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Informative Outreach



Community Resources



Facebook views: 
151,500

Instagram views: 
28,600

Will work with 
County and other 
partners to cross 
audiences and grow

Social Media



Podcast

 Episodes streaming:

 YouTube

Website

 RSS

https://www.youtube.com/@childrenstrustofalachuacou7053/videos
https://www.childrenstrustofalachuacounty.us/communications/page/community-conversations-podcast-childrens-trust-alachua-county
https://dashboard.rss.com/podcasts/community-conversations-alachua-county-commissioner-ken-cornell/episodes/?status=published


Interdepartmental Collaboration



Legislator Communications



Outside News Coverage

 Press releases sent for major 
initiatives

 Relationships being built with 
reporters and editors

 51 outside news stories that 
mention the Trust positively

 Looking for coverage like this: 
 Children’s Trust of Alachua 

County awards $2M in summer 
camp scholarships

 TeensWork Alachua portal 
opens for summer 2026

https://www.mainstreetdailynews.com/education/childrens-trust-alachua-county-summer-camp-scholarships
https://www.wcjb.com/2026/02/22/teenswork-alachua-portal-opens-summer-2026/


Partnerships

 25 partnership sponsorships

- Events (WUFT Free Day at the Zoo)

- Coloring books (High Springs Historical 
Society)

- Galas (Education Equalizer, Mirror Image)

- Car seats (Safe Kids NCFL)

- Parades (Newberry Main St. 
Organization, Hawthorne Women’s Club)

- Luncheons (Help Me Grow)

- Leadership Summits (Alachua County 
Sheriff’s Office)



Community Engagement: FY 2026 Year In Review

▪ # of Events: 142

▪ Municipalities Reached: 
▪ Alachua
▪ Archer
▪ Gainesville
▪ Hawthorne
▪ High Springs
▪ Micanopy
▪ Newberry 
▪ Waldo



Event Sponsorships: At a Glance
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Sponsored events provide opportunities for safe, family-focused events that align 
with the Children’s Trust’s goals. 

44 
Sponsored 
Events in 
FY2026



2026: Sponsorships in Review

▪ Womb to World Community Conference (ACCESS Maternal Health Taskforce) 

▪ Disability Resource Expo: Transitions of Life (Safe Kids of NCFL)

▪ Gainesville Out of the Darkness Walk (American Foundation for Suicide Prevention)

▪ GatoRX Community Care Fair (UF School of Pharmacy)

▪ Black Family Wellness Expo (Gainesville Chapter of the Links)

▪ Stomp the Swamp for Autism (UF CARD)

▪ Pinwheels for Prevention (Child Abuse Prevention Taskforce)

▪ Celebrate the Child (Partnership for Strong Families)

▪ Family Wellness and Resource Day (Promise and Purpose Foundation)

▪ Mental Health Calming Room (Alachua County HPW)

Goal # 1: All children are healthy and have nurturing caregivers



2026: Sponsorships in Review
Goal # 2: All children and youth can learn what they need to be 
successful

• Sunshine State Book Festival (Writers Alliance of Gainesville)

• Back to School Events/Backpack Giveaways (PAVE, Shekinah Glory, JC Carter’s Foundation, Journey 

of Chad’s Mission, Dare to be Different)

• 2025 NEFL First LEGO Regional Championships (SwampBots/Builders of Tomorrow)

• Youth Business Fair and Boot Camp (Crafty Gemini)

• Kid-Preneur Pop-Ups (Trinity’s Day Spa, Symply Baked, LLC)

• The Jungle Book Kids (Alachua Children’s Theatre) 

• Holiday Luncheon: Reading Pals (United Way)

• Renascence Beautillion Cotillion (Wishful Thinking, Inc)

• STEM Spring Break Trip (Manhood Youth Development Foundation)

• VPK Prom (Early Learning Coalition)

• Youth Education Workshop (BLSSD Future)

• Tea Cakes with Zora Neale Hurston (At the WELLness Network)

• Purrs and Tales Reading (Humane Society of NCFL) 

• Annual Aviation Academy (100 Black Men of Florida GNV)



• Safe Kids Day (Just Between Friends Gainesville)

• National Night Out (High Springs Police Department)

• Fall Fest (Bridge City Community Church)

• Fall Festival Community Give Back (Kool Kid Snacks)

• 4th Annual Biggest Heart Giveaway (Carolyn’s Heart, Inc)

• 47th Annual Cultural Arts Festival and Mother’s Day Dance 

(Archer Cultural Progressive Organization)

• 2025 Holiday Show (Momentum Dance Arts)

• 2nd St. Circus Spectacular (Gainesville Circus Center)

2026: Sponsorships in Review
Goal # 3: All children and youth live in safe communities



What’s New? 

• Integration of Event Sponsorships into SAMIS
• Tracking community events and tabling engagement for 

qualitative and quantitative data
• New and enhanced promotional partnerships 
• (i.e. Fun 4 Gator Kids Summer Fun Days)
• Thematic/Seasonal Tabling
• Increased creativity/youth activities at tabling 

opportunities



Extending Engagement: 
More than a funder, going beyond tabling

CTAC TeensWork Intern 
engaging with students at 
SWAG summer camp 

CTAC Staff 
volunteering with 
Food4Kids and 
Library Partnership 
FRC Food 
Distribution 

Interactive activities 
allow for greater 
engagement. Pictured: 
VPK Prom, Glow Night, 
and Cade Museum 
Family Day

UF CARD SLG 
(Social Learning 
Group) students 
volunteered 
helping assemble 
pinwheels at CTAC



The Why: Connecting Families to Resources



The Why: Raising CTAC Awareness

How do families know about 
CTAC? 
Top Tabling Answers: 
1. Summer Camp
2. TeensWork Alachua



The Why: Partnerships and Collaboration



Thank you!
Emily McCauley, emccauley@childrenstrustofalachuacounty.us

Darlena Cunha, dcunha@childrenstrustofalachuacounty.us


