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FRANCHISE IN ALL OF PROFESSIONAL SPORTS
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TODAY’S COACHELLA VALLEY LAKERS,
TOMORROW'’S NBA STARS HAVE
EARNED
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NBA GAMES PLAYED BY
TEAM ALUMNI

Source: Basketball Reference (2026) 3




BRINGING THE
LAKESHOW TO
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A\ ARENA

THE CROWN JEWEL OF LIVE
ENTERTAINMENT IN THE DESERT
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*Annual Attendance before the NBA G League
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A NATIONAL/INTERNATIONAL PLATFORM
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IN STEP WITH THE
VALLEY’S SEASON
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THE ARENA

MAXIMIZE REACH WITH
L E D D I G I TA L HIGH-IMPACT DIGITAL
BRANDING THROUGHOUT
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" > * PREMIUM

TICKETS
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CULTIVATE AND GROW
RELATIONSHIPS THAT DRIVE
BUSINESS THROUGH ELEVATED
HOSPITALITY & EXPERIENCES
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ENGAGE WITH FANS
THROUGHOUT THE
GAMEDAY EXPERIENCE

ON-SITE
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INTELLECTUAL
PROPERTY
RIGHTS

OF THE PURPLE & GOLD
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COMMUNITY ENGAGEMENT [T

CONNECTIONS
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JOIN US AS WE TIP OFF

IN COACHELLA VALLEY SPORTS &
ENTERTAINMENT
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PARTNERSHIP
UMMARY

LED & Digital Exposure

» Courtside + Hoop Stanchion LED (Pre-Game): 1 minute
per game

» Courtside + Hoop Stanchion LED (In-Game): 1 minute
per game

» Arena Bowl LED Ribbon (Pre-Game): 1 minute per
game

= Arena Bowl LED Ribbon (In-Game): 1 minute per game

= Arena Replay Screen: 6x :30 ads per season

« In-venue IPTV exposure (concourses, clubs, and
suites): 1 minute per hour

3 YEARS

@ ‘ / ACRISURE’ ‘
A ARENA

Content
» Mutually agreed upon social media integration

Hospitality & ticketing
« Six (6) lower bowl season seats
« Sixty (60) group tickets

Activation & Promotions
« Four (4) in-game feature sponsorships per season
- Two (2) on-site activations per season

15,000 + PLAYOFFS

PRESENTING
PARTNER

Intellectual Property Rights

» Approved use of team marks and intellectual
property
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