes your employment status?

Year-round Residents Part-time / Seasonal Residents Overall

retrea 2026 [N 1% -
Work 8 months or more a year in the local Wood River Valley

My employer is outside of the local area, but | work remotely
from the Wood River Valley 2026 8% 25% 12%

Other 2026 I6% 22% . 9%
Work 7 or fewer months a year in the local V\\//:”c;c; I;irvezr 2026 I 39 7% I 39
Homemaker 2026 | 1% 5% 2%
Unemployed and/or looking for work 2026 | 0% 1% 1%
n= 2026 | 833 235 1,068

Source: RRC | Visit Sun Valley Resident Survey 2026
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HOUSEHOLD MAKEUP

VISIT SUN VALLEY

The bulk of households in both respondent groups do not have children living at home.

Are there children in your household under 18 years old?

No

Yes

Year-round Residents

2026 —73%
2022 77%

2026 N 27%
2022 23%
2026 | 607

2022 640

Including yourself, how many people live in your household?

1 person
2 people
3-5 people

6-8 people
9 or more people

Avg.

n=

Z-RRC

Year-round Residents

2026 [N 19%
2022 16%

2026 | 54%
2022 57%

2026 [N 26%
2022 26%
2026 | 1%

2022 1%

2022

2026 | 2.3

2022 24

2026 753

2022 638

Part-time / Seasonal Residents
80%
82%

20%
18%

216
325

Part-time / Seasonal Residents
7%
1%
59%
61%
34%
26%
0%
1%

26
24

216
325

2026 Sun Valley Resident Sentiment Survey

Overall

— 75%

79%
I 25%
21%

1823
965

Source: RRC | Visit Sun Valley Resident Survey 2026

Overall
B 16%
15%
I 55%

58%
I 27%
26%

1 1%
1%

2.3
2.4

969
963

Source: RRC | Visit Sun Valley Resident Survey 2026
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TRANSPORTATION VISIT SUN VALLEY

Personal vehicles remain the dominant form of transportation in the Valley; however, many residents are
multi-modal and choose to walk, bike and use transit for some portion of their transportation needs.

How do you typically get around the Wood River Valley? CHECK ALL THAT APPLY

Year-round Residents Part-time / Seasonal Residents Overall
Motor Vehicle (car, 2026 [ 94%  [eetal
truck, motorcycle) 2022 98% 97% 97%
2026 | <2 56% I
Walk
2022 46% 62% 50%
2026 | 30% 49% I <%
Bicycle
2022 58% 55% 57%
E-bike 2026 [ 22% 20% B 22
By 2026 B 20% 28% B 22
us
2022 17% 25% 19%
Carpool/other person 2026 .5% 3% .5%
drives 2022 6% 2% 5%
- 2026 |1% 3% 2%
Uber/Lyft/Taxi
2022 1% 3% 1%
2026 |1% 0% | 1%
Other
2022 1% 2% 1%
2026 | 841 239 11,080
n_
2022 641 247 888

Source: RRC | Visit Sun Valley Resident Survey 2026
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'GENDER & AGE

VISIT SUN VALLEY

Respondents skew
older with 79%
reporting they are
50+ and more than
half age 60 or
higher.

Z-RRC

Please indicate the gender with which you identify:

Female

Male

Non-binary / Other

Year-round Residents

2026 | 55%

2022 59%
2026 | 45%

2022 40%

2026 0%

2022 0%

2026 | 826

2022 628

Age of Respondent

Under 30

30 -39

40 - 49

50 - 59

60 - 69

70 or older

Year-round Residents

2026 | 2%

2022 | 2%

2026 [ 8%

2022 12%

2026 [ 16%
2022 13%

2026 [ 18%
2022 20%
2026 [ 24%
2022 28%
2026 I 33%
2022 26%
2026 791

2022 625

Part-time / Seasonal Residents
42%
47%
57%
53%
1%

234
314
Part-time / Seasonal Residents
1%
1%
7%
6%
41%
24%
29%
30%
24%
39%
220
316

Overall
I 52%
55%
I 45%
44%

0%

0%
11,060

942

Overall
1%
2%
B 6%
8%
B 4%
10%
I 230
21%
I 5%
29%
I 519
30%
1,011
941

Source: RRC | Visit Sun Valley Resident Survey 2026



'RACE & ETHNICITY

VISIT SUN VALLEY

Typical of
mountain resort
areas, Valley
respondents are
not a diverse

group.

Z~RRC

Which race or ethnicity do you most identify with? (CHECK ALL THAT APPLY)

White

Asian

Hispanic or Latino

More than one race

American Indian or
Alaska Native

Black or African
American

Native Hawaiian or
Other Pacific Islander

Other race/ethnicity

Year-round Residents
2026
2022 97%
2026 |1%
2022 (1%
2026 | 1%
2022 [ 1%
2026 |1%
2022 (1%
2026 |1%
2022 | 0%
2026 | 0%
2022 0%
2026
2022 0%
2026 | 1%
2022 (1%
2026 | 796
2022 625

2026 Sun Valley Resident Sentiment Survey

3%
1%
2%
1%
0%
1%
0%
0%

1%
1%

2%
2%
221
303

Part-time / Seasonal Residents

Overall
96% [ o6
97% 97%
| 1%
1%
1%
1%
| 1%
1%
| 1%
0%
| 0%
0%
| 0%
0%
1%
1%
11,017
928

Source: RRC | Visit Sun Valley Resident Survey 2026
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' INCOME

VISIT SUN VALLEY

Similar to 2022,
respondents are
high income with
nearly 60% of locals
earning more than

$100,000 per year.

Part-timers are
more affluent with
roughly half
reporting incomes
higher than
$300,000.

Z~RRC

Which of these categories best describes the total gross annual income of your household (before taxes)?

Under $25,000

$25,000 - $49,999

$50,000 - $99,999

$100,000 - $149,999

$150,000 - $199,999

$200,000 - $299,999

$300,000 - $499,999

$500,000 or more

Prefer not to respond

Year-round Residents
2026 | 1%
2022 1%
2026 [ 6%
2022 6%

2026 [ 18%

2022 22%

2026 [ 19%

2022 20%

2026 [ 15%

2022 12%
2026 [ 12%
2022 10%
2026 [l 7%
2022 | 6%
2026 [l 5%

2022 | 5%

2026 [ 16%
2022 17%
2026 | 825

2022 626

1%

0%
0%
1%
3%
7%

9%

9%

9%

Part-time / Seasonal Residents

12%
12%

18%

13%

233
310

2026 Sun Valley Resident Sentiment Survey

30%
27%
22%
27%

Overall
| 1%
1%
B 4%
4%
B 4%
16%
B 6%
17%
B 4%
1%
B 2%
1%
B 0%
8%
| KA
12%
B 1%
21%
1,058
936

Source: RRC | Visit Sun Valley Resident Survey 2026
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VISIT SUN VALLEY

2026 Resident Survey | Appendix: Results by Location

Which of the following best describes you?

Hailey Ketchum Sun Valley
2026 94% [N 7100 [N 53%
Year-round resident
2022 92% 64% 44%
Part-time/seasonal resident 2026 | 6% I 29% A%
(second homeowner) 2022 8% 36% 56%
2026 | 459 455 1286
n:
2022 316 486 313

How many years have you lived or owned property in Blaine County?

Hailey Ketchum Sun Valley
2026 | 1% 1%
Less than 1 year
2022 1% 1% 1%
2026 [ 14% W 13% 0 14%
1-5years
2022 18% 17% 23%
2026 16% I 23% D os%
6-10 years
2022 17% 16% 16%
2026 [ 13% B 10% I 15%
11-15years
2022 | 10% 11% 11%
2026 | 10% 8% 6%
16-20 years ° . ° . °
2022 13% 10% 7%
2026 21% I 16% I 16%
21-30 years
2022 17% 20% 20%
2026 26% P 30% T 24%
31 years or more
2022 24% 25% 23%
nyq 20261217 223 1 20.0
Vg.
¥ 2022 199 20.5 19.2
2026 455 454 285
n:
2022 312 483 312

Were you a visitor of Sun Valley prior to moving to Blaine County?

Hailey Ketchum Sun Valley

No 2026 41% -22% llO%

2026 | 455 452 285

>
I
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VISIT SUN VALLEY

2026 Resident Survey | Appendix: Results by Location

If you were a visitor prior to moving, what was the purpose of your visit? (CHECK ALL THAT APPLY)

Hailey Ketchum Sun Valley
Vacation 2026 60% P 76% e
Visit friends & family 2026 49% P 34% T 28%
Work 2026 [ 12% B 9% N 6%
Other 2026 [ 9% B 7% N 6%
n= 2026 266 1352 255

In which part of the area do you live or own property?

Hailey Ketchum Sun Valley

2026 100%
2022 100%

2026
2022 100%

2026
2022 100%
2026
2022
2026
2022
2026
2022
2026
2022
2026
2022

2026 | 459 455 1286
2022 316 486 313

Hailey

Ketchum

Sun Valley

Mid Valley
Bellevue

North of Ketchum
South of Bellevue
Other

n=

In talking with friends and visitors, how would you describe your level of pride in the Wood River Valley as a
place to live?

Hailey Ketchum Sun Valley
2026 49% I 60 I 50
Veryproud-5 5455 46% 550 66%
4 2026 30% B 239 I 249
2022 32% 27% 23%
202 9 B 139 M 69
Somewhat proud - 3 2822 1157420 1135{?/0 69{?/0
> 2026 Ha% 13% 1%
2022 4% 2% 2%
Not at all proud -1 2822 123/{;> l%% 1%
2026 4.2 4.4 4.6
AVG. 5055 42 4.3 4.5
1= 2026 459 453 286
2022 284 438 282
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2026 Resident Survey | Appendix: Results by Location

I VISIT SUN VALLEY

Please rate how important the following factors are to your quality of life in the Valley.
2026 Only - Top 12 of 24 factors, ranked by average Percent Responding:

1&2 3 4 &5
Hailey Avg.4.7 n=413 [2% 5% Y 03%
Ketchum Avg.4.8 n=411 |1% 1% 87% X8
SunValley Avg.4.9 n=262 % 1% 90% 99%

Access to trails and
outdoor spaces

Hailey Avg.4.6 n=416 1% 7% 74% RS
Small town/sense of
. Ketchum Avg.4.7 n=411 2% 4% VAT 95 %
community
Sun Valley Avg.4.7 n=262 0% 4% VS 96 %
Hailey Avg.4.6 n=415 1% 6% [SISLZ0 93%
Quality Healthcare Ketchum Avg.4.5 n=414 |5% 8% SIS 88%
SunValley Avg.4.6 n=264 2% 8% 68% ElEA
Hailey Avg.4.6 n=415 1% 6% 71%  EE
Safety and security Ketchum Avg.4.5 n=413 | 4% 9% SIS 87%
Sun Valley Avg.4.6 n=265 % 10% SIEPZ 90%
Quality of a Hailey Avg.4.3 n=415 |5% 13% 54% [Eras
uality of recreation
Y Ketchum Avg.4.3 n=411 |5% 11% P 52% YA
facilities and programs
SunValley Avg.4.5 n=262 |2% 8% 62% [0
Hailey Avg.4.2 n=415 |7% 14% | 52% [iein
Internet coverage Ketchum Avg.4.3 n=410 | 4% 14% SVATIN 82%
SunValley Avg.4.4 n=264 |4% 13% 61% [ECA
Hailey Avg.4.0 n=413 | 11% 17% 42% sl
Character of new
buildings Ketchum Avg.4.3 n=413 |5% 12% EE7l 3%
Sun Valley Avg.4.2 n=263 l6% 18% IR 76%
Haile Avg.4.3 n=415 4% 13% SEVI 82%
Flow of traffic on Valley y = | :
roadways Ketchum Avg.4.1 n=412 | 6% 17% 2% 76%
SunValley Avg.4.1 n=264 |4% 24% ENL7) 41% WX
A that ol Hailey Avg.3.8 n=416 | 12% 25% 3296809 63
communi at places
'ty P Ketchum Avg.4.1 n=414 | 9% 16% CE) 42% RS
value on history
SunValley Avg.4.0 n=265 | 6% 25% 32%ETE 69%
Hailey Avg.3.9 n=415 |8% 22% 38%EELR 71%
Variety of restaurants ~ Ketchum Avg.4.1 n=412 5% 18% 36% T 779%
SunValley Avg.4.1 n=262 |5% 18% CEV 43% Akl
Haile Avg.4.1 n=417 9% 16% SYLL 75%
Family-friendly ) d lio> - -
g Ketchum Avg.3.9 n=413 | 14% 18% 41% [FR8
opportunities
SunValley Avg.4.0 n=264 | 11% 17% 47% W
Hailey Avg.3.9 n=415 | 10% 22% SA%ELR 65%
Arts/culture/
. Ketchum Avg.4.0 n=410 | 7% 21% 2% 71%
entertainment
SunValley Avg.4.2 n=264 |4% 19% SR 45% ek
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VISIT SUN VALLEY

2026 Resident Survey | Appendix: Results by Location

Please rate how important the following factors are to your quality of life in the Valley.

2026 Only - Bottom 12 of 24 factors, ranked by average Percent Responding:
1&2 3 4&5
) Hailey Avg.3.7 n=415 12% 25% 36% 0 63%
Quality and frequency of
. Ketchum Avg.3.9 n=412 8% 22% 36% BEZLN 70%
events and festivals
Sun Valley Avg.3.9 n=263 6% 24% 39% ML/ 70%
Hailey Avg.3.9 n=415 12% 20% 31% BEYAIM 68%
Public transit services Ketchum Avg.3.9 n=412 13% 22% 28% JEL/ 65%
Sun Valley Avg.3.8 n=265 14% 22% 31% REFLTN 64%
Hailey Avg.4.1 n=414 | 8% 19% 210 S 722
Educational opportunities Ketchum Avg.3.6 n=412 21% 23% 23%EEl N 56%
Sun Valley Avg.3.5 n=263 19% 28% E[07N 53%
Hailey Avg.3.7 n=413 17% 25% 29% WAIN 58%
Parking availability Ketchum Avg.3.8 n=413 15% 23% 25% BEYALI 62%
Sun Valley Avg.3.8 n=261 8% 29% 36% WL 62%
_ i Hailey Avg.3.9 n=413 11% 23% 27% PEEN 65%
Relatively low/ attractive
tax rates Ketchum Avg.3.9 n=412 14% 22% 23% WSKZI 64%
Sun Valley Avg.4.0 n=263 6% 27% 27% RN 669%
Hailey Avg.3.9 n=415 10% 21% 31% BELEEN 69%
Economic opportunities Ketchum Avg.3.6 n=411 18% 25% 27% PRLZN 57%
Sun Valley Avg.3.5 n=261 19% 29% 28% &S0 52%
) o Hailey Avg.3.6 n=415 20% 24% RN 56%
Airport/availability of
flights Ketchum Avg.3.9 n=413 11% 23% VLTI 66%
Sun Valley Avg.3.8 n=264 16% 21% AT 63%
Hailey Avg.3.9 n=415 14% 21% 24% WVSETI 65%
Senior Care Ketchum Avg.3.5 n=412 25% 21% 25% [El0R7N 55%
Sun Valley Avg.3.4 n=263 21% 27% 25% N 52%
Haile Avg.4.0 n=414 11% 18% 27% BRELZM 709
Affordable housing ) J - - « IEETH 70
availability Ketchum Avg.3.6 n=412 21% 21% E[S 58%
Sun Valley Avg.3.6 n=263 13% 33% 28% YL 55%
" tv of th + Hailey Avg.3.8 n=416 16% 22% 24% Bt 61%
iversity of the communi
y Y ketchum Avg.3.5 n=413 22% 22% o0 1%
(age, race, gender, etc.)
Sun Valley Avg.3.4 n=263 21% 30% 25%ZE2 49%
Variety of shopp: Hailey Avg.3.3 n=415 22% 37% 24% I 20%
ariety of shoppin
choicez PPIng Ketchum Avg.3.4 n=412 22% 32% 26% I 26%
SunValley Avg.3.4 n=263 17% 37% 28% Il 27%
Hailey Avg.3.2 n=411 33% 21% iSRS 46%
Childcare Ketchum Avg.2.7 n=410 [34% 48% 22% B 0%

B 25
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Now please rate how satisfied you are with current status of the same factors and how
they meet the needs of the community.

Percent Responding:

1&2 3 4&5
Hailey Avg.4.5 n=409 1% 6% INGETN 029

2026 Only - Top 12 of 24 factors, ranked by average

Access to trails and

Ketch Avg.4.6 n=404 1% 4% 95%
outdoor spaces erendm L : ’ ’ o=
SunValley Avg.4.6 n=259 1% 2% NGS5 o 7%
Hailey Avg.4.3 n=404 |3% 9% 42% NAEN 25
Safety and security Ketchum Avg.4.4 n=395 [3% 8% 31%) 58% | 89%
SunValley Avg.4.6 n=245 1% 3% 30%/67% 1 97%
Hailey Avg.4.0 n=399 | 6% 21% 38% [36% 73%
Arts/culture/
: Ketchum Avg.4.2 n=410 |[3% 16% 41% [41% 81%
entertainment
SunValley Avg.4.3 n=259 2% 14% 38% A% 542

ity of . Hailey Avg.4.0 n=395 |7% 21% 38% [35% 72%
Quz_a |ty orrecreation -y oichum  Avg.4.2 n=387 4% 12% 40% [[45%  85%
facilities and programs

SunValley Avg.4.3 n=250 |3% 12% 39% [47% |86%
ity and f Hailey Avg.3.9 n=397 | 6% 28% 37% 29% 66°%
Quality an reéquency  etchum Avg.4.0 n=400 |6% 21% 37% [36% 73%
of events and festivals
SunValley Avg.4.3 n=251 |3% 14% 37% [ 46%  83%
Airoort/availability of Hailey Avg.4.0 n=409 | 7% 20% 40% 133%) 73%
ﬂ'irp:;; /availability o Ketchum Avg.3.9 n=405 | 8% 23% 36% 1349 70%
J SunValley Avg.3.9 n=253 |7% 20% 46% 279 73%
Hailey Avg.4.0 n=373 6% 22% 41% 819 729
Public transit services Ketchum Avg.4.0 n=365 | 6% 20% 36% 18890 74%
SunValley Avg.4.0 n=235 4% 25% 35% 3798 72%

_ ) Hailey Avg.3.8 n=374 | 9% 26% 41% I 65%
Family-friendly . . N 0 .
opportunities Ketchum Avg.4.0 n=373 |5% 24% 36% 35% 71%

SunValley Avg.4.2 n=234 |3% 17% 42% [39% 80%
Small ; Hailey Avg.3.9 n=406 | 10% 21% 36% [84%) 70%
C:n?mzcr)]\i/\é;/sense © Ketchum Avg.3.8 n=400 16% 18% 30%/36% 66%
SunValley Avg.4.1 n=252 4% 16% 38% [42%" 79%
Hailey Avg.3.7 n=392 14% 24% 35% Il 63%
Internet coverage Ketchum  Avg.3.7 n=388 13% 27% 32% 28% 60%
SunValley Avg.4.0 n=241 |5% 23% 39% 18398 72%
A v that Hailey Avg.3.7 n=395 12% 26% 37% Bl 61%
community the Ketchum Avg.3.8 n=404 11% 24% 36% 29% 65%
places value on history
SunValley Avg.3.9 n=254 | 8% 22% 37% 18398 70%
Hailey Avg.3.5 n=399 17% 29% 36% Il 54%
Quality Healthcare Ketchum  Avg.3.6 n=392 16% 25% 36% I 59%
SunValley Avg.3.9 n=236 |5% 26% 42% 27%69%
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I VISIT SUN VALLEY

Now please rate how satisfied you are with current status of the same factors and how
they meet the needs of the community.

Percent Responding:

2026 Only - Bottom 12 of 24 factors, ranked by average

182 3 485
Hailey Avg.3.1 n=406 [120%29% 33% 24% ) 35%
Variety of restaurants Ketchum Avg.3.5 n=405 20% 28% 33% 19% 52%
Sun Valley Avg.3.6 n=257 11% 32% 37% 209 57%
_ _ Hailey Avg.3.3 n=375 24% 32% 30% B 44%
Relatively low/ attractive
tax rates Ketchum  Avg.3.2 n=375 25% 32% 27% I 42%
Sun Valley Avg.3.4 n=248 17% 37% 29% Il 46%
Hailey Avg.3.3 n=379 21% 39% 27% I 20%
Educational opportunities Ketchum Avg.3.4 n=352 20% 34% 30% B 47%
Sun Valley Avg.3.6 n=227 10% 38% 30% 22% 52%
o . Hailey Avg.3.2 n=400 [19%26% 37% 23% I 37%
Diversity of the community
(age, race, gender, etc.) Ketchum Avg.3.3 n=400 [19%26% 35% 2092008 40%
SunValley Avg.3.4 n=253 [19%22% 33% 26% 189 44%
_ _ Hailey Avg.3.0 n=397 27% 35% 33% 23% M 31%
XS{;:SZ of shopping Ketchum Avg.3.3 n=401 22% 34% 279l +4%
SunValley Avg.3.5 n=249 17% 32% 33% B 51%
Hailey Avg.3.2 n=400 18%27% 30% 28% I 43%
Parking availability Ketchum  Avg.3.2 n=402 20% 30% 29% 26% I 42%
SunValley Avg.3.3 n=257 [19%24% 35% 25% I 20%
Hailey  Avg.2.9 n=260 [1125% 35% 35% 219l 30%
Childcare Ketchum Avg.3.1 n=224 [H20% 28% 43% B 29%
Sun Valley Avg.3.2 n=138 21% 45% 2%l 34%
Hailey Avg.3.1 n=387 [ 20%25% 43% 23% M 32%
Economic opportunities Ketchum Avg.3.1 n=368 20% 26% 41% B 33%
Sun Valley Avg.3.3 n=228 19% 44% 25% I 37%
Hailey Avg.2.8 n=287 29% 43% 33% B 25%
Senior Care Ketchum Avg.3.2 n=255 22% 30% 31% 23% Il 39%
Sun Valley Avg.3.1 n=155 28% 40% 21% I 32%
_ Hailey Avg.2.5 n=405 20% 29% 50% 32% J18%
Flow of traffic on Valley
roadways Ketchum  Avg.2.8 n=405 26% 41% 30% 2%l 299%
Sun Valley Avg.3.0 n=259 [§20%27% 48% #25%
Hailey Avg.2.6 n=398 28% 46% 32% §22%
Character of new buildings Ketchum Avg.2.6 n=401 22% 27% 48% 30% §22%
Sun Valley Avg.2.8 n=250 26% 38% 36% J26%
) Hailey Avg.2.3 n=378 |28% 35% 63% 24% J12%
Affordable housing
availability Ketchum Avg.2.5 n=360 [28% 26% 54% 26% B 20%
SunValley Avg.2.4 n=213 [28% 31% 55% 29% i 16%
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How would you describe the overall quality of life in the Wood River Valley?

Hailey Ketchum Sun Valley
Excellent-5 2026 41% P 52% I ss%
Good-4 2026 52% P 39% 3%
Fair-3 2026 | 6% N 8% 13%
Poor-2 2026 |2% | 2% 0%
NotSure-1 2026 0% 0%
n= 2026 415 412 262

Over the last three years, would you say the overall quality of life in the area has:

Hailey Ketchum Sun Valley
mproved 2026 11 6% M 6% N 6%
2022 10% 10% 13%
2026 24% N 25% e 41%
Stayed the same
2022 22% 21% 27%
Improved in some ways 2026 26% N 24% I 23%
and declined in others 2022 29% 29% 27%
Declined 2026 40% P 41% T 28%
2022 37% 37% 30%
Don’t know/no opinion 2026 44% I2% 3%
2022 3% 2% 3%
_ 2026 415 411 264
" 2022 293 446 293

How often have you had visitors (friends/family) over the past 3 years?

Hailey Ketchum Sun Valley
A few times per month 2026 W 6% Ml 6% Ml 6%
2022 7% 5% 6%
A few times per season 2026 61% I 7> 5%
2022 63% 75% 76%
Once per year 2026 27% I 16% I 15%
2022 23% 16% 12%
Never 2026 [ 4% 1%
2022 1% 1% 2%
2026 [2% 13% 13%
Other
2022 6% 2% 3%
. 2026 415 1408 1263
2022 286 442 285
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2026 Resident Survey | Appendix: Results by Location

Thinking about your visitors over the past 3 years (friends/family/business contacts), did they typically stay:

Hailey Ketchum Sun Valley
Inyour home whileyou 2026 7600 [N 73 [ 80%
arethere 2022 75% 73% 71%
In another type of 2026 10% .9% .9%
commercial property
(Airbnb, VRBO, etc.) 2022 = 10% 8% 10%
2026 [ 9% B 10% 1 4%
In a hotel/motel/lodge
2022 12% 7% 7%
In your home while you 2026 1% I4% I5%
arenotthere 5020 19 5% 9%
They don't stay 2026 | 0% ‘ 0% ‘ 0%
overnight 2022 1% 1% 1%
2026 4% ] 3% 1 2%
Other
2022 1% 5% 3%
2026 398 401 261
n:
2022 281 435 276

Overall, how important do you feel that tourism is to the Valley’s:

2026 Only _
Percent Responding:
1&2 3 48&5
Hailey Avg.4.2 n=393 3% 19%19% 31% BRETIRNN 78%
Healthy local
ealthylocal  \etchum  Avg.4.3 n=383 ||s% 17947% 250 B oo
economy
SunValley Avg.4.4 n=246 |3% 15945% 25%82%
Hailey Avg.3.9 n=403 | 8% 27% 27% 32% MR 65%
Quality of life Ketchum  Avg.3.9 n=395 11% 25% 25% 23%64%
SunValley Avg.4.0 n=250 |5% 26% 26% 30% 69%
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VISIT SUN VALLEY

2026 Resident Survey | Appendix: Results by Location

How much do you agree or disagree that...

Percent Responding:

2026 Only 1&2 3 485
Hailey Avg.3.9 n=402 |4% 24% 720
Ife.el proud to share the Valley with Ketchum  Avg.4.0 n=392 |4% _— -74%
visitors
SunValley Avg.4.1 n=248 4% 16% 37% LHRX
Hailey Avg.3.8 n=392 | 11% 17% 2%

Our cultural attractions, restaurants,
trails, medical facilities, etc. benefit Ketchum Avg.4.0 n=388 | 10% 14% -76%
from the visitor economy

SunValley Avg.4.1 n=245 ‘ 7% 12% VA 81%

Hailey Avg.3.8 n=396 | 12% 17% 720
Tourism adds to local traffic and parking Ketchum Avg.3.7 n=394 I 16% 16% .68%
challenges

SunValley Avg.3.8 n=247 | 11% 20% .69%

Hailey ~ Avg.3.8 n=383 | 12% 22% - B

Taxes collected and revenues generated
from the visitor economy help to sustain Ketchum Avg.3.6 n=378 I 18% 21% .61%

the quality of life of local residents SunValley Avg.4.0 n=239 | - 18% -72%
Hailey Avg.3.7 =399 | 13% 22% Bl 5%
TheqL.lallt.yofhfe|ntheVaIIey|s Ketchum Avg.3.7 n=390 | 16% 21% .62%
changing in ways that concern me
SunValley Avg.3.4 n=242 | 15% 38% I47%
Hailey Avg.3.6 n=393 | 13% 25% 22

In general, the benefits of a visitor
economy outweigh the drawbacks in the Ketchum Avg.3.6 n=388 I 17% 21% .61%

Wood River Valley SunValley Avg.3.8 n=244 I 13% 17% .70%
[ 2. = % 40% 7% 23%
The Wood River Valley area is Hailey Avg.2.8 n=402 |33 40 3 I 3
overcrowded because of too many Ketchum Avg.2.9 n=393 I 38% 36% I26%
visitors SunValley Avg.2.8 n=247 I 37% 3% 209
- i . 2. = 49% 25% 25%
| would be willing to pay more taxes for 7EI1SY Apey RS I I °
local public services if it meant fewer Ketchum Avg.2.5 n=384 .34% 57% 22% |20%
visitors in the area Sun Valley Avg.2.5 n=243 . 53% 28% |19%
Hailey Avg.2.5 n=395 I40% 58% 21% |21%
Tourism limits my access to trails and Ketchum Avg.2.5 n=385 I42% 599 0% |21%
outdoor spaces
SunValley Avg.2.4 n=246 [JJ41% e0% | 25% | 14%
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What type of visitor profiles do you believe best align with the Valley’s values? (CHECK ALL THAT APPLY)

Outdoor recreation visitors
Families

Arts & culture visitors

Small to mid-size events
Wellness / relaxation travelers
Youth sports

Corporate or retreat groups
High-end leisure travelers
Other

Not sure

None - prefer reduced visitation

n=

Hailey
2026
2026 65%
2026 49%
2026 46%
2026 42%

2026 -37%
2026 - 28%
2026 -33%

2026 | 2%

2026 | 29%
2026 |5%

2026 \ 401

How would you describe visitor behavior overall?

Very respectful

Mostly respectful

Mixed

Occasionally disrespectful
Often disrespectful

Not sure

Avg.

n=

Hailey
2026 |5%

2026 I 10%

2026 37%

40%

2026
2026 Is%
2026 | 3%
2026 2.7

2026 392

Ketchum

91%

63%

51%

43%

44%

-
— B

Ketchum

1%

2.7

392

Sun Valley
92%

72%

66%

44%

44%

e
e

Sun Valley
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How likely are you to recommend the Wood River Valley to friends and acquaintances as a place to visit?

Hailey Ketchum Sun Valley
1-Not atall likely 2026 | 3% B4% | 12%
2022 4% 2% 3%
2026 |2% | 1% | 1%
° 2022 1% 2% 2%
2026 1% | 1% 1%
? 2022 4% 2% 1%
2026 |2% | 1% | 1%
* 2022 2% 1% 1%
2026 [ 8% B 6% 1 4%
> 2022 8% 6% 4%
2026 [ 5% 13% 13%
° 2022 5% 7% 3%
2026 |1 11% B 10% N 7%
/ 2022  10% 6% 7%
2026 16% B 13% I 14%
° 2022 17% 16% 14%
2026 1 11% B 14% W 12%
9 2022 11% 14% 14%
_ 2026 41% P 46% e 55%
10 - Very likely
2022 39% 43% 52%
2026 8.0 8.2 8.7
Avg.
2022 7.9 8.2 8.5
_ 2026 404 395 249
" 2022 283 429 277
Net Promotor Category/Score
Hailey Ketchum Sun Valley
2026 52% P 0% e 8%
Promotor 5o 49% 57% 65%
2026 28% I 23% I 21%
Passive 5022 27% 22% 21%
2026 21% N 17% W 11%
Detractor
2022 24% 21% 14%
2026 30.8 1 42.8 1 56.3
NPS 2022 25.8 36.6 51.6
_ 2026 404 395 249
"7 2022 283 429 277
Page (11) AJRRC




VISIT SUN VALLEY

2026 Resident Survey | Appendix: Results by Location

Which of the following should Visit Sun Valley’s top priorities be? Please choose your

top three.
2026 Only
Hailey Ketchum Sun Valley
Managing tourism in a way that protects quall‘ql/h(C);C 5026 l 60% - 59% I 64%
Preserving the character and values oft.he 2026 . 56% - 62% . 5204
community
Supporting local businesses 2026 I 44% l 43% I 41%
Promoting outdoor recreation responsibly 2026 I 41% I 29% I 33%
Supporting local events and festivals 2026 I 25% I 23% I 26%
Attracting visitors during shoulde_r seasons 15% 16% 15%
(spring & fall)
Prowdmg tourism related information - Visitor 2026 13% 16% 13%
Center, website, calendar, weekly newsletters, etc.
Promoting Sun Valley as a visitor destination 2026 I 15% I 18% I 23%
Supporting visitors with |r1format|on thaF makes 5026 | 9% 10% 12%
their stay more enjoyable.
Communicating with local residents about tourism 5026 | 9% 11% 11%
efforts
n= 2026 387 373 245

*Darker colors indicate a higher rating
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Once complete, how do you feel the significant road construction in the Valley will impact traffic?

Drastically Improve -5
Somewhat Improve - 4
No Measurable Impact - 3
Somewhat Worsen - 2
Drastically Worsen - 1

No Opinion

Avg.

n=

Hailey
2026 11 19%
2026 L 50%
2026 1117%
2026 1 7%
2026 12%
2026 [15%
2026 | 3.8
2026 361

Ketchum

Sun Valley

0 10%

There have been ongoing conversations about the parking challenges in Ketchum. How would you best
summarize the parking situation there?

Parking is always a challenge
Seasonal challenge

Not a problem

Not sure

n=

Hailey

2026 [ 24%
2026 [ 54%

2026 [ 15%
2026 1| 7%
2026 381

Ketchum
I 22%
A 59%
W 17%
| 1%
1379

Sun Valley
T 17%
D 67%

What are the biggest impacts or challenges currently affecting you personally and professionally in the

Valley? (CHECK ALL THAT APPLY)

Crowding
Overall inflation/high prices
Climate change

Home prices

Service industry staffing & related
impacts on the overall experience
Lack of housing inventory &
availability

Trail usage and access

School/youth programming
capacities

n:

Hailey

2026

2026 58%

2026 45%

2026 [ a2%
2026 - 27%
2026 - 29%
2026 ||| 20%
2026 . 14%

2026 ‘ 373

75%

Ketchum

55%

36%

Sun Valley

B

. 19%
. 18%
2%
‘ 235
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Do you rent or own your residence in Blaine County?

Hailey Ketchum Sun Valley
2026 [T I -
Own
2022 91% 90% 96%
2026 || 7% 0 12% 1 4%
Rent
2022 7% 9% 4%
2026 | 1% | 1% 0%
Other
2022 2% 1% 1%
2026 | 384 380 243
n:
2022 281 432 274

Do you rent your Wood River Valley home(s) primary or secondary to others short-term (30 days or less)?

Hailey Ketchum Sun Valley
No
2022 99% 92% 86%
2026 |12% .13% .14%
Yes
2022 1% 8% 14%
2026 | 338 ‘322 227
n:
2022 274 418 269

Do you rent your Wood River Valley home(s) primary or secondary to others long-term (over 30 days)?

Hailey Ketchum Sun Valley

No
2022 90% 88% 95%
2026 I 9% . 12% I 8%

Yes
2022 10% 12% 5%
2026 ‘347 ‘321 ‘225

n:
2022 272 404 245
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How do you expect to be using your home over the next two years from now? (CHECK ALL THAT APPLY)

Hailey Ketchum Sun Valley
As a primary residence for my 2026 90% _ 66% _ 55%
household; the owner 2022 83% 60% 46%
I intend to retire to/in Wood River 5025 I 9o l 9% . 13%
Valley and use home as retirement
residence full-time 2022 = 6% 7% 12%
A vacation home for owner or guests 2026 3% -22% -29%
ofowner 2022 7% 27% 41%
| intend to sell my home inthe next 5025 |29 I 204 I 3%
two years and will not purchase
another property in the area 2022 2% 2% 1%
Rented long-term to local resident 2026 3% |4% |3%
(long-term, more than 30 days) 2022 | 49 4% 204
Vacation rental to visitors/tourists 2026 1% I 7% I 7%
(short-term less than 30 days) 2022 1% 5% 6%
I intend to sell my home withinthe 5025 | 294 |2% |2%
next two years but will likely buy
other property inthearea 2022 1% 3% 0%
2026 | 1% | 4% 13%
Other
2022 2% 4% 5%
2026 | 0% | 1% 0%
Don’t know uncertain
2022 3% 2% 4%
2026 350 1324 229
n:
2022 281 430 276

How supportive are you of this tax continuing at its current rate (0.5%)?

Hailey Ketchum Sun Valley
Strongly supportive-5 2026 42% -41% _48%
Somewhat supportive-4 2026 23% T 23% o 2s%
Neutral-3 2026 [ 17% W 13% U 19%
Somewhat oppose-2 2026 © 8% . 11% I 4%
Strongly oppose-1 2026 10% . 12% |4%
Avg. 2026 | 3.8 3.7 41
n= 2026 374 368 239
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How much of the total Local Option Tax for Air do you estimate is paid by visitors?
Hailey Ketchum Sun Valley
None, or lessthan 1% 2026 | 4% I 2% I 6%

1-24% 2026 | 12% Is% I7%

25-49% 2026 | 13% . 14% - 18%
50-74% 2026 41% - 47% - 39%
75-99% 2026 27% - 26% - 28%

100% 2026 | 3% |3% 1%
Avg. 2026  55.5 \55.7 52.8
n= 2026 199 koz 132

What change, if any, would you like to see to this tax rate?

Hailey Ketchum Sun Valley

Decreasethetaxrate 2026 & 6% 9%

Eliminate thetax 2026 8%

15%

Increase the taxrate 2026 15% I 10%
Keep itthe same 2026 45% -42%
Unsure 2026 26% - 24%
n= 2026 370 362
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Please rate your satisfaction with the following aspects of flight service to SUN and the Friedman Memorial
Airport (SUN).

2026 Only Percent Responding:
1&2 3 485
Hailey Avg.4.4 n=318 |3% 12% 7% B
Airline staff Ketchum  Avg.4.5 n=339 ‘3% 10% 87%
SunValley Avg.4.5 n=201 2% 10% 88%
Hailey Avg.4.1 n=337 |6% 18% VST 77 %
Airport passenger terminal Ketchum Avg.4.3 n=346 |5% 15% 80%
SunValley Avg.4.3 n=211 5% 13% | 57% e
Hailey Avg.4.2 n=317 |6% 17% SHLT 78%
TSA staff Ketchum  Avg.4.3 n=336 |5% 16% | 56% P
SunValley Avg.4.3 n=198 |6% 9% 84%
Hailey Avg.4.0 n=339 |&% 20% 44% .75%
Overall airport experience Ketchum Avg.4.1 n=344 4% 20% 41% Rl 76%
SunValley Avg.4.1 n=209 3% 22% 41% EZLA 75%
Hailey Avg.3.9 n=337 | 14% 21% 38% [J34)
Vehicle parking Ketchum Avg.4.0 n=342 | 7% 21% IOl 72%
SunValley Avg.4.0 n=210 I 11% 17% ML 73%
Hailey Avg.3.9 n=341 | 8% 21% 39% .71%
Flight service to/from SUN Ketchum  Avg.3.9 n=339 | 10% 21% 34%ERYZ 69%
SunValley Avg.3.9 n=215 \ 5% 25% 42% .70%
Hailey Avg.3.0 n=278 I 31% 36% Iss%
Food and beverage concessions  Ketchum Avg.3.1 n=295 I 30% 36% I34%
SunValley Avg.3.1 n=174 I 26% 43% I31%
Hailey Avg.3.0 n=262 || 33% 32% B 3s%
CrondUTO OO TN excun avg20 1293 Qs [ Wl
SunValley Avg.3.0 n=188 I 34% 34% I32%
Hailey Avg.2.8 n=342 [ a0% 31% J 25%
Cost of airfare to/from SUN Ketchum Avg.2.8 n=338 I 42% 33% I25%
SunValley Avg.2.9 n=215 [ 34% 35% J31%
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How important is it to have a strong air service program serving our Valley?

Not at all important-1
2

3

4

Very important-5
Avg.

n:

Hailey
2026 | 5%
2026 | 5%
2026 18%
2026 25%
2026 46%
2026 4.0
2026 374

How often do you fly out of the Sun Valley (SUN) airport?

Ketchum
| 3%

Sun Valley
| 2%

Hailey Ketchum Sun Valley

More than 2x per month 2026 | 2% IS% I6%

Once per month 2026 | 9% W 14% 7 10%

Once every three months 2026 32% -32% -37%
Once every six months 2026 20% - 24% - 21%

Onceayear 2026 29% - 18% . 12%

Never 2026 [ 9% N 6% T 13%
n= 2026 |374 1368 1239

Which of the following best describes your employment status?
Hailey Ketchum Sun Valley
Work 8 months or moreayearin.thelocaIWood 2026 549% -30% .15%
River Valley area
e 206 [l e e

My employer is outside of the local area, but | 0 . o . o

work remotely from the Wood River Valley 2026 8% 16% 17%
Homemaker 2026 |1% 2% |3%
Work 7 or fewer months a year in.the local Wood 2026 | 1% I 5% I 4%

River Valley Area

Unemployed and/or looking for work 2026 | 0% ‘ 1% ‘ 1%

Other 2026 | 4% I 10% . 16%
= 2026 372 ‘ 362 ‘ 236
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VISIT SUN VALLEY

2026 Resident Survey | Appendix: Results by Location

Including yourself, how many people live in your household?

Hailey Ketchum Sun Valley
. 2026 17% B 19% I 14%
PErson - 5455 13% 20% 13%
5 beople 2026 48% N 56% P 56%
PEOPIE 5050 51% 60% 61%
26 beopje 2026 34% N 24% I 29%
PEOPIE 5000 34% 20% 25%
6.8 people 2026 11% 11% 0%
PEOPI® 2022 1% 1%
5 o 2026
or more people 5022 0% 0%
Avg, 2026 (24 2.2 2.4
va. 2022 2.5 2.2 2.4
_ 2026 328 330 218
= o022 279 431 274
Are there children in your household under 18 years old?
Hailey Ketchum Sun Valley
No 2026 63% PN 500 e 77%
° 2022 68% 84% 81%
ves 2026 37% B 20% I 23%
&S 5000 32% 16% 19%
1= 2026 1270 1269 1193
T 2022 280 432 274
How do you typically get around the Wood River Valley? CHECK ALL THAT APPLY
Hailey Ketchum Sun Valley
Motor Vehicle (car, 2026 96% P 939, e
truck, motorcycle) 2022 99% 95% 97%
walk 2026 40% I 63% I 50%
A 5020 49% 66% 53%
Bicycle 2026 45% I 459% I 44%
IYE® 5000 61% 63% 59%
E-bike 2026 ] -
ays 2026 23% N 25% P 30%
US 5002 16% 22% 27%
Carpool/other person 2026 = 9% 13% 15%
drives 2022 6% 4% 4%
. 2026 0% 13% L 4%
Uber/Lyft/Taxi 5022 1% 204
other 2026 11% 0% 1%
er 2022 1% 2% 1%
_ 2026 374 1365 241
" 2022 271 410 244
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Age of Respondent
Hailey Ketchum Sun Valley
2026 |1% | 2% | 1%
Under 30
2022 1% 2% 1%
2026 | 11% ] 4% N 4%
30-39
2022 10% 8% 3%
2026 19% 14% 9%
= H
2022 19% 9% 6%
50-59
2022 24% 22% 18%
2026 22% I 24% T 2a%
60 - 69
2022 24% 29% 33%
2026 24% I 30% 3%
70 or older
2022 22% 30% 39%
2026 | 57.5 \ 61.1 \ 63.4
Avg.
2022 57.0 60.9 65.3
2026 353 342 224
n:
2022 273 414 270
Please indicate the gender with which you identify:
Hailey Ketchum Sun Valley
Female
2022 61% 53% 51%
Male
2022 39% 46% 49%
2026 | 0% 0% 0%
Non-binary / Other
2022 0% 0%
2026 | 367 359 233
n:
2022 274 417 270
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Which race or ethnicity do you most identify with? (CHECK ALL THAT APPLY)

White

American Indian or
Alaska Native

Asian

Hispanic or Latino

Black or African
American

Native Hawaiian or
Other Pacific Islander

More than one race

Other race/ethnicity

2026
2022
2026
2022
2026
2022
2026
2022
2026
2022
2026
2022
2026
2022
2026
2022
2026
2022

Hailey

1%

1%
1%
1%
1%

0%
1%
0%
1%
1%
351
273

Ketchum

96% S 9%

97% 97%

| 1%
0%
1%
1%
| 2%
0%
0%
0%
0%

1%
1%
|1 2%
2%
1342
412

Sun Valley

97%

1%
1%
2%

[1%
1%

1%
0%

2%

12%
2%
225
263

Which of these categories best describes the total gross annual income of your household (before taxes)?

Hailey Ketchum Sun Valley
2026 1% | 2% | 1%
Under $25,000 5022 2% 0% 0%
2026 1 7% 12% 11%
$25,000 - $49,999 022 5% 6% 1%
2026 20% M 12% M 7%
$50,000 - $99,999 5027 7% 12% 59
2026 20% B 15% I 14%
$100,000 - $149,999 5022 4% 15% 12%
2026 15% M 12% I 13%
$150,000 - $199,999 5022 13% 9% 11%
2026 16% M 12% M 9%
$200,000 - $299,999 5022 16% 11% 12%
2026 Me6% M 11% W 12%
$300,000 - $499,999 5022 3% 8% 13%
2026 113% B 12% I 22%
$500,000 or more 5022 | 3% 12% 21%
2026 12% N 22% N 21%
Prefer not to respond 5022 7% 27% 24%
- 2026 370 1360 1231
~ 2022 274 414 266
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Which of the following

best describes you?

Open Link Postcard
2026 [ s 79%
Year-round resident
2022 74% 67%
Part-time/seasonal resident 2026 - 20% 21%
(second homeowner) 2022 26% 33%
2026 | 232 1,338
n:
2022 357 1,076
How many years have you lived or owned property in Blaine County?
Open Link Postcard
2026 | 1% 0%
Less than 1 year
2022 |1% 1%
2026 16% 13%
1-5years - ° °
2022 17% 17%
2026 N 20% 19%
6-10 years
2022 17% 15%
2026 [ 11% 11%
11-15years ° °
2022 9% 10%
2026 [} 5% 8%
16-20 years
2022 12% 9%
2026 I 20% 18%
21-30 years
2022 19% 20%
2026 N 27% 31%
31 years or more
2022 25% 28%
2026 | 21.4 22.8
Avg.
2022  20.8 21.4
2026 p31 1,327
n:
2022 353 1,068
Were you a visitor of Sun Valley prior to moving to Blaine County?
Open Link Postcard
No 2026 [N 33 27%
n= 2026|230 1,326
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If you were a visitor prior to moving, what was the purpose of your visit? (CHECK ALL THAT APPLY)

Vacation

Visit friends & family
Work

Other

n=

Open Link

2026 I 72",

2026 N 3%

2026 B 4%
2026 Il 8%
2026 | 151

In which part of the area do you live or own property?

Hailey

Ketchum

Sun Valley

Mid Valley
Bellevue

North of Ketchum
South of Bellevue
Other

n=

Open Link

2026 I -0,
2022 20%
2026 I 0,
2022 38%
2026 M 149

2022 23%
2026 I 12%

2022 10 7%

2026 W 4%

2022 3%

2026 B39

2022 [ 6%

2026 1 1%

2022 1 2%

2026 129

2022 [ 2%

2026 | 229

2022 | 355

Postcard
70%
37%
10%
9%
961

Postcard

29%
23%

29%
33%

19%
22%

10%
11%
6%
3%
3%
5%
2%
1%
3%
2%
1,337
1,062

In talking with friends and visitors, how would you describe your level of pride in the Wood River Valley as a

place to live?

Very proud -5

4

Somewhat proud - 3
2

Not at all proud -1
Avg.

n=

Open Link
2026 NN >,
2022 57%
2026 N >50,
2022 28%
2026 M 149
2022 13%
2026 M es%
2022 1%
2026 W 3%
2022 | 0%
2026 | 4.2
2022 | 4.4
2026 P30
2022 308

Postcard

56%
54%
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Please rate how important the following factors are to your quality of life in the Valley.
2026 Only - Top 12 of 24 factors, ranked by average

Percent Responding:

1&2 3 48&5
Access to trails and OpenLink Avg.4.8 n=216 ©% 4% 89 87% 96%
outdoor spaces Postcard Avg.4.8 n=1,203 |1% 3% 11¢ 85% 96%
Small town/sense of Openlink Avg.4.7 n=215 |2% 4% 15% 80% 94%
community Postcard Avg.4.7 n=1,206 |1% 6% 18% 75% 93%
) Open Link Avg.4.5 n=217 \ 4% 7% 22% 89%
Quality Healthcare
Postcard Avg.4.5 n=1,207 |2% 8% 23% I < 0%
_ OpenlLink Avg.4.5 n=217 33%% 10% 23% 65% 87%
Safety and security
Postcard Avg.4.6 n=1,207 | 2% 7% 22% I - 02
Qua|ity of recreation Open Link Avg.4.2 n=215 I 8% 16% 26% 50% 76%
facilities and programs  postcard  Avg.4.3 n=1,206 | 5% 11% 31% 54% 85%
OpenlLink Avg.4.1 n=216 I 10% 14% 29% 48% 77%
Internet coverage
Postcard Avg.4.3 n=1,204 | 5% 14% 25% 57% R
Character of new OpenlLink Avg.4.1 n=215 I 8% 20% 27% 45% 73%
buildings Postcard Avg.4.2 n=1,206 | 7% 15% 28% I 7 7%
Flow of trafficon Valley Openlink Avg.4.1 n=217 | 5% 18% LU 43%
roadways Postcard Avg.4.2 n=1,207 | 5% 16% S 49% pE
A community that places Openlink Avg.4.0 n=215 | 7% 20% ZEET 73%
value on history Postcard Avg.3.9 n=1,211 | |10% 22% 30% IEZ 65
_ Openlink Avg.4.0 n=214 | 9% 19% S 36% el
Variety of restaurants
Postcard Avg.4.1 n=1,206 | 6% 21% SEIE T 729
Family-friendly Openlink Avg.3.9 n=217 [ 11% 20% 25% IVETIN 659
opportunities Postcard Avg.4.0 n=1,209 | 11% 17% 25% IV 72%
Arts/culture/ Openlink Avg.3.8 n=215 | 11% 23% S 30% (33
entertainment Postcard Avg.4.0 n=1,205 | 8% 21% CEN  38% AR
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Please rate how important the following factors are to your quality of life in the Valley.
2026 Only - Bottom 12 of 24 factors, ranked by average

Quality and frequency of
events and festivals

Public transit services

Educational opportunities

Parking availability

Relatively low/ attractive
tax rates

Economic opportunities

Airport/availability of
flights

Senior Care

Affordable housing
availability

Diversity of the community

(age, race, gender, etc.)

Variety of shopping
choices

Childcare

Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link

Postcard

Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.
Avg.

3.7
3.8
3.6
3.8
3.7
3.8
3.7
3.7
3.7
3.9
3.6
3.8
3.6
3.8
3.6
3.7
3.5
3.8
3.5
3.6
3.2
3.4
2.8
2.9

1&2
n=216 M 13%
n=1,206 | 10%
n=216  [12% 19%
n=1,209 |l 12%
n=215 M 16%
n=1,204 [7%15%
n=215 [§15% 18%
n=1,203 8% 13%
n=215 1% 18%
n=1,203 [ 11%
n=213 W 17%
n=1,207 [8% 14%
n=216 I 21%
n=1,207 BH9% 15%
n=215  [12% 22%
n=1,201 7% 18%
n=216 [0  22%
n=1,205 [l 14%
n=217 I 17%
n=1,206 9% 20%
n=214 [ 17% 24%
n=1,206 B 15% 20%

v-213 S o2

n=1,197 [IN289aIN 13% 40%

Percent Responding:
3
26%

24%
25%
22%
25%
22%
22%
26%
25%
22%
28%
24%
25%
23%
21%
22%
22%
23%
30%
22%
35%
36%
26%
23%

36% ZASY/N 62%

36%

30% 66%
27% 29% 56%

30% 36% 66%
23% 35% 58%

25% 38% 63%

26% 34% 59%

31% 30% 61%
24% 34% 57%

26% 41% 67%

25% 31% 55%

30% 33% 62%

19% 35% 54%

23% 38% 61%

24% 32% 57%

26% 34% 60%

27% 30% 56%

24% 39% 63%

26% ZASYNN 53%

26% 32% 58%

26%  BESTN 41%

26% 19% pYLZ
14% BRI 32%

15% EET 7%
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Now please rate how satisfied you are with current status of the same factors and how they meet the needs of

the community.
2026 Only - Top 12 of 24 factors, ranked by average

Percent Responding:

1&2 3 4&5
Access to trails and OpenlLink Avg.4.6 n=213 ‘ 2% 5% 22% 93%
outdoor spaces Postcard Avg.4.6 n=1,186 |1% 5% 28% IEETN o+
_ Openlink Avg.4.5 n=206 |1% 9% 30%  IEET o2
Safety and security
Postcard Avg.4.4 n=1,152 |3% 8% 36%  IEE <0
Arts/culture/ Openlink Avg.4.2 n=210 | 5% 13% 38% I 52

entertainment Postcard Avg.4.1 n=1,184 [3% 18% 39% I 7 9%

Quality of recreation Open Link Avg.4.2 n=199 |6% 12% 41% 82%
facilities and programs postcard Avg.4.1 n=1,152 | 5% 16% N 40% ekl
Quality and frequency  Open Link Avg.4.1 n=207 | 5% 22% 32% I 730
of events and festivals Postcard Avg.4.0 n=1,157 | 6% 22% 395% EC 73%
Airport/availability of ~ OpenLink Avg.3.9 n=207 | 9% 22% S 37% [
flights Postcard Avg.3.9 n=1,184 | 6% 22% 42% BETH 72%
_ _ _ Openlink Avg.4.0 n=193 | 8% 22% S5EE 7 0%

Public transit services

Postcard Avg.4.0 n=1,066 | 6% 24% 38%  BEEEN 71%
Family-friendly Openlink Avg.3.9 n=192 | 7% 25% U 29% [0
opportunities Postcard Avg.3.9 n=1,084 | 6% 23% 39% EXCOll 70%
Small town/sense of Open Link Avg.3.9 n=211 l 17% 14% 27% 69%
community Postcard Avg.3.9 n=1,164 | 11% 21% S2E 55

Openlink Avg.3.8 n=211 | 10% 27% e 30% [

Internet coverage

Postcard Avg. 3.8 n:1,128| 12% 26% 35% LM 63%
A community that Openlink Avg.3.7 n=208 [ 13% 24% 34% I 63

places value on history Postcard Avg.3.8 n=1,164 | 11% 25% 35% IEE 62%
Openlink Avg.3.5 n=212 | 19% 24% L 19% YRR
Postcard Avg.3.7 n=1,138 | 13% 27% 38% LN 60%

Quality Healthcare
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Now please rate how satisfied you are with current status of the same factors and how they meet the needs of

the community.

2026 Only - Bottom 12 of 24 factors, ranked by average

Variety of restaurants

Relatively low/ attractive
tax rates

Educational opportunities

Diversity of the community

(age, race, gender, etc.)

Variety of shopping
choices

Parking availability

Childcare

Economic opportunities

Senior Care

Flow of traffic on Valley
roadways

Character of new buildings

Affordable housing
availability

Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard
Open Link
Postcard

Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg
Avg

.3.4
.3.4
.3.4
.3.3
.3.2
.3.4
.3.2
.3.2
.3.2
.3.2
.3.1
.3.2
3.1
.3.0
.3.1
.3.1
3.1
.3.0
.2.6
.2.7
.2.5
.2.6
2.4
.2.3

1&2
n=211 17% 22%
n=1,181 16% 21%
n=200 9% 9% 18%
n=1,114 %% 15% 23%

n=191 120% 14% 24%
n=1,080 B 13% 17%

n=208 20% 25%
n=1,161 20% 26%
n=205 17% 24%
n=1,160 21% 26%

n=211 22% 17% 29%
n=1,171 8% 20% 28%

n=124 25%  30%
n=708 20% 19% 29%
n=197 19% 26%
n=1,100 20% 25%
n=143 21% 31%

n=7/93 10% 23% 34%

n=212 20% 25%  46%
n=1,185 PN 27% 42%

n=208 26% 25%

n=1,161 §19% 27% 46%

n=189 27% 31%
n=1,065 28% 31%

Percent Responding:

3
27%

32%
31%
35%
32%
37%
39%
34%
37%
35%
28%
32%
35%
41%
44%
42%
33%
36%
32%
35%
31%
31%
26%
25%

4&5
35% 16% EXEA

29% IERE 46%
2% IEE 50%
28% T 43%
25% EE 43%
30% I 46%
N 17% ERD
= 17% R
27900EE 20%
2 14% RN
309 EE 43%
26% FETY 20%
22 10% EYER
N 119 A
9% FIEA 30%
229 FETA 33%
25%FET 369%
5% FEE 31%
159600 229
17% M 23%
10%E2l 18%
16% I 23%
O 16%
9% 79 16%
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How would you describe the overall quality of life in the Wood River Valley?

Excellent-5
Good -4
Fair-3
Poor -2
Not Sure-1

n=

Open Link
2026 G -
2026 G 20%
2026 [l 11%
2026 3%
2026 | 0%
2026 |216

Over the last three years, would you say the overall quality of life in the area has:

Improved

Stayed the same

Improved in some ways
and declined in others

Declined

Don’t know/no opinion

How often have you had visitors (friends/family) over the past 3 years?

A few times per month

A few times per season

Once per year

Never

Other

Open Link
2026 B 4%
2022 13%
2026 N 27%
2022 23%
2026 I 24%
2022 29%
2026 I /35
2022 33%
2026 12%
2022 [ 2%
2026 | 217
2022 319

Open Link
2026 W 5%
2022 12%

2026 I G5

2022

2026 I 20%
2022 14%
2026 B 4%

2022 [ 2%

2026 B3%

2022 1 4%

2026 | 216

2022 310

Postcard
47%
46%
6%
1%
0%
1,206
Postcard
6%
9%
28%
22%
25%
28%
38%
38%
3%
3%
1,206
1,000
Postcard
6%
5%
69%
72%
20%
18%
2%
2%
3%
4%
1,200
980
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Thinking about your visitors over the past 3 years (friends/family/business contacts), did they typically stay:

Open Link Postcard
In your home while you 2026 _77% 78%
arethere 2022 74%
In another type of 2026 .8% 8%
commercial property
(Airbnb, VRBO, etc.) 2022 [ 8% 8%
2026 [ 7% 8%
In a hotel/motel/lodge
2022 9% 8%
In your home while you 2026 Il% 3%
are not there 2022 1% 5%
They don't stay 2026 ‘0% 0%
overnight 2022 | 1% 1%
2026 6% 3%
Other .
2022 = 4% 3%
2026 | 204 1,174
n:
2022 303 955
Overall, how important do you feel that tourism is to the Valley's:
2026 Only Percent Responding:
1&2 3 48&5
O Link Avg.4.1 n=206 10% 16% 28% 74°/
Healthy local pen tin ve " ’ ’ : . ’
economy Postcard Avg.4.3 n=1,134 3% 18% 28% 79%
Open Link Avg.3.6 n=209 17% 32% 23%52%
Quality of life
Postcard Avg.4.0 n=1,163| 7% 26% 28% 67%
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How much do you agree or disagree that...

Percent Responding:

2026 Only 182 3 485

| feel proud to share the Valley with Openlink Avg.3.9 n=210 I 8% 23% AL 70%
visitors Postcard  Avg.4.0 n=1,154| 4% 23% 44% 73%
Our cultural attractions, restaurants,  Openlink Avg.3.6 n=205 I15%20% 18% 34% 62%
trails, medical facilities, etc. benefit

from the visitor economy Postcard AVg 4.0 ﬂ:1,137| 8% 17% 45% 75%
Tourism adds to local traffic and parking OPenLink  Avg.3.9  n=209 I 11% 16% 9% 73%
challenges Postcard  Avg. 3.8 n:1,152| 12% 18% 46% LN 70%
Taxes collected and revenues generated (Open Link  Avg.3.5 n=204 .67% 29% 13% 27% 58%
from the visitor economy help to sustain

the quality of life of local residents Postcard  Avg. 3.8 n:1,113| 11% 22% 38% 67%
The quality of life in the Valley is Openlink  Avg.3.9 n=210 | 13% 21% 1% 66%
changing in ways that concern me Postcard  Avg. 3.7 n:1,141| 14% 25% 38% 20N 61%

In general, the benefits of a visitor OpenLink Avg.3.3 n=203 . 26% 20% 36%  EEM 55%
economy outweigh the drawbacks in the

Wood River Va”ey Postcard AVg 3.7 ﬂ:1,14ll 15% 23% 42% AN 63%
The Wood River Valley area is OpenLink Avg.3.2 n=209 I 27% 32% 31% 22% .37%
overcrowded because of too many

viitors Postcard  Avg.2.8 n=1,154ff] 29% 38% 39% 1) Pt

I would be willing to pay more taxes for Qpen Link Avg.2.9 n=206 [ 23% 43% 19% 21% WVEZ 38%

local public services if it meant fewer

Visitors in the area Postca I’d AVg. 25 ﬂ:1,130 20% 34% 54% 25% 140/'21%

Tourism limits my access to trailsand ~ OPentink Avg.2.8 n=208 R 8% 23% 150/‘.29%

outdoor spaces Postcard  Avg.2.5 n=1,137%4 41%  58% 22% 15°/°I21°/0

Page (9) ~IRRC

s



VISIT SUN VALLEY

2026 Resident Survey | Appendix: Open Link vs. Postcard Invite Responses

What type of visitor profiles do you believe best align with the Valley’s values? (CHECK ALL THAT APPLY)

Open Link Postcard
Outdoor recreation visitors 2026 _ 89%
remilies 2026 |GG c5% 66%
Arts & culture visitors 2026 _ 46% 54%
Small to mid-size events 2026 42% 46%
Wellness / relaxation travelers 2026 33% 45%
Youth sports 2026 33% 33%
Corporate or retreat groups 2026 27% 29%
High-end leisure travelers 2026 - 25% 37%
Other 2026 | 2% 2%
Not sure 2026 [1% 2%
None - prefer reduced visitation 2026 l8% 4%
n= 2026 |210 1,156
How would you describe visitor behavior overall?
Open Link Postcard
Very respectful 2026 . 12% 4%
Mostly respectful 2026 . 13% 11%
Mixed 2026 34% 35%
Occasionally disrespectful 2026 35% 42%
Often disrespectful 2026 I 6% 6%
Not sure 2026 |1% 2%
Avg. 2026 | 2.9 2.6
n= 2026 R08 1,140
Page (10) A#4RRC




VISIT SUN VALLEY

2026 Resident Survey | Appendix: Open Link vs. Postcard Invite Responses

How likely are you to recommend the Wood River Valley to friends and acquaintances as a place to visit?

1-Not at all likely

10 - Very likely

Avg.

Net Promotor Category/Score

Promotor
Passive
Detractor

NPS

Open Link
2026 6%
2022 [ 2%
2026 2%
2022 |1%
2026 | 2%
2022 | 2%
2026 3%
2022 | 2%
2026 7%
2022 | 5%
2026 | 2%
2022 | 6%
2026 8%
2022 1 9%
2026 [N 14%
2022 14%
2026 1M 14%
2022 10%
2026 I 4 1%
2022 49%
2026 | 7.8
2022 ' 8.3
2026 P10
2022 304

Open Link

202¢ N -5

2022 59%

2026 N 22%

2022 23%
2026 N 23%
2022 18%
2026 | 31.9

2022 40.8

2026 P10

2022 304

Postcard
2%
3%
2%
2%
1%
3%
2%
2%
6%
7%
4%
5%
11%
7%
16%
16%
12%
14%
45%
42%
8.2
8.0
1,162
965

Postcard
56%
56%
26%
22%
17%
22%
38.8
34.4
1,162
965
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I VISIT SUN VALLEY

2026 Resident Survey | Appendix: Open Link vs. Postcard Invite Responses

Which of the following should Visit Sun Valley’s top priorities be? Please choose your top three.

2026 Only

Managing tourism in a way that protects quality of
life

Preserving the character and values of the
community

Supporting local businesses

Promoting outdoor recreation responsibly

Supporting local events and festivals

Attracting visitors during shoulder seasons
(spring & fall)

Providing tourism related information - Visitor
Center, website, calendar, weekly newsletters, etc.

Promoting Sun Valley as a visitor destination

Supporting visitors with information that makes
their stay more enjoyable.

Communicating with local residents about tourism
efforts

2026

2026

2026

2026

2026

2026

2026

2026

2026

2026

2026

10%

8%

7%

6%

206

Open Link

24%

30%

41% 13%

13% 21% 44%

14% 18%  40%
11% 21%

15%
6% 14%

12%

6% 11%

9%

Open Link
M Top Choice M 2nd Choice

12%

7% 61%

3rd Choice

65%

Postcard

22% 27%

38% 11%

10% | 13% 17% 40%

POl s 16% 35%

o8 11% 24%

0 7% 15%

6% 13%

9% 18%

% 11%

6% 11%

1,109

Postcard

M Top Choice M 2nd Choice

11% 60%

9% 58%

3rd Choice
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Once complete, how do you feel the significant road construction in the Valley will impact traffic?

Drastically Improve -5
Somewhat Improve -4
No Measurable Impact - 3
Somewhat Worsen - 2
Drastically Worsen -1

No Opinion

Avg.

n=

Open Link

2026 N 14%

el $Z 0 PSS
2026 N 19%

2026 [ 11%

2026 6%

2026 4%

2026 | 3.5

2026 1196

Postcard
16%
56%
15%
6%
3%
4%
3.8
1,044

There have been ongoing conversations about the parking challenges in Ketchum. How would you best
summarize the parking situation there?

Parking is always a challenge
Seasonal challenge

Not a problem

Not sure

n=

Open Link

2026 | 24%
2026 | >
2026 | 20%

2026 | 3%
2026 | 206

Postcard
23%
60%
13%
4%
1,105

What are the biggest impacts or challenges currently affecting you personally and professionally in the

Valley? (CHECK ALL THAT APPLY)

Crowding
Overall inflation/high prices
Climate change

Home prices

Service industry staffing & related
impacts on the overall experience
Lack of housing inventory &
availability

Trail usage and access

School/youth programming
capacities

n=

Open Link

2026 79%

2026 53%

43%

2026
2026 38%

38%

2026

2026 28%

2026 - 229%
2026 l 8%

2026 ‘ 203

Postcard
73%
57%
40%
37%
35%
27%
19%
8%
1,069
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VISIT SUN VALLEY

2026 Resident Survey | Appendix: Open Link vs. Postcard Invite Responses

Do you rent or own your residence in Blaine County?

Open Link Postcard
Own
2022 90% 93%
2026 [ 10% 7%
Rent
2022 | 8% 6%
2026 | 0% 1%
Other
2022 | 2% 1%
2026 | 205 1,110
n:
2022 | 299 966

Do you rent your Wood River Valley home(s) primary or secondary to others short-term (30 days or less)?

Open Link Postcard
No
2022 96% 92%
2026 | 3% 9%
Yes
2022 4% 8%
2026 ’177 977
n:
2022 293 938

Do you rent your Wood River Valley home(s) primary or secondary to others long-term (over 30 days)?

Open Link Postcard
No
2022 94% 89%
2026 [ 0% 9%
Yes
2022 6% 11%
2026 ‘180 985
n:
2022 278 898
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2026 Resident Survey | Appendix: Open Link vs. Postcard Invite Responses

How do you expect to be using your home over the next two years from now? (CHECK ALL THAT APPLY)

As a primary residence for my
household; the owner

| intend to retire to/in Wood River
Valley and use home as retirement
residence full-time

A vacation home for owner or guests
of owner

| intend to sell my home in the next
two years and will not purchase
another property in the area

Rented long-term to local resident
(long-term, more than 30 days)
Vacation rental to visitors/tourists

(short-term less than 30 days)

| intend to sell my home within the
next two years but will likely buy
other property in the area

Other

Don’t know uncertain

How supportive are you of this tax continuing at its current rate (0.5%)?

Strongly supportive -5
Somewhat supportive -4
Neutral - 3

Somewhat oppose - 2
Strongly oppose -1

Avg.

n=

Open Link

20z | 7=

74%

2022 | 8%
2026 [ 10%
2022 17%
2026 [J4%
2022 | 2%

2026 | 2%

2022 | 1%

2026 | 2%
2022 | 2%
2026 | 1%

2022 | 2%

2026 [J4%
2022 | 4%
2026 | 1%

2022 | 2%
2026 | 181
2022 302

Open Link

2026 |G 30%
2026 [ 8%

2026 [ 1%

2026 [ 11%

2026 [ 18%

2026 | 3.5
2026 P01

Postcard
75%

63%
10%
8%
14%
24%
2%
3%
4%
4%
4%
4%
3%
1%
2%
4%
1%
3%
1,003
964

Postcard
42%

24%
18%
7%
9%
3.8
1,082
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2026 Resident Survey | Appendix: Open Link vs. Postcard Invite Responses

How much of the total Local Option Tax for Air do you estimate is paid by visitors?

None, or less than 1%
1-24%

25-49%

50-74%

75-99%

100%

Avg.

n=

Open Link
2026 12%
2026 M 8%
2026 I 11%
ol R
2026 N 32%
2026 B4%
2026 | 58.4
2026 33

What change, if any, would you like to see to this tax rate?

Decrease the tax rate
Eliminate the tax
Increase the tax rate
Keep it the same
Unsure

n=

Open Link
2026 7%

2026 N 15%

2026 I 12%

2026 |G 24%
2026 | 21%

2026 | 197

Postcard
5%
10%
14%
44%
24%
3%
53.9
566
Postcard
6%
10%
12%
45%
27%
1,069

Please rate your satisfaction with the following aspects of flight service to SUN and the Friedman Memorial
Airport (SUN).

2026 Only .
Percent Responding:
1&2 3 4 &5
. Openlink Avg.4.5 n=183 4% 10% G378 36%
Airline staff _
Postcard  Avg.4.4 n=939 [3% 12% G 36%
Airbort passender terminal OpenLink Avg.4.2 n=189 [5% 21% N509%8M 74%
POrtp J Postcard  Avg.4.3 n=982 |5% 15% W52 50%
Openlink Avg.4.3 n=181 |4% 18% NESN 73%
TSA staff -
Postcard  Avg.4.2 n=931 |6% 15% 52530 799
Overall airport experience Openlink Avg.4.0 n=186 [6% 21% 38% 1B5%] 73%
P P Postcard  Avg.4.0 n=982 [4% 20% 43% B3% 76%
Vehicle parkin OpenlLink Avg.3.9 n=187 | 10% 24% B89 66%
P J Postcard  Avg.3.9 n=981 | 10% 20% 1091 70%
. . OpenLink Avg.4.0 n=188 | 10% 21% 058N 69
Flight service to/from SUN Postcard  Avg.3.9 n=989 [l8% 23% 40096 622
Food and beverade concessions OpenlLink Avg.3.0 n=152 0% 33% 38% B 29%
g Postcard  Avg.3.0 n=817 B% 31% 36% B33%
. Openlink Avg.2.9 n=147 8% 39% 30% W31%
Ground transport options to/fro.. Postcard  Avg.3.0 n=802 [B% 36% 32% H32%
. Openlink Avg.2.8 n=187 % 43% 25% J32%
Cost of airfare to/from SUN Postcard Avg.2.8 n=989 % 40% 33% 127%
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2026 Resident Survey | Appendix: Open Link vs. Postcard Invite Responses

How important is it to have a strong air service program serving our Valley?

Open Link Postcard
Not at all important-1 2026 .8% 3%
2 2026 [ 8% 5%
3 17%
4 25%
Very important -5 51%
Avg. 2026 |3.8 4.1
n= 2026 P03 1,079
How often do you fly out of the Sun Valley (SUN) airport?
Open Link Postcard
More than 2x per month 2026 I 2% 4%
once per month 2026 [ 12% 10%
Once every three months 2026 || 40% 33%
Once every sixmonths 2026 - 14% 24%
Onceayear 2026 - 25% 20%
Never 2026 [ 6% 9%
n= 2026 |203 1,079
Which of the following best describes your employment status?
Open Link Postcard
Work 8 months or moreayearin.the local Wood 2026 -45% 359%
River Valley area
Retired 2026 - 30% 38%
My employer is outside of the local .area, but | 2026 . 12% 12%
work remotely from the Wood River Valley
Homemaker 2026 I4% 2%
Work 7 or fewer monthsayearin.the local Wood 2026 I3% 39%
River Valley Area
Unemployed and/or looking for work 2026 ’ 0% 1%
Other 2026 IS% 9%
n= 2026 ‘ 202 1,068
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2026 Resident Survey | Appendix: Open Link vs. Postcard Invite Responses

Including yourself, how many people live in your household?

1 person

2 people

3-5 people

6-8 people

9 or more people
Avg.

n=

Open Link
2026 M 159
2022 17%
2026 NG 0
2022 62%
2026 NG 29
2022 21%
2026 1%
2022 | 0%
2026 | 0%
2022
2026 | 2.5
2022 | 2.2
2026 h187
2022 300

Are there children in your household under 18 years old?

No

Yes

Open Link
2026 I /0
2022
2026 NI 300
2022 16%
2026 | 155
2022 300

84%

Postcard

16%
15%

55%
58%

27%
26%

1%
1%

0%

2.3
2.4

969
963

Postcard
75%
79%
25%
21%

823
965

How do you typically get around the Wood River Valley? CHECK ALL THAT APPLY

Motor Vehicle (car,
truck, motorcycle)

Walk

Bicycle
E-bike
Bus

Carpool/other person
drives

Uber/Lyft/Taxi

Other

Open Link
2026 I
2022 96%
2026 I -
2022 54%
2026 NG 27
2022
2026 N

2026 N 239%
2022 19%
2026 M 10%
2022 || 5%

2026 12%

2022 12%

2026 2%

2022 | 0%

2026 | 203

2022 302

58%

Postcard
96%
97%
45%
50%
41%
57%

22%
19%
5%
5%
2%
1%
1%
1%
1,080
888
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2026 Resident Survey | Appendix: Open Link vs. Postcard Invite Responses

Age of Respondent

Under 30

30-39

40 - 49

50-59

60 -69

70 or older

Avg.

Open Link
2026 | 2%

2022 1%

2026 - 10%

2022 | 4%

2026 [ 5%

2022 10%

2022 31%
2026 | 58.5

2022 | 62.4

2026 192

2022 289

Please indicate the gender with which you identify:

Female

Male

Non-binary / Other

Open Link

2022 57%
2026 |G 2>

2022 42%
2026

2022 | 1%

2026 | 198

2022 | 292

Postcard
1%

2%

6%

8%

14%

10%

23%

21%

25%

29%

31%

30%

61.0

62.9

1,011

941

Postcard
52%

55%
48%
44%
0%
0%
1,060

942
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2026 Resident Survey | Appendix: Open Link vs. Postcard Invite Responses

Which race or ethnicity do you most identify with? (CHECK ALL THAT APPLY)

White

American Indian or
Alaska Native

Asian

Hispanic or Latino

Black or African
American

Native Hawaiian or
Other Pacific Islander

More than one race

Other race/ethnicity

Open Link

2026 I 5>

2022

2026 |2%
2022 1%
2026 | 1%
2022 11%
2026 1%
2022 0%
2026

2022

2026

2022 | 0%
2026 |2%
2022 |1%
2026 1%
2022 | 3%
2026 | 187
2022 | 289

96%

Postcard

96%
97%

1%

0%

1%

1%

1%

1%

0%

0%

0%

0%

1%

1%

1%

1%

1,017

928

Which of these categories best describes the total gross annual income of your household (before taxes)?

Open Link Postcard
Under $25,000 28;2 |?_Z: 122
525,000-549,099 2026 W%
$50,000 - $99,999 ;8;2 -115’%’ B
$100,000 - $149,999 ;8;;’ -117;/3’/0 i%ﬁ
$150,000 - $199,999 ;8;2 -9%16% 11;?/0
$200,000 - $299,999 2822 -114@? 1112;?
$300,000 - $499,999 2822 -680{;0 8102%
$500,000 or more ;8;2 -90/;4% 11120{;)/0
Prefer not to respond ;8;2 _igzﬁ 1%/0
o 2026 1199 1,058
2022 288 936
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