
February Board Meeting



Reporting



Search and Display





Search and Display



Paid Social



Organic Social



Organic Social



Newsletters

January Email

• Total Emails Sent: 17,326

• Opened: 4,530

• Open Rate: 26.7%

• Unsubscribe: 70

• Unsubscribe Rate: 0.43%

• Bounces: 389

Analytics

• Sessions: 81

• Engagement Rate: 46.59

• Average Time Per Session: 40s

• Key Events: 16



Creative



Billboard Creative

Items needed:
- Review of photos
- Seasonal item we're featuring



Additional Items

Newsletter

March Social
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