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HERMISTON

CITY COUNCIL

Work Session Meeting Minutes
Where Life is Sweet September 12, 2022

(

Mayor Drotzmann called the work session meeting to order at 6:00pm. Present were Councilors Hardin,
Spicerkuhn, Peterson, Duron, Myers, Barron, and Myers. Councilors Davis and Primmer were excused. Staff
members in attendance were: City Manager Byron Smith, Assistant City Manager Mark Morgan, City Attorney
Richard Tovey, Chief Edmiston, Finance Director Mark Krawczyk, Planning Director Clint Spencer, Hermiston
Energy Services (HES) General Manager (GM) Nate Rivera, Parks and Recreation Director Brandon Artz, Court
Administrator lillian Viles, and City Recorder Lilly Alarcon-Strong. Youth Advisory Members were not in
attendance.

Broadband Survey Results

HES GM Nate Rivera presented the Council (PowerPoint presentation attached) with information regarding
the Broadband Survey Results, to include: broadband community goals, connectivity and speed, reliability,
price points, demand, current providers, community demographics, broadband differences between
households and businesses, and more.

After some discussion the Council instructed City staff to move forward with continued research and
information to connect city facilities to broadband.

Adjournment
Mayor Drotzmann adjourned the work session meeting at 6:57pm and stated the Council will take a short

break before starting the regular City Council meeting at 7:03pm.
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e Start with understanding digital goals, needs, and readiness (DNRA)
« Community planning to raise awareness and drive engagement
e Qutreach to community through stakeholders and mailing lists

e Residents and businesses invited to take an online eCheckup that
takes 20-30 minutes to complete

e Data is analyzed for user needs and service demand and
benchmarked against SNG’s Digital Economy Database

* Data collection ran from January 26th through May 15th, 2022
* Responses received from 827 households and 66 businesses

© Strategic Networks Group, Inc. 2022 Page 3 of%
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Households Businesses
LS o . . . LS P . . .
* Priority of Goals for Future Community Vitality ¥ Priority of Goals for Future Community Vitality
(Households) (Businesses)
0% 20% 40% 60% 80% 100% 0% 10%  20%  30%  40%  50%  60%  70%  80%  90%  100%
New opportunities for economic growth 56.2% 34.1% 9.7% New opportunities for economic growth 63.6% 33.3%
o New ways of working together 63.6% 28.8%
Improved management of water and sanitation 52.4% 37.5% 10.2%

Remote health services

51.0%

Smart community services 50.5%

New ways of working together 45.0%

Better energy reliability and efficiency 43.3%

Other goals 33.9% 12.7%

W High priority

W Medium priority M Low priority

Strategic Networks Group, Inc. 2022

Smart community services

60.6%

31.8%

Remote health services 40.9% 47.0%

Improved management of water and sanitation 39.4% 42.4%

Expanded online education opportunities 39.4% 39.4%

Better energy reliability and efficiency 33.3% 39.4%

Other goals * 31.8% 15.2% 53.0%

H High priori  Medium priori M Low priorit
ghp v P v P v © Strategic Networks Group, Inc. 2022

Robust, competitive broadband and new opportunities for economic growth
are the top priorities for Hermiston residents and businesses

© Strategic Networks Group, Inc. 2022
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r\ - F - . .
¢ Household Connectivity .;3 Business Connectivity
3.4%
°‘\ 1.7%
m Cable 3.4% m Cable
m Fiber 19.0% m Fiber
m DSL = DSL
m Fixed Wireless ' m Fixed Wireless
m Satellite m Satellite
® Mobile Wireless = Mobile Wireless
m Other High-Speed = Other
A4.4% Internet
@© Strategic Networks Group, Inc. 2022 © Strategic Networks Group, Inc. 2022

The majority of Hermiston residents use Cable technology (47.5%)
Businesses primarily use Fiber for internet access (32.8%)

© Strategic Networks Group, Inc. 2022 Page 5 of §7
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Monthly Spending on Internet

Households Businesses
»'. Monthly spending on internet »' < Monthly spending on internet
J 0% 5% 10% 15% 20% 25% 30% 35% 40% 45% e 0% 5% 10% 15% 20% 25% 30% 35% 40%
Less than $10 | 0.4% Less than 450 | 0.0%
Between $10 and $19.99 | 0.5%

Between $30 and $39.99 [} 2.2%
Between $40 and $49.99 | 6.7%

Between $50 and $59.99 _ 12.6%

Between $60 and $79.99

Between $80 and $99.99 [N 20.9%
Between $100 and $149.99 | 10.0%
W 19%
| 0.5%
B 13%

41.4%

Between $150 and $199.99
$200 or more

Not sure
© Strategic Metworks Group, Inc. 2022

$100 to $149

$150 to $199

$200 to $299

$300 to $399

S400 or more

@© Strategic Metworks Group, Inc. 2022

Most households spend between $60 and $79.99

Over 20% of businesses spend more than $200 per month

© Strategic Networks Group, Inc. 2022
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@ High Priority for Broadband Service Selection

Percent of Respondents
0% 20% 40% 60% 80% 100%

o _ 97.0%
Reliability of service
92.0%

86.4%

Speed of service

Affordability to budget

M Businesses ® Households
@ Strategic Metworks Group, Inc. 2022

Reliability is the most important factor for broadband service selection for both
households and businesses

© Strategic Networks Group, Inc. 2022 Page 8 of :77



strategic

networks

advancing economies in a digital world

%

HERMISTON

-

Where Life is Sweet

© Strategic Networks Group, Inc. 2022

W F'*J;]:ln Center Rd
]

Hermiston, OR L
Satisfaction with o

Country Ln

W Gaer Rc

W . ater Ln

Internet Rellablllty T el 0o

..h:-;:h.- rd Butte [j 1]
Health Camr F'JIED h
System |:| |:| D
S D

mE ﬁerml%

e .l:h[]jml 1'
Eijl IHMQ O

=
g, S X
Ol

May |:|“”JH'|:|:|
]
S e
Eh D.% ™ D[D .
(1] E D N\DVL“ f

-Eﬁ L&
[
023 0.45

N
L 0.9 Miles A
Lo wim) ==, 3| a\

Ll
= == watt GO
-— I:\ M.’ﬂ(\’-e” y

I;; strategic

networks

Ug E-DFD' ij

I}E Punkin Center Rd

l:\ E-Theater Ln

1a
®Miston pitch

E.Elm-Ave 207

%

[Dlrl

I:LL W s
D%

0 DD 0

Hermiston eCheckups

Reliability Satisfaction
B Frequent problems (87)
[] Occasional problems (245)
[] Very good most of the time (345)
B Always excellent (82)

Hmlri

,:]Hn»u il Airport

Brmiston

Esri, NASA, NGA, USGS, FEMA, Sources: Esri, HERE, Garmin, Intermap incrieiment RiGorp., GEBCO, USGS,
FAO, NPS, NRCAN, GeoBase, IGN, Kadaster NL, Ordnance Survey Esr| Japan, METIEEsti China (Hong Kong),

(c ) OpenStreetMap Contributors, yd the G ?é);er Community

\‘s




strategic ===
networks ggroup \'/

advancing economies in a digital world Where Life is Sweet

S

Demand for Better Broadband

Households Businesses
9% Household Interest in getting better S Business Interest in getting better
broadband broadband

3.3% 3.1%

= Want something
better now

= Would consider
other options

m Happy with what |
have

Have not
considered it

StrategicNetworks Group, Inc. 2022

® Want something
better now

= Would consider
other options

®m Happy with what |
have

Have not thought
about it

Strategic Networks Group, Inc. 2022

A majority of households would consider other options for broadband, while

most businesses want better broadband immediately

© Strategic Networks Group, Inc. 2022
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Households Businesses

<)

»% Household Likelihood of changing

':ﬁ Business Likelihood of changing
service provider

service provider

2.6% 3.1%

m Very likely m Very likely

» Somewhat likely ® Somewhat likely

m Not likely m Not likely

Not sure Not sure

@© Strategic Networks Group, Inc. 2022

© Strategic Networks Group, Inc. 2022

Very high likelihood (willingness) for residents and businesses to change current service provider

© Strategic Networks Group, Inc. 2022
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Households Businesses
S 2" Interest in getting better broadband - Households »} Interest in getting better broadband - Businesses
vs. Current connectivity used vs. Current connectivity used
0%  10%  20%  30% 40% 50%  60%  70%  80%  90%  100% 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
DSL — Cable 80.0% 0.0%
Satellite 48.1% 29.6%
DSL 57.1% 28.6%
Fixed Wireless 40.8% 45.0%
Cable 40.0% 46.2% Satellite 50.0% 50.0%
Fiber 32.3% 41.9%
Fixed Wireless 37.5% 43.8% 18.8%  0.(
Other High-Speed Internet 30.7% 50.7%
Mobile Wireless 29.7% 54.1% Fiber Y i
B Want something better now ® Would consider other options B Want something better now = Would consider other options
B Happy with what | have M Have not thought about it B Happy with what | have B Have not thought about it
© StrategicNetworks Group, Inc. 2022 @ Strategic Networks Group, Inc. 2022

* Households with fiber broadband report the largest
percentage of “Happy with what | have”

e DSL and Satellite households show most want
something better now

80% of businesses using cable technologies want
something better now

Many DSL users also want something better

© Strategic Networks Group, Inc. 2022
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o
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L5 Households- Respondent Age o Respondent Age Profile vs Population
1.0%
827 Households 60%
14.4%
‘ 50%
= 18 to 34 years %
\ = 35 to 54 years 49.2%
40%
m 55 to b4 years
14.4% B 65 years and over 30% 33.7%
44.0% = Prefer not to respond
20% 25%
0
SN 2 19.2%
10%
@ Strategic Networks Group, Inc. 2022
" . 0%
L2 Household Age Composition 18 to 34 years 35to 54 years 55to 64 years 65 years and over
40%
35% B Respondents ® Population
o @ strategic Networks Group, Inc. 2022

33.7%
25% 29.1%
2% I I * Respondent profile slightly older than overall population
15%
10% 12.8% * Almost one in four households have school age children
g
0%

) Preschool Schoolage Seniors . . ) .
© strategicNetworks Group, Inc. 2022 Population Data from Data USA, sourced from Census ACS 2020 — Age (https://datausa.io/profile/geo/hermiston-or/)

© Strategic Networks Group, Inc. 2022 Page 14 ol



strategic ===
networks croup B sehold Income, Education, and Employment

advancing economies in a digital world Where Life is Sweet

S

o _ . -
»: Households - Respondent Education ’g Household Reported Income

0.2% _il_.ﬂﬁif3-7%

1.5%

= Primary school/some high
school

® High school graduate/GED Less than $10,000

$10,000 to $19,999
= 520,000 to $29,999
m $30,000 to 549,999
m 550,000 to $100,000
m More than $100,000

= Some college/university

m College/university degree

m Post-graduate degree

@ Strategic Networks Group, Inc. 2022

@ Household Employment Status N - 437
0.4% © Strategic Networks Group, Inc. 2022
" Employed Full-time * 82% of households report earning more than $50K
® Employed Part-time
annually
= Self-employed
( = Not employed * 52.7% have a college/university degree
4.2% m Retired o
» Student * 68% are employed

53% N =566

© Strategic Networks Group, Inc. 2022

© Strategic Networks Group, Inc. 2022 Page 15 ofdy



strategic ===
networks ggroup \v/

advancing economies in a digital world Where Life is Sweet

S

Internet and Computer Experience

% Household Computer Skills

0.5%

16.9%
\ u Expert user
= Use with confidence

» Know the basics

m Nothing or know a little

61.4%

@ Strategic Networks Group, Inc. 2022

3 % Households - Years using broadband

5.6%
6.0%

~

= less than 1yr

m1lyrupto2yrs
2 yrsupto3yrs
m3yrsupto4dyrs
m4yrsupto5yrs

m more than 5 yrs

© Strategic Networks Group, Inc. 2022

% Computer Expertise by Age Group

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

18to 34 years 28.6% 12.9% 2.9%
35to 54 years 48.0% 46.0% 35.3%
55to 64 years 9.7% 15.7% 16.5%

65 years and over 13.7% 25.3% 45.3%

M Expertuser M Use with confidence ™ Know the basics
© Strategic Metworks Group, Inc. 2022

e Generally high level of computer skill across
younger age groups

* More than 88% have been using broadband
internet for at least 2 years

© Strategic Networks Group, Inc. 2022
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7.3%  6.0%

m 768 kbps up to 1.5 mbps

® 1.5 mbpsup to 3 mbps

m 768 kbps up to 1.5 mbps
= 1.5 mbpsup to 3 mbps

3 mbps up to 6 mbps

St rategic HERMISTON
networks group Y Measured Speeds — Households
advancing economies in a digital world Where Llfe is Sweet
% Household Download Speeds (Mbps) @ Household Upload Speeds (Mbps)
0.5% _\l.lll%rz.s% m Lessthan 768 kbps = 200 kbps up to 768 kbps

38.1% ' 3 mbps up to 6 mbps

6 mbps up to 10 mbps

7.8%
4.1% 10.6% A
\
11.0%

6.9% ® 25 mbps up to 50 mbps

6 mbps up to 10 mbps

= 10 mbps up to 25 mbps
= 10 mbps up to 25 mbps

m 25 mbps up to 50 mbps

m 50 mbps up to 100 mbps
= 50 mbps up to 100 mbps

: m 100 mbps or more
Average - 64.7 Mbps
Median - 10.9 Mbps

Average - 95.7 Mbps
Median - 79.5 Mbps

m 100 mbps up to 1 ghps N =218

N=218

@© Strategic Metworks Group, Inc. 2022 © Strategic Networks Group, Inc. 2022

* 55% of households have more than 50 Mbps download speed — this is good
* 31.8% have less than 25 Mbps download speed — not good

* Average speeds 95.7 Mbps down and 64.7 Mbps up — this is good overall, but there are a significant % of underserved

Almost one third of households do not meet FCC 25/3 Mbps standards

© Strategic Networks Group, Inc. 2022
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)
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52 Satisfaction - Speed of connection

m Very fast

;5 Satisfaction - Reliability of connection

m Always excellent

= Very good most of

£

;: Satisfaction -

Value of connection

= Worth every penny

m Acceptable for

m Fast Enough the time what | pay
m Neutral m Occasional m Below expectation
problems

m Not fast enough

@ Strategic Networks Group, Inc. 2022

m Frequent problems

@ strategic Networks Group, Inc. 2022

m Poor value

Households are least satisfied with the value of their internet connection.

Reliability is an issue as over 40% of residents report occasional or frequent problems with internet.

© Strategic Networks Group, Inc. 2022 Page 19 011&
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S

&  Household Likelihood of Relocation for Broadband =
P | »j Likelihood of Relocation for Broadband

by age group

0% 10% 20% 30% 40% 50% 60%
18 to 34 years 20.3%
= Definitely 35to 54 years 18.8%
" Very Likely 55to 64 years 26.2%
u Somewhat Likely 65 years and over 18.4%
= Not Likely
= Not at all m Definitely Very Likely 7
Not sure
-"»'ﬁ Likelihood of Relocation for Broadband
by household income
0% 10% 20% 30% 10% 50%
@ Strategic Networks Group, Inc. 2022
Less than $50,000
Despite overall happiness in the community, over one third | 50,000t $100,000
of residents would consider relocating for broadband Vore than $100,000
* High income earners are slightly more likely to relocate w Definitely 1 Very Likely
@© strategic Networks Group, Inc. 2022
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Household Utilization — Communication and

Personal relationships

Professional networks 56.8%

Generating income 28.8%

© Strategic Networks Group, Inc. 2022

94.7%

advancing economies in a digital world Where Life is Sweet Rec re at I O n
8 Household Internet Use - Communication S Household Internet Use - Recreation
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
E-mail 96.9% Watch movies 87.6% 7.8%
Personal website 87.0% News and sports 86.2% 10.3%
Sharing information 85.8% Watch TV programs 85.4% 9.4%
Online chat 83.9% Listen to radio 60.4% 34.1%
Voice over IP 76.2% 16.2% Online gaming 60.3% 34.6%
B Currentlyuse mPlantouse ™ No plantouse B Currentlyuse ®Plantouse ™ No planto use
@© Strategic Metworks Group, Inc. 2022 © Strategic Networks Group, Inc. 2022
O
S Household web presence uses
0% 20% A0% 60% 80% 100%

© Strategic Networks Group, Inc. 2022
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r\ . . r\ . . . r\ . N .
*3 Operatlng a Home Business ’3 Orgamzatlons with employees »3 Orgamzatlon Profile by Employment Size
% 54.1%
w 50%
c
(7]
E 40%
]
m Yes = Yes %
= No = No E 0%
5 19.7%
€ 20%
o 13.1% 11.5%
a 10%
- 1.6%
© Strategic Networks Group, Inc. 2022 © Strategic Networks Group, Inc. 2022 0% I
L .9 A9 [N )
&8 i P M ° 0° 0° 0°
9% Home businesses with employees ke ks ®

Employment Range

© Strategic Networks Group, Inc. 2022

* 54% of organizations have fewer than 5 employees

a Yes * 14% of organizations do not have employees (sole-proprietorship)

= No

* 48% of respondents operate a home business

* 73% of those home businesses have employees

© Strategic Networks Group, Inc. 2022
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s& Importance of Broadband for Selecting Location ‘: Importance of Broadband for Remaining in Location
A E.

m Essential m Essential

® Very Important m Very Important
» Somewhat Important m Somewhat Important
m Not Important

= Not Sure/NA

m Not Important
= Not Sure/NA

© Strategic Networks Group, Inc. 2022 © Strategic Networks Group, Inc. 2022
e Qver one-third of businesses consider broadband a e  More than two-thirds of businesses consider broadband
very important/essential factor in selecting business very important/essential to remaining in their business
location location

Risk of business relocation out of Hermiston without better broadband

© Strategic Networks Group, Inc. 2022 Page 25 of 37
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Measured Speeds — Businesses

Average - 72.7 Mbps
Median - 39.6 Mbps

N=38

m 50 up to 100

= 100 or more

@ Strategic Networks Group, Inc. 2022

advancing economies in a digital world Where Life is Sweet
o8 Business Download Speeds (Mb -0 Business Upload Speeds (Mb
> usiness Download Speeds (Mbps) S usiness Upload Speeds (Mbps)
5.3%
® > .6% 5.3% 5.3%
5.3%
m Lessthan 1.5 m Lessthan 1.5
ml5upto3 _ E15upto3
=3uptob m3uptob
m6upto 10 B 6uptoll
10upto 25 10up to 25

B 25up to 50 = 25up to 50

® 50 up to 100

® 100 or more

31.6%

Average - 64.5 Mbps N =38

Median - 11.5 Mbps

© Strategic Networks Group, Inc, 2022

* 47% of businesses have more than 50 Mbps download speed — this is good

* 39.5% of businesses have less than 25 Mbps download speed — not good

* Average speeds 72.7 Mbps down and 64.5 Mbps up — this is good overall, but there are a significant % of underserved

Over one third of businesses do not meet FCC 25/3 Mbps standards

© Strategic Networks Group, Inc. 2022
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» Fast Enough
= Neutral

m Not fast enough

© Strategic Networks Group, Inc. 2022

» Very good most of
the time

m Occasional
problems

m Frequent problems

© Strategic Networks Group, Inc. 2022

. HERMISTON
strategic a5 , . . , o
etworks cor B2 Business Satisfaction with Connectivity
advancing economies in a digital world Where Llfe is Sweet
“E Satisfaction - Speed of connection :ﬁ Satisfaction - Reliability of connection “;‘ Satisfaction - Value of connection
m Always excellent = Worth every penny
m Very fast

= Acceptable for what
I pay

= Below expectation

m Poor value

© strategic Networks Group, Inc. 2022

% Priorities for Broadband Service Selection

0% 20% 40% 60% 80% 100%

Reliability of service 97.0%

Speed of service 86.4% 10.6%

Sufficient bandwidth for staff 74.2% 15.2%

Affordability to budget 62.1% 25.8%

M High priority = Medium priority B Low priority B Not a factor Not sure

@© Strategic Networks Group, Inc. 2022

most businesses

their connections

* Reliability is the highest priority for service selection for
* 22% of businesses have frequent reliability problems with
* 18% of businesses say their connection is not fast enough

Most businesses are less than satisfied with their connectivity

© Strategic Networks Group, Inc. 2022
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Online Business Practices

S
¥
0%

Web site for organization

Research by staff

Social networking

Advertising and promotion

Customer service and support
Multimedia content or service creation
Selling goods or services

Deliver services and content

B Currentlyuse  ® Plan to use

H No plan to use

eCommerce Online Practices

20% 40%

80.3%

80.3%

63.9%

60.7%

60.7%

59.0%

49.2%

44.3%

" Not Applicable

@© Strategic Metworks Group, Inc. 2022

60% 80% 100%

= Not Sure

%)

Electronic document transfer

Purchasing goods or services

Banking and financial

Access government information

Supplier communication and coordination
Staff training and skills development
Government transactions

Accessing collaborative tools

Teleworking

B Currentlyuse  ® Plan to use

0% 20%

eProcess Online Practices

40%

83.6%

60% 80% 100%

9.8%

78.7%

72.1%

70.5%

68.9%

68.9%

63.9%

47.5%

9.8%

6.6%

3.3%

14.8%

14.8%

4.9%

23.0%

44.3%

H No plan to use

" Not Applicable

@© Strategic Metworks Group, Inc. 2022

® Not Sure

e Over 20% of Hermiston businesses plan to use the internet for advertising and promotion

* 80% of businesses report currently having a web site for their organization

© Strategic Networks Group, Inc. 2022
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Additional Findings

Household Results
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Households Benefits from Online Usage

advancing economies in a digital world Where Life is Sweet
Q - - Q - -
*% Household Benefits from using the Internet % Lifestyle Benefits from using the Internet
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
Convenience 71.6% 20.5% Knowledge and skills 59.2% 26.1% 7.9%
i i [+
Better communication 68.5% 23.0% School learning 39.39% 21.6% 15.6%
Saves money 67.2% PENY
Choice of location 38.8% 25.8% 19.9%
Saves time 62.2% 25.5%
Life-work balance 38.5% 25.4% 16.9%
Reduces travel time 55.2% 29.6%
i i i 9 14.4%
Access to government information 45.5% 34.0% Connecting with community 36.1% S0
Working from home 45'0% 15_8% Additional income 30.9% 21.6% 21.4%

M Very Significant ~ m Somewhat Significant B Not Significant

@© Strategic Metworks Group, Inc. 2022

M Very Significant ~ m Somewhat Significant B Not Significant

@© Strategic Metworks Group, Inc. 2021

* Convenience, Communication, and Cost Savings were the main benefits reported from Households

* Many respondents credit online utilization to increasing their knowledge and skills

© Strategic Networks Group, Inc. 2022
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S

% Barriers to using the internet
0% 20% 40% 60% 80% 100%
Connection speed or reliability 49.5% WY 8.2%
Privacy and security concerns 43.0% 9.9% [ ER
Not enough time 20.8% 17.4% 14.3%
Awareness of Internet benefits gRRELA 18.4% 44.4%
Lack of skills kel 18.8% 50.9%
W Very Important m Somewhat Important B Not Important  Not sure = Not applicable
@ Strategic Networks Group, Inc. 2022

Connection Speed or Reliability is the most inhibiting factor to increasing online adoption

© Strategic Networks Group, Inc. 2022
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Getting Households Online

s
»$

Household Priority for Doing More Online

2.8%

H Very High
= High

= Medium
N low
H\Very Low

Not sure

Strategic Networks Group, Inc. 2022

"o
*

Selecting solutions that make sense

Types of Assistance Needed - Households

Technical advice

Learning how to do more online
Online learning resources

No assistance needed

Not Sure

Strategic Networks Group, Inc. 2022

@ Assistance Needed vs. Priority for Doing More Online

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Selecting solutions that make sense 38.7% 28.4% 27.7%
Online learning resources 54.3% 22.2% 22.2%
Technical advice 33.8% 23.0% 37.8%
Learning how to do more online 36.5% 23.5% 30.6%

No assistance needed 25.1% 10.4% 25.1% 18.2% 19.5%

Not Sure 20.5% 23.3% 27.4% 9.6% 12.3%

B Very High m High ™ Medium ®Low M Verylow Not sure

© Strategic Networks Group, Inc. 2022

Of those interested in doing more online- Online Learning
Resources is the most viable way to increase adoption

Respondents need help selecting online solutions that make
sense

© Strategic Networks Group, Inc. 2022
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%)

o
What Motivates People to Telework? * Remote Work from Home

0% 20% 40% 60% 80% 100%
0% 20% 40% 60% 80% 100%

Life-work balance 69.4%

Accessing workplace

66.9%

More family time

Reduce commuting time 62.9%

Telewarking

Health and well-being 62.9%

More productive 60.5%
B Currentlyuse mPlantouse ®Noplantouse

Strategic Networks Group, Inc. 2022

Cost savings 56.5%

Lo .
More employment options 48.4% ’: Remote Working Methods
60%
Environmental benefits
'E 50%
More community time g oo
B Very Important ® Somewhat Important B Not Important  Not Sure = Not Applicable "Io- 0
@© Strategic Metworks Group, Inc. 2022 "E‘ 20%
E 10%
* 126 total respondents reported using the internet for o
Teleworking (15%) ﬁzﬁisps‘;:ge Teleworking Both Neither
. . . . . . Remote Working Methods
* Lifestyle Benefits and More Family time are largest motivations  S:ssreerscon ez

© Strategic Networks Group, Inc. 2022 Page 33 of %
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e . LS
v Days per Week Teleworking v Household Income

Teleworking vs. Non-teleworking

Less than 1 day
1 day up to 2 days
® 2 days up to 3 days

= 3 days up to 4 days m More than $100,000

m $50,000 to $100,000
B Less than $50,000

m 4 days up to 5 days
m More than 5 days

@© strategic Networks Group, Inc, 2022

9.8%

';.'t; Teleworking Distance Non-teleworkers Teleworkers

@© Strategic Metworks Group, Inc. 2022

 About one fourth of Teleworkers do so for 5

Less than 15 miles

38.9% 15to0 29 miles daVS d Week
» II = 30 to 59 miles . . oge .
- 0t0 96 e * Teleworkers are averaging significantly higher
m 100 miles or more incomes

12.7%

© strategic Networks Group, Inc. 2022
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Households Income and Education

e
¥

How much has using the internet increased
your annual household income?

35.7% earn additional income online

Less than $1,000
= $1,000 up to $5,000
m $5,000 up to $10,000
= $10,000 up to $20,000
= $20,000 up to $50,000
B $50,000 or more
M Not sure

B No increase in income

@© Strategic Metworks Group, Inc. 2022

"=
5

No

Significance of Broadband for School Learning
Households with and without school age children

0% 20% 40% 60% 80% 100%

School Age Children

School Age Children

30.3%

19.8%  18.9%

| Not Significant

@© Strategic Metworks Group, Inc. 2022

B Very Significant  ® Somewhat Significant

35.7% of respondents are earning additional
income online

Families with school age children (179)
consider broadband highly significant for
learning

© Strategic Networks Group, Inc. 2022
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S

Telehealth Utilization

:ﬁ; Household Use of Telehealth Services

m Currently use
® Plan to use
m Willing to explore

69.5% m Not interested

4.3% Not Applicable

@© Strategic Metworks Group, Inc. 2022

* A majority of respondents are willing to
explore Telehealth services

* There is most interest in Emergency Call
Systems

>S5 Household Telehealth Uses
100%
8.6%
80% -
60% 42.0%
A40%
20%

0%
Health research Remote Emergency call Remote health
and education consultation systems monitoring

M Currently use M Plantouse = Willingtoexplore M Notinterested
© Strategic Metworks Group, Inc. 2022

Peer support

Not Applicable

© Strategic Networks Group, Inc. 2022
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Thank You

Questions
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