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FY24-Q4 Performance Metrics & Update

April 1 - June 30, 2024

As the Town of Bluffton’s official Destination Marketing Organization (DMO), we are
the leader in promoting tourism to the destination. By understanding today’s travelers
and adapting to the changing landscape of the industry, we are able to execute the
comprehensive Town of Bluffton Marketing Plan.

The quarterly report focuses on the metrics outlined within the contract, but we also
wanted to share the additional efforts and initiatives worked on during FY24 - Q4.

Town of Bluffton Marketing Plans, Reports, and Presentations

- 04/05, 05/03 and 06/05, Submitted three monthly reports to the town staff.
- 05/15/24, Submitted the Town of Bluffton FY24-Q3 report to town staff.

VisitBluffton.org #LoveBlufftonSC



https://www.visitbluffton.org/

Dedicated Official Bluffton Vacation Planner
April 1 - June 30, 2024

The Official Vacation Planner is the first touchpoint visitors receive when planning their
visit to the Heart of the Lowcountry™.

We receive requests for this piece from multiple platforms; online, media, and phone
inquiries. In addition, we distribute the planner to state welcome centers, hotels, airports,
AAA offices, tradeshows and included in all public relations outreach.

Heart
OF THE

LOWCOUNTRY™

FY24-Q4 Mail Fulfillment and Distribution

Official Bluffton Vacation Planner: 6,600
Official Hilton Head Island, Bluffton, Daufuskie Island Vacation Planner: 13,050

Research

We continue our efforts with the College of Charleston in collecting visitor profile surveys
and understanding the demographics of those who are traveling to the Town of Bluffton.

VisitBluffton.org #LoveBlufftonSC
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https://issuu.com/hilton_head_island-bluffton_vcb/docs/blufftonvacationplanner2024_final_color_proof_crx_

FY24-Q4 Bluffton Website Performance

April 1 - June 30, 2024

Website Partner Referrals/Click Throughs
Sessions Made to Area Business
81,084 10,962
WebsIEs 5 /N +9.8% YOY \V -37.9% YOY

Visits

This drop was caused by a decrease in the overall Bluffton allocated budget and more even pacing of the budget in 2024. In
2023 we saw 19% of the quarter’s total partner referrals come from our Mayfest paid social campaign. This quarter we did not
run a paid social campaign and therefore did not receive the same spike in partner referrals during that 7 day period in May.

Mayfest

Historic Eluffion Arts &
Seataod Festival

VisitBluffton.org #LoveBlufftonSC
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FY24-Q4 Destination Social Report

April 1 - June 30, 2024

Facebook Page Likes Facebook Engagements

39,115 T 2o%voY 25,161

Instagram Followers

11,23 6 /N +21% YOY

Instagram Engagements

8,554

X Followers

69 4 /N +5%YOY

X Engagements

103 Flat YOY

TikTok Followers

2,304 A smevoy

TikTok Engagements

3 83 N\ +76% YOY

© & O

This quarter, we saw a notable increase in followers across our social media channels, driven by user-generated content,
sharing insider tips for The Lowcountry, and promoting local events including Bluffton Art Month. However, recent changes
in Meta Insights have skewed our engagement data, particularly on Facebook and Instagram. On April 19, 2024, Facebook

discontinued several page-level metrics in both their APl and native reporting, affecting tools like Sprout Social. These

changes have altered the collection and calculation of page-level engagements and reactions, and simplified the Paid vs.

Organic metrics, impacting our engagement metrics. Additionally, rising paid costs have led to a YoY drop in Facebook

engagements. To address this, we will implement new strategies in our paid ads to boost engagement.
For more details, visit: Facebook Metric Deprecation.

Facebook X TikTok
(.,..\?.e:\:un.‘_s.c

et e boruger il susmemas arrives in Dulfbon! Wee's sncited for
sunsets owir the May River and strolls thoough Ol Town? i

oty ety
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https://www.facebook.com/exploreblufftonsc
https://www.instagram.com/exploreblufftonsc/
https://support.sproutsocial.com/hc/en-us/articles/24902968566413-Facebook-Metric-Deprecations-April-2024?source=answerbot&auth_token=eyJ0eXAiOiJKV1QiLCJhbGciOiJIUzI1NiJ9.eyJhY2NvdW50X2lkIjo3NDU2NiwidXNlcl9pZCI6NDIwNTc4NDU4ODkyLCJ0aWNrZXRfaWQiOjEwMjc3NDgsImRlZmxlY3Rpb25faWQiOjI2NDk0NDcyNzA5MjYxLCJhcnRpY2xlcyI6WzI0MDAyMzAzMzg1MzU3LDI0OTAyOTY4NTY2NDEzLDE1NTgxNTMzMzY1NzczXSwidG9rZW4iOm51bGwsImV4cCI6MTcxNzYwNDQ4NH0.afsJR5ge89D49QiclE1osBcLl78sO76e_7MJO6ucig8

FY24-Q4 Social Media Feature

April 1 - 30, 2024

Activation: \

In April, we focused our organic social efforts on Bluffton Art Month, ; P 7
a brand new initiative hosted and promoted by Bluffton. We produced

captivating videos showcasing local galleries and artists, created

interactive stories, and actively promoted Arts & Culture in Bluffton.

Results

Art Month Posts Shared }A‘_R-r-’-

93 o

Impressions

¢ In which month is World Art
195 O 5 ; e Day celebrated?
9 It’s Trivia Tuesday

TAP FORWARD
TO PLAY

Engagements

4,374

Engagement Rate . A

2.20/0 = ! | i

mw

o E‘ b
The historic town of Bluffton, South
Carolina, is renowned for its vibrant

. . arts scene, Which of the following art ) :
Llnk CIICkS forms is NOT commonly found in Make sure to follow

Bluffton? along all Art Month long

THAMKS FOR

Playing Along!

to learn more about art
in The Lowcountry.

Link

VisitBluffton.org #LoveBlufftonSC
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FY24-Q4 Destination Metrics

April 1 - June 30, 2024

As the Official DMO for the Town of Bluffton and based on our official contract,

below are the quarterly metrics for the time frame April 1 - June 30, 2024

April May June
i > 79.1% 74.4% 74.5%
OCC: Occupancy {/ -1.6% YOY \/ -2.6% YOY \J/ -6.0% YOY
Rates
April May June
> $319 $30 $296
ADR: Average \{/ -2.9% YOY \J/ -1.1% YOY /N 7.1% YOY
Daily Rate
N .
E ) April May June
=
> $253 $229 $220
RevPAR: Revenue N/ -4.4% YOY \/ -3.7% YOY /N 0.7% YOY
per Available
Room

In Q4, Bluffton experienced decreases in occupancy for the months of April, May, and June. These decreases are
due to demand slowing and cost of goods and services increasing. In June, Bluffton experienced positive growth in
revenue per available room due to rate increasing over the previous year.

Source: Smith Travel Research, Monthly Trend Report

#LoveBlufftonSC

VisitBluffton.org
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FY24-Q4 Public Relations Overview

April 1 - June 30, 2024

Below are the Bluffton-specific Public Relations mentions for the quarter.

Stories/Mentions Impressions Ad Value

86 2,391,711,927 $986,435

Source: Critical Mention / BurrellsLuce / Weber Shandwick

FY24-Q4 Events

April 1 - June 30, 2024

For FY24-Q4 time frame, our organization’s events included:

- Bluffton Block Party * Leadership Alumni Service Event
* Business Education Partnership Committee * Leadership
* Bluffton Regional Business Council * Member Exclusive Preview
+ Jr. Leadership * Ribbon Cuttings
Events Held Participation in Events
by Chamber Members

12 472

VisitBluffton.org #LoveBlufftonSC
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FY24-Q4 Public Relations Overview
Bluffton Story Highlights April 1 - June 30, 2024

April

Southern Living (UVPM: 12,084,918)
The 12 Best Summer Spa Resorts

The Knot (UVPM: 16,693,780)
12 Small Wedding Venues in South
Carolina Across the Entire State

World Atlas (UVPM: 5,081,569)
9 Most Charming River Towns In
South Carolina To Visit In 2024

May

Forbes (UVPM: 75,781,066)
Go Boating And ‘Porching’ In South

Carolina Lowcountry

Golf Pass (UVPM: 947,980)
My top 10 Jack Nicklaus and Nicklaus

Design golf courses

Harper’s Bazaar (UVPM: 16,684,409)
Justin and Hailey Bieber’s Full

Relationship Timeline

VisitBluffton.org

June
Lonely Planet (UVPM: 4,478,719)

From Charleston to Savannah: the

ultimate Lowcountry road trip

Inside Hook (UVPM: 1,773,689)
9 Luxury Hotels With Epic Animal

Encounters

Forbes

lonely ¢ planet

the ot
douthern Living

#LoveBlufftonSC
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https://www.southernliving.com/best-summer-spa-resorts-8629733
https://www.theknot.com/content/small-wedding-venues-south-carolina
https://www.theknot.com/content/small-wedding-venues-south-carolina
https://www.worldatlas.com/cities/9-most-charming-river-towns-in-south-carolina-to-visit-in-2024.html
https://www.worldatlas.com/cities/9-most-charming-river-towns-in-south-carolina-to-visit-in-2024.html
https://www.forbes.com/sites/forbestravelguide/2024/05/09/go-boating-and-porching-in-south-carolina-lowcountry/
https://www.forbes.com/sites/forbestravelguide/2024/05/09/go-boating-and-porching-in-south-carolina-lowcountry/
https://www.golfpass.com/travel-advisor/articles/best-jack-nicklaus-designed-golf-courses
https://www.golfpass.com/travel-advisor/articles/best-jack-nicklaus-designed-golf-courses
https://www.harpersbazaar.com/celebrity/latest/a39853999/hailey-baldwin-justin-bieber-relationship-timeline/
https://www.harpersbazaar.com/celebrity/latest/a39853999/hailey-baldwin-justin-bieber-relationship-timeline/
https://www.lonelyplanet.com/articles/from-savannah-to-charleston-road-trip
https://www.lonelyplanet.com/articles/from-savannah-to-charleston-road-trip
https://www.insidehook.com/hotels/luxury-wildlife-hotels-epic-animal-encounters
https://www.insidehook.com/hotels/luxury-wildlife-hotels-epic-animal-encounters

FY24-Q4 Ribbon Cuttings

April 1 - June 30, 2024

TemperaturePro

Aurthur E. Brown Regional Groundbreaking

VisitBluffton.org #LoveBlufftonSC
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FY24-Q4 Budget

Destination Marketing Organization

Revenues - Town of Bluffton DMO $ 385,745
Town of Bluffton Special Grant - Special $ 45,000
Total Revenue $430,745
Expenses:
Vacation Planner - Regional (estimated) $ 15,000
Fulfillment-Regional Vacation Planner (estimated) $ 5,000
Vacation Planner - Bluffton Only Guide $ 70,697
Fulfillment-Bluffton Only Guide $ 9,466
Digital Promotions - Social Media $ 14,500
Digital Promotions - Website/SEO $ 25,454
Digital Promotions - Google/Facebook $ 57,961
Leisure Marketing (CBS) $ 2,640
Leisure Marketing (Garden & Gun) $ 29,262
Photography / Videography $ 35,500
Leisure Marketing (Departures Media) $ 4,608
Leisure Marketing - Other $10,900
Bluffton Visitor Research $13,279
Total direct marketing expenses $ 294,267
Administrative (Based on 37% of expected annual revenues)
Salaries $ 110,000
Payroll taxes $7.700
Employee benefits - 401K $6.600
Employee benefits - Insurance $ 8,932
Operations - Other $ 1192
Operations - Building Expense $ 622
Total administrative $ 135,046

Total expenses $ 429,313

Excess of revenues over expenses s 1.432
b

Important Note on Estimated Costs: The Vacation Planner/Fulfillment are shared expenses with the Town of Hilton Head Island,

Beaufort County, and the State of South Carolina and are not reconciled until the end of the fiscal year.

VisitBluffton.org #LoveBlufftonSC
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Meet Your Team

Executive

BILL MILES, IOM, CCE
President & CEO
bmiles@hiltonheadisland.org

CONNIE KILLMAR
Assistant to the President
ckillmar@hiltonheadisland.org

Communications

CHARLIE CLARK

Vice President, Communications

cclark@hiltonheadisland.org

HALLIE MARTIN

Director of Communications
hmartin@hiltonheadisland.org

SHANNON LONGSHORE
Visual Content Coordinator
slongshore@hiltonheadisland.org

JORDAN MATTHIS
Visual Content Coordinator
imatthis@hiltonheadisland.org

Finance & Administration

RAY DEAL

Controller

rdeal@hiltonheadisland.org

KELLY MCCALLISTER

Assistant Controller

kmccallister@hiltonheadisland.org

VisitBluffton.org

Visitor & Convention Bureau

ARIANA PERNICE

Vice President, Visitor & Convention Bureau

apernice@hiltonheadisland.org

KATIE CACCIOLA
Director of Marketing
kcacciola@hiltonheadisland.org

ZACK SHEDD
Multimedia Sales Manager
zshedd@hiltonheadisland.org

CRISTIAN SLATON

Research Manager

cslaton@hiltonheadisland.org

ROBERT OBERNIER
Website Administrator
robernier@hiltonheadisland.org

KYLEIGH LEAF
Marketing Coordinator
kleaf@hiltonheadisland.org

Information Specialist

KATHY WININGS
Information Specialist

kwinings@hiltonheadisland.org

LAURA HIGGINS

Information Specialist

lhiggins@hiltonheadisland.org

LINDA LANIER
Information Specialist

llanier@hiltonheadisland.org

#LoveBlufftonSC



https://www.visitbluffton.org/
mailto:bmiles%40hiltonheadisland.org?subject=
mailto:ckillmar%40hiltonheadisland.org?subject=
mailto:cclark%40hiltonheadisland.org?subject=
mailto:hmartin%40hiltonheadisland.org?subject=
mailto:slongshore%40hiltonheadisland.org?subject=
mailto:jmatthis%40hiltonheadisland.org?subject=
mailto:rdeal%40hiltonheadisland.org?subject=
mailto:kmccallister%40hiltonheadisland.org?subject=
mailto:apernice%40hiltonheadisland.org?subject=
mailto:kcacciola%40hiltonheadisland.org?subject=
mailto:zshedd%40hiltonheadisland.org?subject=
mailto:cslaton%40hiltonheadisland.org?subject=
mailto:robernier%40hiltonheadisland.org?subject=
mailto:kleaf%40hiltonheadisland.org?subject=
mailto:kwinings%40hiltonheadisland.org?subject=
mailto:lhiggins%40hiltonheadisland.org?subject=
mailto:llanier%40hiltonheadisland.org?subject=

HEART OF THE LOWCOUNTRY "

VisitBluffton.org #LoveBlufftonSC



https://www.visitbluffton.org/

