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Party Composition; Adult Travelling Alone (43%),
M/E Cqu/es (36/6) Adu/z‘s Wfth C’h/fdren (Q%)

| AVERAGE HOUSEHOLD !NCOME $83 500
MED#AN HOUSEHOLD INCOME $75 900
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Historic High Country Travel Association
2020 Issues of Statewide & Regional Importance

Here are a few of the issues influencing the tour travel industry in northwest Georgia and the state as
a whole. We’d like to share our feelings and hear from you on them.

1 - State Tourism Marketing Budget

In 2018, tourism expenditures in Georgia brought in $1.4 Billion in state tax and $757 million in local
taxes, yet the marketing budget for the state declined. The Georgia Department of Economic
Development Tourism Division marketing budget must be increased for us to stay competitive.

2 - Tourism Product Development
Preserve Georgia’s Tourism Product Development program and advocate for increased funding of this

program.

3 - Protect Hotel/ Motel Tax
The purpose of Georgia’s Hotel/Motel tax dollars is to market the cities and counties in which they are

collected. Oppose policies that would erode that intended purpose.

4 - Short Term Rentals
Support initiatives to allow local jurisdiction, taxation and regulation of private residences rented as

temporary accommodations through Airbnb, VRBO and similar online marketing engines;

5 - Distribution of Transportation Funds - -

Monitor distribution of transportation funds derived from the $5 Transportation Fee on hotel room
rentals to assure that an equitable amount is spent throughout the state for the proper maintenance of
DOT maintained highways statewide.

6 - Breweries, Wineries and Distilleries — Support measures like SB 152 which would:

o Eliminate the daily sales cap for breweries, allowing the sale of more multiple cases or kegs to
individuals;

e Double the amount of beer breweries can distribute each year from 5,000 to 10,000 barrels per
year;

e Allow breweries to sell beer from other brewers, allowing for collaboration and increased sales.

7 - Creation of Georgia’s Outdoor Adventure Highway
Officially designate the Interstate 575/ Hwy 515 corridor as Georgia’s “Outdoor Adventure Highway.”



