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Spanish Peaks Country in Southern Colorado has drawn explorers, settlers, and visitors for

centuries. Cut by a scenic highway wrapped in tales and tradition and packed with natural

wonders, outdoor recreation, and artistic inspiration, this unique corner of Colorado is here for

you to get back to some place new. . "
Spanish Peaks Country in
Southern Colorado has drawn
explorers, settlers, and visitors

for centuries. Cut by a scenic

. . . highway wrapped in tales and
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Newsletters

January Email Analytics

* Total Emails Sent: 17,326 e Sessions: 81

* Opened: 4,530 * Engagement Rate: 46.59

* Open Rate: 26.7% * Average Time Per Session: 40s
* Unsubscribe: 70 * KeyEvents: 16

e Unsubscribe Rate: 0.43%

e Bounces: 389
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Billboard Creative
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ltems needed:
- Review of photos
- Seasonal item we're featuring



Additional Items

Newsletter

March Social



THANK YOU!
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