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PHASE 2



BRANDING PHASE 1
Logo

Colors

Typography

Tagline

Design services provided by CV Strategies



Our New Logo
A FRESH NEW LOOK

The previous logo was streamlined, colors

enhanced and typography refined.

Parks and Rec logo was developed by City staff

in 2020.



Color & Type



A City, Elevated

NEW TAGLINE



BRANDING

PHASE 2
Lifestyle Logo & Graphic Elements

Proposal



Common Themes

Central  locat ion

Fami ly  f r iendly

Rural  atmosphere/smal l
town feel

Open space & clean ai r

GENERAL PLAN -  SURVEY
RESULTS:

Smal l  town feel

People know their
neighbors

Safe community

Civ ic pr ide

BRANDING STAKEHOLDER
ASSESMENT:





Nature

Community

Ideal location

Family

TIMELESS DESIGN WITH A MULTITUDE

OF APPLICATIONS

Four themed tiles:

WHEN COMBINED, WE SEE OUR:

HERITAGE

Turning
Words into
Design



Tile Design
COMBINGING ELEMENTS



BRAND IMPLEMENTATION
PLACEMAKING IN BEAUMONT

Downtown Design Infrastructure Collateral



DOWNTOWN DESIGN

STREET ART INTERIOR DESIGN MONUMENTS

USE IN CIVIC BUILDINGS, SHOPPING CENTERS & STREETSCAPES



INFRASTRUCTURE

BRIDGE DESIGN UNDERPASS DESIGN FREEWAY DETAILS

USE IN BRIDGES, UNDER PASSES AND FREEWAY FRONTAGE



COLLATERAL

COASTER TILES LETTERHEAD

WATERMARKS

LAPEL PINS

USE IN CITY DOCUMENTS AND PROMOTION ITEMS



“Beaumont – where we value our small-town

feel, our community heritage, and our natural

setting. We are committed to encouraging

economically sustainable, balanced growth

that respects our long history, while meeting

infrastructure needs and protecting our

environment. Beaumont’s community pride

and rural mountain setting sets our city apart

as a vibrant and healthy community with

local access to retail, services, jobs, and

recreation.”

Vision &
Values


