TOURISM IS ECONOMIC DEVELOPMENT
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$364 MILLION
VISITOR
SPENDING

2.3 MILLION
VISITORS

$123 MILLION TOUR|SM |S
4 600 JOBS — ESTIAMTED ECONOM |C
PATRORE DEVELOPMENT

$22.8 MILLION
SALES &

LODGING TAX
REVENUE

$577 TAX
SAVINGS PER
HOUSEHOLD

SOURCE: BUTLER CENTER FOR BUSINESS & ECONOMIC RESEARCH TURNER COLLEGE OF BUSINESS
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TOURISM IS ECONOMIC DEVELOPMENT

$364 MILLION
VISITOR 4,600 JOBS
SPENDING

2.3 MILLION
VISITORS

$22.8 MILLION
SALES &

LODGING TAX
REVENUE

$123 MILLION
ESTIAMTED
PAYROLL

$577 TAX
SAVINGS PER
HOUSEHOLD

SOURCE: BUTLER CENTER FOR BUSINESS & ECONOMIC RESEARCH TURNER COLLEGE OF BUSINESS
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