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Applicant’s Information 
Name: Julie Belschner 

Phone: 608-219-8316 Email: jbelschner@madison.com 

 

Organization Information 
Name: Redbud Players 
Phone: 608-219-8316 Email: columbusredbud@gmail.com 

Tax-Exempt: Yes 

 

Awarded for: $750 for marketing and event creation for the Charlotte’s Web 

play performed September 19-21 and 26-28. 

 
 

Use of Funds: The Redbud Players spent nearly $12,000 to create and market 

their Charlotte’s Web performances. This includes the additional advertising on 

digital and print materials. Total paid-ticket attendance at the performances was 

554.  

Many attendees were from the Columbus area. But we also had attendees from 

Hustisford, Waterloo, Watertown, Beaver Dam, Fall River, Rio, Lodi, Sun Prairie, 

Lake Mills, Hartland, Menomonee Falls, Stoughton, Two Rivers, Lowell, Marshall, 

Waupun, Berlin and Fort Atkinson, Wisconsin. 

There were tickets purchased from Virginia, Illinois, Oregon, Minnesota, Iowa, 

North Carolina, Missouri, Washington state, Kansas, Nevada, Georgia, Utah, 

Michigan, North Dakota and New York.  

Of those from out of town, about 13 said they stayed overnight at local lodging. 

Others stayed with family and friends. About 39 ate at local restaurants before or 

after the show. 

 

Supporting Materials: 
 Receipts 
 Analytics 
 Photos 
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Receipts / Invoices 

 

Redbud Players Fall production 2025 

Costs 

 

Yard signs for fall production 2025 -- $564.97 

Flyers for fall production 2025 -- $441.52 

Advertising -- $4,665.75 

Scripts, etc. -- $1,950 

Set construction, etc. -- $1,250 

Costumes, etc. -- $820 

Promotional T-shirts – $1,258 

Programs -- $517.80 

Misc. -- $500 

 

 Total – $11,968.04 
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Analytics 

The Redbud Players performed “Charlotte’s Web” six times – Sept. 19, 20, 21, 26, 27 

and 28 – at the Columbus Middle School. 

Total paid-ticket attendance at the performances was 554. That does not count unpaid 

children, cast, volunteers and crew – best guess is that more than 600 attended, not 

counting the cast. For both our Sunday matinees we needed to add more chairs. (100 

were set up in advance). 

Many attendees were from the Columbus area. But we also had attendees from 

Hustisford, Waterloo, Watertown, Beaver Dam, Fall River, Rio, Lodi, Sun Prairie, Lake 

Mills, Hartland, Menomonee Falls, Stoughton, Two Rivers, Lowell, Marshall, Waupun, 

Berlin and Fort Atkinson, Wisconsin. 

And we had tickets purchased by people from Virginia, Illinois, Oregon, Minnesota, 

Iowa, North Carolina, Missouri, Washington state, Kansas, Nevada, Georgia, Utah, 

Michigan, North Dakota and New York. – yes, some of them might have been 

relatives/friends just supporting the play. Or maybe they were planning to be here 

anyway and so bought a ticket. 

Of those from out of town, about 13 said they stayed overnight at local lodging. Others 

stayed with family and friends. About 39 ate at local restaurants before or after the 

show.  

The Redbud Players promoted the shows through a wide variety of means – on the 

city’s website, flyers distributed during the 4th of July Parade and to businesses in 

Columbia, Dodge and Dane counties, as well as via social media – sharing to 48 

Facebook groups among other efforts. We ran numerous ads in Agri-View as well as in 

all the Capital Newspapers publications. New this year we also ran a digital campaign. 

We handed out about 5,000 flyers in total. And we placed 100-yard signs across the 

area. We also sold and gave away Charlotte’s Web t-shirts to promote the play. And we 

had a table at the Wine Walk to promote the group, giving away raffle baskets there 

also. 

New this year was concessions stand at each play and raffle baskets. Both were 

extremely popular.  

We greatly appreciate the support of the Columbus Tourism Commission.  
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Photos 
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