
Communications Coordinator Report 

April 

National Library Month 

I started a fundraiser in preparation for the Summer Feeding Program using the National Library Month 

theme.  Patrons could purchase a heart to leave a message for the library and were then displayed on 

the windows.  Each heart had multiple denominations.  $1147 was raised for the Summer Feeding 

Program. 

 

New t-shirt designs were launched in Bonfire for National Library Month as well, proceeds for this 

campaign totaled $144.95.  Since the launch of our partnership with Bonfire, we have raised $1676.46.  

This is passive income as once the design is launched, they can be purchased at any time. 

 

 

May 

Utilities Insert 

An insert was included into the May Kaukauna Utilities bill featuring “10 Things to do at Kaukauna Public 

Library this Summer”. 



                               

 

The Social Media Marketing Specialist from Fox Cities Convention and Visitors Bureau visited to collect 

content for an Instagram reel as well as a TikTok video highlighting the library.  The content was posted 

on their social media (@foxcitieswi) which has 3,699 followers.   

Brightsign Media Displays 

The display screens were updated in both the lobby and children’s department and are now capable of 

displaying video. With the upgraded capabilities, the movement on the displays does a good job in 

catching attention.  I have personally witnessed more patrons commenting on the displays and getting 

excited about the events posted on them. 

 

July 

In July, we were invited to monetize our Facebook page.  This means the more our content gets shared, 

commented on, and interacted with, we earn money.  Facebook says, “Creators are artists, influencers, 

public figures and others who produce and share creative content on Facebook and other platforms. 

Content is valuable because it can bring people together around shared experiences and shape cultural 

moments.” 

Shortly after we set up our monetization, we had a post go “viral”.  To date, these are the stats of this 

single post: 



 

We have earned $50 in the month since we monetized our Facebook content. 

 

Media Mentions & Stories 

April:  Fox Cities Magazine-Local Library Love 

May:  WLUK, WHBY, Local 5 Live, 943JackFM-Wisconsin Remembers:  A Face for Every Name  

James Berven interviewed and appeared on Local 5 Live 

June:  WLUK-Storybook Walk and 1000 Islands Partnership  

Jenny Schink and Sarah Wroblewski interviewed for a live morning segment on Good Day WI 

            Appleton Monthly-Little Free Pantry 

July:  WFRV-Touch a Truck 

Jenny Schink interviewed at the event  

 

 


