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Branding Project Goals
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The Downtown Johnstown Brand:

• Is unique and authentic to Johnstown

• Creates consistent and cohesive messaging 
and ‘look’

• Is respectful of Johnstown’s history, while also 
supporting its growth

• Visually aligns with the character of the 
Johnstown community

• Supports growth without compromising 
what we love about Johnstown
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Themes from the Community Outreach
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Iconography
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Icons from the Community Outreach
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Icon Set

Johnstown
Icons
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Preliminary 
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• What things do like about 
each design option?

• Is there anything about 
the options that you’d like 
to change/update/edit?

• Favorite option straw pole 
(go with your gut and try 
not to overthink it) – what 
is your favorite?

Option A

Option B

Branding

Option C
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Thoughts & Feedback
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• What things do like about 
each design option?

• Is there anything about 
the options that you’d like 
to change/update/edit?

• Favorite option straw pole 
(go with your gut and try 
not to overthink it) – what 
is your favorite?

Wayfinding

Option A

Option B

Option C
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1. Adjust Design Options - Incorporate comments and 
direction from our discussion today

2. ‘Brand Week’ – Present the final preliminary design 
options to the community during the last week of January/
first week of February.  We will host a feedback booth at 
several Johnstown locations during that week where 
members of the community can vote and comment on the 
designs.

3. Social Media & Online Voting – We will launch an online 
voting survey during Brand Week, and will have the survey 
open for 2-3 weeks to gather input and voting on the 
designs

4. Final Designs – We will create the final design options and 
include them in a Council informational packet

5. Brand Launch – We will host a brand launch event in the 
downtown, ideally in conjunction with an existing JDDA 
event.  Ideally in Spring 2023.
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