
Summer Fun

Communications Strategy



Goals of the Summer Fun Campaign

q Participation by enough providers to increase access

q Make available over 2,000 new spots for children

q Market the new spots throughout Alachua County

q Develop more awareness of the Children’s Trust



Making the Case



Making the Case - Results



Getting Ready to Market

Built Program Directory for Providers

Create New Graphics for Digital and Print



The Campaign

Goals 1 & 2 - Provider awareness and additional spots
• Press releases on Board resolutions - sent to email list, posted on Facebook and 

Twitter
• Editorial in Gainesville Sun

Goals 3 & 4 - Market new spots - Develop more awareness of Children’s Trust
• Direct contact via text and handouts to families and students
• WCJB news story
• Facebook Ad included WCJB broadcast
• Twitter
• Repost providers social media



Direct Contact: Alachua County School District

Singular Best Day for Website Views 

1067 users on May 3, 2021



WCJB Story with Interview



Web Results

Website Dashboard 

Website Traffic – Key Points

• Page Views 11,844

• Users 3,002

• New Users 2,909
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Goals & Results

q Participation by enough providers to increase access
22 approved providers at 25 sites

q Make available over 2,000 new spots for children
2,087 new spots

q Market the new spots throughout Alachua County
Directly to family and children

q Develop more awareness of the Children’s Trust
2,909 new web users, 11,844 page views




