
MARKETING TOOLS 

I. Cell Phone - can be used to take pictures and videos which can then 

b e uploaded to social media. 

II. Social Media 

A. Facebook B. You Tube C . X D. Instagram 

III. Press Releases - make up a template and always use it. Release 

information for events, job hiring, new business, etc. 

IV. Al- Altamonte Springs has been utilizing artificial intelligence not only 
for marketing, but also fo r record keeping, transportation and 
safety. 

V. Newsletter - put together a monthly newsletter. 

VI. Sebring - the Home Town Takeover was orchestrated b y one lady. 

VIl. Florida City Week 

VIII. Town Forums - these give the staff an opportunity to show residents 

where their tax dollars go. 

IX. Town Assets 

A. Lake B. Howey Mansion C. Mission Inn D. Sarah Maude Mason 
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