
Final report for Alpine Tourism Board - Alpine Art Festival 2025 
 
Brief description of what the grant was for: 
The second annual art festival, held in Alpine, on August 15-16, 2025.  Grant funds 
were to be used for advertising, live music, and booth supplies. 
 
Describe how these funds were used and the impact to your organization. 
Having these funds, very specifically the advertising funds, was vital to the success of 
this event.  Because this was only the second year for the Alpine Art Festival, we did all 
we could to reach potential vendors in the region through flyers, posters, social media, 
radio, and newspaper advertising. We also purchased reusable large banners that can 
be placed at the Civic Center each year. 
 
We hired two live bands to play during the afternoons, and we received very positive 
feedback about this, both from the vendors and the festival attendees.  The music helps 
it to feel like an inclusive “festival” rather than just a few vendors set up together. 
 
We used a portion of these funds to purchase display racks, shelves, a table, and 
canvases to give more purpose to the Art Council’s booth as we created our first ever 
Shared Gallery Project. Other than the canvases, all of these supplies are reusable. The 
Shared Gallery consisted of pieces from Star Valley artists, with the sales benefiting 
both the Arts Council and the participating artists. Festival participants and customers 
loved getting to see local artists’ pieces displayed. Being able to support and display 
local art, the sales of which greatly benefited the artists, helped the Star Valley Arts 
Council follow its mission of promoting and supporting the arts in our community. The 
professional looking displays helped to enhance our booth and bring more attention to 
our non-profit organization and shine a light on our amazing local talent. 
 
How did your program support engagement between the communities and the 
performing arts/artists?  
 
We had 23 applicants, and ended up with 21 vendors that actually attended.  We feel 
that these 21 booths filled the space at the Bank of Jackson Hole very well, but if they 
allowed us to use the space again, we could probably double that amount of vendors 
using the side lawns. Last year we had 18 vendors, so we are glad to have had more 
this year and look forward to future years with even more vendors.  
 
Vendors were surveyed during the festival. They expressed their enjoyment in being a 
part of the festival and they all reported that they were happy with their sales. 
 



We feel that the Festival was very well attended.  Being held the same weekend as the 
Car Show is very helpful.  Many attendees walked over to our festival after viewing the 
Car Show. Scoopz Ice Cream truck was also kind enough to come and spend time at 
our festival each day, which drew in more attendees.  
 
This event was an opportunity for both visual and performing artists to come together 
and show their craft to the community. 
 
 
What might you do differently in future years? 
 
We are going to consider more food vendors in our area of the festival. 
 
We are creating pass-along cards to send to winter art fairs with some of our contacts. 
 
We will have bigger/more signage in the Town of Alpine for the week leading up to the 
Festival. 
 
We are also considering ending the fair an hour earlier each night because the wind has 
been an issue starting at 5:00 each day for the past two years. 
 
 
Attachments 

●​ Documentation of how the Alpine Tourism Board was credited. (PDF showing a 
screenshot of a social media post, banner image, theater ad) 

 
Budget 
 
Total expenses: $3,761.00 
Total In-Kind: $1,200.00 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 





 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 





 



 



 
 
 


