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Milroy, Shannon

From: noreply@civicplus.com
Sent: Friday, October 4, 2024 10:54 PM
To: ATax Communications
Subject: Online Form Submittal: Accommodations Tax Grant Application

WARNING!  

This email originated from outside of the Town of Bluffton's email system. DO NOT click any links or open any 

attachments unless you recognize the sender and know the content is safe.  

 

Accommodations Tax Grant Application 
 

  

TOWN OF BLUFFTON ACCOMMODATIONS TAX GRANT APPLICATION 

 
 

TOWN OF BLUFFTON ACCOMMODATIONS TAX GRANT 
APPLICATION 

Accommodations Tax 
Grant Application 
Instructions 

Accommodations Tax Grant Application Instructions  

Accommodations Tax 
Grant Application 
Instructions 

I have read and acknowledged the Town of Bluffton, SC 

Accommodations Tax Grant Application Instructions. 

(Section Break) 

Application Date 10/4/2024  

Project Name Advertising and Royalty Funding for 2025 Season 

Project/Event Location May River Theatre  

Is this a new project or 
event? 

Yes 

If yes, did you or a team 
member discuss your 
application with town 
staff prior to applying? 

Yes 

Project/Event Start Date: 1/1/2025  
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Project/Event End Date 12/31/2025  

Multi-Year 
Project/Event? 

No 

Total Project Costs $135,436 

Total ATAX Funds 
Requested 

$42,826 

Percent of Total Budget 32% 

Date the funds are 
needed: 

1/1/2025  

Full Legal Organization 
Name 

May River Theatre, Inc 

Address 20 Bridge Street 

Street Address Line 2 Field not completed. 

City Bluffton 

State SC 

Zip Code 29910 

Applicant must be 
designated as a non-
profit entity to receive 
ATAX funds. Is your 
entity a non-profit 
organization? 

Yes 

TOWN OF BLUFFTON ACCOMMODATIONS TAX GRANT APPLICATION 

Organization Primary Point of Contact 

First Name Elizabeth 

Last Name Schlieger 

Title MRT Board President 

Phone Number 2627196912 

E-mail Address erschlieger@gmail.com  

(Section Break) 
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Organization Secondary Point of Contact 

First Name Jeff 

Last Name Corry 

Title MRT Board Treasurer 

Phone Number 8432902144 

E-mail Address jcorry@asihhi.com  

TOWN OF BLUFFTON ACCOMMODATIONS TAX GRANT APPLICATION 

Project Description:  Funding for advertising and royalties for 5 main shows and the 4 

supporting events in our MRT Season. Main season productions 

include The Full Monty, Sheila's Island, Spring Awakening, 

Baskerville and Reefer Madness. Supporting events include the 

Series of One Acts, a one act musical, a Christmas show and 

the Rocky Horror shadow cast. Each of the plays will have 6 

performances and the musicals will be extended to 9 

performances each for the 2025 Season, which is represented 

within the expense of the royalties. This project includes all 

print, digital and social advertising. 

List any required 
permits, if applicable. If 
none, type “N/A": 

N/A 

Describe all planned 
advertising and 
marketing for this 
project/event: 

MRT will be utilizing print and digital marketing for its 2025 

events. This will include three magazines and one newspaper. 

The magazine advertisement will each be 6 month contracts 

that come with supplementary add ons based on the 

commitment. We will be placing 1/2 page advertisements in 

each that will be spread across the calendar year paying 

particular attention to main season show months. These will be 

supplemented with e-blasts, website banners and digital box 

ads. The newspaper will also have 6 1/2 page advertisements. 

We have looked at billboards with caching applications and 

radio advertisements but each require a re-evaluation at mid-

project. We will continue with social media posts, specifically 

Facebook and Instagram as they have proven effective. We 

have also committed to being actively involved with the 

Chamber of Commerce and Old Town Bluffton Merchant 

Society, which has lead to effective word of mouth marketing. 

Please list all media 
outlets you intend to 
utilize for your 

Local Life Magazine, Pink Magazine, CH2 Magazine, The 

Bluffton Sun Newspaper. 
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project/event (i.e. 
names of magazines, TV 
and radio stations, etc.): 

 
 
All advertising/marketing paid for with Town of Bluffton Accommodations Tax 
dollars must incorporate the branding shown here: Town of Bluffton Brand 
Standards. The use of the Town’s logo must meet the design standards 
outlined at the aforementioned link and be approved by the Town. Designs 
may be submitted electronically using this link. Please allow five (5) business 
days for approval.  

Impact on or Benefit to 
Tourism: 

May River Theatre entertains patrons from not only the Bluffton 

area, but also attracts patrons from throughout Beaufort, Jasper 

and Chatham Counties. The theatre is a destination for many 

visitors and vacationeers who also spend time visiting local 

shops, restaurants, and galleries. A review of our ticketing site 

data shows that over 45% of our patrons are from outside the 

Bluffton zip code areas. We continue to attract many 1st time 

patrons as well committed season ticket holders. May River 

Theatre is also the Performing Arts entity in the Bluffton Cultural 

Arts District. 

 
 
“Tourist” means a person who does not reside within the corporate limits of 
the Town or within a Town zip code that takes a trip into the corporate limits of 
the Town for any purpose, except daily commuting to and from work. 

“Travel” and “Tourism” mean the action and activities of people taking trips 
outside their home communities for any purpose, except daily commuting to 
and from work. 

Additional Comments: During our 2024 Season we hosted the Gullah Kinfolk Traveling 

Theater which provided a needed space for them to perform in 

Bluffton and brought a diverse group of individuals from outside 

the Bluffton area to our theatre. We have expanded this 

collaboration to include 2 events in our 2025 Season. 

TOWN OF BLUFFTON ACCOMMODATIONS TAX GRANT APPLICATION 

FINANCIAL INFORMATION  
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To download the Town’s required Line-Item Budget Form, click here: 
https://www.townofbluffton.sc.gov/DocumentCenter/View/4295/ATAX-
Grant-Application-Line-Item-Budget-Form 

Download and save the form and hit "Back" in your web browser to 
return to the application. Once the form is completed, attach it on the 
following line. 

Town’s required Line-
Item Budget Form: 

ATAX-Grant-Application-Line-Item-Budget-Form.pdf  

Most Recent Fiscal Year 
Balance Sheet and Profit 
and Loss Accounting 
Statement 

MRT Profit and Loss Report20241004.pdf  

Financial Guarantee MRT Balance Sheet Report20241004.pdf  

 
 
Applicant must provide a copy of official minutes wherein the sponsoring 
organization approves the project and commits the organization to financial 
responsibility for carrying it out to the stage of completion.  

(Section Break) 

Have you requested, 
received, or been 
awarded ATAX funding 
from other state or local 
entities for this 
project/event? 

No 

Have you received or 
been awarded ATAX 
funding from other state 
or local entities for any 
other project/event? 

Yes 

Awarding Agency Town of Bluffton 

Amount $39801 

Project/Event Advertising and Funding for 2024 Season 

Year of Award 2024 
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Awarding Agency Town of Bluffton 

Amount 34790 

Project/Event Advertising and Funding for 2023 Season 

Year of Award 2023 

TOWN OF BLUFFTON ACCOMMODATIONS TAX GRANT APPLICATION 

PRIOR RECIPIENT'S REPORT 
 
If your organization has received ATAX funding from the Town of Bluffton 
in previous years, you must complete the below information.  

If you have not received ATAX funding from the Town of Bluffton, please 
answer "No" and skip this section, and sign and submit your application. 

Has your organization 
previously received 
ATAX funds from the 
Town of Bluffton? 

Yes 

Project/Event Name Advertising and Royalty Funding for 2024 Season 

Year Awarded 2024 

Amount Awarded 39801 

Was a final report 
submitted? 

No 

If no please explain why 
and indicate when the 
final report will be 
submitted. 

Project is still in progress. 3 productions remain. Numbers 

provided are from the first 3 productions. 

What was the event's 
total attendance 

1779 

What was the total 
number of tourists? 

712 

What was the 
percentage of tourists? 

45% 

(Section Break) 
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Please attach a copy of 
your organization's IRS 
Designation Letter 
showing your non-profit 
status . 

MRT Legal Documents for ATAX20241004 (1).pdf  

Please upload a copy of 
your current Town of 
Bluffton Business 
License, which is 
required of all 
applicants. 

Business License.pdf  

Additional Application 
Documents 

2025 MRT Production Expense Guide.pdf  

Additional Application 
Documents 

Marketing (1).pdf  

Additional Application 
Documents 

Field not completed. 

Additional Application 
Documents 

Field not completed. 

Additional Comments Updated numbers will be provided for final approval meeting.  

TOWN OF BLUFFTON ACCOMMODATIONS TAX GRANT APPLICATION 

 
 
All applicants will be required to come before the Accommodations Tax 
Advisory Committee (ATAC) and answer any and all questions when 
scheduled to do so. 

Any organization awarded funds for advertising/marketing must incorporate 
the Bluffton Heart of the Lowcountry brand logo in all promotional materials 
and advertising. 

The South Carolina Freedom of Information Act (FOIA) defines a “public body” 
as any organization or corporation supported in whole or in part by public 
funds or expending public funds. If awarded, your organization's acceptance 
of public funds from the Town of Bluffton may cause your organization to 
come within the meaning of “public body” as defined by the Freedom of 
Information Act. S.C. Code Ann. §30-4-10, et seq. (Supp. 2002). Accordingly, 
this is to advise that by accepting public funds, your organization may be 
subject to the South Carolina Freedom of Information Act. 

By submitting this application, the organization certifies that it has read and 
understands the paragraphs above. The organization additionally certifies that 
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it does not discriminate in any manner on the basis of race, color, national 
origin, age, sex, disability, religion, or language and that all funds that may be 
received by the applicant organization from the Town of Bluffton, South 
Carolina will be solely used for the purposes set forth in this application and 
will comply with all laws and statutes, including the South Carolina Code of 
Laws regarding Allocations of Accommodations Tax Revenues. 

 
 
By typing your name below, you are signing this application electronically. 
You agree that your electronic signature is the legal equivalent of your manual 
signature on this application.  

Signature Elizabeth R Schlieger 

Signatory's Title or 
Position 

MRT Board President 

 

  

Email not displaying correctly? View it in your browser.  
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TOWN OF BLUFFTON

Expires:04/30/2025  

TOWN OF BLUFFTON - 

Business Name:

NON-TRANSFERABLE   |   TO BE PLACED IN A CONSPICUOUS PLACE

04/04/2024

24-04-1270License No.

Business DBA 

Name:

NAICS Title:

Physical Address:

Promoters of Performing 

Arts, Sports, and Similar 

Events with Facilities

May River Theater, 

Inc.

COMMUNITY THEATRE

Business Type:

May River Theater, 

Inc.

20  BRIDGE ST 

 BLUFFTON SC 29910

Jeff  Corry

Jeff  Corry

20 Brisge St

Bluffton, SC  29910

Section 6-21 Purpose and Duration of Business License
ALL BUSINESSES LOCATED IN THE TOWN OF BLUFFTON MUST POST THE BUSINESS LICENSE IN A VISIBLE LOCATION WITHIN THE 

BUSINESS LOCATION AS REFERENCED ABOVE AND IS VALID FOR THIS LOCATION ONLY.  ALL BUSINESSES LOCATED OUTSIDE THE 

TOWN OF BLUFFTON MUST KEEP A CURRENT COPY WHILE CONDUCTING BUSINESS INSIDE THE TOWN OF BLUFFTON.  CHANGE IN 

LOCATION OR OWNERSHIP  REQUIRES A NEW LICENSE.  IF THE BUSINESS IS CLOSED, CONTACT OUR OFFICE AT 843-706-4501 TO 

UPDATE ACCOUNT.
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Revenues - Cash
Sponsorships $

Donations $

ATAX Grants/Funding from Other Entities* $
* Do NOT  include anticipated award funds requested in this application

Other Grants (please name): $

Vendor Fees $
Registration Fees $

Other Fees (please name): $
Other Fees (please name): $

Mercandise Sales $
Other Sales (please name): $
Other Sales (please name): $

Other Revenue (please name): $
Other Revenue (please name): $

Revenues - In-Kind Contributions
Volunteer Hours $

Donated Items $
Donated Services $

Other (please name): $
Other (please name): $
Other (please name): $

Total All Revenue Sources: $

REVENUES

TOWN OF BLUFFTON
ACCOMODATIONS TAX GRANT APPLICATION BUDGET

Attachment 13
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2500

na

na

2000

2500

Concessions 2500

Tickets 236550

na

na

na

251050
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Eligible Tourism-Related Expense Categories (per SC Code of Laws)
Amount

Advertising & Promotion of Tourism or Arts and Cultural Events
Local Newspaper/Digital Advertising $

Regional Newspaper/Digital Advertising $
National Newspaper/Digital Advertising $

Local Magazine/Digital Advertising $
Regional Magazine/Digital Advertising $
National Magazine/Digital Advertising $

Local Radio Advertising $
Regional Radio Advertising $
National Radio Advertising $

Local Television Advertising $
Regional Television Advertising $
National Television Advertising $

Billboards $
Social Media Advertising $
E-mail and/or Text Blasts $

Postcards/Mailers $
Posters/Banners/Signage $

Graphic Design of Marketing/Writing or Press Releases $
Web Hosting for Event (not organization) $

Other (please name): $
Other (please name): $
Other (please name): $
Other (please name): $
Other (please name): $

Facilities for Civic and Cultural Events
Rentals: Tables, Chairs, Stages, Tents $

Rental: Sound, Audio Equipment $
Construction $

Repairs to Facilities $
Maintenance of Facilities $

Other (please name): $
Other (please name): $
Other (please name): $

EXPENSES

TOWN OF BLUFFTON
ACCOMODATIONS TAX GRANT APPLICATION BUDGET
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2934

na

na

17558

na

na

na

na

na

na

na

na

na

750

na

na

1150

1200

na

Royalties 19234

na

na

na

na

na
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Eligible Tourism-Related Expense Categories (per SC Code of Laws)
Amount

Tourist Transportation
Company Name: $
Company Name: $

Public Facilities
Temporary/Portable Restrooms $

Permanent Restrooms $
Parks $

Parking Lots $
Other (please name): $
Other (please name): $

Municipality and County Services
Dumpster Rental/Trash Hauling $

Security Provided by Bluffton Police Department $
Security NOT Provided by Bluffton Police Department $

Total of ATAX Eligible Expenses: $

Other/Ineligible Expenses

Item Amount
$
$
$
$
$
$
$
$
$
$
$
$

Total of Other/Ineligible Expenses: $

Total Project/Event Budget: $

Total Project/Event Profit or Loss $

TOWN OF BLUFFTON
ACCOMODATIONS TAX GRANT APPLICATION BUDGET

EXPENSES

Applicants should list all other project/event expenses that are not eligible for ATAX funds and not listed above.
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na

na

na

na

na

na

na

na

42826

Personel (Itemized on MRT PDF) 48750

35517

84267

127093

123957

Production Expenses (Itemized on MRT PDF)
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October 1, 2024

To: A-Tax Committee

From: Elizabeth Schlieger
MRT Board President

At our May River Theatre Board Meeting on September 7, 2024, the Board of Directors of the
May River Theatre, Inc unanimously voted to apply for an A-Tax grant on October 1, 2024. The
grant application will be made to fund the advertising and royalty costs for the 2025 Season.
The Board accepts full responsibility for the production of the 2025 Season and their share of
the costs.

Elizabeth Schlieger
Board President - May River Theatre
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Steel Magnolias ACTUAL BUDGETED
Total Income 19,595
Total Expenses 6090.65 7,560
Income less expenses: 13,504.35

INCOME DETAILS
Ticket Sales (Eventbrite) $18,100
Ticket Sales (Door) $625
Ticket Sales (Venmo) NA
Concessions $870

Total Income
EXPENSE DETAILS

PERSONNEL
Director 1,000 1,000
Asst. Director 500 500
Choreographer na NA
Tech. Director / Set Const. Volunteer $1,000
Light/Sound Techs Volunteer $200
Costume Design $250 $250
Stage Manager 500 $500
Stage Hands Volunteer
Band Member 1 - 4 NA

Total Personnel Expenses 2,250 3,450

PRODUCTION
Royalties $780 $780
Rental, Audio, Shipping NA
Scripts 91.85 $100
Costumes $281.00 $300
Set $637.00 $1,000
Lighting $700.00 NA
Props $403.00 $400
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Audio NA
Rentals NA
Cast Party $505 $500
Credit Card Fees NA
Programs $69 $150

Total Production Expenses 3,466.85 $3,230

MARKETING
Graphic Design In House NA
Newspaper/Print Ads ? 500
Posters 66.8 100
Social Media Push 17 30
Total Marketing Expenses 83.8 630

OTHER
Concessions 290 250
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Heathers ACTUAL BUDGETED
Total Income
Total Expenses
Income less expenses:

INCOME DETAILS
Ticket Sales (Eventbrite) $13,275
Ticket Sales (Door) $1,250
Ticket Sales (Venmo) $200
Concessions $573

Total Income $15,298
EXPENSE DETAILS

PERSONNEL
Director 1,500 1,500
Music Director 1,500 1,500
Choreographer $500 $500
Tech. Director / Set Const. $650 $1,000
Light/Sound Techs $250 $400
Costume Design $500 $500
Stage Manager NA - Volunteer $500
Stage Hands NA - Volunteer $200
Band Member 1 - 4 NA - Tracks $2,000

Total Personnel Expenses 4,900 8,100

PRODUCTION
Royalties  (Concord) $3,450 $3,500
Rental, Audio, Shipping (Concord) $1,253 NA
Scripts 29.16 $100
Costumes $3,254.59 $500

0.77 $261.98 $1,000
Lighting 951.76 (LED Cyc) $300
Props $416.41 $200
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Audio $1,700 (rent) $450
Rentals See above $400
Cast Party $650 $500
Credit Card Fees NA $100
Programs $477 $1,200

Total Production Expenses 7,740.90 $8,250
* 12,443

MARKETING
Graphic Design $266.66 $500
Newspaper/Print Ads * 2,500
Posters 152.08 150
Social Media Push * NA
Total Marketing Expenses $418*

OTHER
Batteries for mics 427.49 NA

Concessions 80.77 NA
Opening weekend meal 164.19 NA

Total Other Expenses $672.45

$13,731.35
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Comedy Murders Budget
SUMMARY ACTUAL BUDGETED
Total Income 11,036 15,000
Total Expenses 11,801.21 11,850
ATAX Grant 6034.17
Income less expenses plus grant: 5,268.96

INCOME DETAILS
Ticket Sales (Eventbrite) $9,775 13,500
Ticket Sales (Door) $700 1500
Concessions (Venmo) $47
Concessions $449 $500
Program Ad Sales $65

Total Income $11,036 15,000
EXPENSE DETAILS

PERSONNEL
Director 1,500 1,500
Music Director NA
Choreographer NA
Tech. Director / Set Const. $1,000 $1,000
Light/Sound Techs 400 Split $200
Light Design $200 NA

Costume Design $250 $250
Stage Manager 500 $500
Stage Hands NA $200
Band Member 1 - 4 NA

Total Personnel Expenses 3,850 3,850

PRODUCTION
Royalties $780 $800
Rental, Audio, Shipping NA
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Scripts 210.13 $100
Costumes/Props $941.91 $700
Sets $939.12 $1,000
Lighting NA $200
Props see above
Audio $150 $450
Rentals NA
Cast Party $345 $500
Credit Card Fees NA $100
Programs $195 $1,200

Total Production Expenses 2,622.04 $5,050

MARKETING
Graphic Design NA In House $500
Newspaper/Print Ads 1,143 2,500
Posters 111.17 $150
Rack Cards NA $0
OTHER
Social Media Push NA
Billboard 4000
Total Marketing Expenses 3150
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Comedy Murders Budget
SUMMARY ACTUAL BUDGETED
Total Income 13,280 14,500
Total Expenses 7,149.00 8,890
ATAX Grant NA
Income less expenses plus grant: 6,100.00 NA

$5,610
INCOME DETAILS

Ticket Sales (Eventbrite) $12,400 13,500
Ticket Sales (Door) $475 500
Concessions (Venmo) $50
Concessions $355 $500

Total Income $13,280 14,500
EXPENSE DETAILS

PERSONNEL
Director 2,500 2,500
Music Director NA
Choreographer NA
Tech. Director / Set Const. $500 $500
Sound Techs $200 $400
Light Design with Tech $500 $250

Costume Design $500 $500
Stage Manager 500 $500
Stage Hands (Cash)200 $200
Band Member 1 - 4 NA

Total Personnel Expenses 4,900 4,850

PRODUCTION
Royalties NA NA
Rental, Audio, Shipping NA NA
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Scripts NA NA
Costumes/Props $692.00 $750

Sets $387.86 $750
Lighting NA NA
Props see above
Audio $150 NA
Rentals NA
Cast Party (Cash) $450 $500
Credit Card Fees NA $100
Programs $267 $1,200

Total Production Expenses 1,946.86 $3,300

MARKETING
Graphic Design NA In House $500
Newspaper/Print Ads NA NA
Posters 111.17 $150
Rack Cards - Parade $0
OTHER
Social Media Push NA
Billboard
Total Marketing Expenses 111.17 650

OTHER
Concessions 100
Cookies - Connie Hoskins (Cash) 90 90

190

Attachment 13



CATEGORY Series of One Acts Actual Costs
PERSONNEL

Director 1000 $1,000
Musical Director NA
Choreographer NA
Set Design / Construction Lead 250 NA
Light Design $250 NA
Sound Design $250 NA
Sound Tech Volunteer Position
Light Tech Volunteer Position
Costume Design / Wardrobe Sup. $250 NA
Stage Manager Volunteer Position
Assistant Stage Manager Volunteer Position
Prop Master 250 NA
Stage Hands Volunteer Position
Crew Volunteer Position
Band Member #1 NA
Band Member #2 NA
Band Member #3 NA
Band Member #4 NA
Band Member #5 NA
Additional Band Members
Other
Total Personnel Expenses $2,250 $1,000

PRODUCTION
Royalties $1,000 $640
Scripts 100
Costumes * $1000 (Each director is given a $250 stipend)$1,118
Props *
Set *
Lighting *
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Audio (Include Mic Batteries) NA
Rentals NA NA
Programs $250 NA
Concessions Donations
Opening Weekend Cast Meal (Sat)NA
Cast Party (Food) NA
Total $2,350 $2,758

MARKETING NA
Graphic Design Volunteer
Newspaper Ads (Print) $402.00 NA
Magazine Ads (Print) 1,088 NA
Posters 100 NA
Rack Cards 100 NA
Billboards NA
Social Media Push 50 NA
Total $1,740 0

Total Production $6,340 3758
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CATEGORY Glass Menagerie Actual  Costs
PERSONEL

Director 1500 1500
Musical Director NA
Choreographer NA
Set Design / Construction Lead 1000 1000
Light Design 250 350
Sound Design 250 250
Light/Sound Techs 200/200 200/200

Costume Design / Wardrobe Sup. 500 500
Stage Manager 500 500
Assistant Stage Manager Volunteer Position
Prop Master 250 250
Stage Hands Volunteer Position
Crew Volunteer Position
Band Member #1 NA
Band Member #2 NA
Band Member #3 NA
Band Member #4 NA
Band Member #5 NA
Additional Band Members
Other
Total Personnell Expenses $4,900 $5,000

PRODUCTION
Royalties $780 780
Scripts 100 78
Costumes 250 x 1200 (sets, props, costumes)
Props 250 x
Set 500 224.04
Lighting NA $100 John Services
Audio (Include Mic Batteries) NA $150 Board Rental
Rentals/Rights for Music NA NA
Programs 750 289.93
Concessions 250 165.75
Opening Weekend Cast Meal (Sat) $75 $50
Cast Party (Food) 500 $294
Total 3,433 3081.72

MARKETING
Graphic Design 500 In house - NA
Newspaper Ads (Print) 450 402
Magazine Ads (Print) 800 790
Posters 150 25.73
Rack Cards 150 NA
Billboards 4,500 4,250
Social Media Push 100
Total $6,650 5,468
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CATEGORY Rise and Fall of Little Voice Actual Costs
PERSONEL

Director 1500 1500
Musical Director NA
Choreographer NA
Set Design / Construction Lead 1000 1000
Light Design 250 250
Sound Design 250 NA
/Sound Techs 200/200

Costume Design / Wardrobe Sup. 500 500
Stage Manager 500 500
Assistant Stage Manager Volunteer Position
Prop Master 250 250
Stage Hands Volunteer Position
Crew Volunteer Position
Band Member #1 NA
Band Member #2 NA
Band Member #3 NA
Band Member #4 NA
Band Member #5 NA
Additional Band Members
Other
Total Personnel Expenses $4,650 4000

PRODUCTION
Royalties $1,770 1770
Scripts 100 180.95
Costumes 500 882
Props 250
Set 1000 665.73
Lighting NA na
Audio (Include Mic Batteries) NA na
Rentals NA na
Programs 750 $70
Concessions 250 103.36
Opening Weekend Cast Meal (Sat) $75 NA
Cast Party (Food) 500 264.15
Total $5,195 3936.19

MARKETING
Graphic Design 200 NA
Newspaper Ads (Print) 402 402
Magazine Ads (Print) 1,088 1088
Posters 150 17.27 256.24 (posters + rack cards)
Rack Cards 150
Billboards N/A
Social Media Push 50
Total $2,040 1746.24
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CATEGORY RENT Actual Costs
PERSONEL

Director 2000 2000
Musical Director 2000 2000
Choreographer 1500 1000
Set Design / Construction Lead 1000 1000
Light Design 500 500
Sound Design 500 500
Sound Tech 200 200
Light Tech 200 200
Costume Design / Wardrobe Sup. 1000 1000
Stage Manager 750 750
Assistant Stage Manager Volunteer Position NA
Prop Master 250 250
Stage Hands Volunteer Position NA
Crew Volunteer Position NA
Band Member #1 $1,000 1000 Keys
Band Member #2 $1,000 1000 Keys
Band Member #3 $1,000 1000 Guitar
Band Member #4 $1,000 1000 Drums

Additional Band Members TBA
Other 2 Spot LIght Ops and Conc Manager $150
Total Personnell Expenses $14,900 13,550

PRODUCTION
Royalties $2,400 2400
Scripts 900 900
Costumes 1000 1157.56
Props 500 381.41
Set 1000 477.87
Lighting 500 124.75
Audio (Include Mic Batteries) $500 406.64
Rentals 350
Programs 750 $417
Concessions 250 245.87
Opening Weekend Cast Meal (Sat) $150 $156
Cast Party (Food) 650 666
Total $8,600 $7,688

MARKETING
Graphic Design (Logo) 575 NA
Newspaper Ads (Print) 402 402
Magazine Ads (Print) 1,088 790
Posters 150 28.5
Rack Cards 150 127.1
Billboards 4,800 4250
Social Media Push 100 0
Total $7,265 $5,597.60
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CATEGORY Addams Family Actual Costs
PERSONEL

Director 2000 2500
Musical Director 1000 1000
Choreographer 1500 1000
Set Design / Construction Lead 1000 1000
Light Design 500 500
Sound Design 500 500
Light/Sound Techs 200/200 200
Costume Design / Wardrobe Sup. 1000 1000
Wigs Travis DF
Stage Manager 750 750
Assistant Stage Manager Volunteer Position
Prop Master Travis DF
Stage Hands Volunteer Position
Crew Volunteer Position
Band Member #1 NA
Band Member #2 NA
Band Member #3 NA
Band Member #4 NA
Band Member #5 NA
Additional Band Members NA
Other - Assistant Musical Director $250

Assistant Stage Manager $100
Spot Op X 2 $100

Total Personnel Expenses $9,400 8700

PRODUCTION
Royalties $5,000 5000 Shipping 75
Scripts (Addition to base package) 500 BP
Costumes 2000 $1,214.72
Props 500 $187.99
Set 1000 $998.31
Lighting 250 x
Audio (Include Mic Batteries) $500 89.23
Rentals (Monitors) 400 250
(Tracks) 1000 1,300
Programs 350 $313
Concessions 250 425
Opening Weekend Cast Meal (Sat) $150 x
Cast Party (Food) 650 $769 with Tip
Total $11,450 $10,547.25

MARKETING
Graphic Design 500 0
Graphic Package (Included) 0 0
Newspaper Ads (Print) 402 402
Magazine Ads (Print) 1,088 790
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Posters 150 96.7
Rack Cards 150 0
Billboards 4,800 $4,250
Social Media Push 100 0
Total $7,190 $5,538.70
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CATEGORY Series of One Acts Actual Costs
PERSONNEL

Director 1000 $750
Musical Director NA
Choreographer NA
Set Design / Construction Lead 250 NA
Light Design 250 NA
Sound Design 250 NA
Sound Tech Volunteer Position
Light Tech Volunteer Position
Costume Design / Wardrobe Sup. 250 NA
Stage Manager Volunteer Position
Assistant Stage Manager Volunteer Position
Prop Master 250 NA
Stage Hands Volunteer Position
Crew Volunteer Position
Band Member #1 NA
Band Member #2 NA
Band Member #3 NA
Band Member #4 NA
Band Member #5 NA
Additional Band Members
Other
Total Personnel Expenses $2,250 $750

PRODUCTION
Royalties $1,000 552.44
Scripts 100
Costumes * $1000 (Each director is given a $250 stipend) $750
Props *
Set *
Lighting *
Audio (Include Mic Batteries) NA
Rentals NA 150
Programs 250 NA
Concessions Donations
Opening Weekend Cast Meal (Sat) NA
Cast Party (Food) NA
Total $2,350 1452.44

MARKETING NA
Graphic Design Volunteer
Newspaper Ads (Print) 402
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Magazine Ads (Print) 1,088
Posters 100
Rack Cards 100
Billboards NA
Social Media Push 50
Total $1,740

Total Production $6,340
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CATEGORY Holiday Show Actual Costs
PERSONEL/PRODUCTION PACKAGE Volunteer

Artistic Director 2500 NA
Musical Director 1000 NA
Costume Designer 500 NA
Stage Manager 500 NA
Costumes 750 NA
Set / Props 750 NA
Other 100 NA
Total Package Amount $6,100 0

PERSONNEL Volunteer
Set Design / Construction Lead $500 NA
Light Design 250 NA
Sound Design 250 NA
Sound Tech 200 NA
Light Tech 200 NA
Stage Hands Volunteer Position
Crew Volunteer Position
Total $1,400 0

PRODUCTION
Royalties 500 170
Lighting 250 NA
Audio (Include Mic Batteries) $250 NA
Set/Props 90.59
Programs 750 120
Concessions 250 202
Opening Weekend Cast Meal (Sat) $150 NA
Cast Party (Food) $500 466
Total $2,650 1108.59

MARKETING
Graphic Design In House NA
Newspaper Ads (Print) 402 NA
Magazine Ads (Print) 1088 790
Posters 150 NA
Rack Cards 150 NA
Billboards N/A
Social Media Push 50 NA
Total $1,840 790
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CATEGORY MUSICALS PLAYS LARGE CAST INCREASE (Casts of 20 and over)
PERSONEL SMALL CAST DECREASE (Casts of less than 5)

Director 2000 1500
Musical Director 1500 NA
Choreographer 1000 NA
Set Design / Construction Lead 1000 1000
Light Design 500 250
Sound Design 500 250
Sound Tech 200 200
Light Tech 200 200
Costume Design / Wardrobe Sup. 1000 1000
Stage Manager 750 500
Assistant Stage Manager Volunteer Position Volunteer Position
Prop Master 250 250
Stage Hands Volunteer Position Volunteer Position
Crew Volunteer Position Volunteer Position
Band Member #1 $1,000 NA
Band Member #2 $1,000 NA
Band Member #3 $1,000 NA
Band Member #4 $1,000 NA
Band Member #5 $1,000 NA
Additional Band Members TBA
Other
Total Personnell Expenses $13,650 $6,150

PRODUCTION 3 Weekends (9) 2 Weekends (6)
Royalties $5,000 $1,000
Scripts 500 100
Costumes 500 - 2000 500 - 2000
Props 500 500
Set 1000 1000
Lighting 250 250
Audio (Include Mic Batteries) $500 NA
Rentals 400 NA
Programs 750 750
Concessions 450 250
Opening Weekend Cast Meal (Sat) $150 $150
Cast Party (Food) 650 500
Total $10,450 4500

MARKETING
Graphic Design 250 250
Magazine Ads (Print)

Local Life - 6 Months $1,450 1/2 Page and Cube $1150 + $300
Pink - 6 Months $1,218 1/2 Page and website banner $819 + $399
CB2 -  6 Months $1,350 1/2 page with eblasts $900 + $400

Newspaper Ads (Bluffton Sun) $489
Posters 150 150
Rack Cards 150 150
Billboards NA NA
MRT Social Media Push 100 100
OTBMS Social Media/Map Free with Membership Free with Membership
Town of Bluffton Events Free with Membership Free with Membership
Total
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CATEGORY Full Monty Actual Cost
PERSONEL

Director 2000
Music Director 1500
Choreographer 1000
Set Design / Construction Lead 1000
Light Design 500
Sound Design 500
Sound Tech 200
Light Tech 200
Costume Design / Wardrobe Sup. 1000
Stage Manager 750
Assistant Stage Manager Volunteer Position NA
Prop Master 250 NA
Stage Hands Volunteer Position
Crew Volunteer Position
Band Member #1 NA
Band Member #2 NA
Band Member #3 NA
Band Member #4 NA
Band Member #5 NA
Other Makeup and Hair Volunteers NA

Total Personnell Expenses $8,900

PRODUCTION
Royalties $5,350
Scripts 900
Costumes 1000
Props 500
Set 1000
Lighting 750 (sign)
Audio (Include Mic Batteries) 500
Rentals/Rights for Music/Tracks 1500
Programs 750
Concessions 450
Opening Weekend Cast Meal (Sat) $150
Cast Party (Food) $750
Total 13,600

MARKETING
Graphic Design 200
Newspaper Ads (Print) 489
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Magazine Ads (Print) 4018
Posters 150
Rack Cards 150
Billboards x
Social Media Push 100
Total $5,107

Show Specific Marketing TBA
Calendar Photography
Calendar Printing (VistaPrint)   90
Total $27,607

Total Production
Less ATAX Reimbursement
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CATEGORY Sheila's Island Actual Cost
PERSONEL

Director 1500
Musical Director na
Choreographer na
Set Design / Construction Lead 750
Light Design 500
Sound Design 500
Sound Tech 200
Light Tech 200
Costume Design / Wardrobe Sup. 500
Stage Manager 500
Assistant Stage Manager Volunteer Position
Prop Master 250
Stage Hands Volunteer Position
Crew Volunteer Position
Band Member #1 na
Band Member #2 na
Band Member #3 na
Band Member #4 na

Additional Band Members
Other 4900
Total Personnell Expenses

PRODUCTION
Royalties $900
Scripts 200
Costumes 500
Props 500
Set 1000
Lighting 200
Audio (Include Mic Batteries) na
Rentals na
Programs 500
Concessions 250
Opening Weekend Cast Meal (Sat) NA
Cast Party (Food) 450
Total $4,500

MARKETING
Graphic Design (Logo) 200
Newspaper Ads (Print) 489
Magazine Ads (Print) 4018
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Posters 150
Rack Cards 150
Billboards NA
Social Media Push 100
Total $5,107

Production Total $14,507
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CATEGORY Spring Awakening
PERSONEL

Artistic Director 1500
Musical Director/Director 2000
Choreographer 1000
Set Design / Construction Lead 1000
Light Design 500
Sound Design 500
Sound Tech 200
Light Tech 200
Costume Design / Wardrobe Sup. 1000
Stage Manager 750
Assistant Stage Manager Volunteer Position
Prop Master 250
Stage Hands Volunteer Position
Crew Volunteer Position
Band Member #1 1000
Band Member #2 1000
Band Member #3 1000
Band Member #4 1000
Band Member #5 1000
Additional Band Members
Other Spotlight Operators (2)
Total Personnel Expenses $13,900

PRODUCTION
Royalties $6,070
Scripts 500
Costumes 1000
Props 250
Set 1000
Lighting NA
Audio (Include Mic Batteries) 500
Rentals (Tracks) 1500
Programs 500
Concessions 250
Opening Weekend Cast Meal (Sat) $150
Cast Party (Food) 650
Total $12,370

MARKETING
Graphic Design 200
Newspaper Ads (Print) 489
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Magazine Ads (Print) 4,018
Posters 150
Rack Cards 150
Billboards N/A
Social Media Push 100
Total $5,107

Total Prouction $31,377
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CATEGORY Baskerville Actual Cost
PERSONEL

Director 1500
Musical Director na
Choreographer na
Set Design / Construction Lead 1000
Light Design 500
Sound Design 500
Sound Tech 200
Light Tech 200
Costume Design / Wardrobe Sup. 500
Stage Manager 500
Assistant Stage Manager Volunteer Position
Prop Master 250
Stage Hands Volunteer Position
Crew Volunteer Position
Band Member #1 na
Band Member #2 na
Band Member #3 na
Band Member #4 na

Additional Band Members
Other
Total Personnell Expenses $5,150

PRODUCTION
Royalties $1,350
Scripts 105.6
Costumes 500
Props 500
Set 500
Lighting 200
Audio (Include Mic Batteries) na
Rentals na
Programs 300
Concessions 250
Opening Weekend Cast Meal (Sat) $75
Cast Party (Food) 450
Total $4,231

MARKETING
Graphic Design (Logo) 250
Newspaper Ads (Print) 489
Magazine Ads (Print) 4018
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Posters 150
Rack Cards 150
Billboards x
Social Media Push 100
Total $5,107

Production Total $14,488
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CATEGORY Reefer Madness
PERSONEL

Director 2000
Musical Director 1500
Choreographer 1000
Set Design / Construction Lead 1000
Light Design 500
Sound Design 500
Sound Tech 200
Light Tech 200
Costume Design / Wardrobe Sup. 1000
Stage Manager 750
Assistant Stage Manager Volunteer Position
Prop Master 250
Stage Hands Volunteer Position
Crew Volunteer Position
Band Member #1 NA
Band Member #2 NA
Band Member #3 NA
Band Member #4 NA
Band Member #5 NA
Additional Band Members NA
Other - 
Total Personnel Expenses $8,900

PRODUCTION
Royalties $5,564
Scripts (Addition to base package) 175
Costumes 1000
Props 500
Set 1000
Lighting 250
Audio (Include Mic Batteries) $500
Rentals 1500
Programs 350
Concessions 250
Opening Weekend Cast Meal (Sat) $150
Cast Party (Food) 650
Total $12,550

MARKETING
Graphic Design 250
Graphic Package (Included) 0
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Newspaper Ads (Print) 489
Magazine Ads (Print) 4,018
Posters 150
Rack Cards 150
Billboards x
Social Media Push 100
Total $5,107

Total Production $26,557
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CATEGORY Series of One Acts
PERSONNEL

Director 1000
Musical Director 500
Choreographer NA
Set Design / Construction Lead 250
Light Design 250
Sound Design
Sound Tech Volunteer Position
Light Tech Volunteer Position
Costume Design / Wardrobe Sup. 250
Stage Manager 500
Assistant Stage Manager Volunteer Position
Prop Master 250
Stage Hands Volunteer Position
Crew Volunteer Position
Band Member #1 NA
Band Member #2 NA
Band Member #3 NA
Band Member #4 NA
Band Member #5 NA
Additional Band Members
Other
Total Personnel Expenses $3,000

PRODUCTION
Royalties $1,000
Scripts 100
Costumes 1000
Props *
Set *
Lighting *
Audio (Include Mic Batteries) 250
Rentals NA
Programs 250
Concessions Donations
Opening Weekend Cast Meal (Sat) NA
Cast Party (Food) NA
Total $2,600

MARKETING
Graphic Design Volunteer
Newspaper Ads (Print) NA

Attachment 13



Magazine Ads (Print) NA
Posters 100
Rack Cards N/A
Billboards NA
Social Media Push 50
Total $150

Total Production $5,750
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CATEGORY One Act Musical
PERSONNEL

Director 1000
Musical Director 500
Choreographer NA
Set Design / Construction Lead 250
Light Design 250
Sound Design
Sound Tech Volunteer Position
Light Tech Volunteer Position
Costume Design / Wardrobe Sup. 250
Stage Manager 250
Assistant Stage Manager Volunteer Position
Prop Master Volunteer Position
Stage Hands Volunteer Position
Crew Volunteer Position
Band Member #1 NA
Band Member #2 NA
Band Member #3 NA
Band Member #4 NA
Band Member #5 NA
Additional Band Members
Other
Total Personnel Expenses $2,500

PRODUCTION
Royalties $1,700
Scripts (includes rehearsal materials) 1000
Costumes 500
Props 250
Set 500
Lighting 250
Audio (Include Mic Batteries) 250
Rentals NA
Programs 250
Concessions 250
Opening Weekend Cast Meal (Sat) NA
Cast Party (Food) 300
Total $5,250

MARKETING
Graphic Design Volunteer
Newspaper Ads (Print) NA
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Magazine Ads (Print) NA
Posters 100
Rack Cards NA
Billboards NA
Social Media Push 50
Total $150

Total Production $7,900
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CATEGORY Holiday Show Actual Cost
PERSONEL/PRODUCTION PACKAGE

Director 1000
Musical Director 500
Costume Designer 250
Stage Manager 250

Total Package Amount $2,000

PERSONNEL
Set Design / Construction Lead $500
Light Design 250
Sound Design 250
Sound Tech Volunteer Position
Light Tech Volunteer Position
Stage Hands Volunteer Position
Crew Volunteer Position
Total $1,000

PRODUCTION
Royalties 500
Lighting 250
Audio (Include Mic Batteries) $250
Costumes/Props/Sets 600
Programs 250
Concessions 250
Opening Weekend Cast Meal (Sat) NA
Cast Party (Food) $500
Total $2,600

MARKETING
Graphic Design In House
Newspaper Ads (Print) N/A
Magazine Ads (Print) N/A
Posters 100
Rack Cards N/A
Billboards N/A
Social Media Push 50
Total $150
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Total Production $5,750
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CATEGORY Rocky Horror Shadow Cast
PERSONEL/PRODUCTION PACKAGE

Artistic Director 250
Musical Director NA
Costume Designer NA
Stage Manager 250
Costumes NA
Set / Props NA
Other NA
Total Package Amount $500

PERSONNEL
Set Design / Construction Lead NA
Sound/Light Design 250
Sound Design NA
Sound Tech Volunteer Position
Light Tech Volunteer Position
Stage Hands Volunteer Position
Crew Volunteer Position
Total $250

PRODUCTION
Royalties 500
Lighting NA
Audio (Include Mic Batteries) NA
Rentals NA
Programs
Concessions 250

Total $750

MARKETING
Graphic Design In House
Newspaper Ads (Print) N/A
Magazine Ads (Print) N/A
Posters $100
Rack Cards N/A
Billboards N/A
Social Media Push N/A
Total Included with other show ads
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Total Production $1,500
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Print Media - 2025 Season Guide

The goal is to utilize funds to continue with four print publications while expanding into digital
ads during key performance times.

Jan Feb Mar April May June July Aug Sept Oct Nov Dec

x x x x x x

x x x x x x X (24)

x x x x x x

x x x x x x

LOCAL MAGAZINE ADVERTISEMENT

Pink - Six ½ Page Advertisement with Website Banner. $819
● Added website banner ($399 each)
● Yearly Expense: $7308 (($1218 Monthly)

Local Life - ½ Vertical Page with Magic Cube Advertisement on Local Life Website
● Increase from ⅓ page vertical for 3 months in the 2024 Season.
● Yearly Expense: $10,150 (($1450 Monthly)

CB2 - 6 ½ page advertisements ($900) with 6 eblasts
● Added the eblasts ($400 each)
● Yearly Expense: $8,100 (($1350 Monthly)
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LOCAL NEWSPAPER ADVERTISEMENT

Bluffton Sun - 6 ½ Page Ads - $489 (Reserved early so received 2024 rates)
Yearly Expense - $2934

WHAT’S NEXT?

We are looking to transition from an inhouse social media and website designer to an outside
paid source. Amount of events and marketing commitment warrants a paid position.

Met with Billboard Company and discussed stationary billboards with caching. We are not quite
ready to do this with the expense but will be evaluating mid-season.

Local/Regional radio advertisements are also something we have been looking at. We are not
quite ready to do this with the expense but will be evaluating mid-season.
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NOVEMBER 19, 2024 

TOWN OF BLUFFTON ATAX GRANT APPLICATION SCORING SHEET 
 

Enfity:  May River Theatre      Project:  2025 Performance Season    Project Type:  Event/Fesfival 

Scoring Category 
Points 

Possible 
Points 

Awarded 

ADVERTISING 15  

Part 1: Five (5) points possible. Based on how much of the requested funds go toward adverfising.    
0% of funds go toward adverfising 0 points  
1% - 20% of funds go toward adverfising 1 point  
21% - 40% of funds go toward adverfising 2 points  
41% - 60% of funds go toward adverfising 3 points  
61% - 80% of funds go toward adverfising 4 points  
81% - 100% of funds go toward adverfising 5 points  
Part 2: Ten (10) points possible. Based on where the adverfising is placed.   
None of the funds go toward adverfising 0 points  
Local newspapers/periodicals and electronic adverfising (ex. Island Packet, The Bluffton Sun) 2 points  
Local guides/periodicals specifically geared toward tourists with a shelf life of more than 30 days 4 points  
Larger regional publicafions and electronic markefing within 100 miles (ex. Charleston or Savannah news outlets) 6 points  
Newspapers/periodicals/electronic markefing to large, metropolitan areas outside of 100 miles away (ex. 
Atlanta, Charlofte, Washington, D.C., Chicago) 

8 points  

Nafionally distributed newspapers/periodicals/electronic markefing (ex. USA Today, NY Times, Southern Living 
Magazine) 

10 points  

   TOURIST FACILITIES 15  
Higher point value given based on anficipated rafio of tourists to locals   

   FESTIVAL/EVENT 5  

Higher point value given to requests for fesfivals or events   
Length of event/fesfival should be considered.  Is it an all-day event versus a two-hour event? Mulfi-day event?   

   BLUFFTON EVENT 5  

Higher point value given to events held within the town limits of Bluffton and/or spanning mulfiple locafions   

   TOURISM DRAW 5  

0% of aftendees are tourists based on historical or projected informafion 0 points  

1% - 20% of aftendees are tourists based on historical or projected info 1 point  

21% - 40% of aftendees are tourists based on historical or projected info 2 points  

41% - 60% of aftendees are tourists based on historical or projected info 3 points  

61% - 80% of aftendees are tourists based on historical or projected info 4 points  

81% - 100% of aftendees are tourists based on historical or projected info 5 points  

   BENEFIT TO TOURISM (LOCAL ECONOMY) 5  

Higher point value given to events that encourage overnight stays and/or have local business parficipafion   

   SELF SUFFICIENCY 5  

100% of budget from ATAX request 0 points  
80% - 99% of budget from ATAX request 1 point  
60% - 79% of budget from ATAX request 2 points  
40% - 59% of budget from ATAX request 3 points  
20% - 39% of budget from ATAX request 4 points  
1% - 19% of budget from ATAX request 5 points  
   MISCELLANEOUS 10  
Only use if applicant does not qualify as a fesfival/event   
   Group Average Point Total (out of a possible 40 points)   

Group Average Percentage   
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