
Consideration of Sponsorship Request



Launched in 1990, the Palm Springs International Film 
Festival (PSIFF) is a premier presenter of world cinema 
located in the beautiful Coachella Valley at the base of 
Mt. San Jacinto in southern California. The Festival brings 
together a sophisticated and diverse audience, including 
industry, film aficionados from across the country and 
filmmakers from around the world.

The 36th annual Palm Springs International Film Festival 
is scheduled to be held physically from January 2 - 13, 
2025. The annual star-studded Film Awards, honoring the 
best and brightest performances of the year, is scheduled 
for January 3, 2025.

PSIFF is organized by the Palm Springs International Film 
Society, a 501(c)(3) charitable non-profit organization 
dedicated to cultivating and promoting the art and 
science of film through education and cross-cultural 
awareness.



Broad Brand Visibility.
Promotional and Marketing Activities. The City of Coachella will be entitled to all benefits 
commensurate with its level of support.

On-Site Promotion: The City of Coachella’s logo will be placed at the screening venues and other 
guest-facing areas, sized commensurate with the sponsorship level.

Local Print Advertising. We partner with local and regional outlets to bring the festival to the 
community. This sponsorship will give the company brand recognition through partnership and 
association with Palm Springs International Film Society.

Program Book Advertising. The Souvenir Program book is distributed before, during and after the 
Festival. The City of Coachella’s logo will be in-full color, grouped, and sized commensurate with 
sponsorship levels.

The City of Coachella will also receive one (1) Full-Page Color Ad in the Souvenir Program Book.

Festival Pre-Screening Trailer. The PSIFS will create a trailer that combines creative branding and 
sponsor identification. It will feature the City of Coachella’s logo, grouped and sized commensurate 
with sponsorship levels.

On-Screen Advertising. The digital advertising image and message of the City of Coachella’s choice 
will be included in the sponsor reel that runs continuously between every film at all venues during 
the Festival; an opportunity to reach every audience member with your unique brand messaging.



Student Screening Day Onscreen Advertising. The digital advertising image and 
message of the City of Coachella’s choice will be included

Festival Guide. The City of Coachella’s logo will be placed on the sponsor pages 
distributed before and during the festival, grouped and sized commensurate with 
sponsorship levels. This newsprint guide will be available in the Desert Sun daily 
Newspaper, available at all venues, and the “PSIFS” office.

Sponsor Signage. The City of Coachella’s logo placement on signage at each 
screening venue and other guest-facing areas, such as the ‘Ticket & Information 
Center’, grouped and sized commensurate with sponsorship levels.

Website. The City of Coachella’s logo will be placed on the PSIFS website, 
psfilmfest.org, and a hyperlink to The City of Coachella’s designated URL must be 
provided to PSIFS with the marketing materials.

Where To web page. 3 businesses selected by the City of Coachella that will be
listed on the PSIFF Where To Eat, Play, Stay webpage. The business will be listed
under the business category with the business logo and a URL link to their
choice.



Festival and Event Entitlements. The City of Coachella 
will receive the following tickets and hospitality benefits:

Sponsor Screening Passes. Eight (8) fully transferable 
sponsor passes, good for entry into all regular 
screenings.

Opening Night Screening & Reception. Eight (8) 
Tickets

Closing Night Screening & Reception. Eight (8)
Tickets

Filmmaker Parties. Eight (8) tickets to each 
scheduled filmmaker party

Vouchers. Twenty (20) film screening vouchers that 
can be redeemed for any regular film screening once 
the Box Office opens through the Festival. Can be 
used as giveaways.

Social Media Post. One (1) dedicated social media 
post. Content to be provided by the City of Coachella



Film Awards Benefits.
 One (1) “VIP Platinum” table for 12 people (valued 

at $25,000) with associated benefits per Film 
Awards department.; includes Parker After-Party 
access for all table guests.

 Two (2) transferable passes that can be used in the 
Talent Section at the After Party

Film Awards Table Guest Registration: Due December 
1, 2024. PLEASE NOTE: The Film Awards registration 
link will be sent to you separately from 
filmawards@psfilmfest.org

Onscreen recognition. The City of Coachella’s logo, 
grouped and sized commensurate with sponsorship 
levels. Only Premiere level sponsors and up are 
recognized at the Film Award



Special Events.

Student Screening Day will be held at Coachella 
Valley High School. Date is still being locked with 
school but will be between January 6-12. CVHS 
would be the Host School and PSIFF would bus 
students in from other schools.

 We would love to have a Welcome from 
Mayor or Council at these events

 PSIFF provides boxed lunches for all the 
students and the busing

 Media will be onsite.
 Rights to photos taken at the event for the 

City to use

Filmmaker in the Classroom was held at Coachella 
Valley High School (4/15/24). Passes to ShortFest
were given to all the students that participated. 
Filmmaker in the Classroom will be returning in the 
Spring of 2025.



City of Coachella to provide:

Financial Consideration: The City of Coachella will pay Palm Springs International Film 
Society the sum of forty-five thousand dollars ($45,000.00) due upon signing the 

sponsorship agreement.

All Marketing and Advertising Collateral due to PSISF by the set deadlines.


