
2026 Marketing Plan

Katie Hearsum 
Marketing & Communications Manager



Marketing Goals

Off-Peak Visitation Longer Stays

Local Event 
Attendance

Responsible 
Recreation



Off-Peak 
Visitation & 
Longer Stays
• Invest in targeted 

campaigns using 
audience data (Datafy, 
Granicus)

• Multi-day 
itineraries/content

• Develop additional 
seasonal events/activities



Event
Attendance

• Increase marketing 
consistency 

• KFFR partnership
• Social/Meta campaign
• Content curation



Responsible 
Tourism

• Launch the “Do Grand 
Right” campaign with 
CTO/GCCTB

• HTA Ambassadors
• Balance community & 

tourism



Marketing Tools & Resources
✓ Website – SEO/SEM
✓ Social Media – SMM/Meta
✓ GL Guidebook
✓ Advertising – Print, Digital, Outdoor, Email
✓ PR – Earned media



Website
Simpleview (Granicus)

• Website hosting & 
maintenance

• Tourism-specific CRM/CMS
• SEO management/analysis



GoGrandLake.com
1.5 million visits in 2025

33,000 e-mail subscribers



Social Media





Grand Lake 
Guidebook



Advertising

Print

• Moe’s Maps
• SkyHi/Explore 

Grand
• 2025: National 

Parks Trips, 
USA Today, 
CTO, Denver 
Post

Digital

• Monthly 
newsletter

• Google 
Adwords (SEM)

• Social/Meta
• 2025: 

Colorado.com, 
Denver Post, 
Visit USA Parks

Video

• 2025: CO 
Welcome 
Centers, 
Hulu, 
Xfinity/Comc
ast (GC-
CH17)

E-mail
• Monthly 

newsletter

Outdoor
• Billboard

Radio
• KFFR



Public Relations

• Media visits: Carnival (BBC)
• Press Releases: Plan for Vacation 

Day, Space to Create
• CO Preservation gift basket/raffle
• Fox News – Pond Hockey
• 9 News – Carnival (GLCD)
• Global Traveler – RMFS ice sculpt
• NPR – KVRC in RMNP (podcast)



Hot Topics:
• Dark Sky/Astro Tourism

• America 250/Colorado 150

• Space-To-Create 
Live/Work Grand Opening

• Lift Bus Line



2026 Marketing Expenses
        Website           $55,000

Social Media  $40,000

Print   $20,000

Digital   $10,000

Radio   $10,000

Content  $10,000

PR   $5,000

TOTAL      $150,000



Grand Lake 
Visitor Center

• Visitor Center Ambassadors (3)

• Open 5-7 days per week

• January Visitor Stats: 
• 2026: 79 visitors, 63 calls 
• 2025: 67 visitors, 62 calls 
• 2024: 44 visitors, 46 calls









Thank you for 
your support!
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