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Option 1- Digital Banner Video + Targeted Pre-Roll + Facebook + Ad Mail + Print

. Banner Video ad on Wiscnews.com and Madison.com linking back to the city’s website.

»  Targeted Pre-Roll Video based on chosen demographics (age, families, male, female, etc.) linking back to the

city’s website.
« Sponsored Post on our Facebook page
Daily Citizen — approx. 15,000 followers | Wl State Journal — approx. 54,000 followers
.« Ad Mail post on WI State Journal- reaching an audience of over 22,700 people who have opted to receive an

email from us.

+ A half page print ad in color in each of the following publications for one week OR
a quarter page print ad in color in each of the following publications over two weeks:

o Our subscriber papers; Daily Citizen (1,710 homes), WI State Journal (30,500 homes)
o Badgerland Values-Dodge County mailed in Dodge County to non-subscribers of the Daily Citizen.
(31,830 homes)
0 Shopping Reminder mailed to non-subscribers of the Daily Citizen in Columbus, Fall River and Rio zip codes.

(6,717 homes)

TOTAL COST - $4,000
This package has broad reach through digital, social and print



Option 2 - Digital Banner Video+ Facebook + Ad Mail + Print

. Banner Video on Wiscnews.com and Madison.com

Sponsored Facebook Post
Daily Citizen — 15,000 followers WI State Journal — 54,000 followers
Ad mail post on WI State Journal- reaching an audience of over 22,700 people who have opted to receive an email from us.

. A half page print ad in color in each of the following publications for one week
Or a quarter page print ad in color in each of the following publications over two weeks:
Our subscriber papers; Daily Citizen (1,710 homes), WI State Journal (30,500 homes)

(0]
o Badgerland Values-Dodge County mailed in Dodge County to non-subscribers of the Daily Citizen. (31,830 homes)
o Shopping Reminder mailed to non-subscribers of the Daily Citizen in Columbus, Fall River and Rio zip codes.

(6,717 homes)

TOTAL COST - $3,500
This package reaches more of the local market- does not include the Targeted Pre-Roll Video



Option 3 - Print+ Banner Video+ Ad Mail

e A half page print ad in color in each of the following publications for one week
Or a quarter-page print ad in color in each of the following publications over two weeks:
Our subscriber papers; Daily Citizen (1,710 homes), WI State Journal (30,500 homes)
Badgerland Values-Dodge County mailed in Dodge County to non-subscribers of the Daily Citizen. (31,830 homes)
Shopping Reminder mailed to non-subscribers of the Daily Citizen in Columbus, Fall River and Rio zip codes. (6,717 homes

e Ad mail post on WI State Journal - reaching an audience of over 22,700 people who have opted in to receive an email from us.

e Banner Video on Wiscnews.com and Madison.com linking back to the city’s website

TOTAL COST - $2,500
This package does not include Facebook or the Targeted Pre-Roll Video



Build your brand’s-appearance
through our print -solutions to
engagé your audience and
attract more potential
customers. Our readers are
highly affluent and have less
distractions while engaging-with

our print solutions. Your
message can be delivered
multiple times through the same
ad as our print solutions have a
longer shelf life with repeated
exposure.




I Print Ad Example - Half Page

THE CP HOLIDAY TRAIN IS BACK ON TRACK
AND COM|NG T0 COURIBUS, WY
" _m- N MONDAY, DEC.4

Scheduled for approximately 9pm
Live Musical Performances!

.

Catch the spirit of the holidays when you stay In historic Columbus and enjoy the local gift shops,
local restaurants and brewery.

BROUGHT TO YOU BY:

Columbus Area Chamber of Commerce
www.ColumbusWiChamber.com
Columbus Tourlsm Commission
www.visitcolumbuswi.com




| Local Digital

Generate community awareness, develop buzz
and improve brand recognition by advertising
on our local news site!

We reach thousands of readers each week, and
those readers are local. Whether it's high impact
reveals, run-of-site banner ads, or page-specific
placements, these ads perform!

SOLUTION CASE STUDY

Missouri teen Ruby Leigh advances to ‘The
Voice’ top 12 with a Linda Ronstadt song

nEoEnE

HIGH IMPACT REVEALS RUN OF SITE IMPRESSIONS

APPLIANCE CHARITY [
RETAILER HOSPITALGROUP CARDEALER GROCERY NON-PROFIT REAL ESTATE
1,100,800 reveal 446,600 reveal 46,000 reveal 1162,000 ROS 693,000 ROS 105,000 ROS
Our impressions impressions impressions impressions impressions impressions
Results 3,450 clicks, 3,000clicks, 110 clicks, 1,330 clicks, 600 clicks, 220 clicks,
0.31% CTR 0.67% CTR 0.23% CTR 0.1% CTR 0.09%CTR 0.21% CTR

Performance Benchmarks: 0.20% click thru rate

Performance Benchmarks: 0.06% click thru rate

MADISON

-\ Amplified Digital
MEDIA PARTNERS



Traditional Digital Advertising

Standard Banner Ads

Standard banner ads generate high visibility for
an advertiser, and serve an essential purpose in
any campadign. While standard banner ads are

lower impact than other ad opportunities, when

placed on news sites they outperform the LIS OIS : : o

engagement of 6-second YouTube ads by 1.7x. sl . s

Ads will deliver the desired message wherever ] e - ‘ :h-__ :

the audience consumes our content on any Q EEre o 2 >
screen size. N )| | [ o g i
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| 3 things we learned from the

What we offer: R B Chicago Bears. including Eddie
Bl e el el S b B Jatkson haviag “a ot (0 prove

* Run of Site (ROS)

+ Channel Targeting

+ Demographic and interest targeting
recommended

1 Recommended Jor Vou

BEST FOR: BRAND AWARENESS
MADISON -/ Amplified Digital

MEDIA PARTMERS



In Banner QikVid Ad Units

Our in banner QikVid ad creatives integrate video

messaging into your traditionally static ad placements. S e el N sl
In banner Qikvids include desired verbiage, video, Y i
and/or static images into a brief video that stands St | : e e

alongside a static component displaying your company

branding and calls to action. ; ] =
Kodi Whitley brings a hot hand and a rested ek 1. ud 0

arm to a weary Cardinals bullpen Tho Puntagraph  Chicnge Caber Aty of 8
vk ::::JP.!HMIIH e e )

In banner QikVid compatible ad units include:

= 970x250 — homepage, channel fronts, and in-article
placements

- 300x250 - in-article placements

- Revedl - homepages, channel fronts, and in-article
placements

I Recommended /or You
ke s

Rac kwom by

g

In banner QikVid ads are built through local creative
teaoms as a half static, half video creative.

MADISON % -\ Amplified Digital

MEDIA PARTNERS



Reach potential customers

Targeted Display

Targeted Display is a simplified and more robust
tactic which can help you drive stronger conversion
rates. It encapsulates contextual targeting,
behavioral targeting, demographic targeting and
keyword targeting all under one umbrella.

~

With Targeted Display, we'll make sure your ad is

served to users who have demonstrated the intent to =1

purchase based on their online activity, including:
e Contentthey've read.
e Websites they've visited.

e Searches they've done on contextual websites -
(excluding search engines).

You'll also get to deliver your message to users
based on their associated demographics and
geolocations.

e e et e A U2 paad coftant Have recently read Have searched
5 content related to on websites for
We deliver better results: related to your your business but are content related

: s | business. g ;
Compared to industry averages, our programmatic | Honedeing somuining toyaur

. . . else. business.
. campaigns deliver a 50% better cost-per-clickrate. |
. e CTR:We average:0.18% vs. Industry average 0.12%. |

MADISON & -\ Amplified Digital

Sources: Simplifi. September 2021 YTO performance, WordStream. July 21, 202), 1AB.com, 2020 | Simpli.fi& The Trade Desk, Jan-Cct 2021, Wordstrearn 2021 MEDIA PARTNERS



Awdadreness & Engagement

Exclusive Eblasts

Target your message to a local audience who have
opted-in to receive exclusive messages from our
advertisers!

Eblasts provide a unique opportunity for an advertiser
to put their message directly in front of loyal
subscribers with an offer, event or announcement.
Catchy subject lines can produce immediate action
OR the audience may return to the message for
information or a later action like a registration or
forward to a friend.

An exclusive eblast is an excellent complement and
follow-up to local display advertising solutions. While
display ads increase awareness of an offer or event,
the eblast can drive the desired action for days or
weeks following receipt of the email message.

Open Rate Average Range: 12%-25%

AWARENESS ™ CONSIDERATION
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SOCIAL ADS

SOCIAL: WHY?

Users spend an average of 3 hours per
day on social networks and messaging.

71% of consumers who have had a
positive experience with a brand on
social media are likely to recommend
the brand to their friends and family.

49% of consumers depend on
influencer recommendations on social
media.

https://www.oberlo.com/blog/social-media-marketing-statistics/




THANK YOU

Ideas within this presentation are the creative and intellectual property of Lee Enterprise and its affiliates. This proposal contains information that may be confidential and privileged and
should not be shared, copied or disclosed with any outside parties, agencies or media companies. Thank you for. your cooperation

Please feel free to reach out should you have any questions regarding the information we covered foday.

CONTACT
Kara Premo-Rake \J Uﬂ

kpremo-rake@wiscnews.com




