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Agenda

1. Project Timeline

2. Review Survey Results

3. Next Steps



Project timeline

We’re 
Here



Online
Survey



• June 11 – July 17

Timeframe

• 218 respondents

Response

• Steering Committee

• Alpine Mountain Days

• Town social media channels

• Print copies left at key Town businesses/areas

Survey Promotion

• Full-time residents

• Homeowners

• Middle- to senior-aged

Primary Response Demographic

Overview
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Q3: What community values should the Town of Alpine rely on when 
making decisions over the next 10 years? Please select your top three.
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Creating a walkable Downtown

Preserving open spaces and natural areas

Developing new businesses and shops

Redeveloping/renovating aging businesses

Providing more community services/buildings (libraries, community…

Creating more parks and recreational areas

Maintaining or building physical infrastructure

Creating job opportunities for residents in Alpine

Annexing/incorporating new areas into Town (for example: Snake River,…

Affordable housing

Building more mixed-use developments (housing, shops, offices, etc)

Other (please specify)

Q4: What should be the primary focus of land use in Alpine when thinking 
about the future? Please select your top 4.



66.8%

51.0%

41.1%

28.2%

23.8%

18.8%

17.3%

14.4%

13.4%

10.4%

10.4%

7.9%

7.4%

4.5%

0% 10% 20% 30% 40% 50% 60% 70% 80%

More off-street trails and paths for biking and walking

New or enhanced sidewalks and crosswalks

Maintain, repair, and pave roads

Better on-street bicycle lanes and parking

Reduced speeding and traffic calming on busy streets

Reduced traffic congestion at major intersections

More trails for snowmobiles

More frequent snow plowing in the winter

More frequent and reliable START bus service

Better signage and wayfinding

Other (please specify)

Bike share, car share, or other similar programs (Uber, Lyft, etc)

Make it easier to fly in and out of Alpine

Local bus service

Q9: What are the top transportation and mobility priorities Alpine should 
focus on? Please select your top 4.
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Q12: If you eat/drink out (restaurants, 
cafe, coffee shop, bars), what 

percentage is in Alpine?
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Q11: What percentage of your 
routine shopping needs (grocery, 
drugstores, fuel, etc) are you able 

to fufill in Alpine?
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Q14: When considering existing housing and residential areas, please rank each 
of the following as strong or weak for the Town of Alpine today.

Very Strong Strong Neutral Weak Very Weak



Q18: What is your Vision for Alpine?



Highlights from
Existing 
Conditions
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Demographics
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Households Living Alone

Male householder, living alone Female householder, living alone

• Alpine has fewer married and cohabitating couples than comparison areas

• Alpine has an almost doubled percentage of males living alone (1/3rd) than comparison areas



Demographics
• Alpine has more people in the following age brackets than comparison areas: under 5, 24 - 35, 

and 45 – 54; with lower population of elementary-aged children and seniors. 

• Almost half (45%) of the school-enrolled population in Alpine are in college or graduate school
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Demographics

• The State’s population projections are too low, we need to be planning for the growth that’s 

coming
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Land Use

• Alpine’s most prominent land uses are Residential 

(29%), Residential Vacant (23%), followed by 

Right of Way (16%) and Commercial (15%)

Land Use Land Area (acres) % Land Area

Residential 191.9 29.0%

Commercial 99.4 15.0%

Agricultural 7.7 1.2%

ROW 106.3 16.1%

Exempt 59.4 9.0%

Residential Vacant Land 152.2 23.0%

Commercial Vacant Land 43.9 6.6%

Total 660.8 100.0%



Land Use

• Alpine should consider entering into an 

interjurisdictional agreement (IGA) with the 

County and implementing an official Planning 

Area

• Tool for ensuring growth is predictable and meets 

the Town’s standards

• Can provide for more cohesive neighborhoods, 

better connectivity, and long-term fiscal 

sustainability



Economics
• Alpine’s top occupations are management, business, science, and arts; followed by production, 

transportation, and material moving

• From 2012 to 2022, the number of construction businesses in Alpine doubled
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Economics

Potential “future role” commercial & mixed use opportunities:

• Waterfront experiential – restaurants, breweries, equipment rental that leverage scenic setting

• Lodging support services – if you can capture overnight visitors, they need different retail than 

day-trippers

• “Jackson alternative” retail – higher-end dining/shopping that offers the resort experience 

without Jackson pricing/crowds 



Housing
• Alpine is split 50/50 between renters and owners, when homeownership is the predominant 

tenure in comparison areas

• Alpine has a higher portion of more than one occupant per room than comparison areas (which is 

significant considering there are more single people in Alpine)
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Housing
• Alpine has historically been a bedroom community to Teton County, however, escalating housing 

costs in the last decade are limiting housing affordability

• Increasing the diversity of housing types affordable to different income brackets is critical

• Mixed use neighborhoods that provide housing and retail options would allow residents to spend 

dollars locally and decrease traffic congestion
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Transportation
• 224 people commute into Alpine for work, 14 live and work in Alpine, and 492 commute out of 

Alpine

• Most commuters are heading northeast and south



Next steps

STEERING COMMITTEE 
MEETING #3 – SEPTEMBER

OPEN HOUSE #1 - 
OCTOBER
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