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COMMUNITY OUTREAGH

Events during the months of April, May and June tapered off a bit, but still offered
opportunities to gather with friends and family for outdoor fun. We also celebrated
new housing milestones and expanded the presence of critical information on the
City’s website . Below is a breakdown of outreach efforts and strategies
implemented to share updates with our residents.

MOVIES IN THE PARK (MAY 2, 9,16 & 23)

Coachella brought Movies in the Park back to Bagdouma Park every Friday through May
23rd with showings of Mufasa: The Lion King, Moana 2, Transformers One, and Sonic the
Hedgehog 3.
Strategies implemented:
¢ Added the event to the calendar on
Coachella.org
e Created an event listing on Coachella.org
e Organic social media posts were published

City of Conchelln

'II'llll"l!I:FlEsPﬁHH in advance of each showing to build
}”; anticipation

¢ Radio ads ran on La Poderosa, La Suavecita
and U92.7 from 4/28 - 5/23
¢ A bilingual digital campaign ran on Youtube
through May 23rd achieving the following:
o 7,571 views
= 4266 English
= 3,305 Spanish
o The majority of ads were viewed through
streaming
o The click thru rate fell within the average
range - 0.04%

Maoy 2nd - Moy 23rd
SHOW TIME 7:30 PM

BAGDOUMA PARK
§1-123 Dsuma 5t
Coochallo, 8 52236
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COVALDA APARTMENTS RIBBON CUTTING (MAY 28'" 9AM)

Chelsea Investment Corporation reached out to the City for assistance with promoting the
ribbon cutting event due to budget constraints. Our department assumed all efforts related
to promotions, publicity and on site marketing.

Strategies implemented:

e Qutreach to key community stakeholders
and the media for promotion of the event,
and attendance the day of

e Development of a press release to all local
and out of market media contacts

e Development of a branded program
promoting the run of show for that
morning

o Coordinated media interviews with
Councilmembers present

e Provided giveaways for attendees

e Shared a post event update with the
community on social media

D PACIFICSOUTHWEST
CHELSEA ol e 2

RIBBON CUTTING CEREMONY Press & Partner Coverage attained through -
e NBC Palm Springs
COVALDA APARTMENTS
o KESQ
RS o Uken Report - Strategies implemented:
e S e El Informador Del Valle
i il » Riverside County Dept of Housing &
il b Workforce Solutions - Facebook post on
+ Amy Cuen-McDuffie, Riverside County - 4" District
+ Luz Vallejo, Regional Director of Services for PSCDC 5/2 8

+ Ted Leonard, on behalf of inland Regional Center

e Chelsea Investment Corporation -
Facebook post on 5/30
AU — « Lift to Rise - Facebook post on 5/28
s e DR )
sz (m & @

Please join us for a guided walking tour of the development after the ceremony


https://ukenreport.com/coachella-debuts-affordable-housing-development/
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RESTAURANT WEEK PROMOTION (MAY 30'™" - JUNE 8TH)

This was the first year Coachella eateries participated in Greater Palm Springs Restaurant
Week. Our team helped promote both participating restaurants - Coachella Firehouse and
Taqueria Allende 2 - with promotional videos intended to drive traffic to both establishments.

All posts were published organically on Facebook, Instagram and NextDoor.

Social Media Post Local Press
i f il
‘ Cnchw:hLe ‘}I — Desert Sun. Forest Fire near Mountain Canter now 35 acres
?.I 33 Sports  Dusiness  News | Life | Opinlon  Advertise  Obltuarkes  eMewspaper Legals (=)
The Coachella Firehouse Bar & Grill is taking pam in Greater Palm Springs Restaurant Week now
through June Eth! Come enjoy their special menu and experence 3 local fa... See mone Foon

Coachella eateries join Greater Palm
Springs Restaurant Week for first
time: What to know

) Ema Sasic
Palm Springs Desert Sun

O X =

R Pay over time for wellness costs.
B Your pet will thank you.™

LEARN MORE

J .M palm springs
h —d RESTAURANT

LET TN COACHELLA FIRENOUSI
" Y ; .
- A EAL AN ik

Rooster and the Pig named one of the best restaurants in US. Here's a look inside

< l‘i‘: ‘.n_.:-“ ] ;;..J. ok ingiche Roosner 3nd the Pig in Paim Sowings, Calibornia, named one of A TODATS best restauants fo
visit el 6 G2
Tudﬂ“ D (R Foodies, rejoice: The annual Greater Palm Springs Restaurant Week is

ugh June 8 with local eateries serving up delicious meals at
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OUTDOOR RECREATION FLYERS

Our department developed a series of flyers to promote recreational facilities in the City
during the summer months. These flyers were posted on the City’s website, and included on
digital display boards at both City office buildings, as well as City hall.

commumt

e GV 1) DAYS
'bagdouma pool

'n\
v =.;.‘1 . I I I ) ondays, Wednesdays & Fridays

L
~ Bagdouma Park

i

.
.
- ]

i

p?

. Th.ﬂ . Rancho Las Flores Park
A 4 L i1
RSP 2S h 0 d Summer Hours/ Open Swim

Mon - Thu 12:30 - 3:30pm & 7-9pm

-'.:‘ ¥ Friday 12:30 - 4pm & 6-9pm
“0““ °ﬁ \ Sat & Sunday 12:30 - 4pm & 5-9pm

asdays, Wednesdays & Thursdays

May 23rd - October 30th % | Adaptive Splash Play
Vildadd 4pm - Spm
Bagdouma Par .
Rancho Las Flores
m? J’ .....'
Dateland Park (OOLG?I ELLA ﬁ
De Oro Park (760) 347

sTAY )
Zr/CHELLA



events & marketing atyof - COACHELLA - .,

OPERATION SPLASH (JUNE 7TH)

Organic social media posts and radio advertising were used to promote Operation Splash at
Bagdouma Pool. Spanish radio ads ran the week of (June 2" - 7™ on La Poderosa and La
Suavecita.

Flyers were designed and supplied by Desert Recreation District.

YOU'RE INVITED TO OUR

Operation SPLASH
Kick-Off!

Saturday, June 7,2025 « 9a.m.-12 p.m.
Bagdouma Community Pool - 84-599 Avenue 52, Coachella

s

D

RECREATION DISTRICT

YOU'RE GONNA F ESTAS INVITADO A NUESTRO

Operacion SALPICADURA
iPatada inicial!

Sabado 7 de junio de 2025 « 9 a.m. - 12 p.m.
Piscina comunitaria de Bagdouma « 84-599 Avenue 52, Coachella

P4 carsen Pemanese

Operation

e AN o A

| "RecreationD@fEt.

RECREATION DISTRICT

iLO VAS A PASAR GENIAL!

- - 3 i g ‘__-:-” LWk ., v

__#MyRecreationDistrict.com/swim-water-programs
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CHROMIUM 6 NOTICES

The public information team worked closely with the Utilities Department to develop a flyer
and website notice to inform all utility users in Coachella about a change in acceptable
Chromium 6 levels in drinking water.

Our department developed the messaging, the flyer design, translation to Spanish, and
published an update on the “About Chromium-6” page on Coachella.org

We also worked directly with the mail house to ensure printing and distribution to all residents
by the State’s mandated deadline of June 12"

Coachella Water Authority

has Levels of Hexavalent Chromium
Above the Drinking Water Standard

APPENED? WHAT IS BEING DOHE?

Hexavalent Chromium MCL of 10 ppb became effective October 1, 2024,

THIS IS NOT AN EMERGENGY.

As our customers, you have a right to know what
you should do, what happened, and what we are
doing to correct this situation.

ESTE INFORME CONTIENE INFORMACION
MUY IMPORTANTE SOBRE SU
AGUA POTABLE. TRADUZCALO O
HABLE CON ALGUIEN QUE LO ENTIENDA BIEN

www.coachella.org/
departments/chromium-6-plan

What i
iy Chremium & can form during the

‘weathering of rocks and sediments
that contain chromium 3

& MCL. However,

We routinely monitor for the presence of
drinking water contaminants. Water sample
results reviewed on May 12, 2025 showed
hexavalent chromium levels of 12-21 pg/L. This is
above the standard, or maximum contaminant
level (MCL), of 0.010 milligrams per liter (10 ppb).
We are working with the State Water Resources
Control Board to address this exceedance and
comply with the MCL within a compliance
timeline.

2

e working to complete a Hexavalent Chromium Compliance Plan that will be
ed by the State Water Resources Control Board.

e working with the State Water Resources Control Board to address this

bdance and comply with the MCL. Specifically, this includes conducting a water
evaluation, the development of a chromium 6 treatment alternative analysis,
esting, permitting, and project design.

ticipate resolving the problem by our compliance date October 1, 2027,

Fer more infermation, please contact City of Coachella at
(760) 501-8100 or 53462 Enterprise Way.

WHA'I' s“u“ln I no‘) Hexavalent chromium is a natural

metallic element found in the earth’s 'ase share this information with all the other people who drink this water,
You do not need to use an alternative crust, including in rocks and ecially those who may not have received this notice directly (for example,
water supply (e.g. bottled water). sediments of the Coachella Valley. » in apartments, nursing homes, schools, and businesses). You can do this by
Over the past ten years, California ng this public notice in a public place or distributing copies by hand or mail.
This is not an emergency. If it had been, has changed its rules several times
you would have been notified immediately. on how much chromium-6 is allowed
However, some people who drink water in drinking water.

containing hexavalent chromium in excess of the In 2014, California adopted a new
MCL over many years may have an increased risk drinking regulation limiting chromium : "
of getting cancer. 6 to 10 ppb. In 2017, the California of this notice:

Supreme Court invalidated the £: You must notify school employees, students, and parents (if the students
regulation inors).
On April 17, 2024, California again
adopted a chromium 6 MCL as was
originally proposed in 2014.

.

re a school or school system, the owner or operator of residential rental
y, or the owner or operator of a business property, then you are legally reguired
the following people of the information in this notice within ten days of your

If you have other health issues concerning the
consumption of this water, you may wish to
consult your doctor.

DENTIAL RENTAL PROPERTY OWNERS OR MANAGERS (including nursing homes
care facilities): You must notify tenants.
INESS PROPERTY OWNERS, MANAC

ployees of businesses located on the property.

.

PERAT

: You must notify

State Water System Number CA3310007 This notice is being sent to you by Coachella Water Authority
Date distributed: June 11, 2025

il to notify the above people, you shall be civilly liable up to $1,000 per day for
paeTeay that you fail to notify them. (Health & Saf. Code, §§ 1168450, subd. (g); 116650,
subd. (e).)

State Water System Number CA3310007
Date distributed: June 11, 2026
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CGlI BANNER PROGRAM

The public information team worked with Community Showcase Banners on developing a
branded template for a promotional street-scape banner campaign. This program is aimed
at providing in City advertising and exposure to participating small businesses (at a premium
value) throughout our City.

Coachella will be provided 25 free banners at no cost, for participating in the program.

COMMUNITY BANNER PROOF

v COACHELLA, CA

Below is the proposed City Design for your banner project.
Please note that the colors of the printed banners may vary from those shown in the proof due to the banner material.

130 East Main St. Rochester, NY 14604 | Tel (585) 450-3235 | Fax: 585-427-0075
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COACHELLA.ORG

The second quarter brought a need for many new additions to the City’s website. Below is a
breakdown of new pages and information published.

Development Services
e Updated the home page of this section
e Completely revamped the Development
Projects, Building Services and Code
Enforcement Pages
o Completely updated the Building Services
and Environmental Reviews Page

Emergency Management Page
e Developed this as a new section to the website with all corresponding
subpages, including:
o City Alerts
o Plans
o CERT Program

Emergency Management
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GLOSSARY OF TERMS

e IMPRESSIONS - An impression is counted as the number of times an instance of an ad is on
screen for the first time. (Example: If an ad is on screen and someone scrolls down, and then
scrolls back up to the same ad, that counts as 1impression).

¢ CLICKS - The number times that something is selected within the ad, by pressing a button or
touching a screen.

¢ REACH - The number of unique accounts that saw your ads at least once. Reach is different
from impressions, which may include multiple views of your ads by the same accounts.

e CLICKTHROUGH RATE (CTR) - is calculated as the number of clicks divided by the number of
impressions.

* VIEWS (OPENS) - measure how many people opened up your email and looked at it.



digital reporting atyof - COACHELLA - .,

PIO Report - Q2 2025

SOGIAL MEDIA UPDATE

Breakdown of Followers: Q2 (April - June 2025)

The City continues to experience a steady increase in organic social media growth
across the board, all prompted through the consistent posting of relevant content
for residents and other followers of our pages.

/o of Growth :
LinkedIn
7.3% Facebook: 14,508 followers - 112% growth
Instagram: 8,444 followers - 5.65% growth

LinkedlIn: 1,806 followers - 6.05% growth

Instagram
34.1%

Facebook
58.6%

FOLLOWER COMPARISON CHART - CITY BY CITY

PALM PALM INDIAN RANCHO |CATHEDRAL
- INDIO |LA QUINTA DESERT | SPRINGS WELLS MIRAGE CITY

Instagram 8,444 27.5k 14.6k | 1,907 | 7,839 15.3k N/A 2,858

Linkedin 1,806 | 2,379 | 1,187 | 1,989 | 2,474 | 481 N/A 1,393

Facebook | 14,500+ [31,300+|59,500+| 7,100+ |22,600+| 2,400+ | 4,300+ | 15,700+
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TOP 5 SOCIAL MEDIA POSTS

1. Seniors in Olvera Street

Overview

Interactions @

322

Views @

23,902

Resch @

18,258

7 This post riceivid more views compired to your recent Facebook posts.

Views @
23,902
Followers  Total
Follower Non-follower
- _“gECI

~* This post received rmore interactions compared to your recent Facebook posts.

Interactions @

322

Likes and reactions @

285

Shares @

1

Comments @

25

Watch time

Wiatch tima @

2d 6h

Average watch time 6

11s

Feed preview

Link elicks @
oachella

by Risseth Lora

. City of C
°
May1- &

Our seniors dancing their way into the weekend like Jp

£ Mothing but joy, rhythm. and good vibes at Olvera
Street!

eekendVibes #Seniorswag #DancingThroughlife

Saves @

i

00 285
oY Like

Mast rebevant

D Comment £ Share

2. Conozca sus derechos - TODEC

Qverview

Views @

28,410

Reach @

17,874 415

~* This post received more views compared to your recent Instagram posts.
Views @

28,410

Followers Total

Followars breakdown

Feed preview

Interactions @

Tnstagram
@ ornovcnreeacnens
OHETITUCIONALES

Follawer Mon-follower
—
410 2430
~" This post received more reach compared to your recent Instagram posts.
www.TODEC.org 951-943-1955
Reach @ Q
17?874 oifCisictyottEscrera CONOTEE Sus derechas
Audience constitutionales
Age & gender @ -
(5 View post on Instagram
40
30 >
20 )
0 =
o . pulgosaiscute Este & de Julio bo sera igual la
18-24 25-54 35-44 45-54 55-64 65+ ndependensia ya que muwcho no tenemas
ese privilegio, ¥ los gue si. no tenemas ese
wemen [l Men misma sentimiento por kb que 1odos en este
: 54 %

* This post received rmore interactions compared to your recent Instagram pests.

Interactions @

415

Likes and reactions @

184

Shares @

208

Commants @

3

Paiz esta pasando, 65 ura njusticia,
[ 303, YO sientd Y propongo que se
elen los fuegos artdicales

@ florellaB748 A A

El MAS importante e< el plan de cuidado para

o samybell27
Lt hges.

Saves O

20
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top 5 social media posts, cont’d

3. Music Festival Traffic Alert

-
¥ (3 Post- Published on: Man Apr 7, 3:22pm

Overview

Views @ Reach @ Interactions @ Link clicks @

11,520 8,075 40

~* This past received mare views compared to your recent Facebook posts.

Views @
11,520
Followers  Total
Fallower Non-follower
e —s_nsn

~* This post received more Interactions compared to your recent Facebook posts.

Interactions @
Lk d reactions @ C ts @ Shares @ Saves @

" 1 27 1

4. Coachella Soccer Clubs - Proclamations
- =

€9 Post - Published on: Wed Jun 11, 6:27pm

Overview

Views @

16,829

Reach @

7,682

Interactions @ Link clicks @

67 -

~* This post recelved more views comgared to your recent Facebook posts.

Views @

16,829

Followers Total

Follower Non-follower

I
0739

7090
~" This post received more interactions compared o your recent Facebook posts.

Interactions @

67

Likes and reactions @

46

Comments @

4

Shares @

17

Saves O

0

B Expect heavy traffic on the following primary access routes during festival dates: April 10-13, 17-21, and 24-28: Jefferson St (SB) fro...

atyof -COACHELLA .3,
PIO Report - Q2 2025

Feed preview

City of Coachella

by Jessica Tomes

o
ApilT-@

B Expect heavy traffic on the following primary access
routes during festival dates: April 10-13, 17-21, and 24-
28:

Jeterson 51 (58) from |-10 1o Avenue 52

Washington 5t (S8) from 1-10 1o Avenue 52

Monroe 51 (58) from 1-10 10 Avenue 52... 5e¢ morne

Soccer is the theme at tonight's City Council Meeting as we récognize two amazing organizations that proudly stand undefeated. & Plea...

Feed preview

City of Coachella
by Risgwth Losa

June 11- @
Soccer is the theme at tonight's City Council Meeting as
We recognize two amazing organizations that proudiy
stand undefeated. %

Please join us as we congratulate the Coachella Footiall
Academy u17 boys team and the Coachella Football
Chub Premier {semi-professional category) for their
exceptional performance on the field. You make
Coachella proud! J

eiis_ See more
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top 5 social media posts, cont’d

800

~J
[=]
(=1

1]
[=]
o

300

Average Views per Day

200

100

5. Senior Center Cinco De Mayo Festivities

- # jFeliz Cinco de Maya! & Our seniors showed up and showed out in their festive attire at this momning's Best Dressed Contest! Thank ...
Fi 0

Post - Published on: Mon May 5, 5:11pm

Overview
Views @ Reach @ Interactions @ Link clicks @
9,970 6,058 91 1
~* This post recehved more views compared to your recent Facebook posts.
Views @
9,970
Fallowers Taotal
Fallower Non-follower
e _mﬁ
~" This post received more interactions compared to your recent Facebook posts.
Interactions
91
Likes and reactions @ Comments @ Shares @ Saves @
82 6 L 0

Gtyof -COACHELLA-.2%,
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Feed preview

City of Coachella

May 5
A jFeliz Cinco de Mayo! 5
Our seniors showed up and showed out in their festive
attire at this moming’s Best Dressed Contest! Thank you
io everyone who participated and celebrated with us Jjs
e
a jFeliz Cinco de Mayo! 5
iNue._. See more

] Boost this post 1o get mone reach for City of
Coachella

Q0 a2

Average Views per Day by Post (As of June 30, 2025)

825.0
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WEBSIT

Pages and screens: Page path and screen class @ -
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E ANALYTICS

Top Pages Visited:

(< I < IO < I < < <. |

Jfdepartments/utilities-department/payment-options
Jabout-usisdvanced-components/search
jservices/proposals-bids

fvisitors/hotels

e W s B
+ & Ve
103,540 38,762
23,136 (22.34 11,333
4,045 (3 1985(5.4
2,580 (2.4
2,511 (2.4 1,746 (4
1974

uses

1./departments/coachella-passenger-rail-station-

feasibility-study

2./departments/utilities-department/payment-options

3./about-us/advanced-components/search

4. Bids & Proposals | Coachella, CA

5./visitors/hotels

448 0.4
1 781
19 12,468
s 0.5
BT
13s 5.52

$0.00
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WEBSITE ANALYTIGS

Demographic Details (website visitors):

0 - B @ <

@ +  Demographic details: City @ -+

A OnJune 29, 2025, active users from “United States” spiked to 444, sharply exc eeding the expected 223 LU 4

This increase is most salient for users with page path */departments/coachella-passenger-rall-station-feasibility-study” whose numbers Increased from 3 to 191 week-over-week, users whose first channel greup was “Organic Social®
increasing from 3 to 171, and users from "Los Angeles” increasing from 78 1o 106

View key drivers

Active by City ower time Day -

=

# Tolsl @ LosAngeies B Coachella # i W 5anJose A San Diego

Q, Sear G 0of3339 >

=2 - + & New user: User Total

revenue

Tol 26,762 34,263 30,749 A9.15% 0.84 485 320,414 0.00 o% $0.00
1 Los Angeles 9,032 (24.57 7.544 (22.02 6.994 (22.7 46.37% 0.77 35s 66,799 (20.E o.oo % $0.00
2 Coachella 2,848 (775 2005(5.8 4617 (150 58.17% 182 1m 595 48,360 (1508 o.oo 0% 50.00
3 Indie 2,533 (6.89 2023 52.77% 0.50 1im 035 22,325 (6.9¢ o.00 % $0.00
{not set) 2,324 (6.32 1.984 (5.7 1,045 (2.47 8.72% 0.45 155 1M,012(34 0.00 % 50.00
5  SanJose 1,458 (3.97 1,158 (3.38 1,035 (2.3 47.81% o s 9,683 2 0.00 % $0.00
6 SanDiego 1,122 (3.05 879 (2.57 853 (277 51.73% 0.76 365 8,193 (2.5¢ 0.00 0% $0.00
7 Riverside 1,018 (2 757 (2.2 6 (2.9 57.54% 0.0 1m 055 9,381 (2.93 0.00 % $0.00

1.Los Angeles - 9,032 visitors
2.Coachella - 2,848 visitors
3.Indio - 2,533 visitors

4.San Jose - 1,122 visitors
5.San Diego - 1,018 visitors
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WEBSITE ANALYTICS

Devices used to view the website:

Tech details: Device category @ - & < »
Add Niter -+
A OnJdune 19, 2025, active users from “Safari™ spiked to 463, a sharp increase from the expected value of 167 e M

This change was most salient for users where the first user primary channel group was “Direct” and the country was “United States”, which increased week over week from 48

to 320 and 164 1o 449 respectively, Additionally, the page path “fdepartments/coachella-passenger-rail-station-feasibility-study” was observed for the first time, with 277

active users

Active users by De

category over timae Dy -

# Toial @ moble W deskiop @ iablel W smart by

Q, Search Rows per page 10 -

= eviee calegory - + o ACtive users New users Engaged Eng; Event count
SESEIONE o

S 36,742 34,263 30,769 49.15% 0.84 485 320,614

1 mobile 20,741 (56,43 19,761 (57.6 14,654 (48 ¢ 4297% 072 205 145,194 (45.20

2 deskiop 15,695 (42.¢ 14,193 (41.47 16,177 (52 5 58.9% 1.03 Tm13s 173,014 (53.9

3 tablet 343 (0.93 307 (0.9 238 52.08% 0.69 575 2398

4 smartty 2 2 [« 1 1 50% 0.50 0s B

1.Mobile/Phone - 20,741 sessions
2.Desktop - 15,695 sessions
3.Tablet - 343 sessions

4.Smart TV - 2 sessions
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RESIDENT NEWSLETTER

Our Spring/Summer Resident Newsletter was published in early June highlighting
the City’s summer resources, new business, and a recap of our community
engagement events.

The newsletter serves as a platform to share important updates, celebrate community
achievements, and provide resources in both English and Spanish to ensure inclusivity
and engagement.

In addition to the newsletter being shared via email, a QR code of the newsletter was
also produced in print and delivered to resident homes as an insert in their utility bills.

On average a successful open rate is typically in the range of:
e 20-30% for most industries.
¢ Higher (30-40%) for niche industries or highly engaged audiences.

Our resident newsletter averaged an open rate of 42.3% as it was emailed twice in both
English and Spanish.

A successful click rate (the percentage of recipients who click on a link in your email) for
a newsletter depends on the industry and audience engagement but generally falls
within these ranges:
e 2-5%: Average across most industries.
e Higher (5-10%): Indicates strong engagement, particularly for niche or highly
targeted audiences.

Our resident newsletter averaged a click rate of 4.2% as it was emailed twice in both
English and Spanish.

Below are more details pertaining to our newsletter analytics via MailChimp.
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NEWSLETTER ANALYTIGS

English Newsletter (Most Engagement):

Recipients 892
Spring/Summer Newsletter Audience City of Coschella
View email [7) Subject City of Coachella: Spring Highlights & Summer U...
Status Semt Thu June 5, 2025 10:00 am
Exclude Apple MPP for more accurate open data. See why. (@) New
Qverview Click performance Recipient activity Ecommerce Content Optimizer Social More
Email performance
June 5, 2025 - July 15, 2025 - Excludes Apple MPP
® Openrate @ Click rate @€ Bounce rate & Unsubscribe rate
21.6% 4.5% 10.1% 0.13%
173 opened 36 clicked 90 bounced Tunsubscribed
Additional email details A
Deliveries 800 (89.9%) Clicks per unique opens 20.8%
Total opens 378 Total clicks 181
Last opened Jul 10, 2025 10:34 am Last clicked Jul 11, 2025 215 pm
Forwarded 0 Abuse reports 0

Below are the links that received the most clicks in the English newsletter:

1.https://www.facebook.com/yourcoachella
2.https://www.instagram.com/officialcityofcoachella/
3.https://www.coachella.org/departments/development-
services/healthy-food-truck-program
4.https://www.coachella.org/
5.https://www.linkedin.com/company/city-of-coachella/
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NEWSLETTER ANALYTIGS

Spanish Newsletter:

- Recipients 883
Spring/Summer Newsletter
SPANISH Audience City of Coachella
Subject Ciudad de Coachella: Noticias de Primavera y Ve...
View emal (5 Status Sent Thu June 5, 2025 10:30 am
Exclude Apple MPP for more accurate open data. See why, @ MNew
Overview Click performance Recipient activity Ecommerce Content Optimizer Social More
Email performance
June 5, 2025 - July 15, 2025 « Excludes Apple MFP
# Openrate 4 Click rate 4§ Bounce rate € Unsubscribe rate
Q, 0, [+
18.3% 3.9% 9.4% 0.75%
146 opened 31 clicked 83 bounced 6 unsubscribed

Additional email details

Deliveries 800 (90.6%) Clicks per unique opens MN.2%
Total opens 283 Total clicks 172
Last opened Jul 11, 2025 12:22 am Last clicked Jul 11, 2025 12:09 pm
Forwarded 0 Abuse reports Q0

Below are the links that received the most clicks in the Spanish newsletter:

1.https://www.instagram.com/officialcityofcoachella/
2.https://www.facebook.com/yourcoachella
3.https://www.coachella.org/departments/development-
services/healthy-food-truck-program
4.https://www.linkedin.com/company/city-of-coachella/
5.https://www.coachella.org/



