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Milroy, Shannon

From: noreply@civicplus.com
Sent: Monday, March 31, 2025 11:34 AM
To: ATax Communications
Subject: Online Form Submittal: Accommodations Tax Grant Application

WARNING!  

This email originated from outside of the Town of Bluffton's email system. DO NOT click any links or open any 

attachments unless you recognize the sender and know the content is safe.  

 

Accommodations Tax Grant Application 
 

  

TOWN OF BLUFFTON ACCOMMODATIONS TAX GRANT APPLICATION 

 
 

TOWN OF BLUFFTON ACCOMMODATIONS TAX GRANT 
APPLICATION 

Accommodations Tax 
Grant Application 
Instructions 

Accommodations Tax Grant Application Instructions  

Accommodations Tax 
Grant Application 
Instructions 

I have read and acknowledged the Town of Bluffton, SC 

Accommodations Tax Grant Application Instructions. 

(Section Break) 

Application Date 3/31/2025  

Project Name Hilton Head Symphony Orchestra 2025 Bluffton Concerts 

Project/Event Location Martin Family Park; St. Gregory the Great Catholic Church 

Parish Life Center 

Is this a new project or 
event? 

No 

Project/Event Start Date: 9/1/2025  

Project/Event End Date 12/15/2025  

Multi-Year 
Project/Event? 

No 
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Total Project Costs $98,427 

Total ATAX Funds 
Requested 

$48,781 

Percent of Total Budget 49.56% 

Date the funds are 
needed: 

12/31/2025  

Full Legal Organization 
Name 

Hilton Head Symphony Orchestra, Inc. 

Address 7 Lagoon Road, Suite 100 

Street Address Line 2 Field not completed. 

City Hilton Head Island 

State SC 

Zip Code 29928 

Applicant must be 
designated as a non-
profit entity to receive 
ATAX funds. Is your 
entity a non-profit 
organization? 

Yes 

TOWN OF BLUFFTON ACCOMMODATIONS TAX GRANT APPLICATION 

Organization Primary Point of Contact 

First Name Alan 

Last Name Jordan 

Title President and CEO 

Phone Number (843) 842-2055 

E-mail Address ajordan@hhso.org  

(Section Break) 

Organization Secondary Point of Contact 

First Name Field not completed. 
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Last Name Field not completed. 

Title Field not completed. 

Phone Number Field not completed. 

E-mail Address Field not completed. 

TOWN OF BLUFFTON ACCOMMODATIONS TAX GRANT APPLICATION 

Project Description:  The Hilton Head Symphony Orchestra will present two concerts 

in Bluffton during 2025 as part of its 2025-2026 concert season. 

On Thursday, October 16, 2025, the HHSO will produce a free 

outdoor pops concert at Martin Family Park as the opening 

event of the final weekend of the Historic Bluffton Arts and 

Seafood Festival—the fifth such annual partnership. On 

Saturday, November 29, 2025, the HHSO will perform a Holiday 

Pops Concert at the St. Gregory the Great Catholic Church 

Parish Life Center with reasonably-priced tickets to appeal to 

families visiting during the holidays. Both concerts will be 

conducted by Music Director John Morris Russell. Vocal soloists 

will be engaged for the concerts and the Hilton Head Symphony 

Orchestra Chorus will be featured during the Holiday Pops 

Concert. 

List any required 
permits, if applicable. If 
none, type “N/A": 

(required permits will be secured by Historic Bluffton Arts and 

Seafood Festival for the October 16, 2025 concert) 

Describe all planned 
advertising and 
marketing for this 
project/event: 

The two concerts will be promoted widely, through print and 

broadcast media (in coordination with Historic Bluffton Arts and 

Seafood Festival marketing for the October concert) and 

through an aggressive social media campaign. Specifically, our 

marketing plan includes: 

 

• Full-page advertisements in the September, October, and 

November issues of Local Life magazine, with monthly out-of-

market readership of 12,038 

• Half-page advertisements in three Bluffton and Hilton Head 

Sun issues in October and November 

• Television advertisements on WSAV and WTOC 

• Television advertisements and interviews on WHHI 

• Underwriting spots on South Carolina ETV (SC Public Radio) 

• 2,000 season brochures including the two concerts distributed 

at the Savannah/Hilton Head International Airport and at all 

South Carolina interstate welcome centers and rest areas 

• 1,000 monthly rack cards including the concerts in October 

and November liberally distributed in area hotels, vacation rental 

offices, restaurants, retail spaces, and at the Savannah/Hilton 
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Head International Airport and at all South Carolina interstate 

welcome centers and rest areas 

• At least four dedicated e-mail blasts and social media posts for 

each of the two concerts 

• Events listings on the HHSO’s and Historic Bluffton Arts and 

Seafood Festival’s websites as well as calendars including the 

Hilton Head Island Bluffton Chamber of Commerce, Hilton Head 

Island Town website and Office of Cultural Affairs, and Local 

Life (“The Scene”). 

Please list all media 
outlets you intend to 
utilize for your 
project/event (i.e. 
names of magazines, TV 
and radio stations, etc.): 

Local Life magazine 

Bluffton and Hilton Head Sun 

WSAV-TV 

WTOC-TV 

WHHI-TV 

South Carolina ETV (SC Public Radio) 

 
 
All advertising/marketing paid for with Town of Bluffton Accommodations Tax 
dollars must incorporate the branding shown here: Town of Bluffton Brand 
Standards. The use of the Town’s logo must meet the design standards 
outlined at the aforementioned link and be approved by the Town. Designs 
may be submitted electronically using this link. Please allow five (5) business 
days for approval.  

Impact on or Benefit to 
Tourism: 

The Historic Bluffton Arts and Seafood Festival is a traditional 

mainstay of the region’s cultural calendar, drawing 25,000 

visitors to downtown Bluffton during the 9-day festival. The free 

outdoor pops concert is primarily designed to enhance the 

visitor experience, and it is anticipated to draw approximately 

1,100 people, with 20% of them identified as tourists. Out-of-

town patrons regularly attend HHSO presentations, both in 

Bluffton and on Hilton Head Island. As has been done 

previously, residency data will be collected at this free outdoor 

performance through an online contest with winners receiving 

prizes (i.e., restaurant and retail store gift certificates). 

Attendees will be encouraged to complete a brief and fun 

contest on their mobile devices. Demographic data will be 

drawn from these contest submissions, analyzed, and reported. 

The HHSO has presented Holiday Pops concerts at St. Gregory 

the Great in 2019, 2021, 2022, 2023, and 2024, to capacity 

crowds that drew tourists, visitors, and residents during the 

Thanksgiving holiday weekend. 421 audience members 

attended the 2024 presentation, with 8.08% of these identified 

as tourists. [A significant number of the tickets purchased by 

residents were for large groups—several of five or six—

suggesting that out-of-town visitors (some of whom may have 
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stayed in Bluffton hotels) were holiday guests of these local 

ticket-buyers.] Residency data was, and will be, collected at the 

time of ticket purchase. 

 
 
“Tourist” means a person who does not reside within the corporate limits of 
the Town or within a Town zip code that takes a trip into the corporate limits of 
the Town for any purpose, except daily commuting to and from work. 

“Travel” and “Tourism” mean the action and activities of people taking trips 
outside their home communities for any purpose, except daily commuting to 
and from work. 

Additional Comments: The HHSO continues to work on the long-range goal of regular, 

annual concerts presented in Bluffton, complementing its 

traditional performances on Hilton Head Island, in an effort to 

broaden its reach throughout Beaufort County, especially “South 

of the Broad.” Bluffton also represents a closer and more 

convenient destination for visitors from Savannah, Beaufort, and 

beyond. Of course, the HHSO also is working to build its legion 

of fans who consider Bluffton home. With the experiences of the 

first four years of Outdoor Pops concerts in October, 2021, 

2022, 2023, and 2024, and our developing collaboration with the 

Historic Bluffton Arts and Seafood Festival, the HHSO and the 

Festival are both in better positions to improve promotion and 

logistical partnerships to increase concert participation and 

support. 

 

We are requesting support in the amount of $48,781 to pay for 

the following expenses: 

• venue rental of $950; 

• port-o-lets rental of $1,422; 

• tent, stage, and HVAC rentals of $23,079; 

• sound and lighting equipment rental of $5,310; 

• media advertising of $16,026; and 

• print materials and program inserts of $1,995 (that will also 

extend the promotion beyond the live performance). 

 

(Please note that rounding of some financial information results 

in $1 variances in totals.) 

TOWN OF BLUFFTON ACCOMMODATIONS TAX GRANT APPLICATION 

FINANCIAL INFORMATION  
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To download the Town’s required Line-Item Budget Form, click here: 
https://www.townofbluffton.sc.gov/DocumentCenter/View/4295/ATAX-
Grant-Application-Line-Item-Budget-Form 

Download and save the form and hit "Back" in your web browser to 
return to the application. Once the form is completed, attach it on the 
following line. 

Town’s required Line-
Item Budget Form: 

ATAX Grant Application Line-Item Budget submitted.pdf  

Most Recent Fiscal Year 
Balance Sheet and Profit 
and Loss Accounting 
Statement 

Audit 2024-06-30 HHSO.pdf  

Financial Guarantee HHSO Board Minutes 2025-03-27 DRAFT.pdf  

 
 
Applicant must provide a copy of official minutes wherein the sponsoring 
organization approves the project and commits the organization to financial 
responsibility for carrying it out to the stage of completion.  

Please attach Budget vs. 
Actual statements for 
prior two years events. 

Bluffton Concerts FY25 Report 2025-02-13.pdf  

Please attach Budget vs. 
Actual statements for 
prior two years events. 

2023 Bluffton Concerts Budget vs. Actuals.pdf  

(Section Break) 

Have you requested, 
received, or been 
awarded ATAX funding 
from other state or local 
entities for this 
project/event? 

No 

Have you received or 
been awarded ATAX 
funding from other state 
or local entities for any 
other project/event? 

Yes 
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Awarding Agency Hilton Head Island  

Amount $350,000 

Project/Event HHSO Season Operating Grant 

Year of Award 2025 

Awarding Agency Field not completed. 

Amount Field not completed. 

Project/Event Field not completed. 

Year of Award Field not completed. 

TOWN OF BLUFFTON ACCOMMODATIONS TAX GRANT APPLICATION 

PRIOR RECIPIENT'S REPORT 
 
If your organization has received ATAX funding from the Town of Bluffton 
in previous years, you must complete the below information.  

If you have not received ATAX funding from the Town of Bluffton, please 
answer "No" and skip this section, and sign and submit your application. 

Has your organization 
previously received 
ATAX funds from the 
Town of Bluffton? 

Yes 

Project/Event Name Hilton Head Symphony Orchestra 2024 Concerts 

Year Awarded 2024 

Amount Awarded 48628 

Was a final report 
submitted? 

Yes 

What was the total 
number of tourists? 

94 

What was the 
percentage of tourists? 

10.79% 

(Section Break) 
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Please attach a copy of 
your organization's IRS 
Designation Letter 
showing your non-profit 
status . 

501C-3 letter 2007-02-08.pdf  

Please upload a copy of 
your current Town of 
Bluffton Business 
License, which is 
required of all 
applicants. 

Bluffton Business License exp. 2025-04-30.pdf  

Additional Application 
Documents 

Field not completed. 

Additional Application 
Documents 

Field not completed. 

Additional Application 
Documents 

Field not completed. 

Additional Application 
Documents 

Field not completed. 

Additional Comments Field not completed. 

TOWN OF BLUFFTON ACCOMMODATIONS TAX GRANT APPLICATION 

 
 
All applicants will be required to come before the Accommodations Tax 
Advisory Committee (ATAC) and answer any and all questions when 
scheduled to do so. 

Any organization awarded funds for advertising/marketing must incorporate 
the Bluffton Heart of the Lowcountry brand logo in all promotional materials 
and advertising. 

The South Carolina Freedom of Information Act (FOIA) defines a “public body” 
as any organization or corporation supported in whole or in part by public 
funds or expending public funds. If awarded, your organization's acceptance 
of public funds from the Town of Bluffton may cause your organization to 
come within the meaning of “public body” as defined by the Freedom of 
Information Act. S.C. Code Ann. §30-4-10, et seq. (Supp. 2002). Accordingly, 
this is to advise that by accepting public funds, your organization may be 
subject to the South Carolina Freedom of Information Act. 

By submitting this application, the organization certifies that it has read and 
understands the paragraphs above. The organization additionally certifies that 
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it does not discriminate in any manner on the basis of race, color, national 
origin, age, sex, disability, religion, or language and that all funds that may be 
received by the applicant organization from the Town of Bluffton, South 
Carolina will be solely used for the purposes set forth in this application and 
will comply with all laws and statutes, including the South Carolina Code of 
Laws regarding Allocations of Accommodations Tax Revenues. 

 
 
By typing your name below, you are signing this application electronically. 
You agree that your electronic signature is the legal equivalent of your manual 
signature on this application.  

Signature Alan Jordan 

Signatory's Title or 
Position 

President and CEO 

 

  

Email not displaying correctly? View it in your browser.  
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TOWN OF BLUFFTON

TOWN OF BLUFFTON - 

Business Name:

Date Issued:

NON-TRANSFERABLE   |   TO BE PLACED IN A CONSPICUOUS PLACE

08/16/2024

24-08-4340License No.

Business DBA 

Name:

NAICS Title:

Physical Address:

Musical Groups and Artists

Hilton Head Symphony 

Orchestra, Inc.

Musical Performances, Education and Community 

Outreach

Business Type:

Hilton Head Symphony 

Orchestra

7  Lagoon RD  

Hilton Head Island, SC

29928

Expires:04/30/2025

Alan  Jordan

Hilton Head Symphony Orchestra, Inc.

PO Box 5757

Hilton Head Island, SC  29938

Section 6-21 Purpose and Duration of Business License
ALL BUSINESSES LOCATED IN THE TOWN OF BLUFFTON MUST POST THE BUSINESS LICENSE IN A VISIBLE LOCATION WITHIN THE 

BUSINESS LOCATION AS REFERENCED ABOVE AND IS VALID FOR THIS LOCATION ONLY.  ALL BUSINESSES LOCATED OUTSIDE THE 

TOWN OF BLUFFTON MUST KEEP A CURRENT COPY WHILE CONDUCTING BUSINESS INSIDE THE TOWN OF BLUFFTON.  CHANGE IN 

LOCATION OR OWNERSHIP  REQUIRES A NEW LICENSE.  IF THE BUSINESS IS CLOSED, CONTACT OUR OFFICE AT 843-706-4501 TO 

UPDATE ACCOUNT.
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Hilton Head Symphony Orchestra 
Board of Directors 

Meeting Minutes Thursday, March 27, 2025 
 

The meeting was called to order by Chair Mary Princing at 9:30 am. 

In attendance were Directors Rabbi Brad Bloom, Joan Dattelbaum, Wayne Effron, Jay Elliot, Carol Hack, Art Handman, 
Bret Jacobowitz, Blaine Lotz, Mary Princing, Charles Sampson, Barbara Sorkin, and Blake White; ex officio members Terry 
Hicks, Mario Incorvaia, and Steve Shaiman; President and CEO Alan Jordan; Marketing Associate Kelley Finley and 
Secretary pro tem Julie Williams. Directors Ingrid Boatright and Gloria Holmes attempted to join virtually, but technology 
did not cooperate. 

Consent Agenda 
The consent Agenda was composed of six items: the minutes of the February 27 Board meeting, the President and CEO’s 
report, reports from the Resource Development, HHIPC, and Marketing committees, and a report from the League. It 
was moved by Lotz and seconded by Bloom that the consent agenda be approved; motion passed.  

Financial Report 
This month’s packet contained the customary four documents: the balance sheet, the P&L, a cash flow projection, and a 
narrative. Treasurer Handman called out a couple of highlights: Ticket sales are tracking ahead of both budget and last 
year; contribuƟons are ahead of last year but somewhat behind FY25’s budget, some of this is due to Ɵming and 
unbudgeted giŌs (memorials). We received a check today for $88,172 from the Town—our most recent ATAX request. 
Handman asked whether there is interest in using a “more consolidated” version of the financial reports for Board 
meeƟngs. There seemed to be consensus that this would be useful. It will be tried at the April meeƟng.  The report was 
accepted by unanimous consent. 

Presentation: Marketing  
In keeping with this season’s goal of doing a deep dive on the various committees, Blaine Lotz, Chair of the Marketing 
Committee, and Kelley Finley, our Marketing Consultant, tag teamed to deliver a report on this year’s marketing efforts 
(report appended). Blaine introduced the topic by talking generally about the committee’s goals and their challenge to 
think outside the box. He offered developing a strategy for discount tickets as an example, underlining the importance of 
filling vacant seats at Orchestra Series concerts. Kelley’s deck was informative and comprehensive, demonstrating clearly 
the new breadth and depth of HHSO’s marketing. Following is a selection of comments which augmented the slides: 

 Information overload is a significant challenge for marketers today, driven by the low cost and ubiquitousness of 
digital media options. 

 HHSO patrons are our best and least expensive marketing tool. 
 We have become more cognizant of the needs and benefits of consistent branding and messaging. 
 Social media itself is not a sales tool; it is important for showing our brand personality, especially to non-

traditional HHSO audiences, and people enjoy it. 
 HHSO is making regular use of both geographic and behavioral segmentation techniques to identify and reach 

both existing and new target audiences. 
 We will be conducting a survey with first-time ticket buyers and hope to expand to include our behavioral 

segments. 
 Marketing without the added discipline of metrics/analysis is not worth the expenditure.   

  
An interesting discussion followed including information from Princing that the Strategic Planning Committee is working 
on the HHSO’s mission and vision statements so that they will more accurately reflect our growth. Marketing will work in 
service of these goals. Elliot identified a segment he believes is underserved by current marketing: the many individual 
communities and public and private entities such as “country clubs.” It was agreed that a strategy should be developed/ 
tested with such groups. 

Attachment 4



The presentation ended with a request that all Board members devote some thought to marketing and reach out to 
Blaine, Kelley, or Alan with suggestions.   
 
Old Business 
Pig Pull, Saturday April 26, 5:30 pm First Presbyterian Church 
Jacobowitz (he and Laura made this event possible) reminded us that the musicians playing the final Orchestra Series 
concert, Board members, the staff, plus spouses are invited to celebrate the end of the season at this fun gathering. It 
takes place between the afternoon and evening rehearsals for OS9. He requested that everyone get out of their tribe’s 
circle and mingle with others. 
Board Development Report 
Committee Chair Hack shared several additional names under consideration for new Board members for the 2025 – 
2026 season. If anyone has a comment on any of these individuals, or the people named at the February 27 meeting, 
please get in touch with either she or Alan no later than next week. Privacy is of the utmost importance and no one 
should approach a prospect without talking first to Carol or Alan.  
Major Donor Reception 
Princing commented on the wonderful reception held on March 25 for major donors. The attendance was good and the 
atmosphere social and relaxed. The string quartet was excellent. Alan updated attendees on the state of the HHSO and 
planned giving was highlighted. 
HHIPC Wrap-Up 
Shaiman took the opportunity to thank everyone for their support of this highly successful event. Details are in the 
comprehensive report he had prepared for this month’s Board Packet. He shared that the IPC had been streaming on 
state-authorized Chinese media (Amadeus TV) for the first time, and also that he has received compliments from many 
competitors on how well run our event is compared to other competitions. He also pitched the last of this season’s 
BravoPiano! Recital Series—a performance by Anna Han (IPC competitor in 2019) titled, “Keyboard Virtuosity,” 
scheduled for Friday, April 11 at 7:30 pm at SoundWaves, reception to follow.  
  
New Business 
Bluffton ATAX 
Bluffton requires Board of Directors ratification from organizations requesting ATAX funds. In preparation for the HHSO 
submission, it was moved by Sampson and seconded by Handman that the Board authorize the HHSO’s application. 
New SoundWaves’ Series 
Incorvaia teased a new Chamber Music Series planned for next season. It will feature HHSO musicians; the Artistic 
Director is Micah Gangwer, our Concert Master. Sponsors are being approached. This would fulfill a long-time wish of 
Chamber Music aficionados. 
Also in discussion is a “rinse-and-repeat” summer series based on the music of Stevie Wonder targeting tourists. 
Marriott will be a partner.  
Special guest artist at the final Gullah-Geechee series presentation will be Quiana Parker from GRAMMY- winning group 
Ranky Tanky on May 6. 
Grant Opportunity 
Sorkin asked us to consider applying to Long Cove for one of the community’s grants, which totaled over $250,000 last 
year. Steve Shaiman and Susan Hartmann are following up. 
 
Adjournment 
It was moved by Jacobowitz, and seconded by Hack, that the meeting be adjourned; motion passed at 10:45 am. 

The next meeting is Thursday, April 24 at 9:30 am at Soundwaves (socializing at 9:15). 

Respectfully submitted, 

Julie Williams, Secretary pro tem 
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HILTON HEAD SYMPHONY ORCHESTRA
2023 BLUFFTON CONCERTS PROJECT BUDGET VS. ACTUALS

Revenues

Ticket Sales $0 $1,500 $10,500 $11,883 $10,500 $13,383

Private Support $26,000 $23,795 $4,500 $4,533 $30,500 $28,328
Sponsorship and Underwriting $17,500 $9,999 $2,000 $0 $19,500 $9,999
Pro-rated Annual Fund $8,500 $13,796 $2,500 $4,533 $11,000 $18,329

Public Support $37,678 $37,668 $10,950 $10,051 $48,628 $47,719

Other Income $263 $0 $298 $0 $561 $0

TOTAL REVENUES $63,941 $62,963 $26,248 $26,467 $90,189 $89,430

Expenses

Artistic $19,543 $24,022 $11,063 $9,791 $30,605 $33,814
Guess Artist Expenses $2,250 * $3,182 * $1,250 * $1,628 * $3,500 * $4,810 *
Orchestra Musician Expenses $17,293 $20,840 $9,813 $8,163 $27,105 $29,004

Production $27,728 $25,350 $1,875 $2,032 $29,603 $27,382
Production Labor and Security $500 $225 $500 $725 $500
Venue Rental $0 * $0 * $500 * $500 * $500 * $500 *
Port-O-Lets $1,250 * $1,292 * $0 $0 $1,250 * $1,292 *
Tent, Stage, and HVAC $20,581 * $19,490 * $0 $0 $20,581 * $19,490 *
Sound and Lighting $4,397 * $4,192 * $400 * $400 * $4,797 * $4,592 *
Music Library $1,000 $376 $750 $632 $1,750 $1,008

Marketing $9,200 $9,512 $8,800 $7,523 $18,000 $17,035
Media Advertising $8,000 * $8,050 * $8,000 * $6,938 * $16,000 * $14,988 *
Print Materials/Program Inserts $1,200 * $1,462 * $800 * $585 * $2,000 * $2,047 *

Development $0 $0 $0 $0 $0 $0

General & Administrative $8,471 $8,833 $3,261 $2,902 $11,731 $11,734

TOTAL EXPENSES $64,941 $67,716 $24,998 $22,248 $89,940 $89,964

NET PROFIT/(LOSS) ($1,000) ($4,753) $1,250 $4,219 $250 ($534)

* - allowable expense for which Bluffton ATAX Funds are requested

ACTUAL

TOTALHoliday Pops

BUDGET

Outdoor Pops-October

ACTUAL BUDGET ACTUAL BUDGET

12/19/2023
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HILTON HEAD SYMPHONY ORCHESTRA
2024 BLUFFTON CONCERTS PROJECT BUDGET VS. ACTUAL

FEBRUARY 13, 2025 REPORT

Revenues

Table/Ticket Sales $1,500 $1,500 $0 $12,000 $13,679 $13,500 $13,679

Private Support $25,000 $20,500 $5,500 $2,500 $30,500 $23,000
Sponsorship and Underwriting $15,000 $10,500 $3,000 $0 $18,000 $10,500
Pro-rated Annual Fund $10,000 $10,000 $2,500 $2,500 $12,500 $12,500

Public Support $35,420 $32,204 $8,212 $7,491 $43,632 $39,694

Other Income $1,500 $4,000 $0 $0 $1,500 $4,000

TOTAL REVENUES $63,420 $56,704 $25,712 $23,669 $89,132 $80,373

Expenses

Artistic $23,716 $20,771 $10,036 $11,692 $33,752 $32,463
Guess Artist Expenses $2,250 $1,973 $1,628 $1,514 $3,878 $3,487
Orchestra Musician Expenses $21,466 $18,798 $8,408 $10,178 $29,874 $28,976

Production $28,342 $26,280 $2,150 $2,743 $30,492 $29,023
Production Labor and Security $743 $500 $1,225 $500 $1,968
Venue Rental $0 * $450 * $500 * $500 * $500 * $950 *
Port-O-Lets $1,292 * $1,292 * $0 $0 $1,292 * $1,292 *
Tent, Stage, and HVAC $21,439 * $18,052 * $0 $0 $21,439 * $18,052 *
Sound and Lighting $4,611 * $4,177 * $400 * $650 * $5,011 * $4,827 *
Music Library $1,000 $1,566 $750 $368 $1,750 $1,934

Marketing $9,111 $8,233 $7,312 $6,341 $16,424 $14,573
Media Advertising $7,503 * $7,746 * $6,669 * $5,766 * $14,172 * $13,512 *
Print Materials/Program Inserts $1,608 * $487 * $643 * $575 * $2,251 * $1,062 *

Development $0 $0 $0 $0 $0 $0

General & Administrative $6,117 $5,528 $2,925 $3,116 $9,042 $8,645

TOTAL EXPENSES $67,286 $60,812 $22,424 $23,891 $89,710 $84,704

NET PROFIT/(LOSS) ($3,866) ($4,108) $3,289 ($222) ($576) ($4,330)

* - allowable expense for which Bluffton ATAX Funds are requested

Budget Actual
TOTALOutdoor Pops-October

Budget Actual
Holiday Pops

Budget Actual
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