






$107M
Organizational
Spending:
$84.6M

Spending:
$22.4M

SPENDING



ARTS AUDIENCE 
SPENDING

$17.6M

$2.6M



ARTS AUDIENCE SPENDING



THE UNC FACTOR

UNC
$63.9M

NON-UNC
$20.7M

UNC
668K

NON-UNC
407K



Hillsborough:
$2.1M

Carrboro: $70k

$15.8M 



ARTS & 
EMPLOYMENT



ARTS & EMPLOYMENT
WHAT DEFINES AN ARTIST? 

ARTS & EMPLOYMENT
WHAT IS THE 

CREATIVE ECONOMY?



AEPIV vs. AEP5 vs. AEP6
ORGANIZATIONAL 

EXPENDITURES ATTENDEES



HOW DO WE COMPARE?



HOW DO WE COMPARE?



HOW DO WE COMPARE?



CHALLENGES OF THE 
ARTS COMMUNITY



CHALLENGES OF THE 
ARTS COMMUNITY



CHALLENGES OF THE 
ARTS COMMUNITY



SUPPORTING THE ARTS
SUPPORT & RETAIN OUR 
CREATIVES

Pay a living wage 
Involve in community 
planning (affordable 
housing, placemaking, 
sustainability, etc.)
Support the agencies 
employing artists

SUPPORTING THE ARTS
SUPPORT & PRESERVE OUR 
ARTS AGENCIES

Private support is 
decreasing nationally
Public support is more 
important now than ever
Increased support for arts 
agencies = increased 
local spending



SUPPORTING THE ARTS




