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KEY TAKEAWAYS

. Election week, there were small improvements in

traveler sentiment despite the rapidly increasing
infection rates.

o Concerns about personal and family safety

o Concerns about safety of individual travel activities

o Expectations for the pandemic’s short-term progress

o Excitement to travel now

SOURCE: ANALYSTSDESTINATION
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UPENESS TO TRAVEL INSPIRATION







With something for everyone-
anyone can go all out in

Columbus, GA

Local Historical & Sketching Under the Clement Arts Pinterest Clement Arts Lettering

Sightseeing Towrs Skylight Course & Sketchnotes Course

. 4
Clement Kids Anl

So You Want to Buy a Uptown Columbus Infantry Gifts Parent & Child
Telescope? Market Days Christmas Community Workshop - Ages 7 to
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Stay here.
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Visit Columbus GA @VisitColumbusGA - Nov 4 000

It's better to give than receive. Except when you're receiving a gift card to
one of our AMAZING local restaurants. Then, we're pretty sure you get the
better end of the deal.

Shopping local makes a difference. Join us in giving the gift of here.

ow.ly/OmFI50C8YZB
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Visit Columbus GA @VisitColumbusGA - Nov 2

Need a stay-cation? This holiday season, book a weekend in Columbus,
GA or consider gifting a weekend to your loved ones. We've put together a
Shop Local Holiday Guide that includes special rates for hotels in our area.
Check it out!
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Visit Columbus GA @VisitColumbusGA - Nov 9 000

Columbus, GA wouldn't be the same without all of our AMAZING cultural
entities. Most offer memberships or gift cards to their venues. Consider
purchasing an experience for loved ones to show your support this year.

Shop local with our Holiday Guide.

ow.ly/kUCz50C92Jf
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Key Takeaways

o [OXMARIs when most planners expect to get back to producing live events again, representing
a material shift out of Q1 to Q3 since the last survey.

o Planners’ primary focus remains jisesteiblifaledQuStay (36°%0), but now, given the option, nearly

report they are not currently planning .
o report that events are the only events they are planning, while 35% say more than

half their events are virtual.

MSmaller, fewer meetings continues to be the expectationk

o For future , planners are most concerned about the continued ,
followed closely by constraints on meetings [sjilef&® and constraints on travel budgets.

SOURCE: NORTHSTAR
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2020 SALES TEAM

SALES gsns

accounts
.‘ submitted 3

proposals

7,378 room nights

THE RESULTS > over

$2.4 MILLION

ECONOMICIMPACT




COVI D 19 IMPACT

| RECOVERED
o 144Groups POSTPONED/CANCELED/LOST GROUP

e 107,741 Attendees BUSINESS
e 48,179 Room Nights
24% VIRTUAL

JUN JUL AUG NOV 2021 2022
---O—O0-----0—O----0—0--0—0--
11% 22% 71% 6%

MEETING SLIPPAGE




Monthly Percent Change

Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep
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HOTEL PERFORMANCE CITYWIDE

SOURCE: STR
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