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Social Media Highlights

We had no idea there 
were so many Gilmore 
Girls fans in Burleson!

Facebook users have a 
lot of opinions when it 
comes to print vs. 
digital.



Social Media Highlight

We shared a lighthearted social media 
video playing on the familiar “bad day at 
work” trope—with a library twist. The 
message was simple and memorable: 
library cards can fix a lot.



Social Media Highlight

The community shared our 
excitement for this year’s Project 
Prom.  The videos we shared of 
library staff preparing for the 
program reached 58K users and 
received 423 reactions.

Many patrons asked how they could 
support Project Prom and generously 
offered donations of formalwear. In 
response, a local seamstress 
volunteered her expertise, and 
library staff provided a dedicated 
space at the event where she offered 
free on-site alterations—helping 
ensure every participant felt 
confident and event-ready.



Social Media Feedback

New Large Format Printing:
Used the printer this weekend. Was set up at Burleson 
Parks and Recreation’s awesome Veterans Day and ruck 
event. Thank you Burleson Public Library!

Inclusive Storytime:
You guys are doing great things! 
Great job Burleson Public Library!!

Teen laser tag: 
We had such a blast!! Thanks for continuing to host 
these things for the kids!



Social Media Feedback

2025 Excellence in Libraries Award:
Fantastic…and well deserved!!!!

We have the best library and library staff!!!! Well done, team.

Amazing achievements! The Burleson Public Library delivers great 
programs for Burleson. This staff rocks!

Congratulations. Burleson Public Library is the best!

Project Prom:
That is so awesome!! You’re making someone’s dream come true!!!

This is amazing!!



Social Media Feedback

National Library Workers Day:
Awe all of you are so amazing!!
Love our local library and the people who make it what it is!
The best around!
We do have an incredible library team! So appreciate you all!
Burleson Public Library is the BEST!
Best library ever
Thank you all for what you do  

Light Up the Night with the Center for ASD:
Awesome to see ya’ll out there!
Thanks so much for coming out! You guys were a hit!



Email Marketing Campaigns: City E-
Newsletter
Goal: to provide general information to a 
broader audience in the city of Burleson each 
Friday. These items are also included in the 
City Manager's Weekly Report to City Council.

• Feb 6: Heart Paper Chains, Hearing Support 
Group

• Feb 13: Valentine’s Day Saturday Storytime, 
Let’s Talk Dirt

• Feb 20: Friends of the Library Craft Fair, Book 
Swap, Southern Winter Olympics

• Feb 27: Project Prom Donations



Email Marketing Campaigns: City E-
Newsletter
Goal: to provide general information to a 
broader audience in the city of Burleson each 
Friday. These items are also included in the 
City Manager's Weekly Report to City Council.

• Mar 6: Friends of the Library Craft Fair, 
Women Behind the Camera Movie Club

• Mar 13: Pi-Day Pi-K, Project Prom, Cliburn 
Kids on the Road

• Mar 20: Craft Supply Swap

• Mar 27: Adult Spelling Bee



Email Marketing Campaigns: City E-
Newsletter
Goal: to provide general information to a 
broader audience in the city of Burleson each 
Friday. These items are also included in the 
City Manager's Weekly Report to City Council.

• Apr 3: Library Giving Days, Atmos Energy 
sponsors Summer Reading Club, Saturday 
Bunny Storytime

• Apr 10: Hill College Dual Credit for 
Homeschoolers

• Apr 17: Library Giving Days, Baby Day, 
Women Behind the Camera Movie Night

• Apr 24: Teen Trashion Show



Email Marketing Campaigns: 
Monthly Newsletter​
Goal: to provide general information to library 
users, sent to approximately 12,000 patrons 
monthly.​

• 46.35% open rate

• February featured CityFest & AARP Tax-Aide

• March featured Achievement of Excellence in 
Libraries Award & Friends of the Library Craft 
Fair

• April featured Library Giving Days



Email Marketing Campaigns:
Program Newsletters​

Goal: to provide age-specific 
program information to subscribers monthly.

• Adult Programs: 373 subscribers​
• 62.32% open rate​

• Teen Programs: 315 subscribers​
• 56.29% open rate​

• Children’s Programs: 1,007 subscribers​
• 51.34% open rate​

Library program attendance is up 10.4% from 
last year.​



Email Marketing Campaigns: 
New Cardholders​

Goal: to provide information to new cardholders and keep them 
engaged with the library. This is a series of 6 emails sent over the 
first 3 months.​
1. General information, welcome to the library​
2. Library of Things, we check out more than just books​
3. Digital library​
4. Programs and events​
5. Join the Friends of the Library​
6. Useful tips, how to get the most out of your library card​

49% of new cardholders are still using their library card after one 
year. That is 1% higher than the average among our library peers.​



Email Marketing Campaigns:
Inactives & Occasionals

Goal: to re-engage lapsed users or occasional 
users and get them to use their library card.​
• Check out Libby​
• Check out cloudLibrary
• Featured new titles​

In the past 3 months, 477 occasional users and 
85 inactive users have re-engaged with the 
library after receiving one of these messages.



Email Marketing Campaigns:
Library Patron Clusters

Goal: to keep library users engaged by showing them 
relevant new titles, sent monthly.​
• Bedtime Stories: users who check out children’s 

print materials​
• Page Turners: users who check out adult print​
• Digitarians: users who check out adult digital​

In the past 3 months, 1,917 users have used 
their library card within 7 days after opening one 
of these messages. ​82 of those were re-engaged 
occasional users.



Postcard Marketing Campaigns:
New Residents

Goal: to get new Burleson 
residents to sign up online for a 
library card.

734 postcards were mailed out 
from November to April.​

Library card sign ups have 
increased 3.9% from last year.



New Cardholder Quick Start Guide

The new design is more 
modern and includes QR 
codes for the library events 
calendar, catalog, Friends of 
the Library, and newsletter 
signups.



Community Engagement
Community Engagement Librarian Amanda 
Cadenhead currently serves as a Chamber of 
Commerce Ambassador.

• 13 ribbon cuttings for new businesses joining the 
Chamber

• Monthly Chamber Ambassador meetings
• Met with North Central Texas Council of 

Governments (NCTCOG) Disaster Resilience group
• Chamber of Commerce Winter Luncheon
• Organized The Great Giveback with 20 volunteer 

recruiting agencies
• Helped organize the Burleson Business Showcase
• Old Town Business Association quarterly meeting
• Guest at Rotary Club meeting



Questions/Comments

Sara Miller​
Deputy Director-Library​
smiller@burlesontx.com
817-426-9203​

mailto:smiller@burlesontx.com

